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“THE HIGHEST GRADE FILE MADE” 
DELTA HAND SAW FILES 
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DOES TWICE THE WORK IN HALF THE TIME § en) | 
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| DELTA FILE WORKS 


PHILADELPHIA, U.S. A. 
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BE PREPARED 


for the 


BIG STRUCTO SALES 
CAMPAIGN 


Take advantage of our National Advertising Campaign 
beginning in October by having STRUCTO on display 


IN YOUR STORE 


Miniature — Mechanical — Structural — Electrical Engineering 


to 
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Powerful In Outfits 
Electric Retailing 
Motors = at $5 and over. 


Due to its many exclusive features Structo has become the most popular of all 
Engineering Outfits. 


Write for DEALERS’ PORTFOLIO. It tells how we give you selling co-operation 
that gets big sales. Our proposition will be a money maker for you. 


Write for it now 


STRUCTO MANUFACTURING CO. 
FREEPORT, ILL. 
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FOUR PARTS ONLY 


that move in a Corbin Door Check — the arm, the spindle, the rack and the piston. Little chanc2 
for wear or friction. Generously proportioned, scientifically correct, well made and finely finished. 
Has stood the test. Has no equal. 

The Door Check Book, telling all about it, will be sent upon request. 


P. & F. CORBIN 


The American Hardware Corporation Successor 


NEW BRITAIN, CONN., U.S. A. 
NEW YORK CHICAGO PHILADELPHIA 
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Bigger Wrench 


Profits and 
More of Them 





This is what the Coes Proposition offers in 
the way of real and tangible inducement. 


; 
a We never stock a man to burden him with 
1 stale goods that grow staler. 


The fact that Coes Wrenches sold to the tune of 
; 1,000,000 and more during 1914 is pretty conclusive 
| proof that Coes Wrenches will turn your stock in 
| short order, no matter how large or how small your 
| investment. 
| 


Never will you find a better balanced and more 
serviceable wrench than the Knife Handle Wrench, © 
4. here illustrated. A solid steel bar runs from head to 

butt, figuring largely in the Coes claim for 30% 
surplus wrench strength. 


( We make a complete line of wrenches for evgry 
: wrench purpose. They all live up to the above 
| caption: Bigger wrench profits and more of them. 


| | Prove it. Order a small trial stock from your jobber 
today. 








Coes Wrench Company 








Worcester, Mass. 
AGENTS 

J. C. MeCARTY & CO., 29 Murray St., New York 

JOHN H. GRAHAM, 113 Chambers St., New York 








Seay 
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The dealer who handles this line makes satisfied customers 
who become regular purchasers. The statement above means 
just what it says. We stand behind you, Mr. Dealer, and you 
may be assured that you can sell the Union line knowing 
that you are making a good profit on these goods besides 
being absolutely satisfied with 
the merits of this product. 










We manufacture calipers, divid- 
ers, tap wrenches, nail sets, center 
punches, tempered steel rules, 
combination squares, hack saw 
frames, key seat rule blocks, thread 
gauges, thickness gauges, and a 
complete line of tool holders. 










These tools were designed tuo be 
superior to any others. We furnish 
the highest possible quality at rea- 
sonable prices. The necessity of 
making tools correct and lasting is 
fully realized by us. The care with 
which. we make them and then in- 
spect them before shipping, justi- 
fies us in guaranteeing every tool 
both to the dealer and to the cus- 
tomer. 
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MACHINERY & 
tag, 1008 Py Buyng—AMERICAN MACHINIS T—Section Vol. 42, No. 19 
——— 
° . e 
The MICROME i | MICROMETER 
CALIPE 204, CALIPER.» 
Ya00, 
: "ten, ' 
Bi iper ? 
a Buying—AMERICAN MACHIWIST—Sectj “Sa pas 
A Precision Tool 
‘ Service—Someth 
Needed in Your ‘ 
Sustained Effort Price $3.50 
Subject to Usual 
Discounts on 
4 In Advertisi 
CH y | 
As a practical business man you appreciate the a = 
value of that policy. That is how we endeavor live 
to conduct oureadvertising. Not by occasional 
spasmodic efforts, but by keeping right at it week 
after week, month after month, using every-effort 
to drive home the selling message of Brown & 
Sharpe Tools—their points of superiority—to the ” this tn 
thousands of mechanics whom our advertising G Whar ig in ube 
reaches. We believe that in doing this we are ™ 








putting out 


The Kind of Advertising Caters 
That Helps You To Sell iis Seases 
Brown & Sharpe Tools enews 














Are you taking advantage of this publicity ? 2 a: SiS 
eee Thousands of mechanics read about the features pe Mig w= 
peter of B. & S. tools. They have them in mind when Riu. ah, CO 
Siecle they require new tools. But, do they know you 
Beows & Sharpe, Mis. Co. carry them? We do our share—how about yours? AAS OTRAS eae 





You will find it distinelly profitable to tie up with 
our advertising that appears in the leading tech- 
nical and trade papers whose circulation is nation- 
wide. Through your local newspaper let me- 
chanics in your town know you carry the Brown 
& Sharpe line and.watch profitable ,sales result. 
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TOOLS oe Ses Soon tom sts Do Better 
7 IN ONE Sz eee eres by Using Better 7. Work 
* 
zs. Brown & Sharpe Manufacturing Company 
A 
PROVIDENCE, R. L., U.S. A. 
A full line of our tools is carried at our Chicago Store, 626-630 Washington Blvd., Chicago, Ill. 
. Se, geaton,conreent WoL Say hag ine of aes comeing = BROWN 4 sHaRpe ae ae MALED mee srrong 2 
catatogues? St tanirs.and many other nena é MFG. BR SH = 
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“RUSSELL & ERWIN MFG. CO, of Chicago 
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94-98 Lafayette St. 























RUSSELL & ERWIN 
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NEW MODEL RUSSWIN DOOR CHECK  pijsswiN’ UNIT LOCK 
MANHATTAN Design 











Oe aa RUSSELL & ERWIN MFG. CO., RD) 
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CERES Design CAENWOOD Design 
RUSSELL & ERWIN MFG. CO. of New York ' ; 
Style, Greek cast bronze 94-98 Lafayette St " Style, Adam cast bronze 
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PANAMA- 
INTERNATIONAL 
SAN FRANCI 


McCAFFREY FILE 
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HIGHEST AWARD 


Philadelphia, 1876 


Philadelphia, 1874 
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Franklin Institute Exposition 


Centennial Exposition Universal 
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EXPOSITION 
S i O, C AL 


CO., PHILADELPHIA, PA., U.S. A. iss" 


EFREVER EXHIBITED 


1878 Chicago, 1893 Philadelphia, 1899 


a National Export Exposition 





Exposition 
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12 HIGHEST AWARDS 
INCLUDING 4 GRAND PRIZES 


ON 


Saws, Tools, Files 


——-AT THE—— 


Panama- Pacific International Exposition 














~ Inc., Philadelphia, U.S.A. Vy 
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ur Great Line of 
Screw Cutting Tools 


Practically every need of the user of screw threads may be 
found in the product of the different divisions of this cor- 
poration. We are not mere tap and die manufacturers—we 
are screw cutting specialists. Nearly 45 years’ experience is 
back of our claims of supremacy in this field. 






































Little Giant Die 


Adjustable, and when contained in its collet as shown 
above, is held in the firmest grip known to mechanics. 
The die-halves cannot, through use or wear, become 
loose in their sockets. The dies are made with a double 
bevel (a patented feature) so they can be reversed in 
the collet and thread cut from either side. A glance at 
the illustrations above makes these points perfectly plain. 





Trio Pipe Stock 


A wonderful pipe threading tool. Contains three dif- 


ferent sizes of QU@Uint dies—all adjusted—ready for 
use. The internal guide with reamer point is the newest 
improvement. 





Get the New Wells Brothers Catalog No. 34. 
Get in touch with the Little Giant Line. 





Screw Plates 


for General Purpose Work 





Assortments of small sizes 4%” to %” fractional and 
2 to 24 machine screw. Each assortment contains Plug 
Taps, GwleGit Dies, Stock and Tap Wrench. 





Full Mounted Assortments 


There is a separate stock for each die. It is always 
ready for use. These assortments are especially useful 
where two or more workmen are called upon to use 
different sizes from the same assortment at the same 
time. Many other assortments both with 
and round adjustable dies. 

Get our new Screw Plate Circular. 











WHERE THE TOOLS ARE MADE 
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LOOK FOR THESE TRADE MARKS 











LIGHT PIUG GREENRIVER 





Er 





STOCKS and Dies, etc. 











Only a few of the items of manufacture are illustrated here. 
The lines included: TAPS, every variety. DIES, every vari- 
ety. SCREW PLATES, for every purpose. 
with spiral flutes. GAGES, for screw threads, etc. PIPE 


REAMERS, 











Screw Plates 


for Automobile Repair Work 





A new set for Ford repairs. Contains besides taps and 
dies, two reamers, one a duplex. A screw plate for any 
garage where there’s a Ford. 


Screw Plates in Leather Rolls 


Assortments of taps and dies that roll up compactly for 
use on the road, etc. 


Combination Screw Plates 
Containing both S. A. E. and United States Standard 
taps and dies. Each die is in its own collet. Wonderful 
sellers. 





MO 





Lightning Tap 


We are the original manufacturers of the machine- 
relieved tap—the tap which cuts friction down to the 
minimum. Lighting Taps have been famous for more 
than 40 years. 





Green River Reamers 


The reamers with the spiral flute. They cannot “hog- 
in.” The line includes many different styles of ream- 
ers for hand and machine use. 


Acorn Die 


A wonderful machine die that has. made a big place 
for itself in the short time it has been on the market. 
Let us tell you more about it. 





Greenfield Tap and Die. Corporation 


Manufacturers of the celebrated Little Giant, Lightning and 
Green River brands of screw cutting tools and machinery 


Wells Brothers Company Division 


Wiley & Russell Mfg. Co. Division 


A. J. Smart Mfg. Co. Division 
GREENFIELD, MASS. 


Chicago 
13 S. Clinton Street 


New York 
28 Warren Street 


London 
149 Queen Victoria Street 


Philadelphia 
38 N. 6th Street 


In Canada, Wells Brothers Company of Canada, Ltd., Galt, Ont. 
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PRICES 





LARGE VOLUME—LOW 
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MANUFACTURED BY 


UNION HARDWARE COMPANY 
NEW SORE OOFICR TORRINGTON, CONN. 


99 Chambers Street 








9 , 
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ILLUSTRATED CATALOGUES AND 
' * ELECTROTYPES AT YOUR DISPOSAL 
































MANUFACTURED BY 


: UNION HARDWARE COMPANY 
Pa eee Ge TORRINGTON, CONN. 
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15 Pressed Steel Sockets | 


Hex. 13/32, 15/32, 17/32. 19/32. 
5/8, 21/32, 23/32, 25/32, 13/16, ou ci re- . £. 
27/32, 29/32, 1, 1 1/32, 1 3/82, 


29/32 Spark Plug Socket. % 


ge oc Mossberg Co. 


Contains 
14 Pressed Steel Sockets 


Hex. 17/32, 19/32, 21/32, 23/32, of you 











No. 7 Socket Wrench Set 





25/32, 27/32, 29/32, 31/32, 
1 9/32. 
Square 13/32, 15/32, 17/32, 


uum ee and carefully 


No. 350 Ratchet Handle. 

















No. 351 Tubular Extension Bar. 
Contains 

21 Pressed Steel Sockets 

Hex. 15/32, 1/2, 17/32, 19/32, SOCK] . ' 

1 9/32. 

Spark Plug Sockets 29/32, 1 5/32. 

No. 350 Ratchet Handle. 

No. 351 Extension Bar. 

No. 336 Universal Joint. 

2 Screw Driver Bits. 
Pressed Steel Sockets 
Hex. 5/16, 3/8, 13/32, 7/16, 
15/32, 1/2, 17/32, 19/32, 5/8, 
Square 13/32, 15/32. 17/32, 
19/32, 21/32, 23/32, 25/32, 
29/32, 1 1/32, 1 5/82, 1 9/82. par- 

nn eee cS No. 350 Ratchet Handle. 

No. 1 General Service Set. 
Universal Joint. 
3 Spark Plug Sockets, 29/32, 


No. 16 Socket Wrench Set No. 336 Universal Joint. 
Screw Driver Bit. p anne 
5/8, 21/32, 11/16, 23/32, 25/32, 
13/16, 27/32, 7/8, 29/32, 31/32, 
No. 10 Socket Wrench Set SET i | 
1 2. 
21/32, 11/16. 23/32, 25/32, 
13/16, 27/32. 7/8, 29/32, your 
81/82, 1. 11/82, 1 3/82, 
=a > - «<a rs : No. 340 Take Down Handle. 
a ee ee — No. 320 Offset Handle. 
1 1/32, 1 5/32. 
3 Screw Driver Bits. nee S. 
No. 1 Cotter Pin Extractor. 


= a 
» 2 Den * aa 2. Bee 
nett @ 
Contains 34 to it 
1 5/82, 1 9/82. he 
-. oO © ms 
—— ej £/ £4 “S a Sterling No. 100 Pliers. 
~ = Sf es Cu Cy Sf Se TI No. 470 Gripsall Pipe Wrench. 1c ar 











Your Catalog No. 183-A = * 
> lacks your address. 
é | Frank Mossberg Co. 
ATTLEBORO, MASS. 1 
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|__| NewLarge Series Socket Wrench 


: So great a call has come for larger size sockets and 
e Be larger handles that MOSSBERG CO. has designed 
9 afull, standard line of socket wrenches with openings 
from % to 233” 





FOR 


Auto Trucks 
Bridge Construction 
Steel Structural Work 
Battleships 
Heavy Machinery 

f Cranes 


Locomotives 











No. 20 Socket Wrench Set 


No. 20 Set will mean money saved by many large 
concerns who have been searching for tools for 
quick, accurate and guaranteed assembly work. 





For instance, look at the average locomotive— 
ca what a tremendous time-saving this NEW, 
LARGE Series Socket Set will accomplish. 


























a 
Send for Catalog 
No. 183-A. 
Socket Wrench Handle No. 357 
Price, $5.00 (18” long) 
ad 
i Sizes, Heavy Du ty, Socket Wrench Handle No. 324 
Fully Guaranteed, Price, 70 cts. 
PressedSteelSockets. 
9 43 49 415 421 
Hex. say 132, Laay 12, Lin, Large Series Sockets—Any Size 
15, Qa, Vian a. 50 cts. Dozen Lots $5.00 
_? - Square aa la, 1a, 35 is Dai 


Frank Mossberg Co. 


ATTLEBORO, MASS. 
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WILLIAMS “AGRIPPA” 
TOOL HOLDERS 


“THE HOLDERS THAT HOLD” 








Their Score 











Mail for Catalogue 
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Please send. Tool Holder Catalogue. 


Address. 


OR oe re. 


|—They were designed and produced after the demands of The High Speed Age upon lathe 
tools were fully established and understood. 


2—They can be made to grip tighter than other tool holders without inviting their destruc- 
tion. 


3—Their protected fastenings make them immune from abuse. 
4—Their fastenings provide reserve power. The greater the pressure the tighter the lock. 
5—They are made of selected stock, scientifically refined and treated, by trained experts. 
6—They prevent lost motion by obviating breakage of fastenings. 
7—They are steady workers who never quit until the job is completed. 
8—They never lose their heads. 
9—Nothing upsets them. 
10—The stripping of threads is impossible. 
11—They are well balanced, each portion is designed for the strain it bears. 
12—Their dependability is assured. The <w> secures it. 


13—They are made and sold to secure full commission to the dealer, full profit to the owner and 
full pay to the workman. 


14—Their successful career has not turned their heads; we provide a suitable wrench for 
that purpose. | 


15—They permit a pound of steel to perform the work of many pounds of solid forged tools. 


16—Cam fastenings permit quicker locking and releasing of tools in turning, threading, cutting 
off and side holders. 


17—The lockable spring head of the threading tool permits the finest threading in finishing, or 
heavy roughing cuts in preliminary operations. 


18—The cutting-off tool is made as effective for side work by interchangeable blades. 


19—Within its range the boring tool takes any commercial size or shape of bar without shims, 
and provides for varied adjustment of straight or angular cutters. 


20—The planing tool with 36 angles of adjustment provides perfect seating of cutters with uni- 
form locking pressure in all positions. 
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Factories: 
Brooklyn, N. Y. 
Buffalo, N. Y. 


J.H.WILLIAMS & CO. 
59 Street. BROOKLYN, LY. CY 


The Wrench People 








Chicago, Ill. 





Western Warehouse: 
32C S. Clinton St. 
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The Mark That Holps In The $ 


























The Billings & Spencer Company 


Hartford, Conn. 





Instead of This, Why 
Not Adopt The 
Billings & Spencer 

Display Board © 


When your customer is in a hurry you 
can't get him out of your store too quickly— 
if you want to get him back again for more 
sales. 

Instead of keeping him waiting while you 
rummage around looking for the wrench he 
wants and you might have but you are not 


‘sure, why not adopt the modern and conven- 


ient, in fact, the only sensible way of stock- 
ing your wrenches? 

The Billings & Spencer Display Board is 
one of the best selling ideas yet devised. 


It keeps your stock on display, suggests to 
the customer that he needs a wrench. It 
keeps your stock at your finger tips. No hunt 
ing around pulling out one big heavy drawer 
after another. It tells you when your stock 
is getting low. It is at once a sales force, an 
advertising force and an efficient method 
of storing your wrenches. 







This display board is sent to you 
without cost in order that you may 
do a bigger business in Billings 


















& Spencer tools. Let us _The 
give you details. Billings 
& Spencer 

Co., Hartford, 


Conn. 


Please send further 
information regarding 
your Display Board 


Proposition. 
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STOCK THAT 


You've got a hardware store, not a bake shop or a 
beanery. Stock hardware, sell hardware. Handle the other 
things if need be, but specialize in hardware—builders’ and 
carpenters hardware, bits, augers, chisels, files, screw 
drivers, etc. 

Snell carpenters’ tools don't linger longer, dilly: dally on 
your shelves. For over 120 years they have been selling 
big to every carpenter in the land. They sell because they 
are known; you don't have to introduce them. 

And the profit is big. Get our terms. 


ELL MFG. CO. 


SWELL MEG UD 


} 6985 ‘S OOvW QANss 


Fiskdale, Mass. 


Selling Agents: JOHN H. GRAHAM & CO., 113 Chambers Street, New Ycrx 
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|| | The Banner of Merit 


Showing 


THE OFFICIAL AWARD RIBBON 
OF THE MEDAL OF HONOR 


Awarded 


- | TRIMO TOOLS | 


at the Panama-Pacific International Exposition 
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Send for Catalogue No. 133 . 
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Always In The Foreground 


NICHOLSON FILES, wherever they are used in a shop, always 
Stand in the foreground when it comes to quality and service. The 
high grade workmanship of Nicholson Files, their long life, their 
uniformity and keen cutting qualities are all features which bring 
them into prominence. The user cannot fail to recognize their super- 
iority ; the benefits derived from their use are self-evident. 


NICHOLSON 


TRADE 











MARK 


SWISS PATTERN FILES 


The ideal files to use where fine work is essential 


In NICHOLSON "X-F" FILES there There are no delays when you order 
are all the good qualities of the finest | them; we have over 6000 varieties of 


imported files with none of the uncer- sizes, shapes and cuts always in stock 


tain features which are associated with | from which to select. 


the latter. NICHOLSON "X-F" FILES — Write for complete catalog and a copy 
are guaranteed to be of uniform shape of "File Filosophy," an instructive 
and cut, quality and temper of steel. _little book well worth having. 


NICHOLSON FILE COMPANY 


PROVIDENCE : R.L, U.S. A. 
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BAILEY IRON PLANES 


“Bailey” Iron Planes have been in use for nearly fifty 


years and are the recognized standard for Planes of this 
type. 

While retaining all the original features, many valu- 
able improvements in construction have been added from 
time to time. Only the finest materials and the best work- 


manship are used in their manufacture. 


Always insist that your order be filled with 
Planes made by THE STANLEY RULE & 
LEVEL CO., which carry with them a GUAR- 
ANTEE backed by a Company that has been 
manufacturing Carpenters’ and Mechanics’ 
tools for over half a century. 


Stem) STANLEY RULE & LEVEL Co. incr | 
GUARANTEED New Britain. Conn. U 












































aapeeemenl a — ip As a RA i Bila hts the 


2 
or) 


TTT 
THT Hit 
PHU HTTHASH HHT 


' fil 
i i} Prtbahaeady 
| TT HHH 
TTRTPEREETAT TTT RRREREEE ELLE EEE EERE i] 


i 
| 
; 







HANI | 





HARDWARE AGE 


it i 
ith HH Hii 
TETHER ERE 


hil i | i itil 4 | thiol 
itil it hiiil i itl | i Hilti hilil biti ii i beLegy 
| | | peetaril ; titi itil 


Lith 


A Demonstration 
Means a Sale— 


and Here’s Why 


The Reece Screw Plate cuts a perfect 
thread at a single cut. The dies are held 
as rigidly as if they were solid. In fact 
they have all the advantages of a solid 
die with none of the disadvantages, for 
they cannot 
rs loosen and cut 
# cross threads, 
and are easily 
adjusted if so 
required. 


This is the 


only screw 
plate which 
permits the re- 
versing of the 
dies in the col- 
let for use in 
a machine. 
Many a me- 
chanic will buy 
the Reece 
Screw Plate be- 
cause of this 
one feature. 


ae 





eo 


Let us mail you complete descriptive 
matter so that we can instruct your 
clerks on the many advantages of the 
Reece Screw Plate. Write us today for 
data. 


Butter f ield & Co. , Inc. 


Derby Line, Vermont 
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Numerous makeshift devices have been made for converting 
our breast drills into bench drills. Several small shops have 
made such devices and they had a ready 
sale. We bought the patent rights of the 
best one, improved it and here it is. The 
No. 277 Feed Frame. In connection with 
the two speeds on the breast drills, 4 auto- 
matic feeds are available. List Price, $4.00. 


We want to help you increase your Christmas Trade. Watch for our 
announcement in the next issue, or write for particulars. 


GOODELL-PRATT COMPANY 


Greenfield, Aoolomiths, Mass., U. S. A. 


























HARDWARE AGE October 21, 1915 





AACA NOAA EAA Ae 








Auto Accessory 
Dealers 


Complete 
Line 
Auto Wrenches 
Send for 


1916 
Catalog and 


need our 
Special Wrenches 
for 


Ford Cars 


—_-_-----— 


Send for our new 
Directory Discounts 
and 


New 1916 
Catalog 
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Recommends SAND’S Levels 
| and Plumbs 


The Bricklayers, Masons and Plasterers Inter- 
national Union of America, with 90,000 members, 
recommends SAND’S Levels and Plumbs. All con- 
tractors and foremen insisting on accurate work 
endorse and demand these levels. Every plumb and 
level is made of superior stock. The spirit glasses 
are tested and guaranteed accurate. All the wood 
used is selected, air-dried White Pine. Our alu- 
minum levels are made from 99% pure aluminum. 
Contractors buy our aluminum levels because they 
want levels that will not warp, split or crack and 
are strong, but light. 


¢ 
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j 
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If you wish to cater to these contractors and 
mechanics who want high class levels, either of 
wood or aluminum, you will do well to handle the 
Sand’s line. It will pay you. Our catalog 10 gives 
more reasons why so many SAND’S Levels and 
Plumbs are in use. Write to your jobber. He has 
them in stock. 


¥ 





J. SAND & SONS 


1023-29 Rivard Street 
DETROIT, MICH. 
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THE CERTIFICATE OF GOOD CHARACTER 
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Membership in the Audit Bureau of Circulations is voluntary. 


This organization was created to protect advertisers; to promote the 
square deal in advertising, and to eliminate the circulation liar. 


Membership in it is prima facie evidence that the publisher believes in 
and practices the Golden Rule—that he is giving to his advertisers 100 cents + 
for every dollar expended for space in his publication. 


HARDWARE AGE believes advertisers should have absolute knowledge 


of the service for which they pay their good money. They are entitled to the 
actual facts. The A. B. C. will furnish them as to circulation (paid and other- 
wise) through the medium of their corps of circulation accountants. 


Advertisers cannot make trips to publishers’ offices to verify solicitors’ 
claims and statements—but they can ask for the A. B. C. report, which is even 
better than a personal investigation. | 


The certificate of this Association is the hall mark of truth. Demand it 
when you contract for advertising space. It is your protection. 


Buy your advertising as you buy merchandise—discriminatingly—and 
with an eye to your own pocket. 


There’s a reason. 
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| y MILLERS FALLS 7 . 
4 show you 








They wanted to make MORE money 


— the question was “HOW?” 
—and MILLERS FALLS is helping 
: them solve it 


ES ea ie 














NEWARK, New Jersey, is just 
seven miles from New York 
City. The two cities are connect- 
ed by five railroads, two “tubes,” 
trolleys, and the telephone. 


Newark’s merchants have to buck 
the thundering competition of 
America’s Biggest City. 

Newark merchants can’t afford to 
mitt’ in aes x wait for trade to come to them. 
a Bee Oe en They go after it—go after it 
Se . STRONG. And they get it! 
—And that’s why it is significant that in 
practically every one of Newark’s hardware 
stores you find the Co-operative Selling Ser- 
vice of the Millers Falls Company being 
used to the utmost—putting an impetus be- 
hind not only Millers Falls Tools but along 
with them everything else found in a tool 
department — making sales easier and 
MORE PROFITABLE! 

With Millers Falls Co-operative Selling Ser- 
vice behind you, you will find that in your 
town and in YOUR store MILLERS 
FALLS TOOLS will be both popular and 
profitable. 

For the Millers Falls Company’s interest in 
MILLERS FALLS TOOLS does not cease 
when the goods have taken their place in 
your stock. Rather, just there this interest 
ACTIVELY begins, and it CONTINUES 











tienen” 




















One of Newark’s 


progressive hardware until those tools are moved away again into 
stores i 

Falls Service is help- the hands of your customers. 

i t t 

mon. Ngee, + eel ve And even then the MILLERS FALLS 


and with more profit. 


GUARANTEE persists to see that those 
tools give SATISFACTION—satisfaction 
measured by the user’s standards of what 
satisfaction should be, too. 


When one understands the advantages and the 
profits to be made through selling Millers Falls 


-F « < Tools backed by the Millers Falls Cooperative 
| ers a Ss O 3 Selling Service, one understands why hardware 
dealers the country over are adding Millers Falls 


Tools to their line and pushing them! 
P Mill 11 MILLERS FALLS 98 W Strc If you are not familiar with the Millers Falls Line 
’ illers Falls, TOOLS arren ptreet = you will be interested in our catalog and also in 
Mass. nad New York. N. Y. our booklets, “Millers Falls Selling Help” and 
: “How To Sell Tools.” Just write that you want 
to know more about Millers Falls Tools and how 
we help you sell them. 
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The Four Well Known Cases 
Shown Herewith were Designed 
and are Manufactured by us 


E MANUFACTURE boxes and 
cases for special purposes for the 


wilh ais dc 


Manufacturing Trade only. 
Cases that we manufacture are of the 
better grade. The illustrations given in 
this advertisement will illustrate the char- 
acter of the work which we manufacture. 








CASE FOR ENDERS DOLLAR razon We would be glad todesign original pack- 
ages for the Manufacturing Trade and 
would be glad to enter into correspon- 
dence, with reference to the same. 


The cases, which we manufacture, are 
covered with paper, cloth or leather, as 
required, and are lined with satin or vel- 
veteen, if called for. We have special 
facilities for manufacturing this class of 
goods in quantities at moderate prices. 


— eS The purpose of this advertisement is to 
get in touch with Manufacturers who 
have Specialities which might find an 
increased sale if supplied with a suitable 
case or box to carry or display the articles. 
If such Manufacturers will communicate 
with us we will gladly go into the matter 
with them and make suggestions which 
might be of profitable importance to 
them. We are experts in this class of 
work and will gladly make experiments 
without obligation to the inquirer. 








CASE FOR KEEN KUTTER 
JUNIOR RAZOR 
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The Lorscheider-Schang 


Company, Inc. 


1133 Broadway, New York City 
45 Andrews Street, Rochester, New York 
Address Inquiries to New York Office, 1133 Broadway 





CASE FOR TWINPLEX STROPPER 
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Quality and Service 


is what you want 








Our unequalled location affords us six handy 
distributing centers. Shipments, therefore, are 
but a short time in transit—no matter where you 
are located. | 


Read over the list of some of our Copper 
Specialties and see if there isn’t something you 
need right now. If you require anything 
“Special” we will make it on short notice. We 






















make: 
Bars Eave Trough Hangers 
( Burrs Conductor Pipe 

Bottoms Crimped Sheet 

Sheets Eaves Trough 
Soldering Coppers Elbows 
Conductor Pipe Hooks Ferrules 

Gaskets Hammers Washers Shoes 

Spikes Mitres Rivets Plates 


Nails Rolls 


You will find us the right company to buy 
copper goods from. We'll be glad to hear from 
you. 





Pittsburgh Copper and Brass 
Rolling Mills 


C.G. Hussey & Co. het: 


Branch Stores in 


New York Philadelphia Cincinnati 
Chicago St. Louis Louisville, Ky. 
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SARGENT. 


REG. U. S. PAT. OFF. 


Do You Trim the Best 
Buildings in Towne 


O you have the best trade? Are you educating your 
customers to the use of high grade hardware? Do 
they look to you to supply them with the best goods? 

A liberal profit goes with the sale of high grade goods, 
which bring the highest prices. Are you getting the profit 
you should from the sale of builders’ hardware? 


Show the people of your town how they can add to the at- 
tractiveness of their homes by having you supply them with 
Sargent Artistic Hardware. In this way you can induce them 
to make a careful selection from our many beautiful patterns 
and use suitable up-to-date goods that will always give sat- 
isfaction. 


Few people realize how important a part hardware is to 
the building, and its decorative value is seldom considered. 
“The right thing for the right place” should apply just as 
much to the use of hardware as it does to anything else that 
enters into the construction of the building. 


A ee as a ee 
ates " > Pay ee 


A fine house should be fitted with fine hardware; cheap 
goods are out of place in the dwellings of people of refine- 
ment and good taste. It will pay you to discourage the use 
of cheap competitive goods and encourage the use of the 
better and more appropriate kinds. 


Let the people of your vicinity know that you can furnish 
them with these well-designed goods that are so deservedly 
popular. Follow up prospective builders by telephone, mail 
and personal conversation, display Sargent Hardware in your 
window and use the attractive signs and the show cards we 
furnish, give Sargent Hardware prominence in your local paper 
advertising and let the readers know when you trim an 
important building. 

No. 1895 NF, 4 x 20 


inch Sargent Door Pull . > ee 
In Nantes Design Write us if you need any advertising 


Suitable for Public 
Building or Bank matter. 


SARGENT & COMPANY 


NEW HAVEN NEW YORK BOSTON CHICAGO 























OHIO 


Ohio with a population of over 5,000,000 is unexcelled among the states of the Union 
in prosperity. It offers a most excellent field for the production and distribution of hard- 
ware because it is a state with thriving cities, diversified manufacturing, growing indus- 
tries, ample employment for mechanics and good wages, and an abundance of natural 
resources, prosperous farmers and rich farming lands. 


CLEVELAND 


Cleveland is a city of substantial progressiveness, big and small businesses and varied 
industries. It is within 500 miles of more than one-half of the total population of the 
United States and Canada, and to reach this great consuming field it has railroad facilities 


that are unequalled. 

All eastern trunk lines enter the FOREST CITY, providing with connection direct service 
to all parts of the continent. Because of its central location and lake competition trans- 
portation costs to the principal markets are low. By boat lines Cleveland has practically 
express service at lower than rail freight rates to the principal ports of the Great Lakes 
during about eight months of the year. Six interurban trolley systems radiate from 
Cleveland, reaching beyond the boundaries of Ohio and affording quick express service 
to the hundreds of points. ’ 

In the variety of its industries, particularly in the products of iron and steel, Cleveland 
takes second place to no other city. The manufacture of paints and varnish products in 
Cleveland during the past ten years has increased 111%; in cutlery and tools the increase 
within the same period was 169%; during a five-year period the production of auto- 
mobiles and automobile parts increased 365%, while copper, tin and sheet iron products 
increased 310% in the same period. Cleveland either leads the entire country or takes 
very high rank in the manufacture of bolts and nuts, carriage hardware, iron, steel, brass 
and aluminum castings; hardware, chemicals, drop forgings, dry batteries, electric car- 
bons, electric lamps; iron and steel; machinery, metal stampings; oil paints and var- 
nishes; gas, oil and coal stoves; tacks, tools, wire, wire nails, wire fencing, wire springs, 
automobiles, automobile parts and astronomical instruments. 


CINCINNATI 


Cincinnati vies with Cleveland in its importance to the great state of Ohio. Its strategic 
business location is of incalculable value to the commonwealth of which it is a part, for 
Cincinnati is the real gateway of the South. Through this great city are poured the 
products of the East and of the Buckeye state throughout the south, and from Cincinnati 
into Ohio comes the great tide of commerce from the southern states. 




















The Geo. Worthington 
Company Cleveland 


Established in 1829 by the late Geo. Worthington, 
the late James Barnett and the late Geo. Deming 


HESE men and their successors have 
served the trade faithfully and eff- 
ciently for eighty-six years. Thecom- 
pany has grown in strength with the growing 


years because it has held true to its ideal of 


faithful service to customers. W. D. Taylor, 
President; C. A. Jewett and H. H. Rudd, 
Vice-Presidents; A. J. Gaehr, Secretary- 
Treasurer. 

The name of this company is not to be 
confused with Geo. H. Worthington, a 
reputable citizen of this city, who has never 
been connected with this company and who, 
although bearing the same name of the 
founder of this company, comes from a 
different family. 






























































BINDER TWINE 


We are booking orders for this 
popular brand of binder twine for 
1916 delivery. The increasing de- 
mand from year to year 1s the best 
evidence that Luzon Twine stands 


second to none. 

It is carefully made and inspected 
by skilled workmen and 1s wnex- 
celled in quality. 


If interested write us for 
facts, or see our salesmen. 


The Geo. Worthington Company 
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Bungalow Front Door Sets 














Part of a letter received from one of our 
customers a few days ago. 


“TI wish to thank you most heartily for the excellent way you handled this 
lock order. It is the handsomest and most carefully finished box of locks 
we have ever seen. And your voluntary instructions, regarding the proper 
way to put on the large outer door locks, are very clear indeed—for which 
we are very grateful. Every time I have anything to do with selecting 
hardware, or can offer any suggestions along that line, you can depend 
on me as a ‘booster’ for your products.” 


If you want goods quick, order from us 


Wealso make both large and small Grey Iron Castings machine molded and 

sand blast cleaned, Stove Pipe Dampers, Damper Clips, Oil Stoves, Hot 

Plates, Furnace Lamps, Stebbins Molasses Gates, Oil Can Faucets, Bungs, 
Etc., Etc. 


The Taylor & Boggis Foundry Company 
Geyeland, OHIO 
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OFF YOUR HAT TO THE 


PUMPS 


R EVERY PURPOSE 


Have long been established in the pump trade. Such features as the 
WELL, Patented Glass Valve Seat Cylinders, Cog Gear Handle, Adjustable Base, 
HOUSE AND CISTERN Reversible Spout, Extra Size Air Chambers and many others of equal 
PUMPS importance are well known to your customers as distinctly MYERS, and 

revert to vour benefit by helping along your selling efforts. Another big 
HYDRO-PNEUMATIC selling advantage is found in this complete line—Myers Pumps for Every 
PUMPS Purpose. This means that every demand of every customer can be filled 
satisfactorily with a proven Myers Pump—Hand, Windmill or Power—that 
will meet his individual requirements perfectly, and give unequalled service. 





POWER PUMPS 


TANK PUMPS Thousands of dealers already sell Myers Pumps. If you do not, we would 
; iors like to tell you more about them. Our Catalog will do this, and besides 
Myers Pumps it also shows 
SPRAY PUMPS, CYL- 


INDERS, ETC. H Y 
UNLOADERS, 
FORKS, 
TRACKS, SLINGS, 


PULLEYS, 
FIXTURES 





That have been standard wherever grain is grown for many years. Here 
are some of the selling points that are worthy of attention—those that appeal 
to your farmer friends and customers most and are worth considering. 
Myers Unloaders—All Styles—have extra length trucks with large track 
HAY wheels and full size rope sheaves. This construction insures great strength, 
RACK CLAMPS easy operation and plenty of capacity for one or two forks or slings. Other 
features include patented double lock, wide open mouth for fork pulley, 
rope or cable sheaves, plain or roller bearings, heavy turned steel axles—all 
STAYON AND combined in neat attractive designs for operation on steel, cable or wood 

TUBULAR track. Finish—Aluminum Bronze. 


DOOR HANGERS A complete Myers Outfit—Unloader, Forks or Slings, and Fixtures, when 

correctly installed takes care of the work cut out for it and does the job 

so consistently from year to vear on such a reduced time schedule and with 

STORE sO comer —— that ng advertise themselves and create their own 
LADDERS, demand. This 1s also true o 


TRACKS, ETC. M Y E R S 
DOOR testrar HANGERS 


For Barns, Sheds, Garages, Warehouses and Similar Buildings. This is the Original! 
Take off your Hat to line of “Stayon”’ Push and Pull Easy Hangée rs. The Kind with the patented Stayon 
"TheM ers!" Device, and that have Flexible and Adjustable Features that have eliminated the Balky, 
Ab] P Off-the-Track Door, and that operute easily becuuse of the weather protected trolleys 
; with steel roller bearings. Cf equal importance. and with greater weather fighting 
facilities, are the Myers Tubular Hangers—GIANT AND NEW-WAY, that operate in and 
are protected by the Myers Tubular Girder Steel Track, or the doubly protected Hercules 
Track. These hangers have the adjustable, flexible and easy operating features of the 

Stayon Line, and are Storm—Wind—Ice—Dirt—Bird Proof. 








Myers Door Hangers—Stayon and Tubular—and Tracks occupy another section of our 
large complete catalog. If you are interested in any -or all of the above lines—Myers 
Pumps for Every Purpose, Hav Unloading Tools, Stayon or Tubular Hangers, we would 
be glad to have vou write us. 


F. E. MYERS & BRO., ASHLAND, OHIO 


ASHLAND PUMP AND HAY TOOL WORKS 
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250 Foot Reels 
in Burlap for protection 
in shipping 


You Can Sell Every Hardware and 
General Store In Your Territory 


Our chain is used for scores of purposes around homes and farms. 


We have developed the most convenient methods of handling coil 


and package chain. 


\VWe manufacture the most popular line of weldless wire chain— 
twice as strong as welded chain of equal size. 


“Samson, ‘Bull Dog” and ‘ Hodell”’ 
Weldless Wire Chain 


Made in G. P. B. Rust-proof and other finishes. 
The demand is constant; it’s clean, easily handled stock and the 
profit is good. 


Can be sold in any lengths and made up into Halters, Tie-Outs, 
Cow Ties, Dog Leads and Kennel Chains, Well Chains, Padlock 
Chains, Hammock and Porch Swing Chains, etc. 


We also make the well-known “Cleveland” Pump Chain. 
(ur chain is not a “season” proposition. 

It sells the year round. 

Get your share of this business. 


“Bull Dog’’ a ‘Samson’ 
Twelve sizes IVrite for samples and catalogs. Sin shoes 


’ 


‘“‘Hodell’’ (Patented) Flat Link—Eleven sizes 


The Cleveland Galvanizing Works Co. 


Main Office and Factory—Cooper Ave. and Penna. R. R. 


CLEVELAND, OHIO 
DISTRICT SALES OFFICES 


84-86 Chambers St., New York City 815 Spruce St., St. Louis 515 Mission St., San Francisco, Calif. 
153 Hollans St., Syracuse, N. Y. 405 W. German St., Baltimore, Md. 
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Don’t Hide 
the Goods 
You Want 
to Sell 





een 


THE “306 
PECK, STOW " WILCOX ¢ 
0. 


This Handsome Display Means Quicker 
Turnover on Pliers 


The way to sell good tools is to show them. 

With the Pexto Plier Display vou can put the best sellers ot a 
famous line where they'll attract trade without taking up a lot of room 
and with no effort on your part. 


Handsomely finished in four colors. Large enough to command 


attention; small enough to be easily handled—exact size 22 x 28 inches. 


Goes anywhere in the store, in the window, Can be varied to meet your own particular 
on the wall, on the counter—it stands or hangs needs, with Linemen’s, Electricians’, Milliners’, 
equally well. lewelers’, Opticians’ and other styles of pliers. 

Puts the most popular styles of pliers before There are 60 styles and 175 sizes in the Pexto 
the customer at a glance, doing away with line, including both box-joint and lap-joint pat- 


handling a lot of goods over the counter and terns. Classified facts about entire line on back 


c 


taking your clerks’ time. of display. 


your jobber can’t supply you with a Plier 
Display, write us. 


The Peck Stow & Wilcox Co. 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 

apd Sheet Metal Workers’ ‘Tools and 

Machines, Builders’ and General Hard- 
ware, 


Southington, Conn. Cleveland, Ohio. 
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Hand and 


Power Pumps 


Deming ‘‘ Atlas’’ Power Pump for General Water Supply 
and Hydro Pneumatic Water Systems. 


“The farmer’s wife lifts entirely too much water in the 
performance of her household duties,”’ says President 
Cook of the Mississippi Normal College. 

















Experiments show that in many cases she lifts and car- 
ries nearly one ton of water per day. Farmers are turn- 
ing their attention to this vital and important question, 
with a result that a strong demand for water systems 
is developing. We can supply the pumps, hand or 
power, for hydro-pneumatic systems, or can furnish the 
complete outfit as desired. 


The “Atlas” pump is a winner for such requirements. 
Write for “Special Bulletin on Water Systems.” 


The Deming Company, Salem, Ohio 


CHICAGO: Henion & Hubbell NEW YORK: Ralph B. Carter Co. 
PITTSBURGH: Harris Pump & Supply Co. BUFFALO: Root, Nealy Co. 


Other Agencies in All Principal Cities. 


























| 90% of all 


agricultural 
implement 
manufacturers 


use CLEVELAND 

oe \.W. GRINDSTONES 
= IN their 
factories 


Pe 


ae itona £744 
CLEVELAND 33/4 
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Sold Only to Hardware and Implement Dealers 


HIS is a mighty strong proof that CLEVELAND GRIND- 

STONES are the best abrasives in the world. Another con- 
vincing proof is that they are the only Berea Grit—the standard by 
which all grindstones are judged. 


Sell these guaranteed, even-grit grindstones, and you'll never have 
a customer come back with a tale of woe. We guarantee YOU fair 
treatment and quick delivery—and money back or a new grindstone 
for any defective stones. 


Let us help you keep all the trade in 
your town. Write for a copy of our 


book, “HOW TO KEEP MAIL 
ORDERS AT HOME.” We will also 
tell you who is the Cleveland Grind- 


stone jobber near you. 


THE CLEVELAND 
STONE CO. 


) Leader-News Building Mand trough that will not rus 
_ Pager papee stone. 1e 
CLEVELAND, OHIO th ditixb stones 


























There’s Profit in Emergency Sales 
Are You Prepared? 


That hurried motorist in trouble—when he calls on you—wants 


prompt service. Can you respond? 


Have you got the goods he needs? 


There's 


profit in emergency sales. There’s a reputation gained among motorists for quick action. 


Firestone 


TIRE ACCESSORIES 


for Automobiles and Motorcycles 


Firestone Non-Skid Tires 
Extra Quality—Average Price 


are built with a thorough understanding of 
tires and tire needs. When applied they 
naturally respond to tire requirements because 
they possess true Firestone quality. 


Firestone Cementless Patch Free 


Let us send you a Firestone Cementless Patch 
free—also copy of book “The Care and 
Repair of Tires’ No. 82. The quality and 
convenience of these patches are significant 
of the entire I irestone accessory line. 


The extra endurance of Firestone Tires is the 
natural result of extras built into every tire. 
Yet the price is not extra. Specialized produc- 
tion in the world’s largest exclusive tire plant, 
specialized marketing facilities and volume of 
output reduce cost for your customers—in- 
crease profits for you. 


FIRESTONE TIRE AND RUBBER COMPANY 


‘“‘America’s Largest Exclusive Tire and Rim Makers’’ 


Akron, Ohio—Branches and Dealers Everywhere 
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‘‘More necessary than the speedometer, 
more useful than the clock’”’ 


s) Every Auto Owner 
a Potential Customer 


<< 


mMFE-CO: cue 


American and Foreign Dial 
Patents Pending Actual Size 


Meets a long-felt want so practically, so completely, so econom- 


PRICE COMPLETE ically, your sales are only limited by the number of autos in 


$5 OO your vicinity. 
P The Lazco Detector shows up engine troubles instantly from 


the dash, without requiring the hood to be raised. It may be a 
misfiring cylinder, a carbonized or broken spark plug, faulty 
ignition, cylinder knocks, magneto or battery trouble, loose wire 
connections or any one of several other likely mishaps. Whatever 
the trouble the Lazco Detector shows what's wrong and 


without fail. 


Proclaimed the most needed accessory to the automobile ever invented. 
Nothing to get out of order and will last a life-time. Can be installed on 
any car in five minutes and once on the dash the motorist would not be 


Ask for discounts one: without it for many times the cost. 


It is a conceded fact 80% of the time spent on repairs is in locating the 


trouble. With this accomplished by the Lazco and the simplified instruc- 
A ZCO Products tions telling you how to repair you can readily appreciate the innumerable 
dollars this device will save you. 
PRICE Dealers! This is the only device of its kind on the market. Not an 
Engine Trouble Detector > experiment. It is a proven success. You can’t go wrong. PLACE YOUR 
Lazco Vulcanizer FIRST ORDER WITH OPTION OF RETURNING. Did you ever 
Lazco Spring Lubricator (4 Pairs)... receive a fairer proposition ? 
Lazco 2-in-1 Vulcanizer (Large Size). 2.50 
Lazco Fire Extinguisher 22” The Lasco Line offers every advantage to Dealers. A 
Lazco Fire Extinguisher 12” wide range of meritorious products—priced right and 
Lazco Repair Rubber, 1 Ib liberally discounted to the trade. 


The Lazarus Manufacturing Co. 


750 Euclid Avenue DEPT. “D” CLEVELAND, OHIO 


SENT FREE ON REQUEST— 
CHART DEFINING GENERAL CAUSES OF ENGINE TROUBLE 








BY INVITATION 
MEMBER OF 


DELIVERY 
CARS 


Certain and Satisfactory 
Delivery Service 


When your competitor has a delivery car, you must have one, too, or become a 


back number. 


If you get one first you win increased prestige and increased sales at your competi- 
tors expense. For your patrons already are convinced that motor delivery cars furnish 


the only prompt and satisfactory service. 

The Overland Delivery Car is proving a sound business investment—a money 
maker for many progressive hardware dealers. 

We receive letters daily telling of the excellent work being done by the Overland 
in the hardware trade. 

Here is one from M. A. Wengert, of the Wengert Hardware Company, Kansas 
City, Missouri. 

“On Dec. 14, 1914, we purchased an Overland Delivery Car. 

“We feel that this has been the best purchase we have ever made in our 27 years 
of continuous business. 

“The car has taken care of the light delivery end of our business in a very satis- 


factory manner. 


“The engine is a model of simplicity and won- 
derful in strength and endurance. We cannot say 
too much for the car's efficiency in general.”’ 


What the Overland Delivery Car is doing for 


other hardware dealers it can do for you. 


It will certainly pay you to investigate. 


‘‘Made In U. S. A.’’ 


$725 Write for a special delivery car catalog. $750 


Open Express Please address Dept. 266. Panel Body 
Delivery Car Delivery Car 


The Willys-Overland Co., Toledo, O. 


HARDWARE CO. 











—and now we are ready 
for MORE DEALERS 


HREE years ago we began the manufacture of pneumatic auto- 
mobile tires by the Marathon Unit-Cure Wrapped Tread Method. 
It embodies the only great improvement made in the process of 
tire building since the beginning. Thetire-using public were 
quick to recognize its merits; these tires sprang into instant popularity. 


From the very first, our sales increased by leaps and bounds—and our 
product has achieved a globe-circling reputation. The fiscal year ending 
Sept. 1, 1915, showed an increase of 200° over the same period a year 
ago. We have been too busy filling orders and increasing our manufac- 
turing facilities to look after the selling end. 


Increased Capacity 


The unprecedented 
increase in our busi- 
ness has called for a 
readjustment of our 
entire factory. New 
buildings were neces- 
sary—and our im- 
mense new plant has 
just been completed. 
We have FOUR 
TIMES as much floor 
space as we had three 
years ago. New equipment of the 
most modern type bought and in- 
stalled. In fact, a complete, new 
organization has been wrought in 
order to cope with this rapidly in- 
creasing demand. And now we are 
ready to begin the march toward 
the greater things that lie before us. 


x wey 
Marathon Elastic Whip-Cord Tires and 
Fabric tires are furnished with smooth 
and Concentrated Angle Non-skid 
Treads 


Some Territory 


Still Open 


There is still some 
territory open. An 
exclusive agency 
proposition. One that 
protects you against 
price cutting or unfair 
competition. You 
control your own ter- 
ritory; you build up a 
tire business that is all 
your own, and we stand behind you, 
factory and selling force, to help 
you get your share of the big busi- 
ness that is bound to come. A post- 
card will bring you all particulars. 
Hold that contract in abeyance and 
write now—you cannot afford to 
do otherwise. 


THE MARATHON TIRE & RUBBER CO., CUYAHOGA FALLS, OHIO 
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Hardware Dealers, Attention ! 


We want to introduce you tt THE VANOPHONE, the 
greatest value in the musical world. A phonograph that 
plays 10 or 12-inch records with a sweetness of tone and 
volume unsurpassed by any machine regardless of price, 
and the cost of a Vanophone is only $12.00, a most 
remarkable value. 


THE VANOPHONE IS 
A MILLIONAIRE’S MACHINE 
AT A WORKINGMAN’S PRICE 


We have a proposition to submit to you that is right and your store 
is the logical place to display and sell this remarkable player. 


The Vanophone is a beautifully finished, finely performing creation, 
free, positively so, from metallic or barrel sounds, provided with a 


smooth running silent motor. 


The Vanophone is truly 


THE MUSIC MASTER FOR THE MASTERS 
and only $12.00 


Get lined up for the Holiday trade on this splendid money maker. 
Every machine sold under a positive money-back guarantee. We 
offer you complete sales co-operation. The Vanophone is a real 
winner. Complete descriptive matter and proposition by return mail. 


THE GARFORD MFG. CO. 


100 Olive Street ELYRIA, OHIO 



































Get the Woman 
Into Your Store 


OES YOUR STORE appeal to the 
woman buyer? 


Do vou realize how much of the buving tor the 
family is done by women’ Nearly 85 per cent! 


What is in the front part of vour store to attract 
the women?’ Scythes and bushel baskets? Or electric sad-irons, oil 
stoves and handsome kitchen ware? 


Play up vour houseturnishing lines—get more ot 
this business. Youll find it pavs better than dishing out nails’ by 
the pound. 


Put Aladdin Aluminum in your window—on 
your shelves nearest the door—where it belongs. The mere beauty of 
it will bring housewives in. Its outstanding quality will sell it, and 
you ll have dozens of desirable new customers. 


Handles that keep cool and fit the hand—hig, 
strong handles, firmly attached—women like them the moment they 
pick up an Aladdin utensil. Big beads—lips that really pour—covers that 
fit—rounded corners, easy to clean—/eavy weight—it doesnt take long 
for the women to grasp these Aladdin features. 

Get the women jnto vour store. Rearrange it it 
necessary, but see that vour household specialties are up in front. Aladdin 


Aluminum ’s wonderful finish will catch the woman's eve. Its usefulness 
makes easy selling. It moves fast and it’s a profitable line to handle. 


Aladdin Store Fixtures, Store Cards, 
etc., solve your window display 
problems. Write for our bulletin 
on sales helps. Have you our il- 
lustrated catalog? If not, just ask. 


The 
Cleveland 
Metal Products 


Vegetable Cooker Company Sheet Tea Kettle 
Kettle Cleveland, Ohio with Inset 






































Remember the 
Files [hat 


Remember You 


Rex Files never forget to com- 
pensate dealers for stocking 
them. They register a worth- 
while first profit. And they 
possess the cutting qualities 
that insure repeat sales with- 
out end. 


Teach your trade to 
look for the Rex Trade- 
mark on the tang of 
every file they buy. 


Show it on every file 
you sell. 


Tell about the things 
which that trademark 
stands for: quality, per- 
manency. 


We know how to 
make files. You know 
how to sell them. 
Couldn't we link arms 
and build a mutual suc- 
cess on Rex Files? 


Ask about our propo- 
sition. 


The Rex File & 


Saw Company 


Newcomerstown - Ohio 














Do You Get 
This Kind of Co-operation? 
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y Chapman Drug Co. 
Knoxville, Tenn. 


A Progr<ssive Southern Agency 


It’s easy to promise 
co-operation. but here 4 
is an example of the 6 
kind we practice. It is 
centered around the 
store of our Knoxville | 
distributers—not ma- “pony given away in Knot- 
tonal “pubicty ot =...” ™ 
local newspaper ad- 
vertising, a movie film in the best shows, 
posters, direct mailing features—all ad- 
vertising the dealer's own name. 


Time Test Paint . Sg 
yy A 


Some of the large advertisements run in 
local newspapers—over dealer’s name. 


To dealers seeking the most up-to-date paint 
proposition we have an instructive book—free for 
postal. Territorial jobbers wanted in sections 
not vet covered. Write for details. 


THE FOREST CITY PAINT & VARNISH CO. 


Main Offices, Cleveland, Ohio 
Distributing Centers: Indianapolis, Ind., Albany, N. Y., Detroit, 
Mich., Knoxville, Tenn., Bluefield, W. Va., 
Cleveland, Ohio, Lexington, Ky. 



































These Are 
Live Ones 
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The best reason we can give 
you for buying and displaying 
these Osborn specialties is that 
they sell. 

There are other reasons— 
the good profit- margin for 
instance. But we rest our case 
on this: that the articles sell 
—because : 

They fill real needs, and show 
that they do. 

The display stands give the cus- 
tomer the “selling talk” and 


make many sales without the 
aid of a salesman. 


Thev give good value 


Right Now 


ka 
in divi lual boxes 


‘ards free. 





“COLONIAL. 
SANITARY SINK BRUSH | There's no 1 


lnve stment 


| PRICE 10 CENTS EACH 


OUU0VUU 


Lm “ALL METAL ~ INDESTRUCTIBLE 








And, whatever you do, don’t forget the 
Osborn Fly Swatter. Don’t buy Swatters 
till you see this new one at a new price 


THE OSBORN MANUFACTURING Co. 


Cleveland Milwau‘ee New Yor San Francis-o 
5401 Hamilton Av. S. Wa‘er & Ferry S:s. 395 Broadway 61 Fi-st St. 
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Have you ever had a 
pair of old shoes that did 
not fit you properly? 


If you have you know what a 
woman is up against when you 
sell her a clothes wringer that 
does not properly fit her tubs. 


When a customer wants to 
buy a wringer the first question 
should be ““What kind of tubs 
have you?’ If she has a soap- 
stone or slate tub sell her a 
wringer that will fit that tub. 


Our No. 781-S is one of the 
very best wringers that money 
can buy. Guaranteed for five 
years. Steel ball bearings; en- 
closed gears; I|1 inch rolls; re- 
versible water board. 


We make many other styles. 
Send for our large and interest- 
ing catalogue. 


Lovell Manufacturing 
Company, Erie, Pa. 


Largest Manufacturers of Clothes Wringers in 
the World 
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Your Allies for more Business 


A new book written by the Fencing Masters 
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The 
Fencing , ii —showing the exceptional opportunities for increased 
WA (di | | business 1n all woven wire products—fence, ornamental 
| / é gates, farm gates, flower guard, trellis, arbors, etc., etc. 
7 . ’ 

| —showing how the Fencing Masters have safeguarded 
quality in every Cleveland-Cyclone Product by selection of 
raw material and skilled workmanship. 

—showing complete plans for promoting the sale of these 
products throughout your locality. 

—showing how you can make the Fencing Masters “Your 
allies for more business.”’ 


e : 
Allies i Send today—there’s no obligation. 


for more | THE CLEVELAND CYCLONE FENCE COMPANY 


— 1235 East 55th Street, Cleveland, Ohio 
Business 








Make Them Pay 


Many a merchant has been forced to borrow money and 
even go out of business because he could not get his custo- 
mers to pay their bills. There are hundreds of ways to 
make them come across and Mr. Frank Farrington tells 

Store about a number of them in his new book entitled 
Manageme” ‘Store Management Complete.’’ 


Comple® 





Every reader of hardware and retail literature knows Frank Farring: 
ton’s style. It runs along in an easy flow, with common sense facts 
and conclusions presented from a standpoint of practical knowledge, 
and always with that touch of human nature which marks the writer 
of extensive experience. And with all, the book is analytical. For 
example in the first chapter, ‘‘The Man Himself,’’ you learn what a 
merchant is; the most desirable personality; mental and physical quali- 
fications; how te be a merchant; overwork and its disadvantages; pos- 
sibilities of development; proper examples; the right line of growth; 
success-making qualities. 














The other chapters cover in equally as thorough manner— Where to Start, Store Management, The Buy- 
ing End, The Store Policy, Clerk Management, Leaks, The Store’s Neighbors, Working Hours, Expenses, 
The Credit Business, What to Sell, Premium Giving. 252 pages, illustrated. Cloth bound, $1.00. 


HARDWARE AGE BOOK DEPARTMENT 


239 WEST THIRTY-NINTH STREET, NEW YORK 
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The NEW 
“Real Solid’ Aluminum W are 


Invites Comparison 


You are naturally in considerable of a quandry when it comes to 
choosing between the many sorts of aluminum ware now on the 





market. 
“Ts all aluminum ware alike?” you ask yourself. But you never 
find out until an actual comparison is made before your very 
eyes. 

So we would suggest that you order a trial assortment of Real 
Solid Aluminum Ware and any other aluminum ware you please. 
Unless we are greatly mistaken you will find ours the brighter 
more substantial; and of better design. Real Solid Aluminum, 
you know, is 99% pure. And of course it offers all the well- 
known advantages of aluminum which need no mention here. 


Details of our proposition may be had for the asking. 


The Buckeye Aluminum Company 
Wooster, Ohio 
































To help promote the Sheet Metal Industry vou 
must use the better grades of Conductor Elbows 
and Shoes. Elbows and Shoes stamped with 


Round this— 


va TRADE 
Corrugated , B 
Z.. € io 
—— ' Trade Mark 
Rips, =. > 
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are made of the best grades ‘of 
materials in all angles and designs, 
29, 28, 26, 24 gauges, from Galva- 
nized and Terne Steel, Armco Iron, 
Toncan Metal, Old Fashion Iron, Char- 
coal Iron, Newport Genuine Open Hearth 
Iron, and 12, 14 and 16 oz. 
Each Elbow has gauge and name of material 








Copper. 
stamped on it. 

By using the combination of style A and B Square 
Elbows, Square Pipe can be put up as readily as Plain 


Round Pipe. 











Corrugated 
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Made in all angles from 10 to 90 degrees, in all 
designs. Don’t experiment, as the best is only 


e 
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Say 


good enough. 


One Piece Smooth Back Galvanized After Formation 


The Ferdinand Dieckmann Co. oa sai 
Corrugated 


Cincinnati, Ohio Style B 





P. O. Station B, 
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The Shot Gun Shells of Quality 
Used by successful shooters afield and at the traps. 





Made with steel reinforcement in the head, placed there to give 
protection to the shooter. 








Other features of the shell are the perfect, sure-fire primer, giving 
proper ignition to the powder and insuring greatest efhciency to each load; 
gun wads made of pure elastic felt, (manufactured by us for this special 
purpose) which properly confine the gases, improve the shot pattern and 
prevent le: ding; shot made in Peters Shot Tower, absolutely uniform in 
size and perfect in finish; last, but not least, the firm beveled crimp which 
holds its shape and permits the shell to operate freely in all kinds of 
repeating and automatic guns. 











Because of these methods of careful manufacture, winners everywhere 
KNOW that Peters ammunition is dependable. 


(P) Stands for Peters, Perfection and Profits. 
THE PETERS CARTRIDGE CO., Cincinnati,O. _ Siam 


Branches: — 
New York New Orleans 
TRADE Vite, San Francisco 
MAQK 
REG US Pal oft 
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SEND FOR OUR NEW CATALOGUE 


Showing the Finest and Most Complete Line of 


_ Cobbler Outfits, Lasts and Stands, Heel Plates, Corn Shellers, 
Grist Mills, Etc., in the World. 


DIRECTIONS 





GENE 
eon Ra, 


BOOT x°SHOE 
REPAIRING 





The Root-Heath Manufacturing Co. 


Plymouth, Ohio, U.S. A. 
N.Y. Agent: D. N. WINNER, 90-92 W. Broadway 























WHETHER YOU 


area Mardware Jobber, Wholesaler or Dealer 
YOU CAN USE THIS ONE-TON TRUCK 
TO AN ADVANTAGE AND SAVE MONEY 
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ILL CARRY 3000 POUNDS 


: 
ihe Bet Vij ey 
tt aye yf ™ 


=| COMPLETE WITH BODY 
F. O. B. Factory 


Loading Space 7’ 7” x 3’ 10”—End Gate Dropped Adds 12” to Length of Body 


You need a Truck. Buy it now—Can make immediate delivery 


THE STEWART IRON WORKS CO., Covington, Ky. 
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Mr. Hardware Dealer: 

Many hardware dealers are making big money 
handling automobile tires. Are you getting vour share 
of this business’ Investigate the 


Dayton Airless Tire 


Cannot puncture nor blow out. 

Icliminates the necessity of carrying extra tires, inner tubes. 

Does away with all repair bills. 

Better than all this, you know when you start out that you will get 
there and back without any troubles or delays. 

This is what your customers are looking for. 





A REAL GUARANTEE 


Xo00 miles on Ford and other light cars. 


29 & 
oD i 3 j 
ess J; ‘f *: 


5000 miles on the heavier ones. 
The average mileage. however, far exceeds this guarantee. 
\We ocive the dealer the exclusive sale of our tires, and no other dealer in your town can sell them with- 
out coming to you. 
Write us to-day and let us explain how easy it is to make 
money on Dayton Tires. It requires no more overhead ex- 
pense nor does it require any more clerks. 


THE DAYTON RUBBER 
MANUFACTURING CO. 
995 Kiser Street DAYTON, OHIO 
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Peerless Automobile rece: | 
MAKE OLD CARS LOOK LIKE NEW 


Sold By: Garages, Hdwe. Stores & Jobbers and Dealers of Auto Supplies 
Used By: Auto Painters, Chauffeurs and Auto Owners 


rn 
Bra.” 























Peerless Mohair Top Dressing 
Waterproofs and renews old leaking tops. Makes Peerless Leather Top Dressing 
them like new. Peerless Lining Dye An oil preparation to renew and soften rubber, 
About one quart for a five-passenger car. Makes all linings a black, uniform leather and pantasote tops. 

color over stains and faded parts 
Peerless Mirroroid—A Varnish Re- alike. Peerless Ford Top Dressing 
newer About one quart for a five-passenger A specially prepared dressing for top material. 
Like a varnish. It can be used on old varnish car, Quart for touring car. Pint for runabout. 
surfaces where the luster has died out. Use 
brush or cloth. 





PEERLESS MOHAIR TOP DRESSING 
in, PEERLESS LEATHER TOP DRESSING 





Peerless Cylinder 
Peerless ko mp Enamel PEERLESS LAMP ENAMEL a Solid Enamel—B _—. , 

tloss — . Soli covering, air drying 
A rich gloss finish, air dry- } 1m, LE hak PEERLESS LINING DYE over night. Saves metal 
ae Ryn = gg age ' PEERLESS JET BLACK '° — ome iia ; _— ee 
About one pin or lamps of & ri e un or reguiar our- 
ear. ' ' FENDER JAPAN | ~~ +, se fig mn cylinder motor. 














, ; ~ PEERLESS CUSHION DRESSING 
Peerless Lamp Enamel fa ' , Peerless Cylinder 
Dull a Uf fz - i. | Knamel—Gray 
"ic inis ai lry- : e OP, Solid overing, air rying 
i. Bey By yy , EEERLESS CYLINDER ESS ia yan. ee 7 over alate | manne pr dren: 
About one pint for lamps of a PEERLESS AUTO BODY POLISH from rust. 


car. One pint for regular’ four- 
; PEERLESS EXTRA FINE BLACK VAPAN cylinder motor. 
PEERLESS EXT. FINE BLACK BAKING JAPAN 


Peerless Jet Black Fender Japan Peerless Auto Body Polish 
A heavy bodied, rich gloss, air drying black Peerless Cushion Dressing A good polish to keep the automobile bright. 
enamel. One coat covers solid. Renews the finish on seats and cush- Does not collect dust. 

ions of leather. Does not wash or Pint for small car. Quart for large car. 
Peerless Extra Fine Black Japan rub off. 
One coat covers solid with a rich gloss finish on Pint for small car. Quart for large Peerless Anti-Rust Rim Paint 
wood or metal. car. Keeps tires from sticking and rims from rust- 
ing. Dries in four hours. 











ONE UNIFORM PRICE: 
1 gallon can $3.75; !5 gallon can $1.98; Quart can $1.04; Pint can $0.54. 


USED BY OVER 6,000 AUTOMOBILE PAINTERS IN U. S. AND CANADA 








Descriptive Price List on Request 


THE COLUMBUS VARNISH CO. co.uMatSono = ES= 


























“Neverslip” 
The One Man Fence Builder 


A combination wire stretcher and will not injure the galvanizing— 
staple puller. Makes fence building smooth malleable jaws. Hickory 
and repairing easy. Will stretch barb handle. Special steel drop forged 
wire, smooth galvanized wire and staple puller hook. 
woven wire fencing equally well and 
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A Sure Profit Winner 


Retails at $1.00—worth it. A quick a mechanical tool—not a makeshift. 
seller. Guaranteed tool. Satisfied Write us for circulars. Sold through 
customers. Big profits. This is all jobbers. 


The Warren Specialty Mfg. Company 


Warren Ohio 














$8,000 to 13,000 miles” 
GOODRIC 


WIRELESS 
TRUCK TIRES 


That’s the service which Warner Hardware Company, the big wholesalers and 
retailers of Minneapolis, are obtaining. 

Is it any wonder that their letter 

of Sept. 9, reads: °“"We find 

Goodrich Solid tires very satis- 

TV | factory?’” You can expect serv- 

3 > re ) ice L:ke this, too—don‘t exper- 

| iment. Specify Goodrich and 


“at § 
ae. © . ° 
he sure of the best service. 


os, 


May we send you a little book, 
5 minutes of valuable readine— 
called ““‘Upsetting Mileage 
‘Tradition?’’ 


The B. F. Goodrich 
Company 
Service Stations World’s Largest 


and Branches in Rubber Factory 


All Principal Cities Akron, Ohio 

















“MONEY SAVED IS MONEY MADE” 


START NOW TO SAVE THE DRAIN ON YOUR BUSINESS BY REPLACING 
THE INEFFICIENT HORSE AND WAGON WITH THE MORE MODERN 
METHOD OF TRANSPORTATION BY INSTALLING U. S. TRUCKS. 


“ALWAYS er “EVERY OWNER 
ON THE se iiiiii . WILL 
JOB”’ ead TELL YOU” 


“IT’S BUILT FOR SERVICE” MoToR TRUCKS “NO BETTER TRUCK BUILT” 
ECONOMICAL—DURABLE—DEPENDABLE 


' THE BIGGEST MOTOR TRUCK VALUE 
6 Years of Success RA By =a oon the market to-day is found in “The U. S. Trucks” — They 
7 1 f ' combine more exclusive ‘‘ESSENTIAL” features than any other 

a hee / = truck. Comparison Will Convince You. U.S. Motor Trucks 
SIZES WE nit ‘jet [Few are in general use throughout the World. 


BUILD 


CHAIN DRIVE 
2 Ton Capacity , ' » pe 
3 sé sé ; [ ' “9 ; » L / = . “~ > 4 A ; 7 % R el i a ble 
4 sé sé - 4 7 ; # se J 4 . 4 
. : -. a Dealers 
) Wanted 
Everywhere. 











WORM DRIVE " “Ags ) 
2 Ton Capacity "etal aaa J neem ‘oo 

3% *§ ze Get our 

5) CS Proposition. 








Write for Catalogue. Tell us your requirements. 


THE UNITED STATES MOTOR TRUCK CO., CINCINNATI, 0. 









































EADING PRODUCTION 
MANAGERS recommend the 
new “Detroit” Quick Twist 

Drill because—among many other ad- 
vantages—it cuts the cost of power. 


In a number of impartial carefully 
conducted tests the 


*Detroit”’ 
Quick Twist Drill 


has made more holes without regrind- 
ing—quicker holes—cleaner cut holes— 
with LESS POWER than any other 
drill available today. 


Unless you are already in a position to 

supply the demand for ‘Detroit’’ 

— Twist Drills mail your order to- 
ay 


For attractive proposition to dealers 
and a copy of the interesting booklet— 
“A New Angle On an Old Subject,” 
address 


DETROIT TWIST DRILL CO. 


Originators of the “‘ Quick Twist Drill’’ 


718-730 FORT STREET DETROIT, MICHIGAN 
MEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEECC@@EEEll 


7 EAGLE MOP 

WRINGERS 

bear the reputation of 

PIVOT DOOR CABINETS being the BEST and 

will under all circum- 

stances give best re- 

sults and absolute pro- 

tection. Not with 

boasting pride, but with 

a feeling of satisfac- 

tion, we again point to 

our record—ig_ years, 
before a criticizing public, and not a dissatisfied cus- 
tomer. It is the privilege of truth to make itself known. 


The Eagle Mop Wringer 


is the original 2 roller Mop Wringer. Its tested, true 
Merits of Quality brought out imitators and infringers. 
An imitation is never as good as the ne therefore 
be sure it is the ‘‘EAGLE” brand you handle. There 
will be more EAGLE MOP WRINGERS sold this year 
than ever. Get your share. 


VV EEEEEEEE@@PEC!E9 





The Eagle Woodenware Mf¢. Co. 
HAMILTON Sole Manufacturers OHIO 


SEND FOR CATALOG No. 24 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


W. C. HELLER CO. 


MONTPELIER - - - OHIO 


























Vf I is not sufficient for us to offer merely good 

J drills which will produce a satisfactory 
number of holes per dollar invested. 

Our duty extends to the making of the best possible drills, 

drills which will render such exceptional service that the 


purchasers thereof will remember you as a giver of sur- 
plus quality. 


It is this generous policy of ‘““good measure’ that has built 
for ‘““Cleveland’”’ drills and tools a clientele of enthusiastic 
users end sellers. 


THE CLEVELAND TWIST DRILL CO. 
CLEVELAND 


CHICAGO: 9 North Jefferson St. NEW YORK: 30 Reade St. 


























That Shelving? 


My 
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It’s supported 
with Piqua Ad- 
justable Brack- 


Catalog 
1915 


The catalog of Portsmouth Brand 


ets and is free 
from all ob- 
structions. No 


sticks noticea- 
ble—no props Rooftings, Conductor Pipe, Kavestrough 
and other sheet metal building material, 
Shelves can ke _ eae ae 
contains a lot ot useful information for 
placed closer the hardware dealer, jobber and_ their 


together or salesmen. 





further apart 
with 


y ——h 


Adjustable Shelf Brackets 


Besides, there’s a gain of 30% in shelf 
room, by reason of having no divisions be- 
tween the shelves. Entire shelving can be 
quickly changed to accommodate any busi- 
ness. Send for Catalog H and full par- 
ticulars. 


PIQUA BRACKET CO. y ee, 
PIQUA, OHIO AAT Se 


lt you have not already secured your 
copy, write today, and it will be sent you 
by return mail. 
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Portsmouth Works: 
Portsmouth, Ohio 
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‘W & B LAWN MOWERS 
Plain and Ball Bearing 


We manufacture Lawn Mowers to meet the 
demands of all classes of consumers. 

Their superior Cutting Qualities, Handsome 
Finish and Durability make friends for Hard- 
ware Merchants. 


Send for catalog and literature showing the line in colors 


THE WHITMAN & BARNES MANUFACTURING COMPANY 
GENERAL OFFICES. ~—s AKRON, OHIO 


New York Office and Store, 64 Reade Street. Canadian Factory and Office, St. Catharines, Ontario. 
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Your 
Progressive Dealers! 
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©Ohich Flod Would 
You Rather Carry? 
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If you had to haul mortar for a living 
you certainly wouldn’t want to carry a hod 
that dripped water all over your shoulder. 


il 


HII 


II] 
ih 


IL 


You would choose a Never Drip Steel = 
Hod with its one-piece ends. You would = A Ge eet wens tee eon 
go whistling on your way while the other = uation ee Bluffton Rapid Slaw and 
fellow sulked. —_ Vegetable cutter is what you want. 


Ml 


| 


One cutter does the work of five 
knives. With one motion, a woman can 
cut five slices. The knives are guaran- 
teed to remain sharp for five years. 
Anyone can use the cutter without 
danger of cuts. Sanitary, safe and rust- 
proof. 


There are lots of hod carriers in your 
town who are bearing the discomforts of 
carrying leaky hods ‘simply because they 
have not been shown the sensible and better 
kind. 


This open field of profit is yours for the 
asking. Write us at once for details. 


I 


TT 
i 


| 


HL 


| 
| 
| 


| 





Hi 
| 


Write for prices. 


. . = Bluffton Slaw Cutter Co. 
Che Cleveland Wire Spring Co. | a uceron oils 
Cleveland OAio = , 

el Sin Tt ti 


‘‘World’s Best’’ 
Door Hanger 


The most satisfactory hanger at the price on the 
market. 

Wide steel roller bearings. Best material and 
finish throughout. 

Very popular with builders. 

Packed one pair in a box complete with bolts 
and end stops. 


A 


IAG 


Sill 














Write for prices on thts hanger. 


Safety Door Hanger Co. 
Door Hanger Specialists 


Ashland, Ohio 





Rear View 











“The World’s Best 


~The Shelby CIHINIEF,” Reomizd ss “Bloor Hinge” 


Made at Shelby, O. Sold everywhere 


per oD 
: : We stand back of every genuine She!by Chief you sell. 

Your customers want The Shelby Chief. They want quality and efficiency. Why 
not? The Chief 
costs no more than ALIGNMENT ff 
the so-called just =e = : 
as good kind. Nain. : Bil 

Why waste your — - = EXTRAWIDE BEARING 
time selling inferior — ————————— Wee <5 

oor hinges when £—f)= = SPRING = =~ HARDENED BALL CuP 
satisfied customers * >) 


is your greatest CONSTRUCTION OF 
asset? ALIGNMENT PLATES 


If you haven't Shelby Chiefs in stock tell your customer that you 
will get them for him. 


The Shelby Spring Hinge Co., Shelby, O. 





ATTACHING 
PLATE AND STUD 
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They Last Longer 
Because— 


Made of high grade gal- i 
vanized material. itt General Iron 
. & Wire Work | 


Double seamed at top, seasaee 


bottom and body; then RRESZARESERS Bag AAASAEAAALLS Ask for Catalog 
made secure with good THE STEWART IRON “WORKS CO. =: Cincinnati, Ohio 


ot i Gates : 


- Settees | 


= \ Oh) 
E:=.s Z/Or 
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solder. 
Bottoms are raised from 


eat, 8 8 floor by extra deep seam, STEVENS LINE LEVEL 

i eee: escaping undue’ wear for mechenics, farm- . 

eS from that source. ers, masons, ete. 8 ______,., — 

ct EMI pHio® CAN co ed VgLeea Ask questions. Made of aluminum, 
FOR i ED weighs % 0z., accurate 

: and reliable. Wri 


= Delphos Mfg. Co. || | i ferter detaits™ WII 
i 1 pros OHIO || | Frank B. Hall MUM 


Newton Falls, Ohio 












































The 


Improved 


“Gem 
Scriber” 


The handiest tool a carpenter has in 
his kit. 

He uses it almost constantly. 

Mr. Dealer—Have you any in stock? 
If not, better get in touch with your 
jobber, or write us direct. 


F. BRAIS & COMPANY 


1349 E. 90th Street, CLEVELAND, OHIO 








No Shift 
Folding Saw Vise 


Made of steel. Takes up no 
more room folded than a ham- 
mer. Weighs only 4 pounds. 

Saw can be filed and jointed the full length 
without shifting. 
Easily attached and detached with clamps. 


Buckeye Folding Saw Vise 


This vise is not made of steel so that it 
is more durable and lighter than the old 
east iron Buckeye. Jaws are 14” long and 
only require 1. shift saw. Weight 2 
pounds. Attached and detached by means 


a of folding hooks. 
a———_————— Write for the price. You need one or 


the other of these yises. 


Buckeye Saw Vise Company 


2050 West 55th St. Cleveland, Ohio 


























HE circulation of 
Hardware Age is 
guaranteed. 


A sworn statement 
in detail will be sent 
to any one upon re- 
quest. 











You can't get away from it! 


It's a snap to sell the snap that is easy 
for the driver to put on or take off, 
but impossible for the horse to get 
away from. It is the 


KLINGSNAP 


A twist of the wrist and the trick is 
done. Never wears out or gets out of 
order. Made for rope ties and for 
leather straps. Strong enough to hold 
an elephant. 

A Counter Display showing the Kling- 
snap in different sizes will start the 
money coming across your counter: 
Your jobber will supply you. 

For free sample address 


The National Safety Snap Co. (Inc.) 
Dept. H WILMINGTON, O. 


Sole manufacturers of the Klingsnap and the 
Kling Hame Fastener. 


























GENUINE 


NEY 


HAYING TOOLS 


THE COMPLETE 
LINE 


{ iAg? 
ee a 


CROSS LIFT CARRIER 


DESIGNED FOR USE IN GABLE-END BARNS 
Patented 7-INCH SHEAVE ROLLER-BEARING CARRIER 


Patented 


NEY HAVING FOOLA 


signed to SIVE pertect Sati 


+ 


under conditions peculiar 1 


ferent sections of the country. 


Our 40 vears experience ha 


us to oftera | 


plete thata NEY carrier can | 


+ 


plied, designed to meet al! 

ments and give perfect satistacti 
under all conditions. 

NEY HAYING TOOLS, BARN DOOR HANGERS, 


HOISTS, WIRE STRETCHERS, HAY KNIVES, CHAIN 
GOODS AND HARDWARE SPECIALTIES always 


No. 130 the BEST. 
CROSS DRAFT CARRIER 
Patented 


THE NEY MANUFACTURING CO. 


COUNCIL BLUFFS, IOWA CANTON, OHIO MINNEAPOLIS, MINN. 


Write for Catalogue 
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Used by mills, fac- 
tories, railroads, 
motor-boats, in the 
home, etc. 


For storage and 
transportation pur- 
poses. 


Price 
10 gallon....$7.00 
5 gallon.. 
3 gallon.... 
2 gallon.... 


Price 
t gallon 


5 gallon 


Large Eclipse Can 


Plug Closure Garage Can Globe Can Used by mills, factories 


railroads, motor-boats, gar- 
ages, etc. 











Used for gaso- 
line tanks in C 
automobiles, 


motor - boats, 
"omic: |! NONSEXPLOSIVE 
fitting Ford 
cia" || GASOLINE CANS 
boats, etc. 
P r i ce $4.50. A NDA EE I TAAL SE EEC NTLRRE RES BIE EE RG 


Safety Bungs ‘ 
for metal bar- absolutely prevent gasoline explo- 


rels and casks, sion. Hold a lighted match to the 
Price $2.00. opening, place them in a raging fire 
—even then, they will not explode. 
They are used by the United States 
Tank Safety Navy, by foreign navies, by the 
Device biggest railroads, garages and shops. 
Every motorist, every motor-boat 
owner, every user of gasoline in any 
way, needs a McNutt Safety Can. , 
The sale already is seeker Take —, 


advantage of this demand at once. Used in factories, garages, 
motor-boats, tailor-shops, in 


Write for Complete Catalog home, etc. 

Y% Pint, Steel 
Pint Steel 

John C. Eames, Inc. r Pint ‘Steel. 


320 Broadway New York, N. Y. ¥ Gill Brass. 


1 Pint Brass 




















Rubber Cement Pot 


Used by rubber manufacturers, 
and users of rubber cement. 


1 gallon 


Small Eclipse Can | 
For shop use by printers, en- Tilting Can and Tray 
goers, tailors, dyers, cleaners, Biceps Used printers, gas companies, rail- 
actories, etc. Alcohol Torch Can roads, factories, machine shops, te. 


1 Pint, Steel . 
1 Quart Steel Used by plumbers, gas com- 2 gallon 


1% Gallon Steel : panies, etc. 1 gallon torch 
1 Quart Brass ; can and torch complete, 


Y% Gallon Brass ; $4.00. 


_— 


10 gallon 
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Did you handle Sparton Safety 
Signals last season? 


“We certainly did,” will come in 
chorus from a great many. 


To those who did not, we can only 
regretfully say, “Both of us lost worth- 
while profits.” ee | 


One-hundred-and-ten per cent more 
Spartons were sold last season than 
were sold the year before. Our fac- 
tory 1s working day and night. It is 
one of the certainties that next season 
will break all records for Sparton sales. 


On-the-job-jobbers realize that in 
Sparton they have a wonderful seller. 
They are coining big profits today and 
évery day—Are You? Right nowisa 
good time to start. 


The winged call of the Sparton 
rises above all earth noises—a strong, 


penetrating note that sweeps the air - 


—a call that is heard and heeded. 
Let us: tell you more. 





October 21, 1915 


The Sparks-With 


JACKSON, 











eT se SREB, 





October 21, 1915 




















Mr. Dealer 


Do you know why motorists demand 
Sparton signals? 





It’s because they have confidence in 
the reliability of the firm behind the 
product. They know Packard and 
over forty other car builders have 
adopted them as regular equipment. 
They have heard the fast traveling cry 
that clears the way on country roads 
far in advance of their cars as well as 
the short, commanding smash note on 
city streets that gets attention above 
the roar of city traffic. 


Sparton is as good a profit maker as 
it is a safety signal. It’s in demand, 
sells fast and you should complete 
plans to handle it right now. If you 
are not supplying this demand and 
enjoying these profits, today is the 
time to write for our sales plan. Then 
watch us co-operate with you. 


ington Company 
MICHIGAN, U.S.A. 
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ANVILLE 
SERVICE 























CONTINE 


A Good Plug that Car Owners 


know—like—and buy 


An easy seller that you need in your stock of auto- 
mobile accessories. 


Insures a strong, steady spark which gives positive 
ignition. 

Double chambers around the electrode positively pre- 
vent short circuits from carbon deposits. Two unit 
construction greatly facilitates disassembling. Joints 
are gas-tight. Porcelain will not crack even under the 
most rapid changes in temperature. A 14-year service 
record and a constant advertising policy have made this 
plug universally popular. Millions in use. 





Furnished in sizes for all cars and 
motorcycles. Write today for our 
proposition to hardware dealers. 
Ne ee ee 
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WW. JOHNS-MANVILLE CoO. 


Akron Boston Columbus Duluth Kansas City Minneapolis Philadelphia St. Paul Toledo 
Albany Buffalo Dallas Galveston Los Angeles Newark Pittsburgh Salt Lake C‘'ty Washington 
Atlanta Chicago Dayton Houghton Louisville New Orleans Portland San Francisco Wilkes-Barre 
Baltimore Cincinnati Denver Houston Memphis New York Rochester Seattle Youngstown 
Birmingham Cleveland De t Indianapolis Milwaukee Omaha t. Louis Syracuse 

THE CANADIAN H. W. JOHNS-MANVILLE CO., LIMITED Toronto Montreal Winnipeg Vancouver 
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Attracts the Car Owner on Appearance 
and Sells Him on Quality 


Gives him more real dollar-for- 


dollar value and more 
faction than any other 
hand-operated horn 
and customer satisfac- 
tion is the dealer’s 
greatest asset for 
future business. 

Is an exceptionally 


good sales proposition for Hardware 
Requires no service after 


Dealers. 


complete satis- 








HORN 





WRITE FOR OUR DEALER PROPOSITION TODAY 





See page opposite for Addre3se3. 
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sale and when sold stays sold. Its 
superiority is at once evident in its 


attractive design, in 
the strength of its 
warning note and in 
the durability of its 
construction. All 
points of contact spe- 
cially hardened. 


Our principle of liberal and uniform 
discounts insures profitable handling. 
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HE problem of the selection of the handsomest and most usetui 
Wedding, Birthday or Christmas gift is most happily solved 
by THERMOS. Every member of the family, everyone on 


the list ot friendship from infancy to old age 


either in the hours 





spent at or away from home—have innumerable daily uses for 


THERMOS. 


THERMOS brings to:them in the hot summer months all of the 
comforts produced by ice, and in the cold winter season all of the 
joys to be obtained by fire—for THERMOS serves them right, food 
or drink, hot or cold, when, where, and as they like. 


THERMOS 1s the ideal portable fireless stove, 
performing the service of keeping its con- 
tents piping hot for twenty-four hours, and 
the most efficient portable iceless refrigera- 
tor, keeping its contents frigid for three 
days and nights. The same THERMOs re- 
ceptacle keeps hot without fire, or cold with- 
out ice. To keep cold, see that contents go 
into THERMoOs cold, and to keep hot, con- 
tents should be placed in THERMos at a 
high temperature. 

Archdeacon Stuck in the use of THERMoOs to 
supply hot coffee on. the Arctic Trail (the 
atmosphere registering sixty degrees below 
zero) says that he never can get over the 
wonder of it, and that a THERMos Bottle 
would have made the fortune of a wizard 
in olden times and probably have brought 
him to the stake. 

Richard Harding Davis. proved that 
THERMOS produced the exact opposite re- 
sults secured by the Archdeacon by taking 
to the African Congo at the Equator: a 
TreERMOs Bottle filled with broken ice, the 


first introduction of ice into that hottest 
part of the world. 

The late Elbert Hubbard in an appreciation 
of THERMOs wrote: “This Seventh Modern 
Wonder of the World should be known 
and utilized by every family, rich or poor, 
the round world over; it means happiness 
and length of days.” 

We supply THERMos to the Allies from our 
American plant, and to the Teutons from 
Berlin, for use in the hospitals and trenches 
—as a life-saving device. 

In buying THERrMos for “him” or “her” as 
your wedding, birthday or Christmas gift. 
you are selecting the invention honored 
with the Grand Prize by. the Panama-Pa- 
cific Exposition and by like Expositions at 
Berlin, Paris, Antwerp, Madrid, Seattle, 
Vienna and London. 

The high honors mentioned accruing to 
THERMOs because it is the original tempera- 
ture-retaining vessel, and has achieved the 
distinction of being a boor to humanity. 


Originally expensive, THERMOS vessels are now sold by all leading 
dealers throughout the World at from $1.00 up. Send for Booklet. 


AMERICAN THERMOS BOTTLE CO. 


NORWICH, CONN. 
NEW YORK SAN FRANCISCO TORONTO 
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Archdeacon Stuck with a Thermos Bottle On The Arctic Trail. 


Nearly 65 per cent of the leading hardware dealers in the United 
States are stocking the original, genuine, nationally advertised, plainly 


stamped on the bottom, 


THERMOS PRODUCTS 


There aré ninety and nine excellent reasons why they find it good 
merchandising to do so. Of these reasons we present the following tor 


your consideration: 


1 Ninety-five per cent of all advertising creating the 
consumer demand for temperature-retaining vessels 
from the date of its invention has been THERMOS adver- 
tising, and it therefore follows that 95% of the con- 
sumer demand is for THERMOS. 


2 No Christmas line has or can be offered with better 
selling possibilities for the holidays; and THERMOS 
goods unsold December 25th are always in strong de- 
mand for the extreme cold weather of January, Feb- 
ruary and March—after which come the spring and 
summer sale, equal in volume to that prior to Christmas. 


3 THERMOS is known the round world over as the 
ideal temperature-retaining vessel, recommended by the 
housekeeping experts of Ladies’ Home Journal, Good 
Housekeeping, Woman’s Home Companion, Modern 
Priscilla, Woman’s World as a household necessity; 
by the editors of Field and Stream, Recreation, Outing 
and Travel magazines for out of door usage, and by the 
physician, nurse and civic health departments for 
nursery, sick room and hospital requirements, and is 
therefore as definitely a part of the hardware dealers’ 
stock as 1s hammer and nails. 


4 Originally expensive, the prices, by improved proc- 
esses of ‘manufacture and the enormous increase in the 
volume of the output, have been reduced to the point 
whereby the lowest paid wage-earner practices an actual 
economy in the purchase of THERMOs, as it pays for it- 
self in any home through the saving of food, fuel, ice 
and labor in a very short time. 


5 THerMos has been honored by every National Ex- 
position held throughout the world since its advent, 
solely on its merit as an article that does something 
that every man, woman and child, now living, or yet to 
live, wants done; and that has never been done before. 
It thus comes under the classification of “a boon to hu- 
manity,”’ and as such has secured the awards of highest 
honor—The Grangl Prize. 


6 Our prices, through your local jobber, in effect 
Sept. 20th, give you a margin which will appeal 
strongly to your appetite for a fair profit. In the dis- 
tribution of THERMOS advertised products to your 
patrons, you serve both them and yourself a good turn. 
which is the highest attribute of merchandising. 


Write today for our illustrated Catalog and for information regard- 
ing the “Selling Helps’’ we give to those who stack THERMOS. 


AMERICAN THERMOS BOTTLE CO. 


General Offices and Factory: Norwich, Conn., U.S.A. 
NEW YORK SAN FRANCISCO TORONTO 
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In the hardware trade “Hardware 
Age” is the authoritative mer- 
chandising medium. A dealer in 
hardware who attempts to “keep 
house’’ without reading it reg- 
ularly misses genuine benefits 


that keep customers out of the 


store, and money out of the cash 
drawer. 


The automobile industry has also 
developed a top notch dealer 
publication—MOTOR WORLD 
—edited by men who know ac- 
cessory merchandising from the 
ground up. 


You know, or if you don’t know 
it now you will learn, that the 
motor accessory business is differ- 
ent, and that different methods 
must be employed in its handling. 
Accessory merchandising, to be 
successful, involves different buy- 


ing methods, and a character of 
salesmanship that is both instruc- 
tive and constructive. 


MOTOR WORLD will prove of ex- 
ceeding value to every hardware dealer 
who sells, or expects to sell, motor 
accessories. It is invaluable to the 
dealer who is in business to make 
money — and who wants to make 
more money. If you intend to take 
full advantage of the accessory sit- 
uation, no matter if you are in a 
city of 4,000,000 or a town of 500 
population, you should subscribe for 
MOTOR WORLD at once, and profit 
by the practical merchandising fea- 
tures presented in each issue for the 
dealers who are anxious for the devel- 
opment of their profit column. 


MOTOR WORLD is published every 
Wednesday—each issue contains from 
80 to 90 pages—it is edited for the 
subscriber. 
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Its wide-awake merchandising arti- 
cles; display helps for the dealer; 
complete description and illustration 
of every worth-while accessory that is 
new (including prices and trade dis- 
counts); illustrated descriptions of all 
new cars; “Repairing and Adjusting”; 
“Repairshop Short-cuts”; “Dealer’s 
Legal Status”; and other departments 
that are of genuine interest to the 
merchant, including all the live news 
of the car and accessory industry, 
make MOTOR WORLD a magazine 
that no dealer can afford to be without. 


If you sell motor accessories, in either 
a small or a big way, it will be profit- 
able for you to become a member of 
our subscriber family. We can render 
you a valuable service. 


And in order that you, Mr. Dealer, 
may become acquainted with 
MOTOR WORLD, at the lowest 
cost, send one dollar in currency, 





check, or money order, and we will 
enroll you for a six months’ trial sub- 
scription—26 consecutive issues—at 
the end of which time your dollar will 
have been returned many, many fold. 
Or send two dollars for a full year’s 
subscription. Do it today. Address: 


MOTOR WORLD 


239 West 39th St., New York 
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Motor World— 


You may entér my order for a six months’ trial 
subscription—26 issues—for which one dollar is here- 
with enclosed. 
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Do you handle automobile accessories?..........+-++- 
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Do you expect to add automobile accessories?........ 
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CHATILLON 
SCALES 
CUTLERY & 
HARDWARE 




















The Dealer has no 
trouble in selling 


Chatillon goods 






















JOHN CHATILLON & SONS 
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itis a Pleasure To 


There is an unlimited amount of satisfaction in selling 
Chatillon Scales to your regular customers and those people 
whom you wish to treat so well that they will become perma- 
nent buyers at your store. When you sell scales that are 
superior in design, construction and service you know you are 
laying a firm foundation for your business in general. 


Chatillon Scales 


You will find that the Chatillon line will give complete 
satisfaction to you and to the customer as well. They are 
built to render service to everyone handling or using them. 
Every scale is guaranteed accurate and can be sold at a price 
that will appeal to your customers. These are the kind of 
scales that will attract the attention of your customers and 
actually sell themselves. It is a pleasure to handle them. 
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It is no wonder that the dealer is glad to see the Jobber’s soe 
: Red ‘ 
, pee vOnK 


| Sell These Goods © 


Salesman who sold him the original order of Chatillon Scales, 
the scales that sold so quickly and absolutely satisfied his 
customers. The dealer also appreciates the Chatillon line 
because it covers the entire field from the small pocket scale 
for the sportsman-fisherman to the factory platform scale. 
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— Cutlery and Hardware qe 
; Oa me & 
; Includes pocket knives, ice tools and miscellaneous hard- eS. 
ware. Ihese quick sellers serve as a tonic to the rest of the 

i business. We are constantly working out new ideas and 

4 novelties which we believe will help the dealers to increase y 

; their business. At the bottom of the page we show some of WF 


the articles which have made the Foster Bros. brand of 
Butcher Tools famous. We are the sole distributors. They 
are good business-getters. 

We shall be glad to send you our catalog or any 
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/ information you desire. 

(Scale Makers Since 1835) 

: 85-93 Cliff St., New York City 

* 

; Sole Distributors of Foster Bros. & Chatillon ‘' 
| Co. Products 

‘ 
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National 


with a 


Have you ever pondered the tremendous power of 
national advertising as a potent and very real factor in 
piling up profits—especially when an advertising cam- 
paign, national in scope, is localized so as to bring 
customers directly into your store for the sole purpose 


‘‘Pompeiian Bronze’ Screen Cloth is exploited in a 
way that cannot fail of results. We are not indulging 
in advertising splurges. We are not aiming at the 
broadside of a barn in an attempt to hit a house. 








Our thousands of advertising dollars are being spent 
with extreme care so as to reach and interest home- 
owners with the willingness to buy quality and the 
money to pay for it. Mediums of national circulation 
—the biggest and most widely read in their field—are 2 
being used as effective means of placing our message . 
before the very cream of your trade, some of them 
| unreachable in any other way. 








We are educating your patrons to an appreciation of | 
our wonderful system of inspection which insures their ‘ 
getting perfect service from every foot of “‘Pompeiian 
Bronze’ they buy. 
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We are teaching them to look for the Red String in 
the Selvage, an easy means of identification for careful 
buyers. And after hammering home our arguments, 
after arousing your trade to the buying point, we are 
shunting the business directly your way. 


Then, too, we are supplying dealers with booklets, 
envelope size, for distribution along with their state- 
ments and consumer correspondence; and with other 
advertising aids. 


So you see ours is a national campaign with a decided 
tinge of local flavor. 


Is not this the sort of co-operation that you want? 


Clinton Wire Cloth Co. 


Clinton, Massachusetts 


First Power Loom Weavers of Wire In the World. Makers of “‘Pompelian 
Bronze,’”’ “Golden Bronze,” “Clinton” Painted and “Silver Finish” Screen 
Cloths, Clinton “Silver Finish’ Brand Poultry Netting, Clinton Wire Lath, 
Hardware Cloth, Clinton mg hoe: Welded Fabric for Reinforcing Con- 
crete, and Clinton Perforated Steel Rubbish Burners. 
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Stove Pipe Wire 








Picture Cord 



































Sell GuaranteedGoods 


Now is an excellent time of the year 
to stock up with goods which stand the 
quality test. A few of the articles 
from our large stock are shown on this 





Wire In All Forms 


We fabricate wire in many forms. a 
To those who are not familiar with our 
entire line we would suggest sending 
for our catalogue. From it a compre- 
hensive order may be made up. 

















Wright Wire 


Boston New York Phila 
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| To All Your Customers 


page. They may suggest other articles 
which you need now. All hardware men 
should find out without delay what they are 
going to need in our line of goods and then 
order at once. 








Poultry Netting 


Woven of hard drawn steel wires in true 
and even mesh, possesses great tensile 
strength. Every roll has our patent three 
strand selvage, assuring durability. 

A full stock is always on hand in rolls of 
150 feet in length. 














Co., WORCESTER, MASS. 


Chicago San Francisco 





delphia 
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The Varnish Line s 


E IS a KYANIZE Dealer. He is 
selling Kyanize Floor Finish (eight 
colors and natural), Kyanize White 
Enamel, Kyanize Spar Finish and 

other products of the Boston Varnish Company. 























His customers represent the Varnish Trade of 
his town. They tell him that Kyanize Quality 
and Kyanize Price can’t be beat. Kyanize 
has made his varnish business 
big and Kyanize quality keeps 
it big. 










As a dealer he knows that com- 
petition doesn’t amount to shucks. 
He’s got what every Kyanize 
dealer’s got—the Kyanize Exclu- 
sive Agency. He should worry? 
And he’s got the livest factory in 
the varnish business behind him. 

















The biggest, most aggres- 

sive sales-making help, 

working with him all the 
Sending customers to his store. 
House-owners, painters, housewives, 
whoever needs varnish and white 
enamel. 


Tamas * 


He takes every advantage of the Ky- 
anize advertising plan. He's got the 
results in his bank roll. Bigger 
sales, more profits all the time. 


He ae that every dealer in the country should 
grab a Kyanize Exclusive Agency. 


BOSTON VARNISH COMPANY 
Everett Station, Boston, U. S. A % 


519 W. Twelfth Street 311 California Street. 
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The Dealers’ Mint of Selling Hints 


Contained in This Folder Will Be 
the Means of Helping Every Kyanize 
Dealer Increase His Profits 






































STACK of dealers’ letters 
every day thanking us for 
our co-operative sales help, 
telling us that we're selling 
Kyanize for them 365 days in the year, 
inspires us. 








We're going to give our 
Kyanize dealers the right 
kind of thanks. We're go- 
ing to do even more for them— 
send more customers to them, 
create more sales, more profits 
than ever before. 


“The Dealers’ Mint of Selling 
Hints” tells all about it. It’s all 
in the red folder. 





F there is no Kyanize 
agent in your town, 
write today for the 
‘Dealers’ Mint of Sell- 
ing Hints’ contained in 
the red folder which fits 
your files. It will open 
your eyes to what co-op- 
eration —a_ partnership 


Our co-operative advertising 
plan, our big national advertis- 
ing campaign, our steel and 
wood display cabinets, our won- 
derful life size cut-outs, our 
hanger signs, our movie slides, our 
between factory and a a circularization helps, our free cou- 


dealer — really means. n offer, our Painters’ “ come-on.” 
Write us now while the po ? . 


matteris before you. We 
will answer by return 
mail. 





There never was anything like this 
in the varnish business. It will 
Kyanize the country. 


No concern ever stepped up to the 
dealer’s side and did as much for 
him, sold as many goods for him, 
helped him like we helped Kyanize 


dealers. 


s 
; 
$ 
s 
' 
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No wonder the dealers say that every 
dealer should grab a Kyanize Exclu- 


sive Agency. 
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Ayanize F}S0® Boston Varnish Company 
eS Everett Station Boston, U. S. A. 
Chicago Warehouse San Francisco Ware- 
and Office: house and Office 


519 W. Twelfth Street 311 California Street 
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Efficient Cutting Cutters 
Eliminate Cost Remembrance 
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Milkological Philosophy 

= 

; A farmer with a ten-quart capa- 10,000 
city Jersey cow, with twenty one- Dozen 
quart customers waiting for him to in 
get through milking would not be 1914 


likely to lower the price of his milk, 
even though other farmers were 
offering Durham cow milk for less 
money. 


We are in a similar position— 
making ALL-DAY-EDGE scythes, 


and selling them in competition 


with the OF TEN-TO-GRIND kind. 
The demand for CUT scythes 


exceeds our capacity to make. 


Mr. Retailer: 
If your jobber will not supply 
you with the ALL-DAY-EDGE 


scythes, we will. 





NORTH WAYNE TOOL CO. 


Hallowell, Maine 
Sales Office: 1409 Ford Bldg. 


DETROIT, MICH. 


One man can mow— 
It takes two to grind. 
We make the mow kind. 
SSVUD “SdVHS SaSNVA 
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Originological Philosophy 
Brooks Bread Knife 


The original non-grind-off-tooth 
bread knife. There are imita- 
tions on the market. 


Brooks Corn Hook 


The original non-grind-off-tooth 
corn hook. There are imita- 
tions on the market. 


The Little Giant Grass 
Hooks 


The original ogee-bent-shank grass 
hook. There are imitations on 
the market. 





It is a well-known philosophical 
fact that all good things are imi- 
tated, and we are proud to be the 
originators of tools worthy of imi- 
tation. 





NORTH WAYNE TOOL CO. 
Hallowell, Maine 
Sales Office: 1409 Ford Bldg. 


DETROIT, MICH. 


6-006 Ld 
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GARDEN 


Advertised Retail Price 18 cts. per foot 
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Bull Dog 7-Ply Garden Hose is the most famous brand on the market. 
It is the recognized standard and is well known as “The kind that lasts 


longest.” 


Letters come to us frequently telling of lengths in service | 4 or 15 years. 
Money cannot buy a better Garden Hose than Bull Dog. 


Advertised Advertised 
Retail Retail 
Price Ff Price 

50 cents. 50 cents. 





The Bostcn Spray Nozzle is a splendid seller, having features all its own. 


Built to last, it gives the utmost satisfaction. None better made. 


Your Garden Hose Line is incomplete without it. 


BOSTON WOVEN HH) 
Largest Makers | . 
CAMBRIDGE, MASS. ' 
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HOSE 


Advertised Retail Price 10 cts. per foot 
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Good Luck 6-Ply Garden Hose is the biggest 10c value on the market. 
Nothing approaching its quality has ever been offered at the price. 


Good Luck hose is constructed similar to Bull Dog and is “Built to stay 


alive.”’ 


Here is real value for the customer who can afford only a moderate 


price. 


Saturday Evening Pest 
Country Gentleman 


Collier’s 


Literary Digest 
Good Housekeeping 


Sunset 


Advertising 
Campaign 


Country Life in America 
Garden Magazine 

House and Garden 

American Homes and Gardens 
Countryside Magazine 
National GeographicMagazine 


Our extensive advertising campaign in the magazines listed above will 
place Bull Dog and Good Luck hose before many millions of people. 
Prepare now to get the full benefit of our efforts by ordering a stock of 
these brands and the Boston Nozzle, so that our advertising may assist 
you in showing greatly increased garden hose sales for the season 1916. 


OSE & RUBBER CO., 


in the World 
CAMBRIDGE, MASS. 
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Just the Thing to Give My Boy 


You must be prepared to take advantage of the national adver- 
tising we are doing to boost ERECTOR sales. 27 magazines and 
58 newspapers with a circulation of over 20,000,000 people are 
telling the ERECTOR story. 


Our plan is to make ERECTOR the most widely distributed construction toy 
in the world. Parents everywhere are doing their best to turn the thoughts of 
their boys along constructive lines. ERECTOR is the one thing which accom- 


plishes the purpose. 


‘ 


We assist dealers in every way possible. A line of advertising is at your 
disposal. It consists of window cards, demonstration models, booklets, a con- 
test with an automobile as first prize and 306 other prizes, and newspaper adver- 
tising for your local papers. 


Let us tell you of this at once. Get the details. We'll help you to make 
money. Today is the day to write—tomorrow may be too late. 


The Mysto Manufacturing Co. 


A. C. GILBERT, President NEW HAVEN, CONN. 
New York Office Chicago Office 
901 American Woolen Bldg. 902 North American Bldg. 
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Use Them for Your 
Own Heavy Loads 


Give Gem Truck Casters a job in your shipping 
and receiving departments. 


Put them to work carting bulky boxes of merchan- 
dise to and from stock. 


Gem Truck Casters are roller bearing; they speed 
things up in the handling; they save broken backs 
and broken boxes. 


Try a few Gems yourself. Try them next week. 
Then you will know why it pays to sell them. 


M. B. Schenck Company 


Connecticut 
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Some High Grade Standard 
Hubber Tips and Bumpers 


That ought to be in your stock 


Fencing Foil 
Tip 











For Chair Legs 








Rubber Tips and 
Bumpers are in big 
demand these days— 
people are beginning 
to realize the great ad- 
vantages of their use. 








2 sizes 


But all tips are not 
good tips—and a bad 
tip prevents further 
sales—further  busi- 
ness. : 


‘It is up to you to 
stock the best and most 
varied line. Inspect 
some of the illustra- 
tions—there’s a tip in 
our line for every prac- 
tical tip purpose. You 
had better investigate 
—for the sake of good 
business. 







Fender 2 sizes Tips 3 sizes 


jefe fe] /s 


No, 233 No. 234 


Slotted screw tips 


Write today — ask 
for catalog, prices and 


No. 141 No. 142 
10 cents per dozen No. 144 terms. 





Brass headed nails only used in the manufacture of these rubber nails 


. THE ELASTIC 
TIP COMPANY 


370 Atlantic Avenue 
Boston, Mass., U.S.A. 


Crutch Tip 


Rocking 
Chair 
Tip 


12 
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An Event In 
Casterdom 


Several months ago it was the Universal 

~No-Tilt Self-Adjusting Caster that 
aroused a new interest among jobber, 
dealer and consumer caster buyers 
everywhere. 


Now comes the Universal Shaft Bearing 
Caster (patent pending), another new 
and exclusive Universal Product em- 
bodying features never before utilized 
in caster construction. 


It was not without an outlay of consid- 
erable time and money spent in ex- 
haustive experiments that we have per- 
fected this new caster. Therefore we 
consider its approach on the market an 
event indeed. 


We are thoroughly convinced that it 
will prove readily salable and ask that 
you investigate its features fully. 


You know what the name Universal 
stands for as applied to casters. -You 
know what it means to have the back- 
ing and sales support of a reputable firm 
that guarantees its products. 


Write us to-day. Get our proposition. 
Ask for sample and descriptive folder. 


Universal 
Caster & Foundry Co 


974 FERRY STREET 
NEWARK, NEW JERSEY 
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The New Construction 


Entire weight of furniture is sus- 
tained on a line of points; shaft bear- 
ings distribute the strain along their 
entire length. Witness the difference 
between this construction and the ball 
or roller bearing type of caster which 
carries all the weight on single points 
of contact! Universal Shaft-Bearing 
Casters are all steel and can be fur- 
nished in six sizes with either Grip 
Neck stem (with socket) or with the 
Square Plate top, and with various 
kinds of wheels. Packed one set in 
a box. 
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Manufacturers 


of 


High Grade 
Bath Room 


Fixtures 











NEW YORK <3 1 Hudson Street 
CHICAGO = :: 508 Heyworth Bldg. 


BOSTON _ 170 Summer St., Room 301 


SAN FRANCISCO 
116 New Montgomery St. 
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10c Fly Swatter Coat and Hat Hook — Atlas Hook - 5c Fly Swatter 


jam ay 


No. 153 No. 103 






Brackets—No. S10: 


Ceiling Hook 





No. 122 











Tea and Table Spoons 9 














A Money-Making Line 


SEFUL things, used by everybody, used every 
day, made well and strongly, sell easiest, with 
quick turnover and good profits. All the fol- 

lowing articles we manufacture meet the require- 
ments mentioned above. 


CAUNTATOEAEN TOA EAT EAN EAA AAA TEAL EA EATS EAHA AANA TATA AN ANNAN NN NANA EAN NNN EANTNNUALEANEAUSUOANGONUENUENUAANUUUAUUGUEAUNOUCGUOULOOLGUEGUOUUOOUEGLEAUEOUOUUNOUELELLONDEOAEODEOEOOEOOLOGEOOONDONDONEEGHOROGOONTOGAROEINELET 
VOCEEUUAUGGUEEOLAQGGbOUUGAAUGSEOAATGeUEUUAA eens tannoeeanaveouecasengnuanaqazonoueneeazupuanenaguuutdsngenquuaasizanugsnsgagannuutyavinnuuatnstannuustvasaeUssu4ttayeeeevustssasatiq4sseeoeut44eueeesqugseuenniciteveeni0uv4viat40s304e00UH4U4eC LORGNOENRREAAGEAONOSNEnOoNa 
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Our Brackets are the lowest priced on the market 
and at the same time the strongest. 





Our Hooks are strongly made and well finished—the 
wires being held firmly by the “ metal clasps.” 
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Se Our 10 cent Wire Cloth Fly Swatters have a green 
Spark Guards felt border that protects furniture from scratching, 
No. A and a long 10-inch handle. 


We are presenting this new line to the ‘ ; 
sath. Gian: latins Maidens bia The 5 cent Wire Cloth Fly Swatter is strong and 


and best quality for the money, Write neat, without the felt. 
us for price on any style or size you 


may require. N. B. 4000 Hardware and Five & Ten Cent Stores 
sell our goods. All our goods are durable and depend- 
able. Write for our catalog. Drop us a post card with 
your name and address. We will do the rest. 


VUDULLAUUAU SAHA OUUADAAUOAAUALEUUUEAEAEA AUER AAE USUAL AAU AAU 
POUHUEAADAD AAD DATED AA AUTEN AAU EN RAED AANA ASU NUAUO EHNA AAA SOOO UO UU NEND 


gerots, The Atlas Manufacturing Co. 


feTA Manufacturers of Wire Goods 
CLASES 123 Water Street New Haven, Connecticut 
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“Quality First” 





If you want “The Greatest Quantity of Quality 
at the Price,” ask your jobber for our products 
and insist upon getting them. They should cost 
you no more than inferior goods, and are packed 
full zet weight. 


Our 
Packages 
Are 


Unequaled 


Whi 
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We make all kinds of tacks and small nails sold by hard- 
ware and shoe finding dealers; also iron rivets, copper : 
rivets and burrs, staples, wire nail specialties, etc., etc. = 


The largest and oldest manufacturer 
of tacks and small nails in the world. 


ATLAS TACK COMPANY 


FAIRHAVEN, MASSACHUSETTS, U. S. A. 
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“As Easy to Grind, 
as a Watch to Wind” 


They don’t have to “Send 
for Dad” to freeze the 
cream,- Mr. Retailer, and 
you don’t have to explain 
why the freezer does not 
work properly when you 
sell them the PEERLESS 
Freezer. It’s so easy to 
turn and so very simple 
that “Anyone can make 
good ice cream with the 
PEERLESS FREEZER.” 
It’s even “Fool Proof.” 
Can't be put together wrong 
and doesn’t get out of 
order. It is the family friend. 


































It Pays to Sell Peerless 
Freezers 


The PEERLESS has all the speed—tall, 
slim cans that expose the most cream to the 
action of the ice and salt. Three minutes 
to do the trick. No “soft spots” or lumps 
in the cream. 


The PEERLESS Dasher does not beat 
the cream, but gives it that rolling motion 
that reproduces the old and uwunexcelled 
“French Pot Method,” making the cream 
smooth as velvet. 





For over 40 years the distinctive features of PEERLESS Freezers have been kept 
before the public. For over 40 years PEERLESS Freezers have stood the test and 
have proven peerless in quality as well as PEERLESS in name. 


; It Will Pay You to Sell Peerless Freezers 


a Order your 1916 stock of your jobber now and insist on the big discounts on early 
s shipments. If your jobber does not have them write for the PEERLESS proposition. 


J. C. McCARTY & CO., 29 MURRAY ST., NEW YORK 


Eastern Sales Agents 






The Peerless Freezer Co. 


Sole Manufacturers of 
The Peerless Freezers 


Winchendon, Mass. 
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Increase Your Sales 


By Handling Our Line of 


Heel Plates, Cobbler Sets, Shoe Lasts 
and Stands, Corn Shellers and 
Riveting Machines 












Empire—Guaranteed Economical 


To Place Your Order 
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Combination No. 1 


Ever-Ready No. 1 Dixie Clincher 


A Postal Will Bring Our Catalog 


STAR HEEL PLATE CO. 


LOUIS SACKS, Prop. 
Hamburg Place, Near Ave. L NEWARK, N. ., wa. S. A 



















October 21, 1915 HARDWARE AGE 














Wy 


Price TT? Y Price 
he IN VA) j 
One Dollar yavietiote One Dollar 


laauuaasmsuz> 











QO 





WT. 


The Perfect Mail Box for the Home 





Finished in 


Only the Best 


Four Styles Material Used 
Natural Oak Select Kiln 
Light Mahogany Dried Wood 
Cream White And Double 
Weather Green Thick Glass 
Will Suit Any Will Stand Time’s 
Taste Test 





This member of the In-Vu family boasts all the durable, serviceable and ornamental possi- 
bilities of the regular In-Vu. Its price and general excellence appeal to the purchaser. at a 
glance and promise to make it the big seller of the home mail box field. 


The In-Vu Junior magazine and paper clasp is the most durable known in the manufacture 
of mail receptacles. It is of heavy nickeled plated brass. 


The owner of an In-Vu Junior can tell at a glance whether his box contains mail. The 
identity of addresses is not disclosed to view. All but a narrow strip of the front is of 
obscure glass. 


Write at once for trade discounts. 


Are you selling In-Vu push plates? They are the best on the market. Well beveled and 
highly polished. All holes are neatly and evenly bored. Packed with screws and washers. 


The In-Vu Manufacturing Co., 840 University Avenue, Rochester, N. Y. 
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Birthday Announcement of a Husky 
Five Year Old 





@ We are five years old this 
nS | o> fall, and have already formed 
oh NN? AS habits which threaten to mould 

il : our eternal business character. 
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@ The dominating habit which 
controls us is an everlasting de- 
sire to pay spot cash. For over 
sixty months we have dis- 
counted every bill. It is part of 
our bone and body. 


\2 74 








Seihouaes auace asks @ We have passed the day of 
pink toes and paregoric, and 
have emerged with freckles and copper toed boots. The other 
kids have quit trying to run us off the block because they 
know we have come to stay. We have demonstrated that a 
hardware jobbing house, owned and controlled by retailers, 
is both practical and profitable. 








@ On our birthday we are being congratulated because we 
can do business for less than 7% per cent. Maybe it costs 
less to keep a kid than it does a full grown. 


@ We are being congratulated because three great railroad 
systems come right into our building, making it possible for 
us to make quick deliveries without hiring a horse, dray or 
automobile. 


@ They are also congratulating us because so many good 
manufacturers are using us as their distributors. The old 
ones have cashed our checks, and the new ones have heard 
about it. Ready money is a great letter of recommendation. 


@ The business world has been kind to us on our birthday, 
and congratulations certainly make a fellow feel good. Be- 
fore we blow the fifth can- 





dle out let us tell you how 
we feel. Good. Great. 
Bully. War times and 
without war orders our 
business has increased. 


The American 
Hardware & Supply Co. 
43 Terminal Way 
Pittsburgh, Pa. 
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SOLE LEATHER 


Now is the time to lay in your stock of sole leather for fall and winter 
trade. Shoes must be repaired for the cold, wet days ahead, and people 
are buying early. 

Korry-Krome is a time-tested article that has found a popular market 
for over six years. It is made absolutely and permanently waterproof 
all thru the tanning process, insuring the wearer a water-resisting sole 
leather as long as the sole lasts. 

It will take and hold a finely finished edge, and works as easily as the 
best bark tanned leather. 

Sold by the pound in all grades of strips and bends. Ask your jobber 
or write us for further information and small sample cutting. 


We promise you a worth-while profit. 


J. W. & A. P. HOWARD & CO., Ltd. 
CORRY, PA. 








WILL NOT SLIP 
ABSOLUTELY WATERPROOF 
THREE TIMES THE WEAR 
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Plain Edge 


CARY CORRUGATED FASTENERS 
are everywhere given the preference for their 
superior finish. Warranted satisfactory in 


every respect. 


Carpenters, upholsterers, cabinet workers 
and home-wood workers buy them in large 


quantities. 


We carry large stocks in various sizes, 
saw edge and plain edge, and can fill all 


orders promptly. 


Only the highest grade cold rolled strip 
steel is used in their manufacture. Divergent 
and Parallel corrugations cut to size and put 
up in coils with parallel corrugations for 
Automatic Driving Machines. 


Cary Quality Hardware 
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CARY ““UNIVERSAL” BOX STRAPPING is a 
splendid year ‘round seller to shipping depart- 
ments and warehouses. It is made from an extra 
quality annealed steel of great tensile strength, 
through which nails can be readily driven. 


Every coil is warranted to contain 300 feet of 
strapping. You get all you pay for when you 
buy Cary’s. 

The reels are equipped with our Patent Metal 
Hanger. Four widths—!4”, %”, %4” and 
1”. Packed in cases of twenty reels. 


We also manufacture Flat and Twisted Wire 
Box Straps, Box Fasteners, Clasps, Seals, Corru- 
gated Joint Fasteners, Hinges and Hasps, and 
kindred products. 


Send for the Cary Catalog. 





CARY “EVERLASTING” FLEXIBLE STEEL 
MATS can boast of that rare combination: strong 
construction and good looks. Specified for by 
the U. S. Government for all buildings under its 
jurisdiction. We have just been awarded the 
sixth consecutives contract. A mighty strong 
indorsement. 

Ends are finished smooth. Mats can be used 
on both sides. Easily rolled for storage pur- 
poses. Rust-proof. Sanitary. Self cleaning. 

Rolls.—The fabric can be separated at any 
point desired by simply cutting one of the cross- 
wires, removing it, and a complete mat can then 
be made by putting an extra end-piece in place, 
reinserting the extra wire and turning over the 
edge with a tool which we supply gratis. Also 
made in 12 regular stock sizes. Always carried 
in stock for immediate shipment. 


Send for literature 


Cary Manufacturing Co. 


Manhattan Bridge Plaza 


Brooklyn, N. Y. 
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188 YEARS YOUNG 


HARLES CARROLL was told, directly after 
signing the Declaration of Independence, that 
though others might come to grief for that 

day's doings, he might go free because there were so 
many other Charles Carrolls in Maryland. He at 
once added the words “of Carrollton” to his signature. 


The picture shows Doughoregan Manor, his home, built by his 
grandfather in 1717. This finely preserved old mansion is pro- 
tected by weather-defying paint made of 


Dutch Boy White. Lead 


and pure linseed oil. 


It is not mere accident. that Doughoregan Manor and other 
places of historical interest are kept young by Dutch Boy White 
Lead. This superior paint material was selected for the.same 
reason that insures its continued use on thousands of buildings 
of all sizes and descriptions throughout the country: It is unsur- 
passed in wearing and preserving qualities. 


Painters, owners, architects and building managers unite in 
putting their stamp of approval upon paint made of Dutch Boy 
White Lead. Dealers who cater to this vast army of “Dutch 
Boy” users and specifiers are enjoying easier sales, more of them, 
and bigger profits. 


NATIONAL LEAD COMPANY 


Manufacturers also of Dutch Boy Red Lead-in-Oil 
and Dutch Boy Linseed Oil. 


New York Boston Buffalo Chicago 
Cincinnati Cleveland St. Louis San Francisco 


Philadelphia (John T. Lewis & Bros. Company) 
Pittsburgh (National Lead & Oil Company) 
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Small Town Dealers’ Success 
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Write for Pratt & Lambert Dealers’ Proposition. 
Pratt & Lambert-Inc. 
114 Tonawanda St., Buffalo, N. Y. 


Pratts ambert\arnish roposition 
QualityL. Sales ¥Profits | Repeats--- 


Factories: New York Buffalo Chicago Bridgeburg, Canada London Paris 
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SAFETY ALWAYS 


@ Where you are handling 
heavy loads over the heads 
of men on shop or mill floors 
you must have a certainty of 
safety. 


@ “AJAX” and “HB” is.a 
guarantee to both of these 
when used in Crane or 
Dredge Chain, Sling Caan 
or on Derricks. 


@ Chain that stands up un- 
der the most serious condi- 
tions means either TAJAX” 
or "Fis." 


@ These chains are made 
from material entirely under 
our own supervision from 
puddling mills to testing 
machines. 


@ With the best possible ma- 
terial and the most skilled 
workmen obtainable these 
chains go out with our guar- 
antee on any work for which 
we recommend them. 


Send for catalogue show- 
ing breaking strains, safe 
working loads and sizes. 


STANDARD CHAIN CO! 


First National Bank Building 
Pittsburgh 


New York Office, 30 Church Street 
Telephone, 3017 Cortlandt 


Philadelphia, 605 Franklin Bank Building 
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‘‘It's a Pleasure 


to Handle. 
" Wickwire Wire °* 


Products” 































‘“T’ve been handling their goods for over 30 years 
now, and the Wickwire people are as fine a crowd to 
do business with you as you’d ever want to meet. 
You're sure of getting a square deal from them every 
time. 


“And when it comes to the quality of the goods, 
you .can’t beat Wickwire quality, and in my private 
opinion you can’t equal it. You can stand behind it “Stina = 
all the time. They control every step in the manu- cron 
facturing process. They have their own ore mines, vl ar 
blast furnaces, Open Hearth Steel plant, rod mill, cine 
weaving, netting, galvanizing and painting plants. 
Nothing second-grade ever leaves their place. 


Yes, sir, if you want to give your customers value 
received you couldn’t do better than handle the Wick- 
wire line. Ask your jobbers for prices. 








Wickwire Brothers, Inc. 


Cortland, New York 
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De Laval Agents 


. THE DELAVAL SEPARATOR CO. 


LE 
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The cream of the | 
cream separator a 
trade goes to the |% 











165 Broadway 29 E. Madison Street 101 Drumm Street 1016 Western Avenue 
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Who would not be a farmer’s boy, to lead a life of endless joy, and glory 
as a warrior bold in bucking frost and snow and cold. From dreaming 
‘neath the blankets piled, that you were Jones the Banker’s child, briskly 
to wake at Towser’s bark at 4A. M. in zero dark, and lighted by a “DIETZ’S” 
glare return unto this world so fair, to joyful leave your bed and snores and 
rustle out and do the chores. How happy they who can as men, recall such 
“joys” as boys again, particularly the pup and Uncle Josh’s “Come, get up!” 








R. E. DIETZ COMPANY 


Largest Makers of Lanterns in the World 


Founded 1840 NEW YORK, U. S. A. 
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Horse and Toilet Clippers 


ORSES’ must be in fine fettle this spring. They must be well- 
H groomed for both comfort and appearance. It has always been that 
springtime is the season for horse-clipper sales. 

Barbers, on the other ‘hand, need clippers all year ‘round. Spring, summer, 
fall and winter are all hair-cutting seasons for them. Therefore, when con- 
sidering the line of horse and toilet clippers give careful consideration to the 
Priest Line. 

In our complete assortment of hand and 
power instruments you will always ob- 
serve that the utmost care has been 


given to grinding, tempering, cutting 
and finishing. 





In completeness the Priest Line has kept 
pace with the times. During the past 
year we have made many improvements 
that you and your trade will appreciate. 
For instance, we consider the “Single 
No. 7°’ illustrated, the best one man 
power machine available for horse 


clipping. 
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May we quote prices and send details? 













American 
Shearer 
Manufacturing 
Company 
314 Main St., Nashua, N. H. 


Wiebusch & Hilger, Ltd., 
New York City 
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EFORE you buy your popular- 
priced lawn mowers, it will pay you 
to investigate our fwo new 


“Pennsylvania” 
Quality Lawn Mowers 


The “Orchid” Ball-Bearing and the “Daisy” bear 
the “Pennsylvania” Quality trade mark on the handles, 
and are in every way worthy members of the family. 














“ORCHID” 


Ball-Bearing Lawn Mower 


This mower represents more 
value for the price than ever be- 
fore offered. 


“DAISY” 
Lawn Mower 





It has 10-inch Open Driving Wheels and 
open side plates. 

The Cylinder is 5% inches in diameter, 
has four crucible tool-steel blades, Ball Bear- 
ing, driven by a covered and protected in- 
ternal gear in each wheel. 

The Crucible Tool-Steel Lower Knife is 
fitted to the side plates, and the set screw 
adjustment is very accurate end simple. 
When kept properly adjusted this mower is 
self sharpening. 

Width of Cut, Inches.......... 14 16 18 
Weight, Boxed, Inc. Handles, 
OOM. skis bbe Rew cde 50 54 #4458 








A 9-inch wheel, open style, 
open side plate mower with 3 
crucible steel blades. 

The Lower Knife, also Crucible Steel, is 


fitted to the side plates, and can be accu- 
rately adjusted by the set screws. 


Width of Cut, Inches......... 12 14 16 18 
Weight, Boxed, Inc. Handles, 
MUS Sc oa ocd cbs dkacécdawa 42 44 46 49 














Shall we send our catalog? Where, please? 


‘‘The Pennsylvania People’’ 


__ Sipplee fiddle [fardware (ompany 








PHILADELPHIA, PENNSYLVANIA 
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When you are ordering marine Black, Gal- 
vanized and Bronze hardware you not only 
demand quality, but you also seek a company 
from which you can get your complete line 
without delay. Consequently it is probably 
a matter of interest for you to know that our 
line is complete—in fact the largest line of this 
class of goods manufactured. 


Life Buoy Cushions, and The Dirigo Flag 
Staff Bracket with interlocking clogs that per- 
mit the flag to be placed at any angle, are 
among the 1,500 articles shown in our catalog. 


The Five Socket Flag Holder is furnished 
in galvanized iron and finds a large use for 
decorative purposes. 


Motor boat owners appreciate this Bronze 
Center Turn Buckle. Perhaps you have al- 
ready had a demand for them. With the same 
strength as steel, they appeal to yachtsmen who 
want a turn buckle that will not rust. A turn 
buckle that will permit them to take down the 
rigging at the end of the year without trouble. 
This Bronze Center Turn Buckle meets those 
requirements. It will pay you to feature them. 


The Contractors’ Turn Buckles, which are big 
sellers, range in size from 2” to 72” take-up 
and from 3-16” to 2%4” in diameter of thread. 
All varieties of ends make them suitable for 
any class of work. 

You cannot get a rope strong enough to 
break these Closed and Open Wire Rope 
Sockets, drop forged, weldless. We have test- 
ed all kinds of rope. 7 

Shackles are in universal demand. We 
make them in all sizes and kinds, both black 
and galvanized. 

If you cater to the high-class trade in these 
lines you will find our catalog interesting. 
Nearly 500 pages. Free to dealers. 








The Thos. Laughlin Company 


PORTLAND, ME. 
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A Real Profit-Maker 
for Jobber and Retailer 


The jobber and his salesman are making money handling EVEREADY 
Flashlights because the dealer is doing a big, increasing business in these 
useful electric lights and is behind the line strong. In over 40,000 retail 
stores where they are carried in stock, EVEREADYS have staunch friends 
—as is proved by the remarkable showing made during the recent “Sales 
Drive,” when 20,000 store windows in all parts of the country were given 
over to EVEREADY displays. 


EVER FADY 
FLA SHLIGHTS 


are favorites with the live retailer because they sell easily and quickly, and 
each flashlight sold means renewal orders for batteries and lamps to keep 
the light operating. 


Now is the time to get Ready 
for the Christmas Rush 


EVEREADY Flashlights make ideal Christmas gifts not only because they’re handsome, handy 
and different from the ordinary run of presents, but because the many styles, appealing to 
folks of every kind, sell at prices within the reach of all. 

In prévious years the trade has made big money in meeting the Christmas rush for 
EVEREADYS. This year the demand is bound to be even greater, for business in general 
is better and EVEREADY sales throughout the year have been way ahead of previous records. 
The public is responding more and more to the big national advertising campaign which has been 
running all the year, and the widely advertised “Electrical Prosperity Week,” Nov. 29th to 
Dec. 4th, will shortly be directing particular attention to electrical goods such as EVEREADY 
Flashlights. All these things point to a bigger volume of business than ever. 








Now is the time to get Christmas stocks into shape and to begin cashing 
in on the holiday rush. Let us tell you more about the EVEREADY 
proposition. Just fill in and mail the coupon. 












AMERICAN EVER READY WORKS 


OF NATIONAL CARBON COMPANY 
Long Island City . New York 


Branches: Atlanta Chicago San Francisco 


S Canadian F actory: Canadian Ever Ready Works of Canadian 
National Carbon Co., Limited, Toronto, Ontario 


complete informa- 


tion regarding Ever 
Ready proposition. 
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4 tee Remington Arms-Union 
Metallic Cartridge Company take 
this opportunity to express their thanks 
for the whole-hearted co-operation 


they have received from the Hardware 
Jobbers of America during 1915. 





In line with the high position conceded to 
Remington-UMC by Sportsmen and the Sport- 
ing Goods Trade all over the country, is the 
signal recognition accorded by the Panama- 
Pacific Exposition to Remington-UMC—the 
Grand Prize—Highest Award—‘‘For MOD- 
ERN Arms and Ammunition.” 


Among the important advancements of this 
age of progress, it is well to remember the 
many notable betterments and higher standards 
established by Remington-UMC in the arms 
and ammunition industry. 


Remington Arms-Union 


Metallic Cartridge Co. 


Woolworth Bldg., (233 Broadway) New York City 
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{IVER JOHNSON 


It’s Time to Think of Bicycles for 1916 


A Bicycle dealer has to think _. of the high grade bicycles of na- 
of two things: to keep kee tional reputation. 

up the volume of “ae | Ninety-nine out of a hundred 

business and to riders, if given their choice of 

build prestige. * De \(\\WN any bicycle made, would 

If you have a de- Wy WAI choose the Iver Johnson. 

mand for cheap, job —a Most racing men ride it. 


bicycles, carryj them It is the only bicycle that 


oe ie don i is nationally advertised. 
ge e reputation 


running a cheap bicycle “gy, WA | at 3s tanquamponably 

store a 3 4 = the best: Bicycle ¥ 
4 \ "oak thatismade. We 
my = Balanceyourcheaptrade WY WA q till h 

with thebest bicycletrade Wy Wi} | sac Se 

in town—in other words vi Ran eds 


sell Iver Johnson Bicycles. ee a oe 
The Iver Johnson stands alog which announces sensational 


absolutely alone as the last ” changes in specifications. 


IVER JOHNSON’S ARMS & CYCLE WORKS, Fitchburg, Mass. 
99 Chambers Street, New York 717 Market Street, San Francisco 


— 


R 


\ 





iashine--Sultneneecsncemeeeesee te 
a  —engenentn werner warmers mane eee 
SSI = RU renee: <gronrse wee gen 


pect deremcnsbanitaeegeee eee oe eee 
am Se ct ane 














re ee ee ee 





110 HARDWARE AGE October 21, 1915 








Spark 
i Plugs 


d ed extensivel 
have been officially ne ‘ << ensively 


adopted by the U.S 
U.S. Government Navy Department 


Uncle Sam cannot 
afford totakechances —Neither can You 


on cheap plugs 


ASTE 


SPARK PLUGS 


measured up in every way to the demands of the 
U. S. Government Experts. 
They must have positive, reliable ignition. 





acting. 

So a Spark Plug must be exceptional to 
win the approval of the unbiased, analytical 
Government Engineers. 

The U. S. Government has adopted the 
Master— 

Why don’t you sell the plug that is good 


Here’s a few reasons— 


“MASTER Spark Plugs 


—Will not carbonize or short circuit. 
. —Will always fire even in an over-oiled 

cylinder. 

—Will give a hotter, fatter spark than 
any other plug even on a weak circuit. 

—The Master will not leak compression. 

—The core will not break even under ter- 
rific heat because ample provision is made 
for expansion and contraction. 

—The Sparking points have less resistance 
than other plugs and therefore use less 
current and 


IF IT IS EVER NECESSARY 


—The Master can easily be cleaned and reassembled 


without danger of injury. 
—The Master combines every merit required in spark 
plugs—with an utter absence of any faults. 


Master Plugs fit any engine 
All Standard Threads Carried in Stock 


Our Unqualified Guarantee : 


“After using Master Spark Plugs for 30 days if you 
are not entirely satisfied with your purchase, money 
will be refunded if requested on return of plugs where 
purchased.” 

This shows our confidence in the Master, and our 
determination to stand back of every Plug sold by us. 


Regular Length $1.00 each, retail. 


Extra long for engines with extra thick 
water jackets, $1.25 each retail. 


Master Model F—Designed especially for Ford cars— 
$1.25 each retail. 


~ 





HARTFORD MACHINE 
SCREW CO, 

















Master Spark Plugs offer a good fair margin of profit to deaiers. An attractive display 
stand 14” x 20” in colors is now ready for progressive dealers stocking Master Plugs. 


Manufactured and Guaranteed by 
Capitol Avenue 


Hartford Machine Screw Company, HARTFORD, CONN. 


The tests are severe—the requirements ex-. 


endugh for the government. ge 
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New 


rice 







Same 
uality 
Best 


ervice 


The price is right— 





‘“‘As powerful and indestructible 
Write for our new price schedule. as the fires of Vesuvius.”’ 


Its quality is guaranteed. 
Service—full stock of all sizes always ready. 


Ad matter and literature with your imprint supplied on request. 


MOSLER VESUVIUS 
THE INDESTRUCTIBLE PLUG 


There is a margin on this plug that no jobber can 
pass up. We have just changed our price sched- 
ules—have made new plans for 1916—and have 
a really remarkable plug to offer at an astound- 
ingly low price. 








We are keen to put this before you—may we? 


A. R. MOSLER & CO,, MT. VERNON, N. Y. 
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We Reiterate 
HARRIS OILS AND GREASES are worth 


i we handling in the hardware business because 
li they are Satisfaction Producers as well as 


Profit Producers 


Once a customer buys them, the hardware dealer is assured that the 
next time that customer needs lubricant he will come back for more~ 
HARRIS. He will not go down on the next block seeking to experi- 
ment with a cheaper article. He has learned by experience that 
HARRIS OILS AND GREASES are 


“America’s Leading Lubricants” 


HARRIS OILS are pure oils. They are made from the highest 
grade, strictly pure, Pennsylvania Crude Oil. They insure clean 
spark plugs, perfect ignition and elimination of motor and transmis- 
sion troubles. 

HARRIS OILS are being put out in special iron drums in three 
sizes, 50 gallon, 30 gallon and 15 gallon quantities. 
These are equipped with convenient faucets, and 
are popular with motorists maintaining their own 
|! garages. We also put out a special Ford can 
easily carried under the hood in Ford cars, and 
i flat one gallon can that fits any standard tool box. 
- Our oils are also sold in barrels, half barrels, 10 
: gallons, 5 gallons and.1 gallon cans. 


A. W. HARRIS OIL CO. 


326 S. Water Street, PROVIDENCE, R. I. 
| “A Little Goes a Long Way 
Branch: 143 No. Wabash Ave., CHICAGO, ILL. and Every Drop Counts” 
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One hundred and seventy-five concerns in the 
hardware business and allied industries are using 
Autocars—hardware retailers, jobbers and manu- 
facturers, paint and oil houses, dealers in supplies. 


The Autocar capacity is exactly suited to this 
field. The comparatively low cost of the Autocar 
and its economy of operation and upkeep make 
Autocars a big paying investment. 


Write to Dept. “G’’ for catalog and list of 
more than 2700 concerns that use Autocars. 


THE AUTOCAR COMPANY, ARDMORE, PA. 


(ESTABLISHED 1897) 
MOTOR DELIVERY CAR SPECIALISTS 
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GET THIS!111 
We Carry the Stock for the Jobber (5...) 


And Ship as Directed 


UNIVERSAL CROWN FENDERS 


For FORD Cars 


THE ““‘CLASSIEST’” ACCESSORY EVER MADE FOR THAT CAR 











For FORD PRICE 
oe $16.00 per set 
tt F.0.B. factory 
own 
1913—14 
15—16 2” wider than 
regular 
We make them fenders used 
for the A ‘in’ the) 43 
Southern Northern 


60” tread also 56” tread car 





10” wide. The largest fenders made for Fords 


Sold by all Ford Dealers and supply houses. All hardware dealers should prepare for the harvest . 
from among the 900,000 Ford owners now in the field and the 600,000 more to come in 1915-16 
season. DISCOUNTS TO DEALERS. 

MADE ONLY BY 


Michigan Crown Fender Co., 308 Kerr Bldg., Detroit, Mich., U. S. A. 
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No Dead Stock Here 


The Slikup Salesman is an all-metal display stand that makes extra 
quick turnovers of ordinarily fast moving stock. 


It holds an assortment of Slikup Specialties, canned preparations for 
renovating and refinishing any and all parts of an automobile. 


It is graduated with steps in front for good display. Carries a 
roll wrapping paper in the rear. It manages a sale from beginning 
to end. 


N. B. Arnold, 1 Sigourney St., Brooklyn, N.Y. 


Have you sent for a 
Slikup Salesman ? 

Whether Jobber or Re- 
tatler, write us NOW. 


October 21, 1915 
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Put in a 
Stock of 


Weed 
~ Chains 





























eed Chains have a never-changing value as a stock, and are always in 


demand throughout the year without regard to the season. 


With the enormous number of motor cars in use,and this number con 
Stantly increasing, the demand for Weed Chains is developing wonderfully 
in every section. 


Every Hardware Dealer can sell Weed Chains and be certain of a full 
share of this business. Yow car make record sales too/ 


Ae" Z ae <1 o EE Oa a= 08 o Ue Bb l= @d wb ot Or od aah ot- bah 


Srid¢gcé@pvort. Cj onn. 
in Canada — DOMINION CHAIN COMPANY, Limited — Montreal, Can 












































Do All “Safety Devices” Really Safeguard? 


The mere mention of the word “safety” ofttimes gives the impression of abso- 
lute infallibility.. But, does safety always mean just that? 


As you know, a pistol is cocked when the hammer is held back by the sear. To fire a pistol, 
the sear must be moved to release the hammer and allow it to fall. In some pistols this may 
be unintentionally caused by a jar. | FIRING PIN SEAR HAMMER 


é 99 *,° 
positive- , 
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real “‘safety,” but a tah , 
substitute. ae 


A \OLT 


is POSITIVELY SAFE in the fullest 
sense of the word. It means that the 
COLT GRIP SAFETY blocks the 
sear and locks the trigger, thus posi- 
tively preventing the hammer from 
falling unless this grip safety is pressed in and the 
trigger pulled. 

The Colt, therefore, ‘is positively 

locked against accidental discharge. 


Sell Colt’s and Safeguard your Customers! 


for a supply of folders more ** You Can’t Forget to Make a 
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TRIGGER . 


fully explaining this important. point. COLT Safe.’’ 
COLT’S PATENT FIRE ARMS MFG. CO., HARTFORD, CONN. 


Pacific Coast Representative: PHIL. B.. BEKEART CO., San Francisco, California. 
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NO. 9 
ENGLISH PATTERN LAWN 





Mr. Dealer :—Do you know that the Bartlett All Steel Scythe can be sharpened 
until the whole width of the blade is used up. And, that it is reinforced so that it is 
free from buckling and twisting at the heel by a drop forged steel heel. 

There is lots to learn about the Bartlett. 

Write us today. Get our proposition before placing your orders. 


Bartlett All Steel Scythe Co., Inc. 
Geneva, N. x. 


NO. 1—CORN HOOK 


YOOH NYOO—t "ON 
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MAIN OFFICE: NEW YORK 


WATCHLITE 


The Newest Thing 
In F lashlights 





Your watch on one end of your chain, your Watchlite on 


When used with our MARS-BRIGHT Battery No. 62-17 
it will give a light that is really durable. This is not 
merely a novelty, but a useful, serviceable flashlight. 


BRIGHT STAR BATTERY COMPANY 


BRANCHES: CHICAGO—MONTREAL 

















the “Risk”’ Colunin: 


Fire Pails 


Flat Bottom Pails 
Round Bottom Pails 
Conical Pails 

Plain, Stenciled 
Painted Red 

Red Banded 


10—12—14—-and 16—at. 
capacities 





Ears, Bails and other 
fittings of the very best 
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Real 
Protection for 
Emergencies 


In these days when every precaution is 
taken to protect property from loss by fire, 


Wheeling Galvanized Fire Pails and Fire 


Bucket Tanks are distinct necessities. 
More of them are being used right along, 
not alone for protection, but to reduce,fire 
insurance rates. Underwriters when con- 
sidering a building for rating, always take 
into account the fire-fighting facilities pro- 
vided. Those which are best equipped get 
the lowest rates. 


In many instances the reduction in rates 
secured the first year has more than paid 
for a complete equipment of Wheeling Gal- 
vanized Fire Pails or Fire Bucket Tanks. 

There are buildings in your town—particu- 
larly stores, public halls, factories, etc.— 
that should be thus equipped. You can sell 
them, with very little effort, realizing a good 





ad 


“Fire Season’? Is Always Present 


—It is a Danger that Threatens Always — 


Stores, Factories, Churches, Theaters, Public Buildings, Residences are all in 


Every available means of extinguishing fires before the department has to be 
called is worth more than the investment cost. 


Fire Tanks 


21 and 31 Gal. 
Capacities 
Air-Tight. Equipped with 6 
Special Pails. with self-raising 


bails, always ready for the 
hand. Heavy lugs on sides 
keep pails loose and ready, 


filled for business. 

Always ready for immediate 
use. Safe, Clean and Efficient. 
These tanks are used and 
highly endorsed by all branches 
of the manufacturing and com- 
mercial field, public and private 
corporations and _ institutions, 
public utilities, etc., etc. 


Something That Everybody 
Knows How to Use. 


profit. Let us quote you to-day. 
WHEELING CORRUGATING COMPANY, WareuiNe W.VA. 
BRANCH OFFICES AND STORES: 
NEW YORK CHICAGO PHILADELPHIA 
ST. LOUIS KANSAS CITY CHATTANOOGA 
Also Sales Offices: 
Dallas, Texas Detroit, Mich. | aseapettn, Minn. 
Portsmouth, O. Richmond, Va. 
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BUFFALO 


Rates from +1 a day 


Mr. Sales Manager 


iy your “hotel list” specify 
Hotels Statler in Buffalo, 

Cleveland and Detroit? If not, 

please consider these facts: 





We specialize in providing the 
very things that the traveling 
man wants to buy—comfort; con- 
venience; a dependable business 
man’s service, which is as perfect 
in the matter of mail, telegrams, 
calls, etc., as we can make a 
humanly-rendered service and 
which is always courteous and 
gracious; convenient locations; 
great variety of accommodations; 
local reputations as “the best 
hotel” in each city, etc. 


And we do unquestionably give 
every guest more for his money, 
whether he spends $1.50 or $20 a 
day. 

Put all three Hotels Statler on 
your hotel list as the “company 
hotels” in Buffalo, Cleveland and 
Detroit. We'll guarantee satis- 
factior: to your men—and you. 

Every—every—Hotel Statler room has 
private bath; outside light and air; circu- 
lating ice water; writing desk with plenty of 
stationery, etc.; local and long distance tele- 
hones; pin- cushion, with needles, thread, 
Cason: etc. ; candle for a low night- light, 
and numerous other unusual conveniences. 


Morning papers delivered free to every 
guest room. 


OTK ls 
STAT LIE Ik 


BUFFALO ~ CLEVELAND ~ DETROIT 
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than a Fernald 









SALE 


Millions of 
buggies with 
antiquated, 
rusting, rat- 
tling, shaft 
bolts! 


Millions of buggy owners wast- 








energy changing from shafts to pole 
and back again! 


That’s the market for the Fernald 
Quick-Shift, a device that fits any 
job, kills all rattle and makes shaft 
change instantaneous. 

No wonder Fernald Quick-Shifts 
sell on sight—over the dealer’s 
counter and to the dealer by job- 
bers’ salesmen. 

Jobber to dealer to driver—that’s 
the Fernald route. Start the goods 
moving. A start is all they need. 


Fernald Manufacturing \~_\ 


Cumunt, Inc. 
North East, Pa. 
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GO FOR EVERY SERVICE PS 


Goulds Power Pumps, Working 
Heads and Cylinders for Deep 
and Shallow Wells 


More and more farmers each year are installing 
Goulds Power Pumps for their Water Supply. 
The general use of gasoline engines, oil engines, 
etc., on farms has made power pumps a profitable 
line for every dealer to carry. The completeness 
of the Goulds line and the guaranteed high quality 
of Goulds Pumps are things that appeal to the 
better class of pump dealers as well as to the 
farmer who wants the best pump service his 
money can buy. 

We shall be glad of an opportunity to acquaint 
you with our line of Pumps for Every Service. 


Write our nearest office to-day. 


THE GOULDS MFG. COMPANY 


Main Office and Works: Seneca Falls, N. Y. 


Branch Houses: District Offices: 
Bc ston, NewYork, Chicago Pittsburg, Atlanta, Houston 
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Hubbard & Eag'eston, Baltimore, purchased this worm drive 
Federal because of the satisfactory performance of the'r first 
Federal for severgl years. 


Another 


FEDERAL. 


REPEAT order is the hard- 

A earned merit of day-in-and- 
day-out service. 

Built into Federal. trucks— 

engineered into even the smallest 

details of Federals—you will find 


all the necessary, unfailing, serv- 
ice-giving qualities. 








And the Federal Dealer organization 
is mighty well equipped to take care of 
all Federals after they are in use—to 
give you the service, the help, the expert 
attention you may need to get continuous, 
efficient transportation service. 

It is these facilities for rendering 
service, together with the service-giving 
qualities of the trucks themselves, that 
have given 


FEDERAL. 
MOTOR TRUCKS 


such a wonderful prestige in the Hard- 
ware Business. 





You know that good business men buy 
on analytic comparison—not on whim or 
sentiment. So in view of the fact that 
nearly 50 per cent of our sales are repeat 
orders, and over 75% ‘come from or 
through Federal owners, you can see how 
“Another Federal” indicates a _ fine 
tribute to Federalized transportation. 


May we send you our “Blue Book” of 
Traffic and other data for your careful 
consideration? 


Federal Motor Truck Company 


242-250 Leavitt Street 
DETROIT MICHIGAN 
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A Safety’ Featur oy | Titcew le As 
Found Only O* Ever Increas- 


De Haven Strapping ing Demand 
for the 
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On June 29th, 1915, The Roldsafe 
Reel was registered in the U.S. Pat- 
ent Office; we were granted its ex- 
clusive sales rights. 





“*The Speedometer of Absolute Accuracy”’ 





Ever since May Ist of the current 
year, however, even before it was 
patented, mind you, Zhe Roldsafe 


Every mile that the Corbin-Brown 
records strengthens the user's confi-. 


Reel was placed on De Haven Box dence in it. Both motorcyclists and 
motorists are finding out that for year. 


te ee pe ripehe or is si around accuracy and dependability 
NEE PUGES OF. SENEP INE CONE. this centrifugal. instrument has no 


equal. Day after day more of them 
are discarding their old speedometers 
in favor of the Corbin-Brown. It 


R | d f has always been popular; it has 
O Sa e always given universal satisfaction, 
but today it bids fair to out-do its 
R po el previous record. Accuracy, work- 

manship and service will win out 


every time and the Corbin-Brown is 


winning. : 
_ The Corbin 
Duplex 


solves one of the big problems of 
box packers and shippers. 


It automatically runs down on the hanger, 
forced down by the very action of drawing 
out the strapping. It thus keeps the coil Cc 
tight, prevents ends from protruding, saves oaster 
the waste usually involved in bent and Brake 
twisted material and allows the lengths to 
be cut to exact measurements. still maintains its ‘universal popularity 


Our proposition will interest every jobber eatiate .: bicy clists everywhere. With the 
renewed interest in bicycling comes an 


and retailer.everywhere. Get our terms at even greater demand for this well-known 


once. , brake. The Corbin Duplex has proved its 
De Haven Mfg. Co. 
Brooklyn, N. Y. 

















value. Bicyclists know its record. They 
know that they are not experimenting, but 
are purchasing a brake of power, smooth- 
ness and durability. 








Include these favorites in your 
1916 stock—tthe Corbin-Brown 
Speedometer for motorcycles 
and automobiles and the Cor- 
bin Duplex Coaster Brake for 
bicycles. Price lists, catalogs 
and discounts on request. 











THE CORBIN SCREW 
CORPORATION 


The American Eerdware Corporation, 


NEW BRITAIN, CONN. 
BRANCHES : New York Chicago Philadelphia 


d Makers of Automatic Screw Machine Parts 
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Your Customers Want 


the Chopper 
With 


Four Knives ” 


They know the wide 
utility of the “ENTER- 
PRISE” Food Chopper be- 
cause of its four knives 
cutting FINE, MEDIUM, 
COARSE, and making 
NUT BUTTER. 

The special construction 
and careful workmanship 
make the “ENTER- 
PRISE” Food Chopper 
easy turning and econom- 
ical. It saves time, saves 
work, and makes possible a _— Chops 
great variety of appetizing 
dishes. 

Persistent advertis- 
ing has made known 
the “ENTERPRISE” 
name to housewives 
everywhere—it stands 
for help and economy 
tothem. “ENTERPRISE” 
Food Choppers offer you 
an opportunity to build up 
a big business and a worth- 
while reputation. 

You can meet all compe- 
tition on the “ENTER- 
PRISE” line and still make 
a good profit. 


“ENTERPRISE” 
Food Choppers 


(1) For Chopping (3) For Ch 

Sausage and Mince Hash, Hog’s Hea 

Meat, Horse Rad- Cheese, hic ken 

ish, Hamburg and Lobster for 

i Steak, ee ep Salads. Tripe, 

Cocoanut, S Ad i Vegetables of all 
c 


Bread and kinds for Sou 
Fime ers for Crumbs, etc. Coarse ete. te 








Chops 2 Ibs. of meat 
per minute. Weight, 
4 Ibs. 





2% libs. of meat 
per minute. Weight, 
4% ibe. ; 















(2) For Chopping 
Scrap Meat for 
Poultry, Scrapple, 
Codfish, Corn for 
Fritters, etc. 


Am (4) For making 
= Butter from Nuts 
y of an oily nature. 








Nut Butter Cutter 


Medium 


The demand for “ENTERPRISE” Food 
Choppers is increasing, not only because of their 
wide utility but because they spell economy in the 
household. Get in touch with your jobber today. 


The Enterprise Mfg. Co. of Pa. 


Philadelphia, U. S. A. 











Might We Suggest That You 

‘Stock Up On Carboryndum 

Knife Sharpeners Right 
Now? | | 


“course, they sell any © 
time, but in the fall 
when turkey carving days 
come you have the logical 
time to push Carborundum 
Knife . Sharpeners still 
harder. Show them in your 
windows along with the carv- 
ing sets—display them on 
your counters— your cus- 
tomers will surely be inter- 
‘ested in a sharpener that 
puts an. edge on any house- 
hold: knife in a twinkling. 
A sharpener that really cuts 
— faster, gee! than the 
old-time steel. ; 
Made with genuine stag or 
wood handle—put up in at- 
® tractive display cartons. __ 


naga : 


be prepared for the carv- 
~~ they help YOU to a nice . 
. slice of profil, 
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Accuracy Guaranteed 


The name “Jacobs Bros.” stamped upon 
the scales you sell is absolute proof of their 
accuracy. Scales bearing that name are 
correct far beyond the requirements of the 
law. Actual tests by the Bureau of 
Weights and Measures have demonstrated 
that fact. 


We carry a complete stock of J. B. 
Guaranteed Scales, all sizes and all styles. 
Our facilities for filling and shipping your 
orders are the best. It is the kind of 
service you like to receive and to give your 
customers. There are no delays in the 
J. B. service. 


You will be proud to display these 
scales, because of their attractive appear- 
ance and of their guaranteed accuracy. It 
will pay you to stock them. Popular prices 
will help sell them. 


Send for our catalog. 


Jacobs Bros. 
78 Warren Street New York 






































A Great Field For - 
The Wallace Adjustable | |g 
Flectric Lamp 








No matter whether you have a regular lamp department or not, 


you can sell the WALLACE. 


And you make an unusually liberal margin of profit on an article 
that conflicts with no other merchandise you may have. 


The WALLACE is the lamp that HANGS, STANDS, CLAMPS 
OR STICKS anywhere, at any angle. It has every convenience 
that an adjustable lamp CAN have and folds into a compact ball 
when not in use. RETAIL PRICE $2.25. 


No other lamp is “just as good’ as the WALLACE. It 

















belongs in 
EVERY ELECTRIC LIGHTED HOUSE — 
EVERY OFFICE, STORE OR SHOP Lamp Ccll: psed 


EVERY TRAVELERS GRIP 


We guarantee the WALLACE unreservedly—you may refund purchase price if lamp is unsat- 
isfactory for any cause whatever. 


WRITE FOR A SAMPLE—TRY IT YOURSELF—SEE WHAT YOU THINK OF IT. 


WALLACE NOVELTY CO. 19-25 East 24th St., NEW YORK 
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Sell Alaska Freezers 





They are easy to sell. We guarantee every ALASKA customer will be 
a satisfied one. You will get better profits. 


Note these selling points: The ALASKA Freezer has the Open Spoon 
Dasher; the Ice Guard that keeps all the ice and salt out of the can; the 
Covered Gearing ; the Tall, Slim Can; the selected Pine Tub; the simplicity 
and nicety of construction that enables the operator to put the parts 
together in from 10 to 20 seconds; the Shallow Can Sockets that will not 
catch and hold dirt and sediment like the deep square ones; the Speed— 
from 3 to 4 minutes for perfect freezing ; the Quality of Cream—unequalled 
by any other freezer. 


Get into the game with the one real freezer and buy direct of the manu- 
facturer—all the profits from factory to kitchen go to you. ALASKA 
Freezers mean better profits to the Dealer and better Freezers for his cus- 
tomers. Big cash discounts on early shipment. Write today for prices 
and terms. 


The Alaska Freezer Company 


Winchendon, Mass. 














Ice Cream in 30 Minutes 
Without Turning a Crank! 


Jobbers! Dealers! 
Wherever you are. 
order another 
freezer until you’ve seen 
the AUTO VACUUM 
FREEZER. 


Don't 
ice cream 


Merchants in every sec- 
tion of the country, and 
editorial 
where, have given it a most | 
enthusiastic reception. The = 
AUTO VACUUM FREEZER is siihedaia pour in the cream, put in 3 cents worth of 
So you see you are taking ice, and—leave it alone. Could you ask any 


every- 


advertised, too. 
no chances whatever. 


Auto Vacuum Freezer Company 


10 WALL STREET, 


Absolutely sanitary. 
Three cents worth of ice 
will freeze two fillings. 
Cream remains hard for 
éight hours. No chance of 
ice and salt spoiling the 
cream—mixture at one end, 
salt and ice at the other. 


No labor—no handle 
turning — nothing — just 





more of a freezer? 


NEW YORK 
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No Wonder They 
Pay Their Way 


When people have had disgusting. ex- 
periences with old-fashioned and ofttimes 
costly mats that curl up at the edges, clog 
with mud and feel hard on the feet, is it any 
wonder that a cleaner and better mat should 
find a popular market? 

With all its improvements up to date, 
Sleeth Steel Flexible Mats ought to help you 
hang up a few record mat sales. And 
here’s why. 


October 21, 1915 


They conform to; all uneven surfaces 
without weakening, due to our Four Fold 
Joint. They can be rolled and reversed. 


Fasily cleaned. Soft as rubber to the foot. 
Made of best galvanized material, in any 
shape and size your customers call for. 


We will send 


Ask for our proposition. 
it post haste. 


Wayne Mfg. Co. 


354 Mulberry Street 
Newark, N. J. 























Cleans Furnaces—Saves Coal 


No-Soot removes soot from places beyond the reach of Mr. 
Furnace Man. It keeps drafts, elbows and chimneys clean, 
thus giving better combustion. 





No-Soot prevents soot acids, those powerful corroding 
agents which eat away the life of furnace and stove pipes. 


No-Soot is easily applied, while the fire is burning, and does 
its work quickly and thoroughly. 


OY 2. ——— 


No-Soot is a good proposition for the hardware dealer and 
furnace man because it keeps furnaces and stoves in good 
condition; allows a good profit; and brings the buyer back 
Retails at 50c. Let us tell you about it. 


————— 


for more. 





ty 








Detroit Mich. 





The Mineral Products Company 





| 
| 
| 








brnomnt 21, 1915 HARDWARE AGE 125 
TTT TLL LLLLLLUIL LLnL LULL LLL HUGUANTUADUATENEUAUNQORAUATNNARUENTEGHUURSUAUESUPEETOOENPLONAUEOEUUNEOUONGDONNTOOGUONESODSSEOOLEAUEEIOOESAOONAOEASUOOSNONENIONONOUNAIOAHI OOH 
ESTABLISHED A. D. 1830 


Do You Sell These “JOHNSON” Garden Tools? 
A GOOD VARIETY OF STYLES _ | ONLY ONE QUALITY—THE BEST 


Handsomest and best made implements on the market. THEY SELL ON SIGHT. 
3 GARDENERS WILL APPRECIATE JOHNSON FEATURES 


5—A Leader 20—Socket—Long Handle any 
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Finished in Blue Enamel Blade Polished and Enameled Red = Stelle Geet, Onn = 
a Pests. Peland ome Enameled Blue = 
o. 211—Forged Steel, aon 217—Transplanter aS, 
sersnnent Trowel Made, A Most Handy Implement No. 213—Riveted Shank | 
Fine Finish Bright Finish 





No. 217-A— 
Transplanting 
Hoe Trowel 


No. 216-A—Bulb Trowel, Full Polished Polished Point 


2500—Asparagus I crn 





No. 218—Wood Han- vevaek: Hardened and Tempered, 
die Dibble Made with Fine Finish 220—Dibble, All- 
iron or Brass Points eee Polished Point 


NO STOCK IS COMPLETE WITHOUT AN ASSORTMENT OF THESE 
Carried by Jobbers — Manufactured by 


WILLIAM JOHNSON, Hedenberg Works NEWARK, N. J. 


. — WRITE TODAY FOR PARTICULARS — 
= AANOUUNNUNUGNOOOASAROGHNOOOUGSOUON4000GSEROEEOOOEAEOOOUTOOUE EASE OSOETASO TOTAAL 
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SHARP SHOD || 
| tne 20 MINUTES 
| NEVERSLIPR fim i 
RED 
frie 2o2 


Loman a0 Ge | 
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= You Can Always Spot 
a Well-Shod Horse 


Draft horses hauling heavy loads slip continually unless their shoes are 
properly calked. They labor on the shortest hills, even ip dry weather, 
while well-shod horses pass by on a run. 


For every horse there is a Neverslip RED TIP Calk. RED TIPS can. be 
inserted in twenty minutes without removing the shoe. They save horses’ 
lives, drivers’ lives and the lives of pedestrians. What better reason for 
stocking them! 


Send for Booklet K 
Neverslip Manufacturing Co., New Brunswick, N. J. 
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Double Your Mat Sales 


Don’t wait for customers to come in and ask for steel 
mats. Get a stock of GLEN Steel Mats in separate 
cartons and put them on your shelves where they'll 
be seen by everybody who enters your store. This 
way is so much more profitable and satisfactory than 
the old way of hiding them under the counter or 
back in the stockroom. Also saves valuable stock 
space and enables you to give your customers 
quicker service. 


GLEN Steel Mats 


4 -==—_—sin separate cartons 


Made of heavily galvanized cold rolled 
steel. They'll not last forever—but they'll 
still be on the job long after ordinary mats 
have been relegated to the scrap heap. 
Flexible—sanitary—attractive. How about 
doubling your mat sales this Fall and Win- 
ter? Take the first step now—write for our 
prices. 

























Ask for Circular “‘C’’ 


McKINNEY MFG. CO. 
Pittsburgh - - Penna. 


“TRADE 


M°K 


MAR 
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Will Fit Any Window 


The 
Bohem Adjustable 
Steel Window Ventilator 


A new departure in window ventilators. Answers the popular call for fresh air indoors! Sup- 
plied with double doors which can be opened at any desired angle. Doors are regulated and 
kept open by a steel friction screen which keeps out insects. Fits the window frame tightly. Pre- 
vents colds caused by draught. Storm proof. Made entirely of metal with hard baked enamel finish. 
Cannot rust. Easily cleaned. Easily installed. Pat. Nov. 3, 1914. Note -the date of our patent. 
In nine weeks at the tail end of last season we sold 2too of these ventilators in Philadelphia alone. 
Write for particulars. . 


HINUUTUNAAAUU UTA 







15th and Federal Streets 
Philadelphia, Pa. 


Bohem Mfg. Company 
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Calls on you for paint, and every day in the 3 
year is paint day for the paint dealer whose cus- 
tomers have been educated to the value of paint— 
from cellar to roof, inside and outside, there is use for 


~ MARTIN-SENOUR PAINTS 


In this splendid line there is a paint for the roof; a paint for the porch; 
paint for the woodwork ; paint for the walls; the stairs; floor and the furniture 
—in fact, there is a MARTIN-SENOUR PAINT for every known purpose, 

_and they all put profit in the dealer’s pocket. 
Let us tell you how to make paints produce a profit the year around. 


THE: MARTIN-SENOURiCO, 


CHICAGO, MONTREAL, LINCOLN and WINNIPEG 
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HACK SAW BLADES 





“STERLING” 


There is no tool more generally used today than the Hack Saw Blade. From the 
man who owns an automobile to the repair shop, the general machine shop, structural 
steel worker, in fact, every manufacturer, either directly or indirectly, finds the Hack 
Saw Blade a necessity, and the demand is constantly growing. 3 

A poor tool of any kind is expensive; this in particular applies to a Hack Saw 
Blade. The most expensive tool a man can use is a cheap blade which may be bought 
for one-half the price of a good one, but the good blade will do from five to ten 
times more work. 

“STERLING” Hack Saw Blades have been known and used over the entire globe 
for the past twenty years, and they are what their name indicates—a blade of real 
value, thoroughly high grade in every particular. Sold by reputable dealers. 


MANUFACTURED BY | 


DIAMOND SAW & STAMPING WORKS 
357-361 Seventh Street, BUFFALO, N. Y. 
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Tarrytown, N. Y. 


25 miles up the Hudson 


Holt Lyon Company 


MANUFACTURERS OF 


Superior Kitchen and House Furnishing Specialties 


Egg Beaters, Mayonnaise Mixers, Jar Cream Whips, Carpet Beaters 


OUR GOODS ARE SOLD BY ALL JOBBERS AND WE SHIP SAMPLE ORDERS TO RETAILERS 
ASSORTED AS YOU LIKE AT CATALOG PRICES. FREIGHT ALLOWED TO MO. RIVER. 











Holt’sNo. A Cleaner Rug Carpet 
Egg Beater Beaters are the Very 
and Best 
Mayonnaise Have wide spread heads 
Mixer ie Sane antine 
The oil drips steel. Wire tinned. 60% 


while you turn. carbon. No others use 


this quality. 


The dripper 
can be attached 
or detached in 

5 seconds. 





Holt’s No. A 
Egg Beater 


15c. size. 
Weight, 834 oz. 
Length, 1014 inches. 




















NEW PINT JAR 


Beats 1 egg in 20 : : 
Mayonnaise Mixer 


seconds; 4 eggs in 40 


seconds. 


The Crimped, Flared 
Dasher does it. 


Holt’s New 
~ No.5 
Egg Beater 


roc. size. 
Weight, 61% oz. 
Beats 1 egg in 20 
seconds. 


The Crimped, Flared 
Dasher does it. 





Holt’s Jar 
Cream Whip 


Whips cream in 90 
seconds. 


Made in pint, 1 and 
2 quart sizes. 








Has special made jar with rounded bot- 
Will beat the yolk of 1 egg. 


tom inside. 


Makes Fine Creamy Mayonnaise 
in 5 to 8 minutes. 


ee 2 
ne 
Cs See 
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p THERE ARE OTHER EGG BEATERS 
But There Are None That Will Produce The Above Result 









20 page catalogue sent on 
receipt of a postal 


All large users should 
place orders at once, as 
wire is advancing every 
month: - Made in 1o, 15, 
20 and 25-cent sizes. 
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The National Manufacturing Company 
Delivers Direct to You. No Middlemen. 


RG There is at 
ince its “py ere are two features in getting goods 
organiza- Pr ‘ei it In _ for sale which are of paramount im- 


tion in 1901 . 7 
naka nine ( uur Glare portance to the dealer in hardware. 
First to obtain them as quickly as 


has been selling : 
its product only for date possible, with all unnecessary de- 


through the retail aareeal lays eliminated and second, to 
dealers. By this sales have them properly packed for 


method, we have been who handling. 

nbn to give Heed 2 ea " wants The National Manufactur- 

een ens, promp to ing Co. is far away in the lead 

shipment of goods without sub- —— ee en 
pane in this respect and that it is 


stitution, and co-operation in ad- : 
vertising and selling them. o) the proper and profitable 


The size and variety of the National line make a* way is attested to by our 
it possible for a dealer to order 200 pounds or more - ¢ . 
isneie the benefit of a liberal freight allowance. > | long and satisfied list 

All goods are shipped the same day the order is of customers. 
received. 

In packing goods the National line excels. 
All extra handling has been done away with by 
our method. Screws are packed with all 
goods needing them. Quick delivery is as- 
sured to the customer. 

All cartons are taped. At stock taking time 
you can tell in an instant what goods you are 
short on. The National Line speeds up your 
clerks’ time in handling and makes pleased 
customers through its quality and neatness. 


National Mfg. Co. 


Sterling, Ill. 
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WHOLESALERS AND 
MEET AT AT 


Forty Automobile Accessory Manufacturers 





Left to right: Charles M. Biddle, Supplee-Biddle Hardware Company; William F’. Henning, American Screw 
Company; Don M. McMillan, manufacturers’ agent; Samuel M. Stone, Colts Patent Fire Arms Mfg. Company; 
D. A. Merriman, American Steel & Wire Company 


the National Hardware Association should be 

the occasion for the greatest gathering of hard- 
ware manufacturers and wholesalers ever assembled 
in the United States. Although this association 
has never seemed wise beyond its years, it has 
seemed “grown up” for a long time past, but it 
never really attained its majority until Oct. 13, 14 
and 15 when the hardware fraternity gathered at 
Atlantic City, N. J., to celebrate the occasion. 

At the same time the American Hardware Manu- 
facturers’ Association, agreeable to a pleasant ar- 
rangement, which has existed for years, also held 
its annual convention at the same time and place. 

The joint meeting of these two important trade 
. bodies has always resembled a great family re- 
union, and just as the fine threads of affection draw 
the members of good families closer together in 
times of trial or affliction, the business disturbances 
of the past year brought to the hardware jobbers 
and manufacturers a firmer realization of their de- 
pendence on each other, and their desire to give, 
fully reflected itself in convention sessions that 
were big, broad and helpful. The spirit of the 
meetings was well summed up by a prominent 
foreign visitor who remarked: “Why you American 
hardware manufacturers and wholesalers seem to 
all be in partnership. You don’t seem to be at all 
afraid of giving your competitors the secrets of 
your business success. It is splendid, simply 
splendid, but most unusual.” 


T was fitting that the twenty-first birthday of 


Automobile Accessory People There 


The feature of the convention was the at- 
tendance of forty automobile accessory manufac- 


é 


turers who came as guests of the hardware manu- 
facturers. Since HARDWARE AGE started its auto- 
mobile accessory department three years ago, with 
the belief that the hardware merchant was a most 
logical distributor of accessories, this line has been 
growing steadily in its importance to the hardware 
trade. In recent months it has taken a spurt and 














A. J. Bihler, president National Hard- 
ware Association 
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MANUFACTURERS OF HARDWARE 
LANTIC CITY 


Were Guests of the Hardware Manufacturers 
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Left to right: Howard M. Davis, Phillips Sheet & Tin Plate Company; George H. Harper, National Enameling 


& Stamping Company; Frank P. Tenney, Smith & 


Hemenway Company; D. 


G. Smith, Smith & Hemenway 


Company; E. W. Clark, E. C. Atkins & Co. 


the value of the accessory business in the hardware 
trade has assumed such gigantic proportions, and 
has proved so pleasing from a credit standpoint 
that automobile accessory manufacturers responded 
with pleasure to the thoughtful invitation which 
asked them to go to Atlantic City and “get ac- 
quainted.” After the first day many of these guests 





Charles J. Graham, President American Hardware 
Manufacturers’ Association 
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made application for membership in the American 
Hardware Manuufacturers’ Association, and the 
great majority will undoubtedly avail themselves 
of the full privileges of such memberships. 

The automobile accessory guests were supplied 
with special badges, and the manufacturers’ pro- 
motion committee, ably headed by A. C. McKinnie 
of the Stanley Works, spent most of the time bring- 
ing interested hardware wholesalers and the auto- 
mobile accessory guests together. In the jobbers’ 
meeting special attention was paid to the automo- 
bile accessory subject, which occupied a place on 
the program. After listening to the experiences 
of many wholesalers who are successfully distribut- 
ing this line, a special committee was appointed to 
study its possibilities and to do all in its power to 
disseminate irfformation which will make this new 
line of hardware more important in the trade. 

D. F. Barber, president of the National Retail 
Hardware Association, was present and made a 
most interesting address to the hardware manu- 
facturers. Coming as he did, the representative 
of 15,000 thoroughly organized retailers of hard- 
ware, Mr. Barbour’s remarks created a profound 
impression. 


The Western Special Train 


All day Tuesday the trains going into Atlantic 
City were loaded with delegates, and the Marl- 
borough-Blenheim Hotel, which was headquarters, 
soon became the most important hardware center 
in the world. The climax of arrivals was reached 
when the hardware special from the West arrived, 
ably engineered by a committee consisting of 
Thomas J. Usher, Ned Swift, Frank Gould, R. B. 
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Left to right: Mrs. John J. Teeple, Mrs. F. B. Foster, F. B. Foster, John Chatillon & Sons; John J. Teeple, 
Fayette R. Plumb, Inc. 


Jones and F. E. Sorensen. This special left Chi- 
cago on Monday, and from the time it left windy 
Chicago until it came in contact with the softening 
breezes from the Gulf Stream at Atlantic City, 
there was “something doing.” There were song- 
sters who started off as nightingales, who ended 
up as hoarse as the Boston Royal Rooters did at 
the end of the world’s series. Serious business 
men boarded that train with faces reflecting the 
cares and responsibilities of life, who came off it 
rejuvenated and filled with belief that this old 
world is a great place after all. As a training 
trip for a week of convention life the Western 
Special cannot be beaten. This year over a hun- 


dred hardware people were on this train, which 
made but one brief stop when a visit was made to 
Mount Summit on the switchback railroad at 
Mauch Chunk, Pa. The beauty of the view from 
this mountain peak from which the many colored 
fall dress of the old Keystone State could be seen 
at its best, well repaid the visitors for the stop- 
over. 

On Oct. 12 a complimentary luncheon was served 
on the train, the following manufacturers acting 
as hosts: American Hardware Corporation of 
Chicago, American Artisan, American Screw Com- 
pany, American Steel & Wire Company, American 
Wire Fabrics Company, Ames Shovel & Tool Com- 
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Left to right: L. C. Frazer, Henry Disston & Sons; Frederick A. Searle, Landers, Frary & Clark; George S. 


Boutwell, Standard Horse Shoe Company; George M. North, H. E. Nickerson, Congdon 


& Carpenter Company; 


Fred L. Greely, The Herrick Company; Wallace L. Pond, Nicholson File Company; George Coons, Henry Disston 
& Sons; W. J. Northrup, Edward Ross, J. H. Brenner, Eagle Lock Company 
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Left to right: Clement M. Biddle, Biddle Purchasing Company; E. L. Richards, Frye, Phipps Company; C. A. 
Adams, John B. Varick Company; E. D. Sargent, Peerless Freezer Company 


pany, E. C. Atkins & Co., Baldwin Tool Works, 
George H. Bishoff Company, Bisseli Carpet Sweeper 
Company, Bommer Brothers, Chicago Spring Butt 
Company, Clyde Cutlery Company, Columbian Rope 
Company, Daisy Mfg. Company, Henry Diss- 
ton & Sons, Eagle Lock Company, HARDWARE 
AGE, New York and Chicago; Hardware Dealers’ 
Magazine, Hunt, Helm Ferris & Co., H. C. Tack 
Company, Klauer Mfg. Company, Lalance & Gros- 
jean Mfg. Company, Lovell Mfg. Company, Warren 
McArthur, Milwaukee Corrugating Company, Oli- 
ver Iron & Steel Company, Payson Mfg. Company, 
Pittsburgh Steel Company, Reynolds Wire Com- 
pany, Rome Mfg. Company, Russell & Erwin Di- 
vision, Sargent & Co., Simonds Mfg. Company, 


Stanley Works of Illinois, Stanley Rule & Level 
Company, Surpless, Dunn & Co., Vaughn & Bush- 
nell Mfg. Company, Wabash Screen Door Company, 
Winchester Repeating Arms Company, Wood 
Shovel & Tool Company, Fred G. Wooster, Yale 
& Towne Mfg: Company. 

The convention opened Wednesday morning, Oct. 
13, with a joint meeting of the two associations, 
President Bihler of the National Hardware Asso- 
ciation acting as chairman. 

After the chorus song, “God Bless Our Native 
Land,” the invocation was offered by the Reverend 
John R. Davies, D.D., of Philadelphia, who then 
delivered a stirring, manly address on the Christian 
duties of the business man. Mr. Davies is a force- 

















Left to right: George S. Boutwell, Standard Horse Shoe Company; George M. North, Lamson & Sessions Com- 


pany; H. E. Nickerson, Congdon & Ca 
Pond, Nicholson File Company; George 


nter Company; Fred L. Greely, The Herrick Company; Wallace L. 
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pany; Edward F.. Ross, Baldwin Tool Works; J. H. Brenner, Eagle Lock Company 
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Left to right: W. V. Hawkins, Columbian Rope Com- 

pany; R Cussack, Richards & Conover Hardware 

Company; W. D. Biggers, Wabash Screen Door Com- 
pany 


ful speaker, gifted with an eloquence and a sin- 
cerity that inspires admiration and deep respect. 
He is considered as “one of the hardware men,” 
and is an important and appreciated part of the 
Atlantic City convention. 

A. J. Bihler then delivered the president’s annual 
address. His remarks were brief and to the point. 
He spoke as follows: 


UR fiscal year now closing has been an eventful 
one,—a year of war and disaster, a year of 
tragedy and sorrow and strong demands upon the 
people in the.cause of charity, a year in which the pa- 
tience of our nation has been sorely tried, a year of 
unsatisfactory business conditions with many out of 
employment and with a greater number of business 
failures than for years past,—and much of all this due 
to this “war of wars.” 


I have no desire to talk upon the subject of war, but — 


will you not join me in this wish: The hope of an early 
world-peace, such a peace as will be lasting, with honor 
and justice to all, and the early resumption of business 
relations throughout the world. 


It cannot be said that business conditions during the 
past twelve months have been satisfactory. Our ex- 
ports of cotton alone for the fiscal year ending June 30, 
decreased by some 739,000 bales, and its value was 
$234,000,000 less than that of the preceding year. 


Our total imports from Europe the first six months 
of 1914 were $444,000,000; for 1915 only $274,000,000. 
Our exports during the same period increased from 
$650,000,000 to $1,280,000,000. To-day there is a trade 
balance in our favor of about $1,250,000,000, and in- 
creasing at the rate of $150,000,000 per month. 


This heavy increase in exports will shrink materially 
when the war ceases, and then will come a change in 
the character of our exports. We may look for a period 
of much activity on goods adapted to the field and farm, 
for reconstruction, and for our cotton and foodstuffs. 
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A demand for such varied products must benefit all 
sections, and the hardware trade will receive its full 
share. 

During the past few months there were hundreds of 
manufacturers employing additional labor and operat- 
ing their plants to their full capacity, due to purchases 
of munitions of war. This, however, brings direct 
results to but a small proportion of our people. 

While financially the country is stronger, that “wide- 
spread prosperity benefiting all lines,” is still for the 
future. Mercantile business shows recent improvement 
but is still below normal, and while we are gradually 
forging ahead, in my humble opinion, true and lasting 
prosperity will come only after the cessation of hostili- 
ties abroad, and when the gates of commerce are 
thrown wide open. In the meantime, let us “keep our 
house in order” and be prepared for a more active 
business which is sure to come. 

During the year, your President has visited our 
membership in eleven cities, and also officially repre- 
sented our organization at the Silver Anniversary of 
the Southern Hardware Jobbers’ Association, in New 
Orleans, in April last. Our sister association is to be 
congratulated on her twenty-five years of progress and 
— to the jobbing and retail interests of the 

outh. 


Your President, also attended the annual meeting of 
the Metal Branch of this association, held in Pitts- 
burgh, May 21 and 22. The work of this department, 
of which W. H. Donlevy, is chairman, is worthy of 
special mention. They have been successful in the 
correction of many trade evils, and it is gratifying to 
see substantial evidence on the part of manufacturers 
to co-operate in bringing about results for the better- 
ment of the trade. , 


The midyear meeting of our executive committee 
was held May 24 and 25. The work of the previous 
seven months was fully reviewed, and a full report 
sent to our membership. 


While the conditions of business during the year have 
been such that some trade associations have not pros- 
pered, we can report that our membership remdins 
practically the same as at our last annual session, a 
total of 238, and we have prospects of additions to our 
ranks in the near future. 




















David Halstead, Delta File Works 
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The prize essays on “The Economic Value of the 
Wholesaler of Hardware, and Reasons Why He Is 
Essential,” were published in pamphlet form and 
created widespread interest, many trade journals re- 
printing them in full and the demand being so much 
larger than we anticipated, a second and third supply 
were necessary. 

Similar interest was manifested in the metal trades 
by the prize essays on “The Advantages of Terne Plates 
and Sheet Metals as Materials for Roofing.” 

Believing that such work is educational and of 
benefit to the trade, your executive committee at its 
last meeting, authorized its continuance, and we have 
in preparation papers on other subjects of importance. 

During the past year the grim reaper has entered 
our midst, and the following have been called from us: 

W. H. RICHARDS, general manager, Standard Tin 
Plate Company, Canonsburg, Pa., Oct. 10, 1914. Mr. 
Richards was active in connection with the metal busi- 
ness of the country and is mourned by a very large 
circle of friends who esteemed him most highly for his 
many good qualities. 

RuFus KING HIREMAN, A. Baldwin & Co., Ltd., New 
Orleans, La., Dec. 26, 1914. Mr. Hireman had been for 
many years engaged in the wholesale hardware busi- 
ness and was very active in his city and had the per- 
sonal esteem of all of- those with whom he came in 
contact. 

WILLIAM T. GUMMEY, Gummey, McFarland & Co., 
Philadelphia, Pa., Feb. 19, 1915. Mr. Gummey was 
well advanced in years. He acted as first Chairman 
of the metal committee of this association and was 
most highly respected in his own city and gave up his 
time and means to many worthy objects. 

ALBERT BALDWIN, JR., president of A. Baldwin & 
Co., New Orleans, La., March 11, 1915. Mr. Baldwin 
was in the prime of life. He was one of the leading 
citizens in New Orleans and was at the head of a large 
number of important financial and philanthropic enter- 
prises. He was connected with the National Hardware 
Association from its origin. 

GEORGE G. McMurtry, chairman board of directors 
American Sheet & Tin Plate Company, Pittsburgh, 
Pa., Aug. 5, 1915. Mr. McMurtry was looked upon as 
an authority on all matters relating to the metal busi- 
ness and had the confidence and esteem of all of those 

















Mr. and Mrs. H. W. Steele, Shelby Spring Hinge Com- 
pany 




















Mr. and Mrs. W. J. Lockwood, John H. Graham & Co. 


identified in any way with that branch of our associa- 
tion. 

HOBART WEED, Weed & Co., Buffalo, N. Y., Sept. 23, 
1915. Mr. Weed was probably one of the best known 
men in our association, of a genial and lovable nature, 
a very regular attendant at our conventions and has 
bequeathed to his family and business an honored 
name. 

There are a few subjects to which we direct your 
special attention at this time: 


Letter Postage 


The movement for one cent letter postage continues 
to make headway. This association was the first to 
take steps looking toward a reduction from the two- 
cent rate, and in 1910 we assisted in organizing the 
National One Cent Letter Postage Association, which 
now has 7500 contributing and 30,000 associate 
members. 

It is a movement which has the warm support of the 
business world, and many of our representatives in 
Congress. “Keeping everlastingly at it brings success,” 
and we are hopeful that in the near future this branch 
of the Government will be placed on a strictly business 
basis, that the cost of the service be known and the 
wisdom of making such change in the system of carry- 
ing mail, so that each classification shall pay such a 
rate as is proper. 


New Legislation 


Among the House bills not acted upon by the last 
Congress and which is again to be presented at 
the next session, is that commonly known as the 
Stevens bill, a copy of which has been sent to our 
membership with the suggestion that its provisions be 
given careful study. 

The purpose of this act is to give legal protection 
to those who may desire to establish a resale price 
on their product, not only for the consuming public 
reached through the retailer, but to the wholesaler as 
well. 

There is a demand for national legislation that will 
protect the merchant from the price-cutter. The 
Stevens bill has the indorsement of many bodies of 

































UB dh Rae -* _ 





ab BAe 2 ES e 


ee ee 





Left to right: Joseph A. Fuller, Fuller Brothers; George L. Ervin, The Carlin & Fulton Co.; W. 
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H. Foege, 


American Steel & Wire Company; James H. Holloway, American Steel & Wire Company; William Sparks, Sparks- 
Withington Company 


retail merchants in various lines of trade, including 
practically all of the State associations in hardware, 
as well as the national retail body. It is also strongly 
indorsed by the American Fair Trade League, com- 
posed largely of representative manufacturers whose 
products are widely advertised, including lines sold by 
the hardware trade. 

Where the interests of so many are involved, the 
subject becomes most important; and you are to be 
addressed by one who has given the subject. careful 
study. 

During the year our secretary has conferred with 
the Federal Trade Commission, and it is pleasing to 
report that our method of conducting association work 
finds no unfavorable criticism at their hands. With 
their advice and assistance, we believe that the scope 
of our work can be enlarged and also that this body 
will be of some service in bringing about a fair adjust- 
ment of many trade problems now before the public. 





Association Does Not Control Prices 


We occasionally hear it stated that this association 
attempts to control prices. Permit me to say that we 
make no such effort; our members are now and always 
have been free to conduct their business as they may 
see fit, and we have no part in the making of any trade 
contract or price list. We have, however, at times 
found it necessary to comment on the attitude of cer- 
tain manufacturers who in co-operation with their 
competitors have adopted methods which we considered 
as being arbitrary and not for the best interests of 
the trade. 

In past years there have been many instances where 
manufacturers have through agreement or understand- 
ing, advanced prices to.a point beyond reason. Even- 
tually such agreements have been broken, and during 
the early part of this year several such associations 
passed out of existence, due to their inability to agree 





Don McMillan, manufacturers’ agent; Col. William Enders, Frank Horr, American Screw Company; F. J. 


Coakley, Samson Cordage Works 
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Left to right: Mr. and Mrs. J. H. Brenner, Eagle Lock Company; Frank D. Craig, O-So-Ezy Mop Company; 
W. M. Brezette, Bryden Horse Shoe Company 


among themselves, or to differences of a personal 
nature. This resulted in a radical cut in prices, and 
without giving the jobbing trade proper protection. 

On some lines this decline has been as heavy as 
40 per cent on ovr cost, and it is no exaggeration to 
say that during the first three months of this year, 
the loss to the hardware trade for decline in values, 
was upwards of $300,000, and a large part of this 
direct loss would have been avoided had such manu- 
facturers acted with some consideration for those who 
help so largely in marketing their product. 

Ours is a trade that does not permit of speculation 
to any extent. Acting as a medium between the manu- 
facturer and retailer, we aim to prosper on a basis of 
fair values; and we are opposed to unreasonable ad- 
vances or radical declines brought about by means 
other than legitimate ones, or those of cost of ma- 
terial and manufacture... Every manufacturer is en- 
titled to a fair return on his investment—so is the 
jobber and the retailer. We ask of the manufacturer, 





Left: W. A. Parker, Beck & Gregg; right: Mrs. George 
F. Taylor 


that in establishing prices for your product, that they 
always be on a reasonable basis, thus preventing one 
of the many losses and evils from which we have 
suffered. 


New Lamps for Old 


The tale of Aladdin and his wonderful lamp is a 
most interesting piece of fiction, and we are frequently 
reminded of its wonders when reading the literature 
sent to merchants by men who profess to be able to 
solve their buying problems and to place them on the 
high road to prosperity and happiness—this, of 
course, contingent on the payment of a certain sum of 
money, usually in advance. 

Prominent among such schemes is the one requiring 
you to become a member of a “syndicate” which issues 
a catalog that contains confidential prices and glowing 
descriptions of nearly everything we sell. The 
smooth-tongued gentleman seeking a client, quotes a 
line of prices on staple goods and well-known special- 





Left: R. B. Cherry, Sargent & Co.; right: R. B. Jones, 
The Clide Cutlery Company 
































Hardware Age 














Left to right: George N. Goff, William H. Cole & Sons; George T. Bailey, Oliver Iron & Steel Company; F. D. 
Mitchell, American Hardware Manufacturers Association; L. G. } 


McDonald, American Wire Fabrics Company; E. 


B. Studart, Ideal Power Lawn Mower Company; A. C. McKinnie, The Stanley Works 


ties that is astounding—lower than anything heard of. 
He sometimes quotes magazine writers as authority 
that jobbers’ profits are excessive. He secures a 
signed contract, the catalog arrives, the bill is paid, 
and then the merchant finds that he has been a victim 
of misplaced confidence, and his investment of $125 or 
more is charged to “experience” for the book is of but 
little value, and far from being as represented. 

Another plan in vogue by people of but little finan- 
cial responsibility is to issue catalogs and quote a few 
important lines at prices below the market, but insist- 
ing on cash in advance. We have found that on many 
lines so quoted, substitutes were furnished; but on 
others, that manufacturers had neither quoted nor fur- 
nished them goods, and being unable to make delivery, 
the advance payment had to be refunded. 

This association stands for honorable business 


methods and we should add our influence to any effort 
toward the elimination of those fakers whose method 
of operation is subject to suspicion. Trade papers are 
now making public the result of their investigations, 
and it is to be hoped that this publicity will bring 
about good results. 


Trade Relations 


Our relations with both the manufacturing and 
retail trade continue friendly. As the success of the 
manufacturer is largely dependent on close co-opera- 
tion of the jobbing trade, so also is the wholesaler de- 
pendent on the good will and success of the retail 
merchant. The past eighteen months have afforded our 
members an opportunity to extend their service by 
granting exceptional credit to worthy merchants, and 
jobbers’ overdue “Accounts and Bills receivable” have 
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Left to right: George T. Wright, Paxton & Gallagher Company; J. J. Collins, Wright Wire Company; George M. 
Wright, Wright Wire Company; Lothrop Jackson, Wright Wire Company; Albert N. Abbe 


been from 15 to 30 per cent over normal, and in some 
sections of the South dependent largely upon cotton the 
percentage is even higher than this. 

Dun’s statistics show that for the year ending De- 
cember 31, 1914, the business failures in all lines 
numbered 18,260, an increase over 1913 of 14 per cent. 
In the hardware and stove trade, 1913 shows only 347 
failures, and 1914—351. Out of so large a total, the 
record is less than 2 per cent. To good business 
methods and co-operation, this result is largely due; 
and the jobber should receive due credit for the 
consideration shown during financial stress, and the 
assistance rendered by carrying accounts months after 
they had become due and payable, thus preventing loss 
to many merchants. 

The advantages offered by the jobber through his 
variety of stock, his service and his credit facilities, 
places the retail merchant in a position to make addi- 


tional profit by quick turnovers, and this service is 
generally recognized and appreciated, 

I believe that our membership is striving to market 
hardware on the lowest basis consistent with good 
management and efficient service, and that our many 
friends in active trade know that abnormal profits are 
not possible under existing conditions; in fact from the 
most reliable evidence that can be obtained, we be- 
lieve the majority of jobbers is not making an aver- 
age profit exceeding 2% per cent on sales, and many 
goods are being sold below cost of business expenses. 


The Coupon Craze 


We think it advisable to call your attention to nu- 
merous sales schemes now before the public, providing 
for stamps, coupons, savings checks, etc., and it is to 
be regretted that many articles sold by the hardware 
trade can be had without a cash outlay by using such 


Left to right: T. J. Usher, Russell & Erwin Mfg. Company; James T. Wallace, Bommer Brothers; John Sensbach, 
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Left to right: Horace Disston, G. W. Eckhardt, Henry Disston & Sons; T. L. Hopkins, J. Stevens Arms & Tool 
Company; Robert B. Nixon, E. C. Atkins & Co.; Charles J. Graham, Graham Nut Company; T. C. Montgomery, 
J. Stevens Arms & Tool Company; George Mersereau, J. H. Kehoe & Co. 


a system, and which. has the support of some manu- 
facturers whose product has been recognized by the 
hardware trade as being meritorious. 

Do not lose sight of this fact: “Every dollar’s 
worth of merchandise received by the consumer 
through such channels means an equal loss of legiti- 
mate sales and its profits to the merchant trade.” 

The stamps, themselves, are now an article of com- 
merce, the method of operation and its bad features 
having been brought to the attention of the trade 
through HARDWARE AGE and other journals. 

If this so-called game of “something for nothing” 
continues to grow, I feel that it will become as great 
a menace to the merchant trade as the catalog house, 
and even to-day the business done by coupon and 
stamp companies runs up into the millions. It is not 
surprising to find that on certain items which can be 
had by the coupon system, the trade of the jobber and 
retailer is decreasing, and merchants generally will 


A. C. Penn, A. C. Penn, Inc.; Ci A. Jewett, George Worthington 


see how necessary it is for the preservation of their 
interests to push other lines of goods. Furthermore, 
the risk of loss in stocking prize or coupon goods must 
certainly be apparent to any jobber who gives the sub- 
ject careful thought and consideration. 

To those manufacturers who have been tempted and 
fallen, may I say “Think it over”; there is still time 
to reform and through the natural channels of trade 
bring your product back to its high standing, and thus 
continue to give proper recognition to the men who, 
through their sales energy and ability, have helped 
you to build up a large business. 

If the retail merchant desires to make a distinction 
between the cash buyer and the man who purchases on 
credit, the best premium that I know of is the cus- 
tomary cash discount of 2 per cent. Merchants who 
use it in purchasing are looked upon as being pro- 
gressive and successful, and I see no good reason why 
its application to the consumer would not be prefer- 
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Left to right: W. S. Wright, Wright & Wilhelmy Company; G. K. Simonds, Simonds Mfg. Company; W. E. 
Stevens, The Stanley Works; F. S. Brewer, Upson Nut Company; A. J. Wright, Lockwood Mfg. Company 


able to many of the trade-boosting plans now before 
the public. 


At their annual election the National Hardware 
Association re-elected the following officers: A. J. 
Bihler, president; Brace Hayden, first vice-presi- 
dent; T. James Fernley, secretary-treasurer. 

Preceded by a wealth of the rich satire for which 
he is noted, Secretary T. James Fernley then read 
his annual report. T. James has been the butt of 
many a practical joke at the annual conventions, 
and he was not neglected on this occasion, but he 
needs no champion for his defense. Mr. Fernley 
is “still working for the small stipend (clears his 
throat) allowed him” and his friends are still steal- 
ing those things with which he might have made 




















Left to right: Mrs. J. S. Harris, Charles H. Ireland, Odell Hardware Company; G. S. Dillingham, Jr. 


his report a brilliant oratorial offering, but ————. 
Seriously the National Hardware Association is to 
be congratulated on its secretary. His success is 
but a reflection of hard work. His report was as 
follows: 


OUR secretary herewith presents his annual report, 

which is in the nature of a review of various mat- 

ters that have been reported to the members by general 

letters, which are issued with great frequency from 
your office. 

The affairs of the association are in a healthy condi- 
tion. While we now celebrate our twenty-first anni- 
versary, the organization has been growing in numbers 
every year and we have not been content to rest with 
a membership which is stationary in size and character, 
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Left to right: A. C. McKinnie, The Stanley Works; A. H. Decatur, Decatur & Hopkins Co.; E. R. Swift, The 
Stanley Works; J. Clarke Coit, Lee Coit-Anderson Company; B. A. Hawley, Russell & Erwin Mfg. Company 


but have preferred to increase and widen the scope of 
the organization with every year. 

As has been ably outlined in the address of our 
president, the past year has been one of rapid develop- 
ments in national matters and these developments have 
had their influence on the hardware trade of the coun- 
try, both manufacturing, retailing and wholesaling. 
The influence, too, has been felt in this organization. 

The members who have been in close touch with our 
work, both through correspondence and personal visits, 
have reported the past year to have been one of extra 
effort to maintain the volume of business, and it is 
our belief that great credit is due the members for 
their success, which has only been possible through the 
hardest kind of work and extra effort to keep a healthy 
volume of business going. 

Inasmuch as this association is composed of so-called 
middlemen, the wholesale distributors of hardware, and 
as the old question of the usefulness of the middleman 

















Left to right: Theodore Huss, Lufkin Rule Company; 
Robert G. Thompson, Lufkin Rule Company; Fred Buck, 
Lufkin Rule Company 


is the subject of much comment, it is pleasing to report 
the fact that there does not now exist the question with 
regard to the value of his services that previously 
existed, but there is a willingness and readiness to 
credit his usefulness and freely to concede the fact that 
the wholesaler is needed to supply the market and that 
the retailer and consumer would be under an increasing 
cost if wholesaling in hardware were discontinued. 

The widespread distribution of the prize essays on 
the “Value of the Wholesaler as a Distributor” has 
been very instructive, and it is within our knowledge 
that many manufacturers and retailers have been 
deeply impressed with the logic and sound business 
sense of these articles. 

For instance, retailers who had been over-buying 
from the manufacturers, tying up a large amount of 
capital and making but small profits, have seen the 
wisdom of drawing their merchandise in quantities bet- 

















Left to right: Guy C. Core, Sparks-Withington Com- 
pany; David Halstead, Delta File Works; Alfred F. 
Barnett, G. & H. Barnett Company 





October 21, 1915 























Left to right: T. James Fernley, Secretary, National Hardware Association; H. A. Luedke, John Pritzlaff Hard- 
ware Company; W. S. Wright, Wright & Wilhelmy Company; R. M. Dudley, H. P. Chenoweth, manufacturers’ 
agent 


ter suited to their business, and they have proved for 
themselves the fact that a 5 per cent discount in price 
is often overbalanced many times by the capital tied 
up in excess stock of merchandise and the loss of the 
profit on the turn-over. 

One of the important subjects discussed at our last 
convention was that of the “Abuse of Terms,” a paper 
being presented by J. L. Hawkins, under the title of 
“Cash Discount and Credits.” 

Members of the association have advised the secre- 
tary’s office that their percentage of collection has been 
less than in previous years and that they would con- 
sider it very wise for the organization to give this 
matter further consideration, and take such action as 
is possible at this convention. 


Returned Goods 


Considerable data have been placed in the hands of 
the members with respect to the improper return of 
merchandise by their customers. This abuse has been 

















Left to right: W. M. Bostwick, Jr.. HARDWARE AGE; F. 


one of the factors which has tended to increase the cost 
of doing business. 

It is pleasing to report that members of our asso- 
ciation feel that there is a better understanding on this 
subject, and continual publicity will result in a lessen- 
ing of this.evil. 


Net Prices 


At a meeting of our executive committee held at Lake 
Mohonk on May 24, 1915, the committee recommended 
that this convention consider the advisability of net 
prices on certain lines of goods. There has been some 
correspondence submitted to the members, and an op- 
portunity will be afforded thoroughly to discuss this 
question. 

Broken Package Business 


An investigation was made as to the average size 
of orders for various items. This investigation revealed 
the fact that there appeared to be an increasing ten- 
dency to order broken packages and that the whole- 
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Left to right: C. E. Wood, The Peck, Stow & Wilcox Company; Frank Wesson, Smith & Wesson; Charles 
Griffith, Germantown Tool Works; David H. Reddie, Smith & Wesson; F.S. Kretsinger, American Fork & Hoe 
Company; Paul A. Griffith, Shields & Brother 


saler was handling a large number of orders for small 
quantities at his wholesale price. Inquiry showed that 
there was a large number of houses who were not 
discriminating between full packages and broken pack- 
ages. A final report giving the members the benefit 
of all comment was submitted, and it is to be hoped 
that the members of this association have taken proper 
action, based upon our investigation, which will handle 
the situation fairly and without that loss which might 
be sustained through selling broken packages at the 
same price as full. 

The attitude of the courts seemed to be unfavorable 
to the resale price movement, or the control by the 
manufacturer over the selling price of his commodities, 














Left: F.E. Cutler; right: G. W. Huntley, Cutler Hard- 
ware Company 








until July of this year, when Judge Hough ofthe 
United States District Court, Southern District of 
New York, handed down a decision, declaring that the 
manufacturer of a trade-marked product has the right 
to refuse to supply his goods to wholesalers or retailers 
who cut the price which the manufacturer stipulates 
shall be asked. 

Investigation by men of high standing has shown 
that the mercantile community working individually 
and also in co-operation through large trade associa- 
tions has been striving for the betterment of business 
with full respect to the interests of the public. 

In fact, it has been shown that the interests of the 
people at large have been fully considered, and have 
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Left: J. S. Bonbright, Supplee-Biddle Hardware Com-. 
pany; right: William P. M. Braun, Pennsylvania Lawn. 
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Left to right: Major Halliday, Mrs. Halliday, C. ge merenatody Miss Foege, W. H. Foege, American Steel & Wire 
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been benefited by the activities of trade associations, 
tending toward the betterment of quality, standardiza- 
tion of product, etc. 

Your secretary-treasurer, soon after the appointment 
of the Federal Trade Commission, had a conference 
with this body, offering them our protection in their 
efforts to place the business interests of the country on 
the most sound basis possible. 

Our overtures were courteously and earnestly met. 
Members of the commission stated that they would be 
more than pleased to have us co-operate with them, 
and they would undoubtedly call on us from time to 
time for suggestions, which would be mutually helpful. 

It is our opinion that this new branch of govern- 
mental work can be made very helpful to all those en- 
gaged in the manufacture and distribution of hardware 
and kindred lines. 














Mr. and Mrs. Tom Cole, American Steel & Wire Com- 
pany 








The report covering the condition of the treasury 
of the association will show the organization to be in 
good financial condition. New members are uniting 
with us, and the interest of these and the younger 
elements is a gratifying sign of the continued useful- 
ness on the part of the organization. 

We have present at the convention a number of new 
members and as delegates who have not attended pre- 
vious conventions. 

I have been requested by the heads of some houses 
to see that these gentlemen become acquainted with 
the representatives of other houses here present. 

I will, therefore, ask all of our members to constitute 
themselves as an entertainment committee, and to make 
themselves known without unnecessary formality to 
other delegates present. 

The interchange of ideas among the members of 














Mr. and Mrs. Frederick H. Payne, Greenfield Tap & Die 
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Left to right: W. H. Matthai, president American 

Hardware Manufacturers Association; Adolphus Bihler, 

president National Hardware Association; T. James 
Fernley, secretary National Hardware Association 


this association and manufacturers at this convention 
will doubtless be of value, and I hope that this means 
of securing information will be used to the benefit of 
every one. 

I have made arrangements for the exchange of in- 
formation among some of our members relating to 
certain house systems and will be glad to see this 
practice continued, for it will place many in possession 
of valuable information, which will assist in helping 
them to improve their service and their methods of 
doing business without incurring the annoyance and 
losses in the experimental stage. 


William H. Ingersoll of dollar watch fame, then 
delivered an address on standardized re-sale prices 
in relation to the interests of wholesalers. Mr. In- 
gersoll is an ardent advocate of the Stevens bill, and 
his remarks were so pertinent to this great sub- 
ject that they will be presented in full as a special 
article in an early issue of HARDWARE AGE. Prom- 
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Left to right: Mrs. F. E. Sorensen, John Sensbach, 
Bommer Brothers; Mrs. J. H. Brenner 


inent visitors were then introduced after which 
David Halstead, chairman of the entertainment 
features of the convention, made his announce- 
ments. 

On Wednesday afternoon the wholesalers as- 
sembled in executive session, and after the appoint- 
ment of committees entered into a discussion re- 
garding the steps that might be taken by whole- 
salers to have manufacturers avail themselves of 
their rights and privileges under the law and under 
the decision of the Cream of Wheat case concern- 
ing price cutting. After this a discussion on cash 
discounts and selling terms occupied an interesting 
half hour. The next subject was the “Relation of 
Price on Standard Full Packages and Broken Pack- 
ages.” This discussion was led by E. D. Adams 
of the Drake Hardware Company, Burlington, Iowa. 
The “Relative Costs of Shipments of Full Packages 
and Broken Lots” proved to be most interesting. 
The most important discussion of this meeting, 
however, was the subject of “Automobile Supplies 
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Left to right: George T. Bailey, Oliver Iron & Steel Company; A. C. McKinnie, The Stanley Works; George N. 
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Lawn Mower Company 


and Their Relation to the Wholesale Hardware 
Business.” It was felt that automobile accessories 
are certainly a most important item of the whole- 
sale hardware stocks, and the rapid development 
of this line of business in the hardware trade was 
reflected in the many personal experiences related 
by the members. So important is the automobile 
accessory business becoming in the hardware trade 
that a special committee was appointed to investi- 
gate the subject and to pass on constructive in- 
formation for the building up of this business. 
The meeting adjourned at 4.30 and resumed its 
duties again on Thursday morning at which time 
Chris Haw of the Haw Hardware Company, 
Ottumwa, Iowa, delivered an address on the “Sales 
Manager’s Problems.”’ 

Following his remarks a discussion regarding the 
“Importance of the Sales Departments” was held, 
and E. E. Henkle of the Henkle & Joyce Company, 
Lincoln, Neb., addressed the convention later on 
the “Sales Manager and His Duties.” Following 
Mr. Henkle’s interesting address was a discussion 


on “How to Make Every Employee a Sales Factor.” 
C. B. Alexander of the Emery-Waterhouse Com- 
pany, Portland, Me., then addressed the conven- 
tion on the subject of hardware prices. Mr. Alex- 
ander is an. authority on pricing, and his firm con- 
viction is that pricing problems are not considered 
seriously enough by the average wholesale hard- 
ware house. 

The rest of the morning session was devoted to 
Question Box discussions on trade subjects, the 
most important of which was the “Cost of Training 
and Developing a Salesman.” <A. H. Decatur of 
Decatur & Hopkins, Boston, Mass., led this dis- 
cussion. The meeting adjourned at 12.45. On 
Thursday afternoon “The Cost of Doing Business” 
was covered in a most interesting chart lecture by 
R. H. Treman of Treman, King & Co., Ithaca, N. Y. 
In this meeting a discussion of the cost of handling 
merchandise shipped from the factory as compared 
with that shipped from stock was also very enlight- 
ening. This meeting adjourned at 3.15 and imme- 
diately the Metal Branch of the Association held its 
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Schwartz, The Lee Hardware Company; William L.. Diehl, Corbin Screw Corporation 








oe a E 
aera ereener emery 
~ a - ae 









































Every one had a good time at the convention, from the 
oldest to the youngest 


fall meeting, at which J. I. Andrews of the Ameri- 
can Sheet & Tin Plate Company of Pittsburgh, de- 
livered an address on the business outlook, which 
was followed by a question box discussion of im- 
portant business subjects. 

The wholesalers assembled again in executive 
session Friday morning at which time George T. 
McIntosh, secretary-treasurer of the National One 
Cent Letter Postage Association of Cleveland, Ohio, 
delivered his annual address. After a question box 
discussion of trade subjects opened by W. D. Taylor 
of the George Worthington Company, Cleveland, 
Ohio, the committees tendered their reports which 
were followed by the election of officers. As is the 
custom of the National Hardware Association, when 
it has been served faithfully by good officials, the 
following officers were re-elected and will continue 
their responsibilities for another year: A. J. Bihler, 
president, Brace Hayden, first vice-president; C. A. 
Knapp, second vice-president; T. James Fernley, 
secretary-treasurer, and George A. Fernley, assist- 
ant secretary-treasurer. 

The manufacturers opened their convention on 
Wednesday morning, at which time President Wil- 
liam H. Matthai delivered the following address: 


A YEAR has passed since we last gathered here. From 

the broadest viewpoint I fear it will be impossible 
to say that we came together under happier auspices. 
The world is still plunged deep in all the agony and 
woe of the greatest war it has known in its long and 
troubled history. 

No one can say when all this will stop. It may be 
speedily, it may not be for months, or even for years. 
No one knows. One man’s guess is worth as much or 
as little as another’s. 

From the more limited standpoint of American busi- 
ness men conditions are however vastly better than 
they were in October, 1914. The war was then only 
but ten weeks old. 

I have no wish to be understood as saying that busi- 
ness conditions are universally or even generally satis- 
factory. I do not think they are. It is hardly possible 
that they should be. All I want to emphasize is that 
in most lines they are far better than when we were 
last together. There is always need for caution, and 
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in such a colossal crisis as that through which we are 
passing the call for caution is trebly imperative. With 
the world turned topsy turvy, anything may happen 
and may happen quickly, too. Various incidents have 
showed us that at any moment our rights, our inter- 
ests or our honor may become involved. Fortunately 
the possibility of any such catastrophe is now far 
more remote than it has been at any time since the 
beginning of last February. 

Apart from such serious possibilities, the war is 
changing so many things in so many different ways 
that it is hard to forecast what the effect on the busi- 
ness and industry of this country will be. It alters and 
disarranges conditions in all sorts of ways. In the 
twelve months before the war began the net addition 
to our population by immigration from abroad was 
over seven hundred thousand. That meant seven hun- 
dred thousand more people to house, to feed, to clothe, 
with the consequent increased demand for the things 
which go to house, to feed and to clothe. Since Aug- 
ust, 1914, the additions to our population have been 
practically nothing, other than those from natural 
increase and that is not what it used to be. What 
effect will this cutting off of immigration have on 
business? Will it be for good or ill? I am not talking 
or thinking of remote consequences, social or political, 
but merely of its immediate effect on business. 

We are face to face with new taxation in some form 
and business is always particularly sensitive to that 
possibility, and usually moves cautiously until it knows 
what the added burdens are to be and how they will 
be adjusted. The war has so reduced our imports that 
our customs revenue is far below our needs. Many, 
probably most of our people, feel that we should be 
better prepared to defend ourselves against attacks. 

For many years European manufacturers as a rule 
had the advantage of cheaper money than we could 
command. Hereafter, apparently for many years to 
come, the price of money to them will be largely affected 
by the tens of billions of Government securities draw- 
ing interest at a rate which will average at least 2 
per cent higher than was formerly paid. Nor will their 
supply of labor be what it was. To estimate the num- 
ber of men who have already been killed or so maimed 
that they will hereafter be incapable of productive 
labor at two millions is probably under rather than 
over the truth. This gruesome total is being added 
to at the rate of not less than one hundred and fifty 
thousand a month. Doubtless five-sixths of these were 
men in perfect health and between eighteen and thirty- 
five years of age. What effect will the elimination of 
so considerable a portion of the world’s workers have 
on the rate of wages? Those who believe that the 
factors named are those of the greatest weight, are 
confident that the effects of the war will be to diminish 
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for many years to come the stress and strain of Euro- 
pean competition. 
Another set of learned men give us a directly oppo- 


site set of predictions. They say that while taxes will 
be high abroad, perhaps money more or less hard to 
come by, and many capable workers will be resting in 
marked or unmarked graves along the thousands of 
miles of battle fronts, still there will be hundreds of 
millions of people left in Europe. During the war they 
have become used to a lower standard of comfort than 
they had before. All classes have found that they can 
do without many things which they thought to be neces- 
sary. They will have become habituated to doing with- 
out many things. They will feel it is not so much a 
question of how they are to live, but as to whether they 
can make a living at all. 

The business men of the country may properly ask 
that in the necessary adjustments of taxation required 
by our revenue needs some attention shall be given 
such conditions. A general revision of the tariff is 
unnecessary and doubtless will be undesirable. Any 
tariff agitation which will lead to partisan controversy 
is to be deprecated. The President is reported to think 
that any tariff commission is unnecessary, or even in- 
expedient; that the Federal Trade Commission has 
ample powers and is in its personnel well qualified to 
do all the work which could properly be left to a tariff 
board. Very likely he is right. There is no importance 
in the name given to the expert body. What is wanted 
is a study of the schedule by a small set of able and 
disinterested men acting under the sense of official 
responsibility and who cannot be subjected to the pres- 
sure of State and district interests which force most 
members of our National legislature to act as if they 
thought General Hancock was right when he said the 
tariff was a local issue. The final responsibility for 
any revenue regulation must of course rest upon Con- 
gress, but we believe that public opinion would require 
Congress in most respects to approve the recommenda- 
tions which such a board might make as the result of 
a thorough and painstaking study of the subject. 

Now a word as to one thing which our association 
has been doing to extend our trade throughout the 
world. Since the last annual meeting we have adopted 
the policy of advertising in the foreign trade papers. 
These advertisements were published not only in the 
countries whose communication with us remains open, 
but in those direct trade with which is now cut off. 
From the latter, of course, we received but few in- 
quiries. We expected none, but this association as such 
intended to show no partiality among the belligerents, 
and we hope that when peace comes our advertisements 
will still be borne in mind. 

The columns of our official organ have shown you 
how much interest has been excited by these adver- 
tisements in the countries which can get goods from 
us, and how many inquiries have been made by foreign 
dealers for such goods. Conditions are such that we 
now can secure an entrance into many markets hereto- 
fore closed to us. It is up to us, having secured that 
entrance, to keep the door open when the world comes 
to its senses again. ' 

Now is the time to demonstrate that in price, in 
quality and in adaptability to our customers’ tastes, we 
can hold our own against all comers. 

I want to say a word on a subject which I have long 
had in mind, and that is on the freedom with which 
many. manufacturers allow their customers to cancel 
orders. Whenever a change in prices or other condi- 
tions make such cancellation desirable from the stand- 
point of the buyer, every man of good feeling and 
sound sense will keep his customer’s interest in mind, 
as well as his own. Under special circumstances he 
will release the buyer from the bargain which the latter 
can perform only at a loss utterly incommensurate with 
any profit which the seller can make in the transaction. 
It is not such exceptional cases I have in mind, but 
those in which the only real grounds for asking for a 
cancellation is that the market has moved otherwise 
than the buyer thought it would. The manufacturer is 
bound to deliver whatever befalls, provided he has not 
protected himself by an express stipulation in his con- 
tract. Ought not such obligation to be reciprocal? 
Our customers are quite our equals in business acumen 























Left to right: Mrs. J. C. Griffin, A. H. Dillon, Youngs- 
town Sheet & Tube Company; Miss Charlotte Cole 


and should be treated as such. In the long run I be- 
lieve they would think better of us if we insisted on 
acting upon the assumption, which would be true, that 
when they made a bargain they knew what they were 
doing and had their eyes open, and that therefore they — 
were as much bound by it as we were. 


I cannot close without expressing the gratification of 
this association that the National Hardware Associa- 
tion is also meeting here at this time. Their essential 
interests and ours are, and in my judgment will long 
continue’ identical, however often we may approach 
matters of detail from a different standpoint. We 
assure them that we thoroughly appreciate the fact 
that we cannot prosper unless they thrive and we are 
confident that they are equally convinced that when we 
are losing money they cannot make it. 

Now, gentlemen, speaking for our own association, we 
can congratulate ourselves on the fact that both our 
revenue and our membership are larger than ever be- 
fore. The association has made progress during the 
year and has done, I think, creditable work. 


After the reports of the various committees S. 8S. 
Brill, special agent of the department of Commerce, 
delivered an instructive address on the “Possibili- 
ties of American Hardware in South America.” 
Mr. Brill had with him at the convention a very 
large number of samples of hardware that is being 
sold in South America, and many of the manufac- 
turers were especially interested not only in Mr. 
Brill’s remarks, but in examining the product which 
is being distributed in our sister countries. 


On Thursday morning Edward James Cattell, 
statistician of Philadelphia, spoke to the manufac- 
turers, and in an address fairly bubbling with wit 
and humor, the grand old man from the Quaker City 
did himself proud. At this meeting D. Fletcher 
Barber, president of the National Retail] Hardware 
Association, delivered an address, presenting for 
the consideration of the manufacturers the thoughts 
of the retailers of the nation. Mr. Barber is a very 
prominent retailer in the city of Boston, and has 
given much of his time for the past few years to 
association work. He is thoroughly conversant with 
conditions in the retail field, and his remarks clearly 
expressed the thoughts of the retail trade of the 
country, and as the representative of 15,000 thor- 
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Left to right: H. P. Chenoweth, Frank Gould, George H. Bishop & Co.; W. M. Brezette, Bryden Horse Shoe Com- 
pany; Frank Harrison, Gulf State Steel Company 


oughly organized retailers his remarks created a 


profound impression. 
Mr. Barber spoke as follows: 


| ACCEPTED your kind invitation to meet with you in 

this place amid these agreeable surroundings, and 
to say something to you as representing the National 
Retail Hardware Association, with its nearly 15,000 
members, because I wish to express in a personal way 
our appreciation of the real interest you as manufac- 
turers have always taken in the discussion of problems 
that concern the retail hardware merchant. This, I 
believe, too, is as it should be, for while a very large 
part of your product must and does pass through the 
hands of the jobber, yet the retailer is, I believe, the 
most important link in the chain of distribution. He 
is the man who comes in contact with the consumer— 
the final distributor of your product—your agent in 
the thousands of communities in which your goods are 
sold, the man upon whom you must rely to create a 
demand for and supply your goods. 

The retailer’s problems are real and his difficulties 
great. How can the thousands of small dealers buy 
goods at a price that will enable them to compete with 
their large retailer competitors is a very great and 
grave problem, worthy of your most earnest and careful 
consideration. 

Trade conditions have materially changed within a 
few years, and to-day more than ever before the re- 
tailer depends upon the manufacturer to protect his 
interest and his profit in every fair and lawful way. 
For this reason we are working in conjunction with the 
American Fair Trade League in the interests of the 
Stevens bill. 

It is our duty and desire to serve the public in our 
capacity as retailers of hardware to the best of our 
ability, and at the least expense to consumers. We can- 
not do this unless we are able to sell at approximately 
the same prices quoted by large retailers. 


Mail Order Houses Are Retailers 


In speaking of large retailers here I mean the mail 
order houses, for they are nothing in the world but 
retail merchants. 

It is acknowledged that the lowest printed price 
eventually becomes the established retail price of any 
merchandise, and it has always seemed to us unjust 
that while it is conceded that the retail hardware deal- 
ers of the country sell 90 per cent of the total volume 
of hardware sold, that the 10 per cent passing through 
the hands of mail order houses should regulate or gov- 
ern the price of the merchandise sold by the 90 per cent. 

This is a large problem, and we believe it is great 
enough to demand the concentrated thought of manu- 
facturers, jobbers and retailers. 

Our organization is trying persistently to bring the 
retailer up to a higher standard, and is spending a 
great deal of thought and money for this purpose. To 
accomplish this it is sometimes necessary to create a 
very strong sentiment on the particular subject under 
discussion. It is possible that in doing this, we may 
reveal conditions that are discreditable to the member- 
ship of our organization, and possibly to that of the 
jobbers also, but it is the condition that has been re- 
vealed by the facts presented and not a theory that has 
been stated that might or might not exist. 

Our National Organization does no buying of mer- 
chandise, nor do I believe it will do so, unless con- 
ditions become such as to make such a course abso- 
lutely essential. The association does, however, answer 
thousands of inquiries every year concerning the mani- 
fold products that pass through the hardware trade; 
many of these showing a constantly growing interest 
among retailers for more specific knowledge with refer- 
ence to the manufacture of the various lines, of proc- 
esses of manufacture, comparative quality, advantage- 
ous sources of supply, more economical distributive 
methods, and all those factors which we might well 
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consider vital to the entire trade. Otherwise stated, the 
association is now rendering a greater personal service 
than ever before to its membership, a service which is 
steadily increasing in scope, value, appreciation and 
prestige. 

We are also endeavoring to assist our members 
through the National Hardware Bulletin to be better 
merchants by better arrangement of goods, both in show 
windows and in the store, by being more careful in 
buying, concentrating orders, discounting bills, in the 
best methods of bookkeeping, accounting and stock tak- 
ing, and suggesting new lines they should stock and 
push. 

We are urging them to make better use of manu- 
facturers’ and jobbers’ advertising matter. You will 
find something along this line in the October issue of 
the association’s official publication—the National Hard- 
ware Bulletin. 

We have from among our members a voluntary com- 
mittee of expert hardware men who at least once a 
month send in lists of these new goods to our Argos 
office, for review and probable publication. We realize 
that the proper education of the hardware dealer is of 
slow growth, and in an organization as large as ours 
this must necessarily be so. 


Membership 


A canvass taken by our association as to its member- 
ship reveals a number of significant things, among 
them that more of the members are rated above $15,000 
than under any $1,000 multiple below that amount. 
These members are distributed in 8000 towns and cities, 
that of the 14,452 paid subscriptions among retail hard- 
ware merchants, at the time of canvass, 5590 go to 
dealers in towns of 1000 and less, 2206 in towns of 1000 
to 2000, and 2218 in towns of 2000 to 5000. This gives 
us 10,014 members in towns of 2000 to 5000. 


Assuming that these dealers average a stock of 
$8,000, they are carrying approximately $120,000,000 
worth of merchandise on their shelves. Turning their 
stock three times, the total makes the enormous sum of 
$360,000,000. I think you will admit that these figures 
are conservative, although they are of course approxi- 
mate. 

It will be interesting to know that more than 
$65,000,000 of insurance is carried by these dealers in 
the mutual companies organized and operated by hard- 
ware merchants. 

The above small town circulation would indicate that 
the hardware merchant is a real necessity and is so 
recognized in the rural communities. His trade is 
largely with farmers, and it is a well-known fact that 
this is the class of people the catalog houses make very 
persistent efforts to win as customers. 

It is true that farmers do not always recognize the 
value of the village and its merchants, and how their 
success and growth regulates their own prosperity. 
Farmers seem chiefly concerned in getting the highest 
prices for their own products and buying at the lowest 
prices regardless of other conditions. 


For years the farm press and magazine writers lost 
no opportunity to take a slap at country retailers. 
Recently there has been a change of view in many of 
these publications and they are now seeking to uphold 
the rural community and the business of the small town 
merchant. 


Among the many articles of this character, I have 
been interested in: “Teaching Retailers How to Make 
a Profit,” by Forrest Crissey, Saturday Evening Post, 
Sept. 12, 1914. “Romance in Hardware,” by John A. 
Dickson, Saturday Evening Post,” Nov. 28, 1914. “In- 
teresting Study of Price-Cutting,” by John Allen Un- 
derwood, F'rank Leslie’s, Nov. 5, 1914. “Secret of the 
Chain Store,” by Forrest Crissey, Saturday Evening 
Post, May 15, 1915. 


It is generally recognized that it would be a very 
great loss to the community and to the country if the 
community life, the villages and towns, were curtailed, 
or perhaps entirely extinguished, and a consequent fur- 
ther congestion of population in the large centers with 
nes attendant difficulty of securing adequate help on the 

arms. 
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The environments of country life are being made more 
cheerful and agreeable, and the small town merchants 
play no small part in this commendable program. The 
automobile, moving picture shows and other forms of 
entertainment are making farms more tenable for the 
farmer lads. 


We have no voice or counsel in deciding what consti- 
tutes a reasonable jobber’s profit, or who is entitled to 
the privileges. 

We are compelled to fight the jobber-retailer as well 
as the catalog house for the most desirable trade in our 
several communities. 


When one class of retailers buy for 25 or more per 
cent less than another, successful competition becomes 
impossible on some gods; therefore we are often com- 
pelled, against our will, to give preference to special 
brands, substitutes and imitations. 


The value and reputation of standard brands is low- 
ered by the abuses above mentioned, and a class of 
manufacturers built up who depend almost entirely 
upon their ability as duplicators. 


Catalog houses have profited by the situation and are 
doing much to encourage it. 


Under existing laws a schedule of satisfactory re- 
sale prices cannot be maintained. Quantity and class 
buyers have too long been given excessive advantage. 


Many country retailers are dissatisfied, and in nu- 
merous cases are making new buying connections, which 
are not always well-established or reliable. 


We realize that your problems as manufacturers are 
large and complex, but those of the retailer are just as 
important to him, and directly to yourself, consequently, 
the very cordial way in which you have always ex- 
pressed a feeling of helpfulness in trying to solve 
these problems is a very great encouragement to us, 
and will, we believe, assist largely in giving us the 
right attitude of approach in which to investigate con- 
ditions. 

We will all concur, I presume, in the statement made 
by the late R. R. Williams, some years ago, that re- 
tailing hardware is a profession rather than a business 
if it is properly worked out. 

It is a well-known fact that the retail hardware 
dealer is using every effort to first satisfy himself as 
to the quality of the goods and then bringing the 
merits of these goods to the attention of his customers. 
It is worthy of note that the retail hardware trade 
ranks high in efficiency in salesmanship, in aggressive- 
ness and reliability. Information we have gleaned from 
various sources shows that no other class of merchants 
rank higher. 

You all know the lack of attention paid to labels 
containing guarantees and other statements concerning 
the quality of your goods. It is the recommendation or 
guarantee coming from the hardware man that makes 
the impression and sells the goods. His reputation in 
his community carries greater weight than your own. 
Under these circumstances there is no question but that 
the retailer has been responsible in a very real way 
for the success of your products. 


He must explaim the various uses of every tool and 
article, not only to the farmers, but to the mechanics 
cf every kind, the housekeeper, the manual teacher 
or scholar, the amateur of every degree, consequently 
he must understand the use of the thousands of various 
kinds of tools used by every kind of mechanic, as well 
as the amateur, and the professional teachers. 

This requires very long and severe training, and 
after the number of years that I have put into it, 
which I would hardly dare admit, I would state that 
the only fault that I have with the business is that it 
does not pay well enough for the amount of time, 
capital and other investments. Other than that, it 
is the very best business I know of, as it requires all 
that is worth while in human nature to enable one to 
successfully win out or to be recognized as a good 
merchant. 


In the afternoon session the Hon. Raymond B. 
Fosdick addressed the convention and brought to 
every one of his hearers the firm conviction that 
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in the rush and care of business life political duties 
were often neglected. Mr. Fosdick believes that the 
American political calendar is a cleaner proposi- 
tion to-day than it has ever been before, and in a 
most convincing manner led his audience through 
the mazes of the political crookedness of their fore- 

















F. D. Mitchell, Secretary-Treasurer American Hard- 
ware Manufacturers’ Association 


fathers. Contrasted with the past the political at- 
mosphere of the United States is undoubtedly purer 
as the years go by. : 

Percy G. Donald, a prominent hardware whole- 
saler of London, England, then addressed the asso- 
ciation on the “Hardware Business Possibilities in 
England.” Mr. Donald is becoming very well known 
in American hardware circles where he has been an 
active purchaser of American goods for over a year. 
Of course Mr. Donald has bought American goods 
for many years, but during the past twelve months 
he has been in America for considerable periods, 
and has come personally in contact with those from 
whom he buys goods. He believes the American 
manufacturer has a wonderful opportunity to expand 
his business in the British Isles, and in a most 
interesting manner outlined conditions as they exist 
to-day and pointed out how, in his opinion, Ameri- 
can manufacturers could best profit by the inter- 
national trade disruption that exists to-day. 

On Friday morning after a report of the various 
committees, the following officers of the American 
Hardware Manufacturers’ Association were elected 
for the ensuing year: Charles J. Graham, presi- 
dent; Frederick H. Payne, first vice-president; 
Fayette R. Plumb, second vice-president; Roland 
Gerry, third vice-president; F. D. Mitchell, secre- 
tary-treasurer. Executive committee: Arthur B. 
Benge, Charles E. Bishop, A. W. Bowman, Paul 
Heller, Robert B. Jones, George T. Price, S. S. 
Vaughn and Frank Disston. 

No one fully realized the size of the hardware 
crowd at Atlantic City till the assembly at the 
Apollo Theater to hear “Potash and Perlmutter” 
in their adventures in Wall Street. The entire 
orchestra and the first eight rows of the balcony, 
as well as all the boxes, were reserved for the 
hardware people. The play was good, and the audi- 
ence was in a most appreciative frame of mind. The 
night was hot, but every one declared the show to 
be a winner, and as it tours the country this year it 
will undoubtedly have the indorsement of prominent 
hardware people in about every city in America. 


Hardware Age 


In the afternoon the ladies were entertained at a 
card party in the East Solarium of the Blenheim. 
On Thursday afternoon the ladies were entertained 
with a roller-chair ride on the board walk. Over 
100 ladies enjoyed this feature of the entertain- 
ment, and after a two hours’ ride returned to the 
hotel in time to dress for the hardware ball which 
was given in the Blenheim ball room that evening. 
Contrasted with hardware dancing parties of the 
past, this ball demonstrated very clearly how active 
the hardware people of the country have been since 
the new dances came into vogue. Three years ago 
it was hard to find a quorum who could dance the 
one step, the fox trot and the hesitation. At one 
time Thursday evening over 100 couples were on 
the floor. It was hard to tell whether the oldest 
man or the youngest lady was having the most 
fun. The entertainment this year was under the 
direction of David Halstead of the Delta File Works, 
and Mr. Halstead has certainly earned a most 
enviable reputation as an entertainer. Every fea- 
ture of the program had been carefully arranged 
for, and no detail was overlooked. Arthur B. Birge 
of Anderson, Iowa; Frank G. Drew, New Haven, 
Conn.; E. C. Griswold of Philadelphia, Pa., and 
George H. Harper of Baltimore, Md., were the other 
members of the entertainment committee. 

The attendance at the joint conventions was over 
1100. The interest in the meetings has never been 
more keen, and the appreciation of united effort 
in building up the hardware business of the nation 
has never been more apparent than it was at At- 
lantic City. The most popular souvenirs were the 
walking sticks distributed by the Sparks-Withing- 
ton Company, who make Sparton safety signals. 

HARDWARE AGE is permitted in this issue to give 
to its readers a peek at dozens of the most promi- 
nent hardware people in the country. Out of the 
entire lot of pictures taken at Atlantic City there 
were only five failures. This is regretted exceed- 

















Fayette R. Plumb, Second Vice-President American 
Hardware Manufacturers’ Association 


ingly, as every picture shows the faces of people 
whose names mean much in certain great districts 


of the country. 


Several interesting speeches made at the conven- 
tion meetings have been crowded out of this issue 
through lack of space. They will appear in the 
HARDWARE AGE of Oct. 28. 















MARKET CONDITIONS AND NATIONAL 
PROSPERITY 


By THOMAS E. OLIVER 


EDITOR’S NOTE:—Thomas E. Oliver, president of the big New York purchasing company, 
needs no introduction to the readers of HARDWARE AGE. Articles from his pen have been published at 
various times in HARDWARE AGE, and have by their sterling worth created profound impressions. 
To the hardware buyer Mr. Oliver is not only a reliable source of price and market information, but 
through his strong personality, which is so strongly reflected in his writing, he is an inspiration and 


a tonic. 


Thomas E. Oliver is a born optimist, which is a rare qualification for a buyer, and in this 


article he presents much food for thought, as well as numerous examples for our congratulation in 


our present national condition. 


His observations are weighty and he has expressed his thought with 


rare ability. Every progressive hardware merchant should read what Mr. Oliver has to say about 


national prosperity. 


Oct. 15, 1915. 
HE prosperity of the Nation is governed by 
EF the conditions of agriculture, mining, manu- 
facturing, labor, finance, and the general 
movement of domestic and foreign commerce. Let 
us reflect upon these conditions as they were im- 
mediately after the war started and as they are to- 
day, and we will appreciate more fully the prosper- 
ous position of the United States as contrasted with 
the present position of our greatest commercial 
rivals, Germany, Austria, England, France, Russia, 
and, to a lesser degree, other nations allied with 
these powers in the “World War.” 

In August, 1914, we were thrown into a state of 
panic with fear over the possible demoralization 
of business and the unloading of American securi- 
ties held in Europe. It will be remembered that the 
stock exchanges of the world were closed, that there 
was practically no open market for listed securities, 
that all securities of the kind depreciated enor- 
mously in value, that a moratorium upon payments 
was the order of the day, that commodity values 
declined considerably, and that foreign exchange 
rates rose as high as $7.50 to the pound sterling as 
compared with $4.86 in July, 1914 (meaning that 
Americans trading with Europe had to pay $7.50 
for what $4.86 would obtain a few days earlier) 
and, in fact, the situation became so critical that 
drafts or other certificates of credit would not be 
accepted, gold being demanded of American trav- 
elers abroad, the Federal Government, bankers, and 
others of influence resorting to heroic efforts in 
relieving the Americans stranded in Europe, and 
there were not a few intelligent, but penurious 
Americans at home who turned their bank deposits 
into stockings of gold. 


Economy Nation Wide 


At that time the spirit and practice of economy 
was nation wide, retrenchment the watchword, tens 
of thousands of hands being thrown out of employ- 
ment, mines and factories idle, or operating on part 
time, the prosperous situation in the South, with 
an abundance of cotton selling readily at high prices, 
was transformed overnight to one of depression, 
cotton prices declining about 50 per cent between 
Aug. 1 and Oct. 15, and the market outlook was 
most discouraging. Cotton was then regarded as 
a drug on the market, temporarily at least, and 
the Southern people so adversely affected as to call 
for heroic efforts on the part of the Federal Gov- 
ernment for their financial relief. 


Present Conditions 


Now let us turn from the pessimism and gloom 
of the last half of 1914 and review briefly the con- 
ditions now prevailing. 

The steel plants which were operating at about 
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40 per cent of capacity last winter are now aver- 
aging closer to full capacity, some departments of 
the steel plants having more business offered than 
they are able to take care of during the greater 
part of 1916, and, of more interest still, is the 
fact that the bulk of this is foreign business taken 
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Thomas E. Oliver, president Oliver Brothers Purchasing 
Company 

at premium prices, surprisingly high when com- 
pared with the current domestic prices for the same 
class of materials, and this means abnormally large 
earnings for many of the steel producing companies, 
and what we sa¥ of steel plant conditions applies 
with equal force to those manufacturing copper, 
brass and other metal products. 

Expert estimates have placed the average of the 
country’s plant productions last winter at about 60 
per cent of capacity, and about 85 per cent to-day, 
these estimates covering various branches of trade. 

Not only have a great many idle plants or those 
operating on part time become suddenly active, 
many of them operating night and day with in- 
creased machinery and labor, but a great many new 
plants have been built or are now building, and the 
demand for labor and materials has become so active 
as to create premium prices for both in many direc- 
tions, especially in the steel and metal trades. 

The business of the stock exchange has become 
excitedly active, the depreciated securities rising to 
normal values, in many instances to new high 
records. 
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Country Overburdened with Gold 
Instead of a dearth of gold on account of enforced 


_ remittances to Europe, and a fear that Europe 


would unload American securities upon us, we are 
becoming overburdened with gold imports from 
Europe, and actually demanding American securi- 
ties from Europe in preference to gold for payments 
of commodities, and, incidentally, the English pound 
sterling which commanded $7.50 United States 
money in August, 1914, has recently commanded 
only $4.55, although through the wisdom of Ameri- 
can bankers, backed by the broad, intelligent vision 
of the American people, a credit system has been 
established whereby the rates of exchange are be- 
coming more stable and normal, this being greatly 
to the benefit of the country at large, as well as 
those we do business with in foreign countries. 


Southern Crops 


The South so quickly recovered from its unbal- 
anced position that it took less than $50,000 of the 
$135,000,000 of pooled assistance offered. The unpre- 
cedented cotton crop of 1914, approximately 15,000,- 
000 bales, has been marketed with the exception of 
about-3,000,000'bales, and at a fair average of prices; 
cotton prices have risen almost 6 cents per pound 
beyond the October figures, from 6% cents to 
123/10 cents per pound at New Orleans, and ex- 
pert judges predict not only that cotton prices will 
rule considerably higher before the season’s busi- 
ness is fully developed, but that the entire crop 
of 1915, say 11,000,000 bales, plus the 3,000,000 
bales carried over, will be marketed during the com- 
ing season, and it seems safe to say that the 1915 
cotton crop has been raised at 25 per cent less cost 
to the growers than the 1914 crop, and, more sur- 
prising still, the South’s increased acreage of wheat, 
corn, oats and hay will make these crops for 1915 
exceed in value the 1915 crop of cotton; hence, 
hereafter the South will be on a more equal foot- 
ing with other sections of the country in sharing 
prosperity or adversity, as the situation may 
demand. 

The bumper grain crops of the West have been 
marketed at premium prices during the past season, 
and unless all signs fail the still greater crops of 
1915 will be marketed in full at prices considerably 
above normal. 


United States Leads in Exports 


In contrasting the position of the United States 
to-day with the largest producing countries of 
Europe, it is gratifying to note the fact that for 
the first time in history the United States leads 
the world in exports, and the following compari- 
sons of our exports for the fiscal years ending June 
80, 1914 and 1915, are of special] interest, particu- 
larly when noting the small value of firearms and 
explosives as compared with foodstuffs and other 
items. 


| YEAR ENDING 

EXPORTS JUNE 30, 1915 JUNE 30, 1914 
Pet tees i 3 ake $573,823,676.00 $165,302,385.00 
Meat and dairy products........... 220,052,990.00 146,227,780.00 
I ND ico. 65 1a ok 694.02 43 25,615,016 .00 2,000,000 . 00 
WO es, ore ce Se gency oi 77,953,686 .00 5,803,659 .00 
Leather, tanned, skins and leather 

manufactures................... 120,727,156.00 57,566,261.00 
8 ESR ie OS OO Pe 99,778,177.00 149,479,645.00 
Brass and manufactures............ 20,544,549 . 00 7,472,476 .00 
Aluminum and manufactures... .... 3,245,799 .00 1,101,920 .00 
Automobiles and parts............. 68,107,818.00 § 33,198,806.00 
Agricultural implements and parts... 10,304,978.00 31,965,789 .00 
Cotton, unmanufactured........... 376,217,972.00 610,475,301.00 
Cotton manufactures.............. 71,973,497.00 § 51,467,233.00 
Chemicals, drugs, dyes and medicines. 46,380,986.00  27,079,092.00 
Lead, manufactures............... 9,044,479 . 00 2,610,207 .00 
Zinc and manufactures............. 21,939,253 .00 995,077.00 
NE ea Se oko eawy «kb S's 9,474,947 .00 3,442,297 .00 


WINE ono ee asciseeee se. 41,476,188.00 6,272,197.00 
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In the month of August, 1914, our imports ex- 
ceeded exports by $19,000,000, whereas during the 
fiscal year ending Aug. 31, 1915, our exports ex- 
ceeded imports by $1,365,334,346, some foreign 
trade authorities calculating that the excess of 
exports for this calendar year, 1915, will be much 
over $1,800,000,000, and closer to $3,000,000,000 for 
the year 1916, if the war lasts that long, and all 
predictions to-day extend the war beyond the year 
1916. 

The importance of financing our exports is readily 
recognized. Contracting to loan foreign govern- 
ments, say $500,000,000, at the one time sounds 
stupendous, but under the working of the new cur- 
rency law we could safely loan $2,000,000,000, and 
possibly $3,000,000,000, under the same conditions, 
without jeopardizing or restricting our legitimate 
enterprises at home, especially when considering 
that this money or its equivalent is for deposit 
with American bankers to be used in paying our 
farmers and manufacturers for foodstuffs and sup- 
plies shipped abroad. 

Nothing but narrow prejudice will support the 
argument, figuratively speaking, that the United 
States should let her crops go to waste, her mines 
and mills remain idle, her workmen and families 
go hungry, rather than furnish supplies to the 
nations at war who are able to transport them. 

America did not instigate the war, and would 
exert its full power in ending it, if possible, and 
we would not hesitate to furnish foodstuffs and sup- 
plies to Germany if she were able to take and pay 
for them. In fact, we did so indirectly, and on a 
large scale, before Italy’s entrance into the war. 
The advantages of one country over another are 
their affairs, and if the United States does not fur- 
nish these supplies other countries will, and that 
means that the farms and industries of India,.China, 
Japan, South America, Canada, Australia, and other 
foreign countries rich in natural resources will be 
developed extensively, while the industries of the 
United States will become paralyzed, serious obsta- 
cals placed upon our future trade in foreign mar- 
kets, and the country at large thrown into a serious 
state of depression, for it is commonly known that 
while war conditions are adding enormously to our 
wealth, the same conditions would place us in a bad 
position if our producers rejected the so-called war 
business and our bankers were unwilling or unable 
to finance it. 

A year ago it was commonly predicted that with 
England’s control of the seas Germany could be 
starved into a position little short of submission to 
the dictates of the Allies, either on account of a 
shortage of foodstuffs, ammunition and supplies, or 
through financial exhaustion. But, after fourteen 
months of aggressive warfare it is more commonly 
predicted that Germany and Austria, with a united 
and loyal people, and practically no help from the 
outside world, will be able to continue the war for 
years longer, therefore it is only reasonable to pre- 
sume that England, Russia, France, Japan and Italy 
could do likewise without the assistance of the 
United States, if driven to extremes. 


National Prosperity 


Speaking of national prosperity, the following 
figures showing the wealth of the United States in 
comparison with that of the leading nations at war, 
are also interesting at the moment: 

United States, $150,000,000,000; Great Britain, 
$85.000,000,000 ; Germany, $80,000,000,000; France, 
$50,000,000,000; Russia, $40,000,000,000; Austria- 
Hungary, $25,000,000,000. 

The national wealth of the United States increased 
$80,000,000,000 in the eight years preceding June 
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30, 1914, an average of $10,000,000,000 yearly, and 
the Bureau of Commerce in 1914 estimated our 
yearly savings at $6,000,000,000. 

A comparison of the indebtedness of the same 
nations now and before the war commenced is of 
special interest, particularly when reflecting upon 
the fact that tens of billions of dollars (or the 
equivalent thereof) which Europe is expending for 
war purposes, is largely waste, possibly 90 per cent 
of it unproductive waste, while the United States is 
applying its billions of dollars of increased wealth 
in the development of its industries. 

NATIONAL DEBT 


1915 1913 


SEE I <p 04's oh os ho eda $1,095,000,000.00 $1,028,564,000 .00 
United Kingdom................ 11,000,000,000.00 3,485,818,000.00 
I ae nC bse wae iic twins Puce 10,750,500,000.00 6,346,129,000.00 
ah es Pea eee ch awn 8,300,000,000.00 4,537,861,000.00 


11,321,311,000.00 5,048,811,000 . 00 


Cost of the War 


Expert estimates place the cost of the war up to 
this time at about $18,000,000,000, this vast sum 
representing only operating expenses, without con- 
sidering the billions lost in productive energy, in 
the destruction of life and property, the liabilities 
for pensions, etc., piled up for the future, and when 
one considers that the English and German govern- 
ments alone have voted war credits exceeding $12,- 
500,000,000 since the war started, and that the 
daily expenses of the war of these two nations ex- 
ceed $35,000,000, and that the other warring nations 
are obliged to assume a burden of expenses and 
indebtedness in relative proportions, the imagina- 
tion is staggered at the final outcome, financially 
and otherwise. It is not hard, therefore, to believe 
in the often expressed theory that the war will 
more likely be ended through financial exhaustion 
than a decisive victory of the armies on either side. 

While Europe is plunged in the most destructive 
war in history, rapidly piling up its indebtedness 
by the billions, and its yearly interest expenses by 
hundreds of millions, its people being overburdened 
with taxation, the United States is practically at 
peace with the world, increasing its wealth by the 
billions, and the taxes imposed upon its people being 
very small by comparison. 


United States a Capitalist Nation 


The United States has suddenly become a capi- 
talist nation in reality, making formal loans to 
foreign countries of $257,090,000, since the war 
started, independent of the credits established at 
home amounting to hundreds of millions of dollars 
for the financing of foreign shipments, and, as 
time goes on, our investments abroad can be in- 
creased by hundreds of millions of dollars with 
convenience and profit to ourselves, and this means 
a stronger grip upon our foreign trade. 

England’s overseas trade has been developed 
largely through her investment of capital in develop- 
ing the industries of foreign countries, the same 
being true of Germany, France and other nations 
of Europe, and now that the gates of the foreign 
markets are wide open to us, while practically 
closed to our strongest commercial rivals, our bank- 
ers and merchants would be blind indeed if they did 
not embrace the opportunity of cultivating these 
foreign markets so thoroughly as to enable us to 
hold them when the competition against Europe 
will again become stronger. 

The war has enforced upon us an immense de- 
velopment of new industries and scientific inven- 
tions, not the least of these covering the production 
of war munitions and military equipment, adding 
greatly to the nation’s ability to maintain its honor, 
dignity and prestige if necessity should require it. 
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Possible Check to Prosperity May Be Very Brief 


While business conditions are gradually improv- 
ing in various branches of trade, we are not blind 
to the fact that the Nation’s prosperous position at 
present is due largely to war business, which is not 
as durable and substantial as would be the case if 
based on national and international activities in 
time of universal peace, and we fully realize that 
some industries, as for instance, the lumber and 
building trades, are adversely affected by the war, 
and we share the commonly expressed view that the 
world at large must eventually participate in the 
cost of the present conflict, and that at the end of 
the war the United States may suffer a serious 
reaction, for a while thereafter at least, yet ‘this 
possible check upon our prosperity may be very 
brief, and we would have no doubt about it if we 
knew that legislation would be so shaped out as 
to encourage the railroad interests, for it is com- 
monly conceded that, whether justifiably so or other- 
wise, the legislative measures affecting the railroads 
have checked improvements and extensions in a 
large measure, reflecting seriously upon the steel 
and metal trades, to say nothing of lumber and 
other industries. Would it not be pleasant to con- 
template an active railroad buying movement at 
about the time the great war business stopped, if 
not before? 

Price Changes 


Coming back to matters having a more direct 
bearing upon the hardware trade, the condition of 
the iron, steel and metal markets, and the outlook 
for market values, we find the following of interest: 

While the prices of some iron and steel products 
advanced from 50 cents to $2 per ton during the 
month of August, 1914, the prices of the same ma- 
terials declined to the same extent in the fall of 
1914, but since December last the prices of iron 
and steel products have advanced as follows: Pig 
iron, $2.50 per ton; heavy scrap steel, $4; steel 
billets, $6; steel bars and shapes, $6; wire rods, $5; 
wire nails and kindred wire products, $5; steel 
hoops, $6; black steel sheets, $4, and galvanized 
steel sheets, $16 per ton. Earlier in the year gal- 
vanized sheets commanded as much as $44 per ton 
higher prices than those ruling in December. The 
situation to-day is overtaxing the capacity of many 
steel mills, and all indications pointing to higher 
prices on the foregoing, as well as a wide variety 
of steel and wire products. 

Of the metals entering so largely into hardware 
products copper, spelter, zinc, brass, lead, tin, anti- 
mony and aluminum, we likewise witnessed a rise in 
prices during the month of August, 1914, and by 
October, 1914, the reaction was so great as to bring 
the prices of metal products down to figures below 
those ruling in July, 1914, but since the month of 
October we have experienced the most sensational 
metal market conditions in the history of the coun- 
try. 

Copper prices in October were based on 11% cents 
for ingots, against 206/10 cents in June last, and 
18 cents to-day, the outlook being for higher prices 
in the immediate future, in anticipation of a large 
volume of foreign business. This is a remarkable 
situation, when considering the enormous increase 
in copper production, and the prevailing opinion, 
backed by statistical figures, that production now 
exceeds consumption, making full allowance for 
war orders, and while it seems likely that copper 
prices will decline at the end of the war, in sym- 
pathy with other metals, the copper producers 
plausibly argue that Germany, Austria and Belgium 
require approximately 600,000,000 pounds of copper 
annually to keep their mills and factories in full 
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operation, and that these countries produce only 
about 6 per cent of the world’s total output, conse- 
quently they will come into this market for large 
quantities immediately following the war, the nat- 
ural presumption being that their stocks on hand 
will be completely exhausted, and that German 
manufacturers will make a stupendous effort to re- 
gain their foreign trade. . 

Copper producers go further in stating that, 
while the cancellation of war orders will release 
considerable copper purchased for future deliv- 
eries, it will readily be taken up for general indus- 
trial purposes now feeling the adverse effects of the 
war. 

Spelter prices in October were 46/10 cents for 
prime Western, 5 6/10 cents per pound for the higher 
grades of Western products, and 7 6/10 cents for the 
high grades produced in the states of New York and 
New Jersey. In June last the same grades of spelter 
sold at 2714 cents, 314% cents and 45 cents, respec- 
tively, and are to-day commanding 14 cents, 16% 
cents and 45 cents, respectively, and, like copper, the 
market prices are likely to be higher in the im- 
mediate future, if the anticipated foreign orders in 
large volume materialize, although the increase of 
about 90 per cent in domestic production, coupled 
with the increased smelting capacity in England, 
will likely place a check upon the prices of spelter 
later this year or early in 1916. 

Sheet zinc rose from 7 cents in July, 1914, to 33 
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cents in June, 1915, the plant prices to-day being 
based on 16 cents per pound, the market conditions 
being governed largely by spelter. 

Pig lead rose from 33/10 cents in October to 8 
cents in June, the St. Louis market price to-day 
being 4.42% cents, but likely to advance in the near 
future, in sympathy with higher prices of other 
metals. 

Antimony rose from 7 cents in July, 1914, for 
English brands to 50 cents to-day, and the Chinese 
and Japanese grades from 5 cents in July, 1914, to 
31 cents in August, 1915, and 2814 cents to-day, the 
outlook suggesting higher prices in the near future, 
and while the war lasts, antimony being an imported 
product. 

Aluminum pigs rose from 18 cents in October, 
1914, to 55 cents to-day, the supply being very 
limited, and there are no reasons for anticipating 
lower prices for some time to come, for the Euro- 
pean products are absorbed abroad, and the Amer- 
ican manufacturers have their products sold ahead 
for several months. 

Pig tin rose from 281% cents in October, 1914, to 
427/10 cents in June, 1915, largely on account of 
transportation drawbacks. The market prices have 
gradually settled down to a basis of 32% cents 
to-day, the outlook suggesting that the market prices 
will not vary much from to-day’s figures, pig tin 
being imported, and not being used as extensively 
as other metals in connection with war supplies. 




















Window display made by the Ogden Hardware Company, Ashland, Ky., that is a timely suggestion for the 
approaching autumn 









PUTTING COLLECTIONS ON A 
BANKING BASIS 


Western Firm Solves Credit Problem 


By T. M. 


the credit system it makes me think of a 
kid brother of mine, and his experiences 
along that line in the good old marble days. It was 
during the time when the game of Keeps was at its 


W ithe creait I hear a merchant kicking on 
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The game was on! 


height, and you could hear some childish soprano 
warbling, “Knuckle down” or “Quit your fudging” 
from 7 a. m. till foot-washing time at night. It was 
some game at that. First you scratched a wabbly 
ellipse in the dirt with your big toe, then you and 
the other kid put an equal amount of common old 
clay marbles in the ring. If you were real game, or 
thought you had a cinch on the proposition you put 
in two for one and played on the handicap basis, but 
the real-blooded marble meets were scarce in our 
family, owing to lack of clay capital. 

After the ring preliminaries were attended to, 
you hiked back about ten or twelve feet to another 
toe-made line in the dust, called Taw and the game 
was on. 

You got your first shots in regular turns from 
Taw, and from then on you took pot shots at the 
ring from wherever your shooter stopped rolling. 
Every time you knocked a marble out of the ring 
you drew another free shot, and every marble you 
potted was personal property. Every real classy 
game ended in a scrap, which was never allowed to 
continue long enough to take your interest off the 
game. 

It was hard sledding for trousers at the knee 
junction, and at one time in our family history the 
wear and tear got so strong that Grandmother took 
a hand in the game and sewed a double line of 
buckshot in our trousers just at the Methodist angle. 
For one whole day we tried to keep in the running 
with standing shots, then the losses got on our 
youthful nerves and we slid out the surplus am- 
munition along the little blade of teacher’s penknife. 


Bill’s Scheme 


Now Bill wasn’t exactly an expert at the straight 
knuckle-down game. He was built on the order of 


Abe Orr’s trotting stock—just fast enough to lose 
gracefully. They say: “Some men are born for busi- 
ness, some acquire business, and some have busi- 
ness thrust upon them.” 


Bill came in under the 
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CADEY 


third rating. He couldn’t deliver the goods playing 
on a 50-50 basis with kids of his own size, and 
pride prevented his taking advantage of a handicap 
or picking easy profits off the kindergarten bunch. 
It was up to him to frame up some other stunt if 
he wanted to keep his checking account good along 
marble lines. The scheme took root in his tousled 
head as he watched the fortune wheel and the cane 
racks at the county fair, and it took so strong that 
for two nights hand running he had to be hauled 
out of bed at 10 p. m. for a foot-washing stunt. 
Even then the interest was so great that he plumb 
forgot to howl his loudest, so Dad would take pity 
on the neighbors and soft pedal the strap solo. 

Bill’s hunch was a good one. He got an empty 
cigar box and bored a hole in one end just large 
enough for a marble to pass through if it hit square, 
then he beveled the inner edge of the hole to a 
feather edge, and hit out for school early. The rules 
of the game were simple—you merely dropped mar- 
bles from the waist line at the hole in the box. If 
they went through you got three for one, and every 
marble that failed to pass was meat for Bill. That 
feather edge was a stroke of genius—every time a 
marble even touched the rim of the hole it bounced 
like an acrobat from a circus spring board. The 
scheme worked to a fare-you-well, and for the next 
few days there wasn’t half a dozen straight marble 
games on tap from sheer curiosity, after that the 
plain game stock fell to zero for lack of capital. 
Bill had cornered all the marbles in the burg. Then 
he made his big mistake. He started a credit busi- 
ness. When a kid went broke bucking the game, 
Bill became his banker to the tune of from ten to 
fifty commies, and business continued. Finally 
credit reached the breaking point and the bank 
turned down a few poor accounts and bred rebellion. 
One kid drew his regular weekly allowance of spend- 
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Had to be hauled out at 10 p. m. for a foot washing 


ing money and failed to come across with the where- 
with-all. Bill promptly collected by force, and the 
delinquent debtor beat it for home and put the 
family wise to the fact that Bill Cadey had skinned 
him out of all his marbles and then pounded him 
‘cause he didn’t have more. 

“Ma” at once donned her war paint and went 
after Bill’s parents. 

Dad grinned, but mother was horror stricken! 
“She didn’t raise her boy to be a gambler.” Bill 
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was haled into court and given the third degree. 
He turned state’s evidence and the sentence was 
no more marbles for a month, a cut in spending 
money, and a refund of all marbles in his posses- 
sion. Bill was broke—down and out, and all on 
account of being a good fellow and backing up the 
credit system. 


Indiscriminate Granting of Credit Source of Trouble 


Getting away from marble lines and into the 
regular business channels, the same element of in- 
discriminate granting of credit.is still found to be 
the source of more troubles and also more business 
failures than any one other feature of modern busi- 
ness. Legitimate credit, rightly extended and prop- 
erly looked after, is profitable, but in the rush and 
hustle of competition, and from petty jealousies, 
credits are granted where careful investigation 
would fail to warrant them. We fail to put the mer- 
cantile business on a real business basis. When our 
creditors get insistent and we try to make a touch 
at the bank, the man behind the railing gets down 
to brass tacks in regard to our resources, ability 
and honesty, and then fortifies himself thoroughly 
against loss before he forks over the coin. 

How do we handle the same kind of a deal when 
some fellow wants to stand us off for a bill of hard- 
ware? Nine chances to ten we size him up and 
say, “Oh, I guess it will be all right,” and we let 
him gouge us for a hundred dollars’ worth of staple 
merchandise with nothing to show for the transac- 
tion but an entry on our already overloaded books. 
Looks foolish when you think it over, doesn’t it? 

In one of the Western states there is a general 
mercantile firm which has to some extent solved the 
credit problem. No, they have not stopped selling 
goods on time, but they have put the granting of 
credit on a banking basis. They use a card index 
system in the following manner: When a customer 
asks for credit he is taken to the office and given a 
blank form to fill out which reads something as 


follows: 
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I am the owner of the following described prop- 
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This form the applicant is required to fill out and 
sign. If the time of credit is to be sixty days the 
note is made for ninety days with interest from the 
end of the sixty days asked for. If the applicant 
refuses to sign the forms he is respectfully but 
firmly told that no credit will be extended by the 
firm in any other manner. 


Plan Proves a Success 


The results are wonderful. Every month at state- 
ment time the card index is examined and the bills 
due are turned over to one member of the firm, who 














OW. BILL CADEY SwipPep 
ME MARBLES ANDO 
THEN BIFFED ME: 





Dad grinned—mother was horror stricken! 


acts as collector. Their records show that over 80 
per cent of the accounts are collected by merely 
calling attention to the fact that they are due and 
producing the signed paper. If for any reason the 
customer refuses to pay, the firm quietly investi- 
gates the report which he filled in at the time of 
granting credit, and if he has made a false state- 
ment he is liable to arrest for obtaining money or 
its equivalent under false pretences. If he is truth- 
ful in his statements and refuses to pay, by tearing 
off at the perforated line they have a perfectly legal 
and collectable note for the amount due. This firm 
grants the credit in the form of coupon books 
good for the amount of the credit asked, and thus 
gets rid of the book work and completes the trans- 
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Encumbrances on property or salary............ 
Unpaid debts to other merchants.............. 
NS eee ee aes 
Amount of credit desired..................... 


plan would be to have your attorney draw up a form 
which would be legal in your state and play safe. 
Sixty per cent of the failures in the State of Wash- 
ington are attributed to indiscriminate granting of 
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AND FUTURE 


BUSINESS CONDITIONS 


Why the Hardware Jobbing Center 
Is Optimistic 


The Editor of HARDWARE AGE asked me to say 
a few words on “Why the Hardware Jobbing 
Center of the United States Is Optimistic.” 

Having complimented St. Louis by calling it the 
hardware jobbing center of the United States, I 

















R. W. Shapleigh, president Shapleigh Hardware Com- 
pany, St. Louis, Mo. 


feel that it would be ungrateful not to help him out 
to the best of my ability. 

Out here in the Middle West we are optimistic. 
We have been optimistic all year. It has been an 
awful struggle, but now we can say that we are, 
and with good reason. 

The fundamental conditions throughout the coun- 
try are all right. We have all .been timid and 
frightened, and not unreasonably so. But the sober 
second thought and common sense of the American 
people is gradually beginning to assert itself, and 
now the outlook is very promising. 

The South is not nearly as badly off as it thought 
it would be. It has been taught a lesson of economy 
and frugality that will be invaluable. 

The yield from the principal crops will be larger 

this year than ever before in the history of the 
country. 
The only cause for poor business in the future 
is the fear of complications abroad. It seems now 
that there can be no danger of this. We predict 
that the increased feeling of security on the part of 
the people will cause an increase in the volume of 
business, and that by the time 1916 arrives, confi- 
dence will be fully restored; and business will be 
mT sp freely, and on a liberal and expanding 
asis. 

America to-day is the leading nation of the world. 
She has been thrust into that position. 

New York City is the financial center of the 
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world. She would have occupied that position soon 
if the war had not thrust her into it so quickly. 

It is difficult to predict in what position the 
United States will stand in relation to other nations 
after the war. But it seems to me that it is cer- 
tain that she will occupy a much more important 
position than ever before. And that her growth 
and power will be a tremendous factor among the 
nations of the earth. 

It is only natural that we who live in the midst 
of the great granary of the country, and see the 
fruitful earth yielding up its millions and billions 
of real wealth every season, should be naturally 
optimistic. 

The development of this part of the country has 
been checked in the last few years on account of 
the inability of the railroads to furnish improve- 
ments, or to obtain the money for extension in the 
undeveloped sections. This has curtailed business 
to a certain degree. I believe that there is a grow- 
ing sentiment among the people that the railroads 
have suffered enough, and that they should be al- 
lowed, in the future, to operate in a manner that 
will yield them sufficient revenue to go on steadily 
and‘ uninterruptedly in the development of the vast 
stretches of country that need them. 

I believe that people are now looking at things 
with a wider, broader-gauged vision, than has been 
the case for several years past. 

That narrowness and bigotry are giving place to 
a more énlightened consideration of large affairs. 

R. W. SHAPLEIGH, President, 
Shapleigh Hardware Company, 
St. Louis, Mo. 


Perceptible Improvement in the 
South 


BIRMINGHAM, ALA. 
To the Editor: 

In presenting the present and prospective situa- 
tion as to business there are many things to con- 
sider. We have an unprecedented and abnormal 
activity in munition making, which bids fair to con- 
tinue for some time yet. In addition to this we 
have the remarkable expansion in the iron and 
steel trade, resulting from the export demand, and 
further, the countfy is blessed with abundant crops, 
enough for our own people and much to spare for 
export, which is bringing attractive prices. Our 
exports have greatly increased and our imports 
have declined to such an extent as to give this 
country very large and unusual amounts of money, 
making the financial situation very easy so that 
both manufacturers and merchants With proper 
credit can obtain any reasonable amounts of money 
they need for legitimate operations. 

Domestic business throughout the country, which 
has been rather slow to improve, is now perceptibly 
improving, and we are hoping it will continue to 
do so, giving a good degree of optimism to all our 
people. Stocks of goods in the hands of the mer- 
chants, both jobbers and retailers, are yet small, 
indicating that our people are continuing to practice 
that conservatism and economy taught by the se- 
vere lessons of the past year. Our section of the 
country has not enjoyed the heavy demand for war 
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J. D. Moore, president Moore-Handley Hardware 
Company, Birmingham, Ala. 


supplies which has blessed other sections, save 
some of our manufacturers of steel products. How- 
ever, if other sections prosper, we will ere long be 
benefited, for this world war, as it has been termed, 
has taught us that not only the different sections of 
our own country are bound together, but that we 
are greatly interested in what concerns our neigh- 
bors beyond the seas. The transportation facilities 
and the easy communication have tended to unify 
the common interests of all the people of the earth. 
For many years we have been going to Europe to 
sell our securities to obtain the money to build up 
our industries, and quite liberally -have they sup- 
ported us. Now the tide has turned and our securi- 
ties are rapidly coming home, and fortunate are 
we to pay for them in supplies which we have in 
abundance and which the holders of our stock need 
and are glad to get. This is advancing our country 
from a debtor nation to a creditor nation, and here- 
after when the dividends are paid they will remain 
at home. We are glad that our people were able 
to finance the large loans sought by the British- 
French commission, which assures the continuance 
of our export trade in larger proportions than 
would have been the case had the loan not been 
made. The movement of the large crops to market 
will help the railroads and be a vital factor in pro- 
ducing business. The railroads are credited with 
taking more than 50 per cent of our steel products, 
but this has not been the case in swelling the large 
trade now enjoyed by our steel makers. Should 
they come into the market for their regular supply 
in normal times, it would probably produce a delay 
in filling orders and a shortage of supply. 

A report from the South is expected to say some- 
thing about cotton. First, while our crops this year 
will be about 11,000,000 bales, as compared with 
16,500,000 last year, the present crop will bring 
about the same money and has been made at a 
much less cost. Both the staple and the seed are 
bringing a fair price and our people are satisfied 
and optimistic as to cotton. 

In addition to our cotton, the South has a grain 
crop equal or greater in value than the cotton 
crop. Credit has been extended by the merchants 
quite conservatively, and this has induced an econ- 
omy which was needed and has been very helpful. 
The result is that our section is in better condi- 
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tion and will come nearer paying for what they 
bought than has been the case heretofore. 
Yours truly, 
J. D. Moore, President, 
Moore-Handley Hardware Company 


The Prosperity of Texas 


HOUSTON, TEx. 
To the Editor: 

Responding to your recent communication re- 
questing from me a letter on the subject of “The 
Prosperity of Texas,” together with a review of 
conditions during the past year, and my idea of 
what the coming year holds in store for the Lone 
Star State, I beg to advise that during the past 
year, in fact, during the past two years, Texas has 
been far from enjoying anything akin to general 
prosperity. 

Down here times have been hard, very hard; de- 
velopment has been more or less at a standstill; 
railroads have been buying in the most meager 
way, confining their purchases to absolutely un- 

















E. A. Peden, president Peden Iron & Steel Company, 
Houston, Tex. 


avoidable necessities. Merchants have let their 
stocks run down, and almost everyone has been 
practising a hand-to-mouth policy. 

With the exception of a limited amount of hay 
and horses, we haven’t enjoyed any fat, juicy war 
orders down this way, and the wonderful pros- 
perity that has come to Northern and Eastern man- 
ufacturers is not yet felt to any great extent at 
this tremendous distance. 

However, fundamentals in Texas are sound. Dur- 
ing the last two years our citizenship has learned 
unprecedented lessons in economy. There has been 
a general cleaning up, and we are ready for better 
times whenever they come. 

Cotton, of course, is our great money crop and 
the price is now approximately 10'4c. basis Mid- 
dling at Houston. Some of our best posted and 
most prominent men are prophesying 12c. cotton 
within sixty days. If we can get an average of 10c. 
for the crop throughout the season on top of an 
excellent grain crop raised in the State, in addition 
to our lumber, cattle, petroleum, etc., Texas is go- 
ing ahead, and will undoubtedly enjoy its share of 
the general prosperity, in which I have the great- 
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est confidence, whether the European war ends 
quickly or lasts indefinitely. 
Yours truly, 
E. A. PEDEN, 
President Peden Iron & Steel Company. 


Why the South Is Sound 


NASHVILLE, TENN. 
To the Editor: 

Business conditions in the South from Aug. l, 
1914, to Aug. 1, 1915, have been very unusual; in 
fact, they have been most unsatisfactory. The 
writer personally refused to be interviewed re- 
garding conditions during the above-named period. 

I am pleased to say on Aug. 1, 1915, a very per- 
ceptible improvement commenced. A man can now 
write about business in the South without being 
classed as a pessimist or a knocker. 

Crop conditions in the South are good, while the 
cotton crop will not be sixteen million bales, as it 
was in 1914, but will be somewhere in the neigh- 
borhood of twelve million bales. What is better 

















R. M. Dudley, president Gray & Dudley Hardware Com- 
pany, Nashville, Tenn. 


than quantity, it is bringing a good price. The 
cotton producers in the South during the past sea- 
son have exercised greater economy than at any 
previous time. The cotton crop which is now being 
placed on the market was no doubt produced at less 
cost than any previous crop. The people have re- 
paired their old implements instead of buying new 
ones. They have economized on living expenses of 
every kind, and have bought less fertilizer than for 
any previous year, therefore, the crop, which is 
being marketed now, is a profitable one to the pro- 
ducers, and will put money in the pockets of the 
farmers. This has in all past history of business 
made trading active and profitable to all parties 
concerned. 

Another favorable feature is the fact that there 
is plenty of money to handle crops and there will be 
no delay on this account. 

The corn and hay crop in the South is much 
larger as to the acreage and quantity per acre than 
in previous years. The prices are very satisfac- 


tory, as the South is essentially an agricultural 
country, and with the above conditions existing in 
the farming sections of the South, we see no reason 
why business should not be unusually good. It 
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commenced to improve on Aug. 1, and we noticed a 
gradual improvement from that time on until this 
writing. 

Our section has not enjoyed the prosperity 
brought about by the filling of large war orders, as 
the East and North seem to have the monopoly of 
this business, but with the returning prosperity to 
the agricultural sections we feel that the South 
has again come into her own. 

Yours very truly, 
R. M. DUDLEY, 

President Gray & Dudley Hardware Company. 


Pacific Coast Outlook 


SAN FRANCISCO, CAL. 
To the Editor: 

You have asked us to write a short article on the 
subject of “HARDWARE VS. HARD TIMES ON THE PA- 
CIFIC COAST,” and our opinion regarding the coming 
year. 

The retrospect is not. difficult of review, but to 
dig up the past and unearth its perplexities, which 
there is good reason to believe have been overcome, 
is not a pleasurable task, and it were far easier to 
let oblivion do its kindly work of effacing from the 
memory the recollection of that period, but as there 
may be some features of the conditions that have 
prevailed on the Pacific Coast which may not be 
valueless to refer to, as they have broad signifi- 
cance regarding the ethics of business not neces- 
sarily confined to any one location or any one class 
of trade, it may be that a brief summary will be 
justified, particularly if it may be the means of de- 
terring others from pursuing a similar course. 

There are locations in our country where crops 
have been good, and they have made fair returns; 
collections fair, and jobbers received a reasonable 
profit on their sales, and with no suggestion of hard 
times; retailers satisfied and no complaints to be 
heard. 

What brought about this enviable condition? 
Simply the fact that the jobbers were liberal-minded 
business men, realizing that no one house could suc- 
cessfully dominate all the others, could not advance 
or put down prices as their own will dictated, re- 
gardless of cost or profits, and indifferent as to the 
effect on others without great injury to themselves, 
to say nothing of their competitors. They realized 

















Brace Hayden, president Dunham, Carrigan & Hay- 
den Company 
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that a certain harmony of action was requisite even 
without any agreement of prices, a policy that 
recognized the important fact that a radical change 
of prices should not be made without a reasonable 
foundation for such action, and the further funda- 
mental fact that to insure profitable success the 
business rights and facilities of recognized com- 
petitors could not be indifferently invaded or 
ignored. 

The Pacific Coast as a rule has generally pro- 
duced good crops, productions of so diversified a 
nature that failure of all has been practically im- 
possible; the prices received from them have been 
in the main satisfactory and prosperity resulted 
therefrom; failures not unduly large, population 
gaining steadily if not rapidly, and yet the cry of 
“Hard Times” and complaint of unprofitable busi- 
ness has been a common expression not confined to 
any one locality but has been the bitter experience 
of all. 

What was the cause of such misfortune in a coun- 
try so comparatively new, so prosperous, and among 
a people of such enviable business energy? 

The reason is no mystery and not far to seek. It 
was simply and solely owing to lack of harmony in 
the trade, each working for himself without thought 
or care for its effect on his competitors, unless it 
was indeed to his injury; friendly consultations 
were refused and reasonable suggestions ignored. 
Consequently, distrust was engendered, animosities 
were rife, price cutting the general rule, no stability 
of terms or prices, salesmen demoralized and sus- 
picious, credits disturbed and a general feeling of 
uncertainty prevailed which was not strengthened 
by the exhibit of balance sheets. Therefore, the cry 
of “Hard Times” was real and positive, but at the 
same time was simply the sequence of unnecessary 
and forced conditions naturally to be expected 
which, however, could not be avoided, but had to 
run its course to its inevitable conclusion. 

When added to this unfortunate condition in the 
jobbing trade the invasion of the field and rights 
of the retailer by expecting to sell to him and also 
the consumer created additional friction and dis- 
quiet. If the jobber complained, and justly, too, 
of the competition of the manufacturer, shall not 
the retailer with equal reason show his indigna- 
tion at similar action on the part of the jobber? 
Such perversion of business ethics is indefensible, 
and its results are plainly to be foreseen as they 
inevitably lead to animosity on the part of the 
retailer, a feeling that is difficult to overcome and 
injurious to all. 

When a relentless ambition to secure control and 
dominate the situation is the aspiration and guiding 
star of any man, or set of men, or firm, difficulties 
and disaster are pretty sure to follow the attempt, 
but if they leave behind such an example of waste 
and lost opportunity that will not be forgotten or 
ignored in the future, then the experience gained by 
such “Hard Times” may not have been in vain. 

We believe our war has ended, peace has been 
declared, enmities have disappeared, friendship, 
consideration, harmony, judgment have been in- 
stalled, and we see no reason why in the future the 
Pacific Coast should not be tabulated among the 
locations where a sensible business policy prevails 
to the benefit of all interested in a reasonable suc- 
cess of the hardware trade. 

With the return of general business prosperity we 
feel that this portion of the continent, comprising 
as it does within its area such an unexampled 
variety of products, agricultural, horticultural and 
viticultural, with its minerals, fisheries, lumbering 
and many other interests, its varied climate and 
scenic wonders on such a magnificent scale, affording 
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an opportunity and inducements of such diversified 
character as to induce a constantly increasing popu- 
lation, that we shall give a good account of our- 
selves and shall show in the revised prosperity that 
inevitably awaits the entire country that we have 
obtained our share of the good things that are to 
be had by those who are not negligent of their 
opportunities. 

The recent decision of Judge Hough of the Fed- 
eral Court in the case of the Cream of Wheat Com- 
pany vs. the Atlantic and Pacific Tea Company sets 
at rest the question of the illegality of the manufac- 
turer adopting a re-sale price for the jobber if so 
inclined (and not prevented by too great competi- 
tion) and his right to maintain such sales prices by 
declining to sell those who refuse to observe them. 

Now that this question has been decided will it 
not be to the interest and benefit of many manufac- 
turers who heretofore have hesitated to adopt such 
a policy to fix re-sale prices that will afford the 
jobber reasonable profit, a price that should be some- 
what in excess of business expenses, and then re- 
fuse to sell the price cutters whose habit is to pull 
down instead of building up? Such a policy would 
help to give stability to business, and increase the 
manufacturers’ sales, as it would be an incentive to 
the jobber to stock and push such goods. 

Yours truly, 
DUNHAM, CARRIGAN & HAYDEN COMPANY, 
Brace Hayden, President. 


Optimistic Prophecy from Chicago 


CHICAGO, ILL. 
To the Editor: 

We desire to be classed with those who can see 
the large volume: of business which must be ours 
with the coming year. ss 

Money will buy, and the country certainly has 
plenty of the products to command it from those 
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who have. From reliable men of our club, who 
travel a large territory, we have reports of the con- 
fidence of the entire trade that we will have a 
banner year. Merchants base their opinions on 
local conditions and are true prophets. 

Our local business has suffered this year owing 
to well-known causes; therefore the year before 
us must be a busy one for hardware lines. 

Money, products and salesmanship will bring 
prosperity. And these we surely have. 

A. VERE MARTIN, President, 
Chicago Hardware Club. 
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Making Success a Matter of the Present Is a Good Foundation for 
the Future 


By EARL D. EDDY 


E all draw drafts on the future. You re- 

member that something about “hope springs 

eternal in the human breast.” If the privi- 
lege of looking into the future for better things was 
denied us it would be an existence without much in- 
centive. The hope that just around the corner lies 
the pot of gold or that as a reward for hard work 
and loyal service the future will pay us dividends 
acts as a sort of motive power which carries us 
through from one day to another. The danger lies 
in relying on that future period too strongly, not 
only as a time of compensation but of accomplish- 
ment. We forget that to-day is the reality of the 
future of yesterday. Yesterday or last week or 
last year we looked forward to to-day as one of 
those periods in the future when times would be 
better either for us individually or for business in 
general. 

I have salesmen working for me who are always 
telling me what splendid business they are going to 
get next month or next ‘year. Their business for 
the current period may be fair, but the future is 
going to “bust” all the records. Now, of course, we 
like to have these optimistic forecasts. Unfortu- 
nately, they do not make to-day’s business any big- 
ger or our profits any larger. Yet salesmen come 
in asking for a better contract, expecting you to 
cash their draft on the future before the securities 
or collateral have even been written. The col- 
lateral in such cases can be nothing else but the 
orders. I am reminded of one of our men in par- 
ticular. He is the best promiser I have ever met. 
And I'll say for him that he’s thoroughly sincere. 
When he tells me that next month or next year is 
going to show splendid business he believes it. In 
fact, so far as the future can be visualized he 
actually sees the orders in his book. Strong vision 
perhaps, but he is that enthusiastic! 

But to-day is the development of the future of 
yesterday. Success in selling is a tangible fact 
and not a future development. “Futures” are sold 
in many lines, but salesmanship is the exercise of 
the faculty to persuade one individual to purchase 
something from another individual and hence 
should not be regarded as a commodity to be sold as 
“futures” are ordinarily sold. 


Daily Success in Selling 


The time to achieve success in selling is to-day. 
To-morrow is quite intangible. There are so many 
possible interruptions between to-day and to-mor- 
row. Mortgaging the future is something we all 
like to do, but foreclosure proceedings develop with 
startling suddenness. Success in selling is some- 
thing which should be achieved every day. If a 
salesman has been successful each day and forgets 
that success is away off in the distance he will be 
successful all the time. 

To-day is the problem to be solved. To-morrow 
is not here and may never arrive either in fact or 
for you individually. Why waste time and thought 
on the sales of to-morrow when you may not have 
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the chance to make them? The future is a crutch 
upon which no man can definitely rely. If you are 
always figuring that to-morrow will be a better 
day or that next year will be a better year, you’re 
lame. You’re acripple. You use crutches and rely 
on them for support when you should be standing 
up firm and free upon your two perfectly sound 
legs. 

Old salesmen who possess a world of experience 
and who have thought on the subject of how to at- 
tain success in selling have been forced, after years 
of analysis, to state that the real factors that make 
for success consist in the doing of each day’s work 
the very best we can and letting the future take 
care of itself. 

When the sun goes down to-night—tto-day is gone 
for good. It can never be called back. When the 
hour which finds you reading these lines has passed 
there can be no more minutes used out of that hour. 
Old Father Time has gathered it into his store- 
house. There are three hundred and sixty-five 
precious days in a year and eight thousand seven 
hundred and sixty hours; the best days and hours 
in a salesman’s life, and none of them can be coaxed 
back. Each day and each waking business hour 
should pay you toll before it passes forever from 
your grasp. But if you are constantly looking over 
the fence into the fascinations of the future, the 
present opportunity will pass you before you can 
realize what has happened. If to-morrow is always 
the day you are going to make good, you’ll never 
make good. But if you make good to-day, you’re 
bound to make good to-morrow. The foundation is 
solid instead of dreamy. You remember the Bible 
story of the man who built his house on the sand 
and what happened to him? The fellow who built 
his house on the rock was safe through the storm. 
Let to-day be your rock foundation. To-morrow be- 
longs to the chap who builds on the sand. 


Make Note of Defeat 


If you are losing business, or not getting the vol- 
ume you know you should, make note of it to-day. 
Don’t grab the trutches and limp away from to- 
day’s defeat consoling yourself with the thought 
that to-morrow will be another day. When I say 
that you should make note of defeat it is with the 
idea that you will study that defeat and make it 
pay you a dividend to-morrow. Change the com- 
bination by working more, worrying less, and think- 
ing more on how to systematize your work so as to 
make it what you want it to be—a real success. 
The daily success is the thing. You cannot have a 
daily success unless you set to-day as the day to 
succeed instead of relying on the to-morrows. The 
salesman of large experience will tell you that the 
secret of selling success lies in making a daily suc- 
cess. With this condition existing the weeks and 
months and years will take care of themselves. 

Perhaps one of the greatest examples of the un- 
wisdom of relying on the future lies in the present 
attitude of not a few people in this country of ours. 
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To-day business is on a comparatively sound basis. 
It is admitted that abnormal conditions prevail in 
some quarters. It is, however, a well-known fact 
that whenever such conditions do prevail there are 
a lot of people who take advantage of it to voice a 
lot of indiscriminating talk, many times simply 
repeating parrot-like what others have said in their 
presence. 


De Not Encourage Talk of “Hard Times” 


Supposing you combat such talk. When any one 
commences to talk “hard times” to you polish up 
first-class arguments to meet it. The daily papers 
and trade journals are full of ’em. If every sales- 
man in this country would meet “hard times” talk 
with the same ability he displays when countering 
the objections that customers put up as reasons for 
not buying his goods and overcome it in exactly 
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the same way he would be rendering a patriotic 
service that would be quite the equivalent of any 
which could be rendered. The retail merchant can 
do likewise with his trade. 

To-day does not call for more “hard times” talk, 
but for more thought and strict attention to busi- 
ness. In business lies the welfare of every job- 
bing and manufacturing concern as well as that of 
the individuals who work for and in these concerns, 
and the State and nation at large. The keeping of 
our heads and our close attention to business is 
worthy of our own best interests and those of all 
concerned. All business is improving. Help it 
along by getting back of it yourself and giving it a 
boost. 

Quit telling the house about to-morrow, next 
week or next year. To-day’s the day you’re living. 
Make it pay dividends! 





DINNER BELLS AS DEVIL CHASERS 


By L. 8S. SOULE 


ARDWARE has always taken its rightful place 
in the fields of business, society, and even 
education, but the idea that it also possessed a 
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“What's the Big Idea?” I asked him 


unique but undisputed corner in the religious field 
seems to have been overlooked. 

A few days ago I had occasion to visit a large 
hardware store in Toppenish, Wash., which is one 
of the most important towns on the Yakima Indian 
Reservation. While I was swapping yarns with the 
boss an old buck Indian waddled in and called for 
half a dozen dinner bells. I nearly fell off the 
Christmas tree. For the life of me I couldn’t see 
where the tepee cuisine called for a bell solo at meal 
time. My memory seemed to tell me that the 
Indians of my acquaintance were always hungry 
and could be counted on to be within hailing dis- 
tance of the eats from about ten o’clock on. When 
the old buck and his load of dinner decoys had 
vanished I tackled the clerk for an explanation. 

“What’s the big idea in the dinner bell line?” I 
asked him. He grinned. “Guess you’re not up to the 


Indian customs out this way,” he said. “They use 
those bells to drive away the evil spirits. When an 
Indian gets sick it’s no physical matter. The devil 


has crawled into his body and is raising Cain 
with the good spirits that keep the fountain of 
health running. Now the old devil is so far under 
the skin that they can’t reach him with weapons 
and it’s up to them to throw a bluff and scare him 


away to other fields. In the old days they used to 
hop around and jingle bunches of rocks and wam- 
pum, while the whole family tuned up on the Indian 
class yell. When civilization came their way, with 
its accompaniment of fire-water, broken bottles 
became highly prized implements to the devil fright- 
eners. Finally the hardware man butted into the 
game with an assortment of old-fashioned handled 
dinner bells, and the devil has had a run for his 
money from that time on.” 

I thought the clerk was kidding, but investigation 
proved his story to be a fact. The bell dance is 
used among the Western Indians in cases of sick- 
ness, scarcity of game, or drought, and the Indian 
pins his whole faith on the dinner bell. The ringing 
is commenced as soon as sickness starts and con- 
tinues unceasingly until death or recovery relieves 
the patient. 

There are regular “Shakings,” as they are called, 
at different seasons of the year, at which dozens of 
bells are used and practically worn out. The Top- 
penish Trading Company sells great quantities of 
them yearly, and other stores on the reservation 
report similar experiences. 

It’s a far jump from the humble position of call 
boy at meal times to a seat at the right hand of the 
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“Shakings” they are called 


High Priest in a religious ceremony, but we have 
always contended that hardware was born for 
greater things. 








PIPE REALITIES 


How the J. A. Van Winkle Company, Paterson, N. J., Makes 
Excellent Display Fixtures of Galvanized Pipe 




















A rack for the display of D-handled implements. 


amount of weary search to find a store so loaded 

with home-made selling kinks as that of the J. A. 
Van Winkle Company, Paterson, N. J. The com- 
pany occupies two buildings of three stories each 
and every floor is a forceful lesson in the splendid 
possibilities of display by the use of fixtures that 
can be constructed during spare time at very little 
expense. 

The main building, which is devoted almost en- 
tirely to the retail business, has two entrances, one 
on Main Street and the other on Van Halton Street. 
From the main entrance the store is very narrow, 
and careful display is very essential to avoid a 
crowded appearance. The side street division is 50 
ft. wide and extends back 75 ft., where it makes an 
ell with the Main Street side, which is 120 ft. deep. 
At the joining of the two is the manager’s desk, 
raised above the level of the floor so that he has 
an unobstructed view of the entire main sales 
room. 


I: will cost a lot of carfare and an unlimited 


A Building for Plumbing Supplies 


To the rear of this, with an entrance and two 
show windows on Van Halton Street is the second 
building, devoted entirely to plumbing supplies. 
The company has no plumbing department of its 
own, but everything that a plumber can need is 
carried in stock. The stock in this building is car- 
ried and kept in admirable condition in bins and 
on fixtures that have been made entirely by the 
store force. A narrow alley separates the two 
buildings, but the walls have been cut through and 
doorways made, so that the corresponding floors 
are easily accessible from either building. 


Use Pipe in Fixture Making 


The problem of display and of carrying stock in 
a systematic manner has been carefully studied. 
The fixtures are for the greater part home-made 
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The insert shows the construction 


and a great many of them are constructed of gal- 
vanized iron pipe. A few lengths of pipe, and a 
little time and ingenuity have brought happy solu- 
tions for many a tangled puzzle of display. 


An Economizer of Space 


As an economizer of space, the axe rack on the 
main floor is a winner. It is made entirely of 34-in. 
pipe and was built to fit between two counters. It 
occupies just 2 ft. of floor space and displays more 
than 3 doz. axes. 

The top of this stand is 8 in. x 3 ft. It is con- 
structed of three horizontal pieces of pipe and the 
necessary couplings, as shown in the drawing re- 
produced herewith. An upright of 3 ft. at each 
corner makes the stand very rigid. The stand is 
securely fastened to the floor by flanges. 

The construction of this rack is such that two 
rows of axes, with the heads turned alternately in 
opposite directions, may be shown in very little 
more space than would be occupied by a single row. 
The rack will accommodate any length of handle. 
The guard rail, shown in illustration, is on the side 
facing the aisle, and is a protection against any 
possible accident. The rack is placed against a 
counter so that there is no danger from the rear. 


A Display of D-Handled Implements 


This same floor offers a method of displaying 
short handled spades, shovels and forks that might 
easily and profitably be adopted by many hardware 
men. The nine crosspieces are 32 in. over all and 
are made of %-in. pipe. The remainder of the 
frame, which is 91% ft. in length and 4 ft. in height, 
is constructed of 1%4-in. pipe. Thé uprights are 
fastened at the top by means of four way unions 
so that another tier may be added at any time, 
doubling the capacity with the same floor space. 
At the bottom the uprights are fastened to cross- 
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An excellent combination of tackle blocks and jack 
screws and two display racks for cabinet clamps and 
transom lifters 


pieces. At the ends of these are elbows turned 
down and connected with flanges, making four 
points on which the affair can rest. The fixture 
accommodates about 12 doz. shovels. 


Elevating Lawnmowers 


How do you display lawnmowers? In a row on 
the floor where they are in the way of every big- 
footed individual who comes in the store and where 
they accumulate dust and trash and a shop-worn 
look, or have you some method as good as Van 
Winkle’s? If you have, pass it along to us; if not 
here’s a tip to get busy. 

Pipe again was used to solve the problem. The 
uprights are made of 114-in. material and the rest 
of the frame of 34-in. stock. The distance between 
the two sides of the frame is 7 in., the height is 5 
ft. and the length 6 ft. Each machine is hung by the 
handle across the two horizontal bars, and the 
height of this fixture is just enough to keep the 
working parts a short distance away from the floor. 
The machines occupy but very little space and to 
muke a sale any one of them can easily be taken 
down and demonstrated and as easily returned. 
This simple fixture can do a lot of silent selling for 
the man who will use it. 


Tackle Blocks Given a Chance 


In the average hardware store tackle blocks and 
jack screws are two lines that are usually rele- 
gated to the cellar. The amount of thought and 
display given to them in most stores wouldn’t over- 
tax the brain of a boy who opens boxes. One look 
at the manner in which these two lines are dis- 
played on Van Winkle’s second floor would dispel 
the idea that such homely articles of stock cannot 
be kept in an attractive way. 
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In the wide section of the store are several pil- 
lars. A length of 114-in. pipe was fastened 10 ft. 
from one of these to the ceiling and to the floor, 
and crosspieces of %4-in. pipe attached to the two 
at varying distances to accommodate the different 
sizes of pulley-blocks. The illustration shows the 
excellent result. 

At the foot are two low, wide steps on which 
jacks and jack screws of all descriptions are dis- 
played. The two are closely allied and make a dis- 
play that is really handsome. 


A Kink for Cabinet Clamps 


The fixtures, however, are not confined to pipe 
alone. Cabinet clamps as a rule come in for a very 
small share of display. The most popular method 
is to keep all sizes together in a corner and sort 
them out and swear when a customer wants to buy 
one. They have a different method at Van Win- 
kle’s. A clever combination of a little lumber and a 
little fence wire keeps their stock of these clamps 
always in view, always in order and instantly ac- 
cessible. 

: Fencing Plays a Part 


The framework is made of light material. The 
whole affair is 6 ft. 4 in. high and slopes to a height 
of 21 in. in the front. The base is 38 in. deep and 
22 in. in width. The upper sloping portion is cov- 
ered with Pittsburgh Perfect fence with a mesh of 
4x2 in. At the bottom is a baseboard of 6 in. 
and across this another piece of fence. The small 
divisions keep the various sizes separate and the 
graduated height gives a very neat appearance. 
The bottom is boarded to prevent the clamps from 
falling through. The rack is mounted on strong 
casters. 

Another rack of this same style is used for tran- 
som lifters, another built on a smaller scale ac- 
commodates stove reds and still another keeps a 
stock of blacksmith tongs in first-class order. 

















An admirable method of displaying cabinet clamps. 
This same idea is used for stove rods, transom lifters 
and blacksmiths’ tongs 
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Van Winkle’s axe rack. The guard rail prevents ac- 
cidents and the rear is protected by the counter 


No Frills at Van Winkle’s 


The Van Winkle Company doesn’t pretend to 
put on any frills, but everything in the store is dis- 
played in a simple, straightforward manner. Every 
fixture has been planned and built for definite pur- 
poses—to cost but little in construction—to occupy 
a minimum amount of space—and to display goods 
in a way that will make sales and that will add to 
the appearance of the store. This policy can be fol- 
lowed to advantage by hundreds of hardware men. 
Display plays an all-important part in the merchan- 
dising of to-day. Pipe offers a material that is 
easily handled—that is rigid and unbreakable—and 


Coming Hardware Conventions 


THE NATIONAL HARDWARE ASSOCIATION and the 
AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION JOINT ANNUAL CONVENTION, Atiantic City, 
N. J., Oct. 18, 14, 15. Headquarters, Marlborough- 
Blenheim for both associations. F. D. Mitchell, 
secretary-treasurer, American Hardware Manufac- 
turers’ Association, and T. James Fernley, secre- 
tary-treasurer, National Hardware Association. 


OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Oklahoma City, Dec. 7, 8, 9, 
1915. W.B. Porch, secretary, Mustang, Okla. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Wash., Jan. 19, 
20, 21, 1916. E. E. Lucas, secretary, Hutton Build- 
ing, Spokane, Wash. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 25, 26, 27, 28, 1916. 
M. L. Corey, secretary, Argos, Ind. 


WEST VIRGINIA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Clarksburg, Jan. 25, 26, 27, 1916. 
J. H. Morgan, secretary, Morgantown, W. Va. 


TEXAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Houston, Jan. 25, 26, 27, 1916. Henry Marti, 
secretary, Dallas, Texas. 


NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXPOSITION, Lincoln, Feb. 8, 9, 10, 11, 
1916. Headquarters, Lindsee Hotel, Nathan Rob- 
erts, secretary, Lincoln, Neb. 


SouTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXPOSITION, Sioux Falls, Feb. 1, 
2,3, 4, 1916. E.C. Warren, secretary, Mitchell, S. D. 
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Lawn mowers are displayed in this rack by hanging 
them by the handles 


that is admirably adopted for the making of display 
fixtures. 

Rip Van Winkle took a nap one summer after- 
noon and slept for twenty years. J. A. Van Winkle 
opened his hardware store forty-seven years ago, 
wideawake to the possibilities of home-made dis- 
play fixtures, and he has been wide-awake ever since. 
When Rip awoke he was a “has-been,” but things 
move faster nowadays, and it takes less than a 
twenty-year nap to make a “might-have-been” of a 
man who might as well have been a “comer.” The 
planning and making of display fixtures is a 
mighty good remedy for business sleeping sickness. 


—< 


WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 2, 3, 4, 1916. P. J. 
Jacobs, secretary, Stevens Point, Wis. 


NEW YORK RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Buffalo, Feb. 15, 16, 17, 18, 1916. John 
B. Foley, secretary, Syracuse, N. Y. 


MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Grand Rapids, Feb. 15, 16, 17, 18, 1916. 
A. J. Scott, secretary, Marine City, Mich. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Cleveland, Feb. 22, 23, 24, 25, 1916. Head- 
quarters at Hollenden Hotel, exhibit in Central 
Armory. James B. Carson, secretary, Dayton, Ohio. 


MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 22, 23, 24, 25, 1916. H. O. 
Roberts, secretary, Minneapolis, Minn. 


NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION AND EXPOSITION, Grand Forks, Feb. 
16, 17, 18, 1916. C. N. Barnes, secretary, Grand 
Forks, N. D. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, June 12, 13, 14, 15, 
1916. George A. Fiel, secretary, 176 Federal Street, 
Boston, Mass. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Boston, June 13, 14, 15, 1916. M. L. 
Corey, secretary, Argos, Ind. 


Buck Brothers Buy Tool Company 


Buck Brothers, of Millbury, Mass., the original 
makers of the Buck Edge Tools, have bought out the 
Charles Buck Edge Tool Company, also of Mill- 
bury, Mass. 





REFLECTING ON 





ONE’S EMPLOYEE 


The Greater the Truth, the Greater the Libel 
By ELTON J. BUCKLEY 


HE following letter, from a Rochester, N. Y., 
| reader, introduces a somewhat novel and very 
interesting question: : 


ROCHESTER, N. Y. 


For the benefit of ourselves and other readers, what 
do you think of this? We have been very much upset 
and vexed for nearly a year by the conduct of one of 
our salesmen. He was intemperate and in recent 
months has seemed to grow worse. On account of his 
drinking habits he greatly disorganized our business in 
his territory and plunged us into snarl after snarl 
with several of our good customers: We kept him on 
as long as we did because he was a good salesman when 
sober, had a large family dependent upon him and was 
a distant relative of one of our firm. 

However, he was implicated in a particularly dis- 
graceful scene in Chicago during August and we could 
no longer refrain from discharging him. He left our 
employ Sept. 1. The condition in which he left busi- 
ness in his territory was so outrageous that we sent to 
all our customers a letter which was probably sharper 
than we would have sent had we not been so exas- 
perated. In it we stated that “our business in your 
territory has greatly suffered by reason of the un- 
fortunate personal habits of our former salesman, Mr. 
, whom we have now discharged.” 

The salesman claimed that this damaged his reputa- 
tion very badly, and that the publicity which it carried 
prevented him from getting two positions. His attor- 
ney is threatening to bring suit against us for defama- 
tion of character, with a view, we feel, of compelling 
us to take him on again. We would appreciate your 
opinion as to whether he has any case. 

Yours truly, 
R. B. C. & Co. 





The salesman has no case whatever if his. former 
employers can prove what they said about him. If 
it is true that he has “unfortunate personal habits,” 
and that those unfortunate personal habits did 


upset business in his territory, and if both these’ 


facts can be proven in court, the salesman’s case 
will go up in smoke. It is fundamental that in a 
civil action to recover damages for libel, the person 
sued can always defend on the ground that what he 
said was the truth. Nobody can be unjustly dam- 
aged by the truth. 

It is different where the action is a criminal one. 
If this salesman was threatening to arrest his em- 
ployers for libel, instead of suing them for damages, 
they would be in position to worry more about it, 
because in many States the truth of the charges is 
not a defense in an action for criminal libel. True 
or not, it is still libel, and the defendant can go to 
jail for it, even though he spoke the absolute truth. 
In fact, everybody has heard the proverb, “the 
greater the truth, the greater the libel.”” The theory 
at the bottom of criminal libel is that the offense 
consists not in saying false things about one’s 
neighbor, but in stirring up that neighbor. to a 
breach of the peace. This has always been the law 


as to criminal libel, but the courts are coming more 
and more to take the view that if the thing said 
was true, and particularly, if there was a good 
reason for saying it, neither civil nor criminal 
action will lie. 

Employers are often much too careless in what 
they say about their employees. A manufacturer 
well-known to me detected, or thought he detected, 
one of his employees stealing from him. Without 
calling the man to him and seeing if he had any 
extenuating circumstances to present, he called him 
in before his office force and denounced him in the 
most violent way as a thief. The man denied it 
flatly and defied his employer to show that he had 
stolen anything. This the manufacturer was un- 
able to do, in a way which amounted to legal proof. 
The employee at once sued for heavy damages and 
the manufacturer had to compromise for a substan- 
tial sum. It was wholly unnecessary. The em- 
ployer should have waited until he knew he could 
prove what he said; then he would have been safe 
in saying it. 

In another case the general manager of a job- 
bing concern left and started in business for him- 
self. A bitter feud developed, in the course of 
which the ex-manager sent out a notice to the trade 
that his former employer had been guilty of short 
weight practices while he was with him. The job- 
ber at once entered suit for damages, and when the 
case was tried the former manager utterly failed 
with his proofs. He could not prove what he had 
charged, and a verdict for $3,500 was rendered 
against him. What he charged would not Have 
been libel 7f he could have proved it. 

Sometimes the statements of an employer about 
an employee, made under proper circumstances, are 
protected for another reason—because they are 
privileged. A is a bookkeeper for B, but is dis- 
charged for incompetency and dishonesty. He ap- 
plies to C for a position and gives B as a reference, 
hoping C won’t ask B about it. C does ask B, and 
is told that A was discharged for incompetency and 
dishonesty. This if untrue is gross libel, and B 
would be in for all sorts of trouble. And even if 
true, B might be arrested for criminal libel, were 
it not that under such circumstances the statement 
was what the law calls privileged. In other words, 
B had a right to make it, and he can neither be 
arrested nor compelled to pay damages. 

The law holds the reputation of an employee, or 
anybody in business, tenderly, and regards as a 
grievous offense any statement which unduly re- 
flects upon it. This should be added to one’s funda- 
mental rules of business: Never to say a seriously 
disparaging word about anybody’s else honesty, or 
integrity, or credit, or competency, unless one has 
in his possession, then, sufficient proof of its truth. 
(Copyright, September, 1915, by Elton J. Buckley.) 





——— 
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THE HUNDRED-POINT SALESMAN 


Personal Appearance and the Staying Quality Necessary 
By FRANK FARRINGTON 


originated its Hundred Point Club some 

years ago it set a pace in salesmanship that 
has stood ever since as a mark for men who want to 
make good at selling, either on the road or behind 
the counter. 

The hundred pointer stands at the top of his 
profession. He is the high man in the store or on 
the road. He is the man who is making the most of 
his opportunities and developing himself steadily. 
He is the man who places no limit upon his ambition 
but keeps going onward and upward as long as he 
continues to sell goods. 

There are no end of salesmen or clerks who do 
fairly well, but it is not so easy to find the fellow 
who does his level best, not only one day in the week 
but every day and all day. 

It is not a simple matter to qualify as a hundred 
pointer. It is no easier to reach approximate per- 
fection in salesmanship than in piano playing or 
story writing. The man who gets to the top in the 
line of work he has chosen must keep trying every 
minute. He must have a hand out all the while for 
the opportunity that may pass. 

And so, if you or I aim to be counted among the 
hundred pointers at the end of this year, we must 
begin to-day to win points, to make good. And 
another thing that we must keep in mind is that 
being a hundred pointer this year does not put us 
in that class next year. We have to win our spurs 
every year. 


W ore the National Cash Register Company 


The Staying Quality Necessary 

The man who is merely good in a spurt is not a 
hundred point man. He may make a brilliant 
showing for a week or for a month and yet fall down 
badly when the average for the year is set up. Any- 
body can start in strong and do high-class work for 
a little while by sheer weight of effort, but it is 
only the genuinely ambitious who have the staying 
quality that brings them in ahead at the finish. 

The chief hundred-point attribute is efficiency. 
Efficiency is the ability to do the most work with 
the least waste of energy and the fewest mistakes. 
In salesmanship it means the highest percentage of 
sales as compared with opportunities. 

I believe that it means something more than the 
mere selling of the most goods possible to the people 
who come within the salesman’s range. It means 
not only selling the goods, but selling the right kind 
of goods to give the customer satisfaction and to 
make him want to come back again. It means 
securing trade, but in addition it means holding it. 

There may be a good profit in making a single 
sale to a man, but the repeating buyer is the one 
that makes a profit for the business. 

The man who would be an efficient salesman must 
leave no stone unturned to discover means for 
growth in ability. He must know all about his 
goods and all about all grades of them. He must 
know human nature, and he must know how to study 
it in the individual. He must recognize the needs 
of the customer, and he must be willing to fit those 
needs even when he could exceed them if he would. 


Personal Appearance 
It is necessary that the salesman who aspires to 


the hundred-point class should have the hundred- 
point look or appearance. 

I know many men who are more than clever at 
selling goods, but who always look disreputable as 
to clothing, linen, beard and hair. These men can 
sell a customer almost anything when they once get 
his interest and attention. 

But they cannot get the attention of every buyer, 
particularly the buyers of the best class. The cus- 
tomers we are most anxious to sell look with sus- 
picion, or at least with disinterest upon the man 
whose clothes are not neat, whose face is covered 
with two or three days’ beard, whose hair is un- 
kempt. Such a man’s word may be as good as his 
bond, but he is really handicapped badiy because 
there is an inevitable tendency to take people and 
things at their face value. 

No man can pass as a high-class salesman unless 
he has a high-class look. And the appearance of a 
man goes farther than this. It affects himself as 
well as the people with whom he comes in contact. 
Good clothes and a good appearance give a man con- 
fidence and make him seem to fit in with good 
goods and good prices. He can get the ear of any 
prospect, even though he may not have the natural 
selling ability that some other roughly dressed and 
uncouth salesmen possess. 


To See from the Customer’s Point of View 


If salesmanship is a quality that depends very 
largely upon an ability to make other people regard 
certain goods as we ourselves regard them, then it 
is necessary in order to give them that feeling that 
we ourselves, the salesmen, have a perfectly clear 
mental view of the goods. We must be able to see 
their every feature, every disadvantage as well as 
every advantage. We must be able to look at them 
from the customer’s point of view and see the cus- 
tomer’s objections as the customer sees them. Un- 
less we can do this, we cannot displace those 
objections. Aig 

When we begin to try to sell a man something he 
almost at once begins to offer objections and dis- 
cover faults. Salesmanship might almost be said 
to begin and end with the overcoming of objections. 

All this must, of course, be done without arousing 
any ill-feeling or without producing any of the heat 
that commonly goes with argument. The hundred 
pointer never ,raises his voice or accuses in any 
way. He avoids any possible move that might 
arouse the combativeness of his prospect. A discus- 
sion of the points of an article is all very well and 
it is necessarily a part of the selling process, but 
when the discussion reaches a stage where it be- 
comes argument, with each partly striving to find 
reasons to back up his own statements, then it is 
time to call the matter off until another day, be- 
cause the longer such an argument lasts the more 
obstinate the customer will become in upholding his 
contentions, and there is no such thing as inducing 
a man to buy by convincing him against his will. 

The salesman should have too much dignity to 
descend to petty arguing over little points. He 
should let the customer have his way in some things 
and not try to make out the buyer a fool and him- 
self the wisest man that ever stood behind a counter. 

The superior excellence of the goods a man sells 
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should be assumed by him as a matter of course— 
as a fact not requiring constant demonstration. 


Loyalty 


There is one cardinal quality without which the 
salesman can never reach the hundred-point class, 
and that is loyalty. 

If a man cannot be loyal to his employers, the 
sooner they or he admit it and sever the connection 
the better. Nobody has any use for a traitor un- 
less possibly for the few minutes during which they 
might profit by his treachery. As far as the sale- 
man is concerned, his attitude should be that the 
management is always right when he hears it con- 
demned on the outside. If an employee has faults 
to find or criticisms to make, they should be made 
to the boss, but not the slightest suggestion of them 
should be allowed to reach the public. As far as the 
outside world is concerned salesman and house 
should present a perfectly united front. 

The man who does not believe strongly enough 
in his business to be loyal to it cannot develop 
sufficient enthusiasm to become a hundred pointer. 
Loyalty to employer and to the lines the store 
handles will promote enthusiasm. No loyalty, no 
enthusiasm. 


Interests of Customers Important 


The high-class salesman looks out for the interest 
of his customer first, last and all the time. He does 
this even at the expense of the loss of an occasional 
sale because he knows that the interest of the cus- 
tomer is the interest of the store. The advantage 
gained for the cash receipts by taking even the 
slightest advantage of the buyer is an advantage 
that will not last. 

It is better not to make a sale to-day than to sell 
a man something that will not prove satisfactory to 
him. The public appreciates an interest of this 
sort and learns to trust the man who shows it. En- 
ergy that is used for the sole purpose of making 
sales with no regard for any further results is 
largely misdirected energy. 

It is surprising to know the number of energetic 
people who go through life using up their energy 
but failing to make it bring them any return. They 
attack this, that, or the other proposition or task 
and work at it in a frenzied manner without sys- 
tem or definite object, with the result that while 
they use up their energy and seem mighty busy they 
fail to get anywhere. They accomplish just about 
as much as a chicken accomplishes by fluttering 
wildly about after its head has been chopped off. 

It is not enough to have energy and to expend it. 
It must be expended with some intelligence and dis- 
cretion. When the hundred-point salesman gets on 
his job in the morning, he does not proceed to wear 
himself out rushing up and down the floor looking 
for something to keep him busy, and going from 
one thing to another and finishing nothing. 


The Value of System 


He has a system, an order of procedure. He has 
his work outlined in advance so that during the 
hours when he is not occupied in selling goods he 
is busy with preparations of stock, advertising or 
his mental equipment. 

The man without any system or order to his work 
never knows when he has a task finished. He never 
knows what to do next, he never really knows which 
jobs are his to do and which are somebody else’s. 

One of the first rules in the book of the hundred- 
point man is, “Be systematic.” If a man is not sys- 
tematic his labor will produce very little for him 
or his employer. 3 
There is no system that can be laid down which 
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will always make a man into a hundred-point sales- 
man if he follows it. Every man requires a system 
of his own. The rules and the instruction that are 
given for developing a man along this line are good 
and each has its application to the case of the 
individual, but after all is said and done each man 
must inaugurate within himself and in his life a 
system of his own. 

This system will be effective only when it calls for 
continuous effort along the lines of the least re- 
sistance. Some men set out to accomplish a certain 
result by the hardest method. They get on the 
worst road and they think it shows character for 
them to insist upon sticking to that route instead of 
changing over to one easier and more practical. 
They wear out their energy and their persistence in 
following the line of the greatest resistance. They 
may show strength of character but they fail to 
accomplish the desired results. 

No matter how wise a salesman may be, if his 
employer thinks it is better for him to do a thing 
in a way that is contrary to that salesman’s judg- 
ment, as long as it is an honest way he should follow 
it. Of course, he ought to find an opportunity to 
express his opinion and give his judgment in the 
matter, but his duty as an employee and as a hun- 
dred-point man is to obey orders even when they 
are obviously, to him, foolish. 

When it comes to a question of obeying orders 
that are dishonorable, then obedience is another 
thing. The hundred-point man is able to distin- 
guish between right and wrong and if he would be 
at peace with his conscience, I would advise him to 
give up his position rather than sacrifice his 
principles. 

In Printers’ Ink the other day I saw the following 
incident, told by a man who was for years the trainer 
of the salesmen of the National Cash Register Com- 
pany. He says, “A young man just starting out in 
the world asked a well-known salesman for the se- 
cret of his success. ‘Well,’ said the salesman, ‘T’ll 
give you a pointer: I always make it my business 
to wear out the soles of my shoes instead of the seat 
of my trousers.’ ” 


Activity, Physical and Mental, Necessary 


And that is to a great extent the secret of the 
success of any man. Activity, either physical or 
mental, or both, is a necessity for whoever expects 
to go very far up the ladder. 

There must be a constant effort to do something, 
to accomplish some end. Of course this aim or end 
must be definitely outlined in the man’s mind. He 
must not be working merely for any goal that hap- 
pens to come into view. He must have one goal as 
an object. 

He should have it in mind to become a better sales- 
man of his kind of goods than any other man on the 
force. He should be ambitious to sell the best pos- 
sible grades and to sell to the best possible class of 
customers. He must bend all his energies to this 
end and study selling methods and human nature 
with a view to knowing how to interest people in 
buying just what he wants to sell. 

There may not be.a demand in your present posi- 
tion for a hundred-point man. You may feel that 
careless, half-a-man kind of work will do well enough 
where you are. Never mind how little demand there 
appears to be for high-class work in the present 
job. You will never be fitted for a better position 
unless you acquire that fitness in advance. Em- 
ployers who want hundred-point men are not looking 
for them among the fellows who are satisfied to be 
only good enough. They want the chaps who think 
that their very best is none too good wherever they 
may be. 





















CHOOSING THE PAINT STOCK FOR 
PROFITS 


What an Investment of $1000 Can Do in a Town of 5000 
By FREDERICK C. KUHN 


a paint and varnish department is sometimes 

quite perplexed in determining the amount of 

stock required. The proper solution of this problem 

is of tremendous importance because the stock must 

be adequate to supply the needs of the community 

and yet not so large as to tie up a lot of money in 
idle investment. 

Much depends upon the distance from the nearest 

distributing point, delivery service, shelf room and 

local demand. If you are so fortunately located that 


{ wr merchant who contemplates the addition of 

















Frederick C. Kuhn, Advertising Manager, Forest City 
Paint and Varnish Company 


you can write or telephone your orders to the jobber 
or manufacturer and have the goods at your store 
in two or three days, there is then no necessity to 
carry so large an assortment as you would if you 
ook a two weeks’ journey from your base of sup- 
plies. 

Then there is the question of space. Should your 
shelf room not permit a paint and varnish depart- 
ment it is well to remember that a fair showing can 
be made from a pyramid rack placed in some con- 
spicuous position in your store. 

We recall a firm in Portland, Ore., which car- 
ried out this plan with amazingly good results. The 
stock investment was $450, carried in a portable 
case 10 ft. long, 40 in. high and 28 in. wide. This 
held 100 gallons, 125 half gallons, 200 quarts, 200 
pints, 200 half-pints, 100 quarter-pints, 100 5-lb. 
packages of wall tints and an assortment of furni- 
ture polish. The firm turned its stock five times a 
year. 

This is of course an unusual case, and under 
ordinary circumstances the hardware merchant can- 
not expect to turn his entire stock more than three 
times a year. The small shelf goods will go quick- 
est and net a good profit, while he must be satisfied 
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if certain colors of the house paint turn twice a 
year—for when a man paints his home it generally 
requires eight or ten gallons to do the job—and 
naturaily the profits count up. 

Let us take an average town of 5000 population. 
A representative stock could nicely be made with 
an investment of about $1000, or even $750, if cir- 
cumstances made necessary a smaller investment. 
With a $1000 stock the merchant might carry the 
following house paints: 


Outside white ........... 25’s 12 1’s 6 %’s 
Regular colors (24 best sellers)...6 1’s 3 %’s 
(Certain colors require quarts, others do not). 


Most paint manufacturers issue what they call a 
“short” and a “long” house paint color card. With 
a $1000 stock it would not be wise to attempt the 
42-color card, but to carry instead a fair assort- 
ment of every color on the 24-shade color card, so 
you can take care of the needs of your customers 
for whatever shade on your color card their fancy 
dictates. 

The general division of stock would probably be 
something as follows: 


$1000 New Stock 


FES DOG sie oan. + 0 350 ee $400.00 
FO Wn gin és ondenndec cates 25.00 
Stain finish, including ground color...... 75.00 
Root and bate paiek>..... <6 cc es 20.00 
Ce eR bo hen vers eb eee 15.00 
SI rss dé eo ee oO ile 6 HK ade PR 15.00 
Varnish, shellac, Japan dryer........... 75.00 
Wee os ois cx cakes ans pees es 75.00 
ae We I sc 54 hbo ke Knees ee eee 100.00 
Carriage and wagon paints............. 35.00 
CI iin oil eee Be CK sikh ne bees és 27.50 
Fillers (paste and liquid).............. 25.00 


Porch furniture paint, furniture polish, 
etc. 


With such an assortment the hardware man 
would have a good start and then as his trade de- 
velops he could adjust the amounts of stock. It 
would also be necessary to handle linseed oil and 
turpentine and articles such as pumice, glue, 
brushes, etc., which have not been included in the 
above estimate. 

We have taken a town of 5000 as an illustration. 
Naturally this is subject to considerable revision. 
It is wise to discuss carefully the matter with the 
traveling representative of the line you consider 
stocking, and if he is on his job he should be able 
to give you some valuable suggestions. For in- 
stance, if your $1000 stock were in a large city or 
a suburb you would have to increase your quantity 
of quarts of house paint and small packages of 
Home Bright Finishes, because in such localities 
most of the big work is done by contracting paint- 
ers, who purchase their own materials. Again, if 
you were in a farming community your stock of 
barn paint should logically be increased, and per- 
haps your flat wall finishes left off—at least until 
you became familiar with the local demand. 
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It is perhaps just as well to mention that while 
paint was formerly a “seasonable” article the de- 
mand has now been developed into an all-the-year- 
round staple. To a certain extent this has been 
due to the advertising activities of the paint manu- 
facturers who first commenced to talk fall painting 
as a means of developing a steady monthly produc- 
tion. Now many people realize that logically fall is 
a very good time to paint—the lumber is dry and 
seasoned, flies are few and the weather is much 
more settled than in the spring. But nevertheless, 
the spring will be your harvest and it is then your 
greatest efforts must be made. 

The increasing popularity of flat wall finishes has 
developed the winter trade, and the harware man 
gains what the wall paper man loses. In the sum- 
mer there are screen paints, porch furniture enamel, 
automobile and carriage paint, etc., and in the fall 
inside floor paints, stain finish, gold and aluminum 
paints, varnishes, etc., in addition to flat interior 
paints. Paints and varnishes can be made a most 
profitable line, but careful selection of the stock 
decides largely the success you will enjoy. 


L. A. Blackwood’s Prize Maska- 
longe Catch 
ARDWARE men occasionally catch other prizes 


than mere customers, especially in the vaca- 
tion season. While amateurs and professionals are 

















Maskalonge, caught in Lake o 
Blackwood, manager 4 the 
ompany 


the Woods, by L. A. 
iller-Morse Hardware 


sometimes suspected of using “silver hooks” and 
patronizing fish markets, the tall sportsman in the 
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illustration, obviously proud of his piscatorial tro- 
phy, actually caught this, his first fish. 

The feat was accomplished with a Bristol steel 
rod, given to him as a souvenir during the last joint 
annual convention of the National Hardware Asso- 
ciation and the American Hardware Manufacturers’ 
Association at Atlantic City, N. J., in October, 1914. 

The fish, a maskalonge, 49 in. long, weighed 32 
lb., and a bass silk line was used. There are actu- 
ally twenty other ways of spelling the name of this 
fish according to Sir James A. H. Murray, in the 
“New English Dictionary,” edited by him. Among 
the definitions of the word are “long face,” “‘length- 
ened mask” and “long mask,” the fish being really a 
large species of pickerel or big pike. The original 
word used by Morse in 1796 was Maskinungas. 

The fishing ground was the Lake of the Woods 
in Ontario, adjoining the southeast part of Mani- 
toba, a body of water about 70 miles long, 10 to 50 
miles wide, and 1060 ft. above sea level. 

The fisherman is L. A. Blackwood, manager of the 
Miller-Morse Hardware Company, Winnipeg, Mani- 
toba, and his companion, wearing a cap, is N. J. 
Dinnen, president of N. J. Dinnen & Co., also of 
Winnipeg, dealer in builders’ supplies. 


Ohio Dealers Planning County 
Organization 


MEETING of the hardware dealers of Bellevue, 
Fremont, Clyde and Norwalk, Ohio, was held 
Sept. 29 to discuss trade matters around the festive 
board, and to take up the subject of an organiza- 
tion. J. B. Carson of Dayton, Ohio, secretary of 
the Ohio State Hardware Dealers’ Association, was 
present. After a fine dinner served at the Elks’ 
Club rooms, William Bollenbacher, master of cere- 
monies, called the business session together. B. D. 
Wyant was chosen chairman and introduced Mr. 
Carson as the guest of honor. 

Mr. Carson gave a short address, reciting the 
need of closer co-operation among the hardware 
men for their general interest, and stated he was 
present to help in such an organization, if his as- 
sistance was needed. He recommended a county 
organization being effected as a means of securing 
greater confidence among the dealers, for stopping 
small leaks, upholding uniform prices on standard 
goods and to combat the mail order houses. 

Several of the dealers present made remarks. It 
was decided that the best way to solve the problems 
was for each town to perfect a local organization 
and then form a county organization. This will 
probably be done later. 


New Hardware and Implement 
Club Formed 


_* the meeting of the hardware and implement 
dealers of St. Marys, Ohio, and vicinity, held 
Sept. 28, an organization that will be known as the 
Auglaize County Hardware and Implement Dealers’ 
Club was formed. One of the objects of the club 
is to secure the lowest prices possible, and club 
members will attempt to accomplish this by co- 
operative buying. It was planned to close hard- 
ware and implement stores throughout the county 
two evenings every week, the same evening to be 
observed by all stores. The organization will be 
composed of members having stores in St. Marys, 
Minster, New Bremen, New Knoxville, Wapakoneta, 
Harrod and Botkins, Ohio, and probably other 
towns. 
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Alabama Imposes Tax of 3 Per Cent on All Concerns Placing Trading 
Stamps with Retailers—Protection of American Industries 
to Be Recommended by President Wilson 


‘By W. L. 


WASHINGTON, D. C., Oct. 18, 1915. 


T the Administration turning toward protec- 
tion? 

This query is heard on all hands in Wash- 
ington and is arousing the liveliest interest. From 
sources very close to the White House the intima- 
tion has recently come that “President Wilson is 
prepared to recognize new conditions, due in part 
to the European war, and will not hesitate to recom- 
mend to Congress legislation designed to protect 
American industries against the threatened influx 
of foreign merchandise following the close of the 
European war.” This statement is not quite as 
definite as a conservative business man would wish, 
but it certainly means something more than an 
anti-dumping clause, and, coupled with the determi- 
nation of the President and Secretary McAdoo to 
restore the sugar duty, it is giving politicians as 
well as business men very substantial food for 
thought. 

The fact is that the tremendous experiences of 
the whole civilized world during the past year have 
taught a lesson—a great big lesson which could 
not have been taught in any other man- 
ner—and that is that the far-reaching eco- 
nomic policy of a nation ought not to be dic- 
tated by politicians who are controlled by consid- 
erations of political expediency. The day of the 
“Chinese wall” protectionist is past, but so also is 
the day of the free trader. The day of the scien- 
tifically adjusted tariff law is dawning and even 
the politicians are beginning to recognize the first 
beams of the rising sun. 


Boosting the Tariff Commission Idea 


It is because the people are tired of political 
tariffs that the tariff commission idea is gaining 
ground in every section of the country, and this 
movement has recently acquired an impetus that 
renders it a present-day issue that Congress can- 
not afford to ignore. 

The Chamber of Commerce of the United States, 
which is rapidly building up a reputation for em- 
ploying direct and business-like methods in aid of 
the commerce of the country, has just undertaken 
the big task of organizing the advocates of the 
tariff commission so as to increase the effectiveness 
of this important movement. Every commercial 
organization affiliated with the National Chamber, 
nearly 700 in all, and representing every State in 
the Union, is to be requested to appoint a small 
committee of three or five practical business men 
to co-operate with a special committee of the cham- 
ber to push the work along. 

The officials of the chamber believe that the new 
Congress at its coming session should enact the 
desired legislation and that, with nearly 3000 
active, experienced business men on the job, the 
members of the Senate and House can be roused to 
a realization of the importance of providing the 
necessary legislation. President Fahey is sending 
out a stirring appeal to the organizations affiliated 
with the National Chamber to put their shoulders 
to the wheel. 

The National Chamber’s idea of a tariff commis- 
sion is very simple and concrete. Its members are 
to be nominated by the President and confirmed by 
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the Senate. In order that it may be an efficient 
administrative body the number of commissioners 
is to be limited, preferably to five, and for the sake 
of continuity in effort and results the commis- 
sioners are to serve sufficiently long to guarantee 
a degree of stability, preferably about six years. 
That political bias may be eliminated to the great- 
est extent possible no more than a more majority 
of the commissioners may belong to the same party. 
Such a tariff commission is not intended to be a 
body which will encroach upon the powers of Con- 
gress, but it would have authority to ascertain 
facts reporting them to the Executive and Con- 
gress as a basis for any proposed new legislation. 

Publicity in connection with the work of such a 
commission would help in clipping the wings of the 
political dodo. 


Knocking Corners Off the Trading Stamp 


Alabama is after the trading stamp people with 
a big club. The Legislature of that State recently 
passed a law imposing a tax of 3 per cent on the 
business of all concerns placing stamps with retail- 
ers and stipulating that the minimum tax paid un- 
der this statute shall be $1,000 in the cities and 
$500 in each county. The law also requires the 
companies to make a full report of their business to 
the State treasurer, which will enable that official to 
determine whether the State is getting the rake-off 
from the premium concerns which is due it. 

Just how the new law works is described by 
E. W. Barrett, publisher of the Birmingham Age- 
Herald, and formerly a well-known Washington 
correspondent. He says: 

“The new law will probably make Alabama busi- 
ness so costly and disagreeable for the trading 
stamp people and for those who put coupons in 
packages of goods for sale that their business will 
be greatly curtailed in this State. The law applies 
to all manner of coupons and will force concerns 
placing them in their goods in their general trade 
to remove them from all packages in our State. 
There can be no doubt that the trading stamp and 
coupon business has been overdone and the senti- 
ment in Alabama is strongly in favor of getting 
the full value of our money in goods instead of 
taking part in merchandise and part in coupons.” 

The premium people will certainly have to carry 
a big bunch of coin if they want to break into 
Alabama. The State treasurer has figured that it 
will cost each concern placing stamps in each 
county in the State about $35,000 per annum. That 
certainly ought to hold them for a while. 

The new Alabama law has not yet passed the acid 
test of examination by the highest courts, but it is 
drawn along lines which are regarded by experi- 
enced constitutional lawyers as likely to be upheld 
by both State and Federal tribunals. All good law- 
yers agree, however, that the gift enterprise evil is 
one which can only be effectively dealt with by a 
Federal statute. 

The promoters of pure food and drug laws be- 
gan their campaign by securing State legislation, 
but they soon discovered that interstate commerce 
could not be prohibited or controlled by the States. 
Hence they were forced to go to Congress, where 
they obtained one of the most comprehensive and 
effective laws now on the statute books. Something 
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of the same kind designed to drive out all forms 
of trading stamps, coupons, etc., would be a bless- 
ing to the merchants of the country and would re- 
sult in consumers receiving more for their money 
than they can possibly obtain through any some- 
thing-for-nothing scheme that was ever devised. 

The rank dishonesty underlying the average 
trading stamp plan is graphically demonstrated in a 
statement made a few days ago by Field Manager 
John T. Kirby, of the National Retail Dry Goods 
Association, who has made a close study of the 
gift enterprise in all its varied forms. Mr. Kirby 
says: 

“This practice has not one element of sound busi- 
ness. It exists on the basis that one man’s gain is 
another man’s loss. Jt is acknowledged by some of 
the profit-sharing companies that if more than 85 
per cent of their coupons and premiums were re- 
deemed, they would go out of business. 

“If business generally were conducted on these 
lines, in a few years it would spell disaster. The 
inducement to the public in buying coupon-packed 
merchandise is that they are getting something for 
nothing, which, on its face, is a fallacy, always has 
been and always will be.” 

Mr. Kirby also reminds retailers that the mer- 
chant who uses trading stamps becomes the agent 
of the premium companies and that when he sells 
goods in connection with stamps or coupons he 
“sells merchandise plus certificates which represent 
_ somebody else’s merchandise on which he gets no 

profit, although it costs as much to sell it as to dis- 
pose of his own stock.” Mr. Kirby denounces the 
practice of handling profit-sharing coupons or pre- 
miums as “one of the greatest menaces legitimate 
business now faces.” 

The Chamber of Commerce of the United States 
has shouldered another big job in the interest of 
the business men of the country. It has decided to 


James P. Kelly Dead 


B aerar gee PAUL KELLY, president of the American 

Axe & Tool Company, Glassport, Pa., died sud- 
denly of apoplexy at 5.30 o’clock Friday morning, 
Oct. 8, in his fifty-sixth year. He was stricken at 
his apartment in New York about 8 a. m. the pre- 

















James Paul Kelly 


ceding Wednesday and never afterward regained 
The body was taken to Louisville, 


consciousness. 
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create a bureau for the collection and distribution 
of information concerning the best methods of es- 
tablishing and maintaining commercial and trade 
bodies. When this bureau is well under way it will 
be possible for the business men of any community 
who desire to organize a local board of trade or 
chamber of commerce, to obtain from the National 
Chamber all the information necessary to make the 
right kind of a start and build up along the proper 
lines. 

This is a big order, even for a body of the size 
and experience of the National Chamber, but no 
other organization is able to cope with the task, so 
President Fahey and his colleagues have taken hold 
of it with characteristic energy and ability. It 
can fail to be of the greatest possible benefit not 
only to those desiring to establish organizations, 
but to commercial bodies already in existence, too 
many of which are suffering from dry rot because 
of their inability to keep in touch with other organ- 
izations and to arouse the interest of their mem- 
bers by up-to-date methods. 

An interesting feature of the program will be 
a bulletin service which will go to the secretaries of 
commercial bodies that may affiliate themselves with 
the Nationa! Chamber. This service will contain a 
vast amount of valuable information that will as- 
sist in keeping up the interest of local bodies and 
aid them in gaining and retaining their member- 
ship. 

The Chamber has engaged Colvin B. Brown of 
San Francisco to become chief of the organization 
service bureau. Mr. Brown has resigned the post 
of chief of demestic exploitation of the Panama- 
Pacific Exposition to take up his new work in which 
he will have the co-operation of a special advisory 
committee to be made up by the National Cham- 
ber and to embrace a number of experienced com- 
mercial secretaries and business men. 


Ky., his former honie, where services were held the 


following Sunday. William C. Kelly happened to be 
in New York at the time on business, when his 
brother died. 

James Paul Kelly was born in Eddyville, Lyon 
County, Ky., March 26, 1860, and was educated in 
Louisville, which he always considered his home, 
and where his mother still lives. When about fif- 
teen years old he entered the employ of the Kelly 
Axe Mfg. Company, founded by his father, to whom 
has been attributed the discovery of the process of 
making what is known as Bessemer steel, and in 
advance of Sir Henry Bessemer himself. 

When Mr. Kelly’s father died in 1888 James 
Kelly inherited from the estate a few thousands of 
dollars, which in the course of years grew until he 
became the second largest stockholder in the Kelly 
Axe Mfg. Company and next to William C. Kelly, 
his brother, the largest owner. 

Mr. Kelly at the time of his death was president 
of the American Axe & Tool Company, first becom- 
ing its chief officer when the Kelly axe interests were 
affiliated with those of the American Axe & Tool 
Company, late in 1911. He was also vice-president 
of the Kelly Handle Company, an auxiliary of the 
Kelly Axe Mfg. Company originally located at Alex- 
andria, Ind., but later removed to Charleston, W. 
Va., with the axe plant. 

Mr. Kelly was a man of literary and musical 
tastes, and as an amateur won the libretto prize 
contest offered by the Musical Courier of New York, 
or rather divided the prize of $500 with Elizabeth 
P. Lyman and Shipperd Stevens. 

Besides his widow and daughters Mr. Kelly is sur- 
vived by two brothers, John B. ‘Kelly, president of 
the Braddock National Bank; ‘Braddock, Pa.; Wil- 
liam C. Kelly and two sisters.’ — 

















In the Syrup 


URING the maple-sugar-making season in Vermont 
the teacher of a rural school received the follow- 
ing note: 

“Dear Mam: Please excuze Cyrus William for not 
coming yistiday which he would of done only he was 
down to the sugar lot and he fell into a pan of syrup 
that had just been boiled down and which was still 
some warm but not hot enough to kill him. But he 
went in all over and such a mess you never did see 
hair and all. He had to go through three tubs of water 
and remane in bed while I washed up his things. So 
kindly excuze and he would some ruther you wouldn’t 
tell it that he fell into the sap for the other boys would 
be apt to teeze him about it and he is sensitive to teez- 
ing. Please find enclosed by Cyrus William a small 
bottle of our syrup for your own use.” 

Hoping that the syrup “enclosed by Cyrus William” 
was not a part of that he had fallen into, the teacher 
accepted his “excuze” and maintained discreet silence 
regarding his absence.—E xchange. 


Higher Economy 


MONG the Japanese economy is held to be a high 
virtue. Two old misers of Tokyo were one day dis- 
cussing ways and means of saving. 

“IT manage to make a fan last about twenty years,” 
said one, “and this is my system: I don’t wastefully 
open the whole fan and wave it carelessly. i open only 
one section at a time. That is good for about a year. 
Then I open the next, and so on until the fan is event- 
ually used up.” 

“Twenty years for a good fan!” exclaimed the other. 
“What sinful extravagance! In my family we use a 
fan for two or three generations, and this is how we 
do it: We open the whole fan, but we don’t wear it out 
by waving it. Oh, no! We hold it still, like this, under 
our nose, and wave our face!”—Everybody’s. 


Destination Unknown 


T the bier of a dear friend a Kentucky colonel placed 
one of his calling cards in the coffin. Of course, 
the other friends were shocked at what seemed to be 
levity on such a solemn occasion, but they had not the 
heart to insult the venerable colonel by removing the 
card. Later one of them summoned the nerve to ask 
him why he had placed his calling -card in the coffin. 
“Well,” said the colonel, “I don’t know where Henry 
was bound for, but if he went to the place I think he 
did he will meet a lot of fine fellows if he presents that 
card.”—E xchange. 


Getting Even 


é¢éTT\ HERE’S a church near,” said the country farmer 
to his paying guest; “not that I ever puts my 
nose in it.” 

“Anything the matter with the vicar?” 

“Well, it’s this way. I sold the old vicar milk and 
eggs and butter and cheese, and seeing as he patronized 
me I patronized ’im. But this new chap keeps ’is own 
cow and ’ens. ‘If that’s your game,’ I thought, ‘we’ll 
’ave ’ome-grown religion too,’ ”—Tvt-Bits. 


Telegram to Authors 


WISE and busy Englishman, Walter Bagehot, 
once stated the whole craft of letters in these 
eleven words: “The secret of style is to write like a 


human being.” Try this on your desk.—Collier’s. 
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Taking No Chances 


Faber yess ne od ringer girl stopped at the post office 
and yelled out: 

“Anything for the Murphys?” 

“No, there is not.” 

“Anything for Jane Murphy?” 

“Nothing.” 

“Anything for Ann Murphy?” 

“No.” 

“Anything for Tom Murphy?” 

“No.” 

“Anything for John Murphy?” 

“No, not a bit.” 

“Anything for Terry Murphy?” 

“No, nor for Pat Murphy, nor Denis Murphy, nor 
Peter Murphy, nor Paul Murphy, nor for any Murphy, 
dead, living, unborn, native or foreign, civilized or un- 
civilized, savage or barbarous, male or female, black or 
white, naturalized or otherwise, soldier or citizen. No, 
there is positively nothing for-:any of the Murphys, 
either individually, jointly, severally, now and forever, 
one and inseparable.” 

The girl looked at the postmaster in astonishment. 
“Please,” she said, “will you see if there is anything for 
Bridget Murphy.”—Td-Bits. 


Too Late 
ITTLE Dorothy was finishing her prayers. “Dod 
bless muvver, Dod.bless favver, Dod bless 
dramuvver. Amen.” 


“But, dear,” said grandmother, “you forget vour new 
little sister that came to-day.” 
“Too late,” replied Dorothy. 

—Exchange. 


“Tan’t det her in now.” 


The Modern Method 


wali, sige 2 new novel is in some ways a bit out of 
date.” 

“How, for example?” 

“Well, you make the heroine sweep the room with a 
glance, when to-day everybody is using vacuum clean- 
ers.”—Boston Evening Transcript. 


The Hookworm Turned 


¢¢IDLEASE huryy,” said the wife impatiently to her 
husband. “Have you never buttoned a dress be- 
hind before?” 
“No,” replied her husband also impatiently; “you 
never had a dress that buttoned before behind.”—£z- 
change. 


A Difference 


SUPPLE rod and a shining reel, 
A silver flask and a wicker creel, 
A midday rest where the shallows croon, 
A pipe and a drowsy afternoon— 
This the classes call fishing. 


BLINDING mist and a stinging spray, 
A lurching lift and a rolling sway, 
An oily rope and a sagging trawl, 
Then home at dawn with the slimy haul— 
This the masses call fishing —EHunice Ward. 


—Exchange. 





Soetli so-dercnaa) o> 2a — 


wha Pil AOR 0 <a ERD a. 
+22 eo cn se, Cs aaah aise Seceae 


= 
RE a ow Saeco 


7 eed ete. eee 
NE AON, iN ae at 


oF P 
Rai haaes AD 
ee le 


worms ot anno. 
ae it wh hilly sami 


See 
pane 


= ga Se a aaa 
Alon nn tat a ans liihitn:_ Min baal 


SADR IOT SR WORE ET ns arene 
SoS! TEX a = 


a 


; 


iia coal 


Lvs lall dillad Manda eaaaa anise ae 


es OE Fie POE ee 


f 
| 


= 
ai 


De a. NODS GE 





= 
ee — er pe oe Soe — ae See 
ne SN SESS airy een ets —- - = ot he 





/ TRH 
MT 
: 


HUUUVTUUUUOUNUAOUUUOAUUUE AAA 





Editorial 


UNVAUAVARUTAAEAEU EH 





Comment 








| 


The Income Tax 


coln expressed the conviction on a 

notable occasion that the United States 
Supreme Court, if so minded, could drive a 
horse and wagon through any statute that 
Congress could pass. Judging by significant 
incidents that marked the argument on the 
income tax cases before that august tribunal 
last Thursday, Chief Justice White and his 
associates are preparing to demonstrate to 
the Senate and House that, even after their 
costly and humiliating experience with the 
original income tax law of 1894, they have 
not yet acquired sufficient wisdom to draw 
a statute on this important subject that will 
stand the acid test. 


The original income tax law was declared 
by the Supreme Court to be a statute beyond 
the power of Congress to enact. To meet 
this difficulty a joint resolution amending 
the Constitution of the United States was 
passed by Congress and ratified by the neces- 
sary number of State legislatures.. Being 
thus clothed with adequate authority Con- 
gress proceeded to enact an income tax law 


S” shrewd an observer as Abraham Lin- 


‘in connection with the Underwood-Simmons 


tariff act. 


In view of these circumstances there is 
no doubt that the highest legal tribune in the 
land will hold to be constitutional the basic 
provisions of the income tax law, but there 
is every indication that the Court will punch 
some holes in the fabric of the statute that 
will call for careful Congressional mending. 
In a way this should not be surprising, for 
the statute itself is one of the most compre- 
hensive and complicated ever enacted for 
purposes of taxation and covers a new field 
entirely devoid of landmarks. 


The income tax law was hardly a day old 
when the National banks, the trust companies 
and the industrial and railroad corporations 
of the country discovered that Congress had 
saddled them with a heavy burden of clerical 
labor to be performed in co-operation with 
the Government in the collection of the tax. 
The banks and trust companies have been 
obliged to keep voluminous records and incur 
much additional expense in assisting in the 
execution of the law. This has amounted to 
many thousands of dollars in the case of the 
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big institutions and has been an appreciable 
burden upon all of them. 

The industrial and railroad corporations, 
however, have been the heaviest sufferers. 
Not only have they been obliged to devise 
elaborate and costly systems of accounting, 
but as the result of the provision of the law 
known as the “withholding clause,” they have 
been mulcted of large sums representing the 
duplicate payment of the tax. According to 
the testimony in the record now before the 
Supreme Court, the literal interpretation of 
the statute, as insisted upon by the Treasury 
officials, has resulted in the payment of the 
tax by the holders of the bonds of these cor- 
porations, and in addition the corporations 
themselves have withheld the tax and turned 
it over to the Government only to discover 
when too late that the amount had been paid 
twice. In such cases, as pointed out by coun- 
sel, the corporation was obliged to reimburse 
the bondholder under the terms of the bond 
but found itself unable to recover the money 
paid the Government because of its inability 
to sue for the benefit of the bondholder or 
compel him to sue. Many large corporations, 
it has been testified, have been obliged to 
expend as much as $30,000 per annum for 
the maintenance of a special department of 
income tax accounts, and even with all the 
precautions thus taken many duplicate pay- 
ments of tax have been made. 

In the suits now before the Supreme Court 
the claim is made that these exactions are 
prohibited by that provision of the Constitu- 
tion which denies to the Government the 
right to take the property of the citizen with- 
out compensation. In questions propounded 
to counsel by the Chief Justice and his asso- 
ciates it was made clear that the Court was 
astonished to learn of the conditions de- 
scribed, and the Chief Justice emphatically 
denounced the action of the Treasury Depart- 
ment as “preposterious.” 

It will be a cause for congratulation if the 
Court declares the “withholding clause” to 
be unconstitutional, for while the general 
features of the income tax law will be sus- 
tained, Congress will be called upon promptly 
to amend the statute and to remove the un- 
warranted burdens it now imposes. If Con- 
gress will try once more it may be able to 
frame a law through which no one can drive 
a horse and wagon, a law that will be “horse 
high, pig tight and bull proof.” 
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Competition and Price-F ixing 
OT for many years has a decision of a 
federal court in an alleged restraint 
of trade action caused such wide- 
spread discussion as that of the Michigan 
tribunal in the recent suit of the Government 
against The Kellogg Mfg. Company. The 
court holds that the manufacturer expressly 
violated the law, in setting a fixed price at 
which the retailer must sell the goods of the 
company under penalty of receiving no more 
of the company’s products if he violated the 
imposed conditions. 

The Philadelphia North American, in com- 
menting on the decision prefaces its discus- 
sion with the remark that there would be 
greater veneration for the court’s wisdom in 
decrees against price-fixing if the judges 
would show a clearer appreciation of the dis- 
tinction between price-fixing by private man- 
ufacturers, whose market depends on the 
merits of their standardized goods, produced 
in open competition with all comers, and the 
unwholesome price-fixing by greedy monop- 
olies. It calls attention to the fact that the 
price-fixing controversy generally touches a 
class of commodities which are neither neces- 
sities nor monopolies, but which merely rep- 
resent the exclusive ownership of some spe- 
cific title, such as a trademark, copyright or 
patent. The manufacturer through the ex- 
penditure of time, energy, ingenuity and 
money devises an article which in his opin- 
ion is superior to other articles of similar 
nature on the market. He devotes brains 
and capital in extensively advertising his 
product. Through distinctive labels, legends 
and other lawful advertising devices, he im- 
presses his trademark, and the merits of his 
goods on the public mind. He creates for 
his particular line a distinctive place on the 
market, and creates a specific demand for it. 
Above all, he identifies it with a certain re- 
tail price, which he naturally desires to main- 
tain. He puts behind it the guarantee of his 
name, backed by his reputation and his cap- 
ital, to prove that it is actually worth the 
value he attaches to it. 

The court in its decision holds that this 
standardization and popularization of an 
article, through years of effort and expendi- 
ture of vast sums of money, represents no 
property interest whatever, and that the 
manufacturer has no legal right to enforce 
the pledge he has given the public. The laws 
protect him so far as the ownership of his 
patent or trademark is concerned, but they 
put the ban on his policy of delivering his 
standardized article to the consumer at a 
fixed price. 

The courts claim truthfully that price- 
cutting does not directly reduce the manu- 









facturers’ returns on the article reduced. It 
fails to show in any form that his business is 
not permanently injured. The mere fact that 
his goods can be sold at reduced prices, nec- 
essarily leads the public to doubt the quality 
of the product, with a consequent lessening 


of demand. It furnishes the mail-order 
house with an effective weapon against the 
retail trade. The catalog house can well 
afford to sell a nationally advertised article 
at a direct loss, in an effort to convince the 
consumer that it is in position to sell him 
standard goods at less than the apparent 
market price. The case is on par with the 
workings of the postal department, which 
has seemed in many instances to be working 
directly in the interests of catalog house con- 
cerns to the detriment of legitimate retail 
dealers. 


Business on the Up-Grade 


T no time in the history of the Amer- 
A ican hardware business has a more 
representative body of merchants and 
manufacturers gathered than at the conven- 
tions held in Atlantic City last week. These 
meetings in the past have well represented 
the trade, but this year’s gathering included 
representatives from just about every im- 
portant factory and wholesale house in the 
United States. 

The past twelve months have been fraught 
with extraordinary business dangers. Prices 
have been changing with lightning-like rapid- 
ity, and collections have been slow and un- 
certain. The South has been particularly 
hard hit and other sections, outside the 
wheat belt and the war supply zone, have had 
good cause to remember the business depres- 
sion of 1915. 

Representatives from about every im- 
portant city in the United States attended 
the Atlantic City conventions, and they were 
almost unanimous in reports of good cheer 
and better business. In the South King Cot- 
ton has again come into his own. The agri- 
cultural districts are extremely busy. Mining 
is picking up and even the lumber industry 
shows signs of,a revival. For the last two 
months domestic business in the United 
States has developed strength which is in. 
deed food for optimism, and the meetings o1 
the hardware men reflected this desirable 
condition. 

The general impression prevails that the 
worst is past, and that business, now on the 
up-grade, will continue to improve. 

In this issue of HARDWARE AGE are a num- 
ber of letters from the most prominent mer- 
chants in the trade. Their opinions of the 
prospects for trade in the coming year are 
well worth reading. 
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Trade Conditions and Iron, Steel and Hardware Prices 





Reports made by jobbers and retail hard- 
ware dealers are very encouraging as to the 
situation in business and the outlook. The 
volume of business is steadily growing, and 
buying is more active than for some months. 
Prices on all lines of hardware goods are 
very firm and likely to be higher. 

Traveling men report optimism plentiful 
in all districts, and it is believed this country 





MARKET SUMMARY FOR THE BUSY READER 


is entering on a long period of great pros- 
perity. Orders are being placed freely for 
seasonable goods, and for hardware novelties 
for the holidays. 

The demand for builders’ hardware and 
mechanics’ tools continues very active in the 
Cleveland district. 

Export demand for all kinds of steel 
products continues heavy. 








PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, Oct. 19, 1915. 


HE feature of the steel market continues to be the 
scarcity of open-hearth steel billets, forging bil- 
lets and sheet bars, and it is believed that this scarcity 
will get worse before it is better, and that it will last six 
months or a year. The mills are not anxious to sell for 
first quarter and first half of 1916, and yet the last state- 
ment of unfilled orders of the Steel Corporation shows it 
has gained about 400,000 tons in September over August. 
It is true that a very large tonnage of plates, shapes and 
bars has been sold for first quarter of 1916 at 1.40c., 
Pittsburgh; but on Friday, Aug. 15, the Carnegie Steel 
Company sent out notices to its sales agents and custom- 
ers that prices on plates, shapes and bars had been ad- 
vanced to 1.45c., and that this was its minimum price. 
One other large maker of plates and bars, presumably 
the Republic Iron & Steel Company, is quoting 1.50c. for 
first quarter. The railroads are appreciating more and 
more the filled-up condition of the mills, and are rushing 
to get under cover with rail orders while it is possible to 
do so. The Illinois Steel Company at South Chicago 
makes most of the steel rails used by the railroads west 
of Chicago, and it is said this concern is filled up on steel 
rails for the first half of 1916. The Baltimore & Ohio 
Railroad has been a buyer of steel rails to the extent of 
62,500 tons, the greater part of which was 100-Ilb. rails. 
The scarcity of steel and the filled-up condition of the 
rail mills is responsible for an advance of $2 a gross 
ton made on light rails last week, bringing the price of 
25-lb. to 45-Ib. sections from 1.25c. to 1.34c. It is gen- 
erally conceded that the market on the heavy steel prod- 
ucts will be higher, as the demand is enormous and the 
mills are simply swamped with business. 

Export demand for nearly all kinds of steel products 
continues heavy. It is known that France will soon be 
in the market for very large quantities of war munitions, 
while Italy has sent inquiries to this country for more 
than 100,000 tons of steel billets and bars, barb wire. 
steel plates and other products. The plate mills are get- 
ting filled up, the Carnegie Steel Company having taken 
orders in the past week for more than 50,000 tons of 
plates and shapes for cars. Vessel building has been ac- 
tive this year, and shipyards are filled up with work for 
close to two years. This has resulted in a very heavy 
demand for steel plates, and not for some years have the 
plate mills had as much business on their books as they 
have now. The absolute minimum price on plates to the 
largest buyers is 1.40c., and some mills are holding firm 
at 1.45c. to 1.50c. The demand for structural shapes is 
also very heavy, and the fabricating shops will soon be 
filled up with work for some months ahead. 

On the lighter finished forms of iron and steel demand 
is very heavy, and all the smaller manufacturing plants 
are filled up with work for months ahead. The only 
mills that are not running to full capacity are the bar- 
iron mills, notably in the Chicago district, new demand 
for iron bars not being large enough to give the mills 
full work. The market on raw materials is fairly active, 





pig iron being in quite heavy demand in the past week in 
the Chicago market. The local pig-iron market has been 
quiet for two or three weeks, but some large inquiries 
came out last week. A concern making ingot molds is 
inquiring for 10,000 tons of Bessemer iron for first half 
of 1916 shipment, and there are other inquiries for 15,- 
000 tons or more of basic iron. 

Reports made by local jobbers and retail hardware 
dealers are very encouraging as to the situation in busi- 
ness and the outlook. Pittsburgh houses were well.rep- 
resented at the hardware meeting in Atlantic City last 
week, and while there found that general reports on the 
hardware trade from all over the country were very en- 
couraging. The volume of business is steadily growing 
and buying is more active than for some months. Prices 
on all lines of hardware goods are very firm and likely 
to be higher. Traveling men report optimism plentiful 
in all districts, and it is believed this country is entering 
on a long period of gréat prosperity. Orders are being 


‘ placed freely for seasonable goods, and hardware novel- 


ties for the holidays are also in good demand. 

Very rapid progress is being made on the splendid 
hardware building being erected in this city by the Lo- 
gan-Gregg Hardware Company, and the concern expects 
to occupy it on or before Jan. 1 next. This building will 
be one of the most complete in the country for handling 
hardware and will have many new features for the rapid 
and economical handling of goods. 

Collections are reported quite satisfactory and the 
general outlook could hardly be better. 


WIRE NAILS.—Makers report that the domestic de- 
mand for wire nails is heavy and there is also some 
export inquiry, but the latter has quieted down. It is 
said nearly all the contracts for wire nails taken at 
the $1.60 and $1.65 basis are being rapidly cleaned up, 
and they very soon will be completed. None of the 
mills is quoting less than $1.75 base per keg on carloads 
and larger lots to jobbers, and they are not anxious to 
sell very far ahead at this figure, owing to the high 
prices and scarcity of steel. The Jones & Laughlin Steel 
Company has practically withdrawn all prices on wire 
and wire nails, and has notified its sales agents to sub- 
mit all large inquiries to the home office before quoting. 
It is almost certain that prices on wire nails will be 
higher in the very near future. 
sie uate Om new cadets, wire nalia in large lots to sobbers 
carload lots, $1.80; galvanized nails, 1 in. and longer, $1.75 
extra, or $3.40 base; shorter than 1 in., $2.25 extra plus the 
regular nail card extras. 

Cut Naits.—New demand is fairly active, and the 
cut nail mills are busier now than at any time in some 
months. Prices are firm and fairly heavy shipments 
are being made to points in the South, where cut nails 
are very largely used. Prices are strong and likely to 
be higher. 

We quote cut nails, $1.75 per keg in carloads and larger 
lots to jobbers; carloads to retailers, $1.80, f.o.b. Pittsburgh, 


terms sixty days or 2 per cent off for cash in ten days, 
freight added to point of delivery. é 
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BARB WIRE.—There is no falling off in new demand 
for barb wire, but on the contrary, it is getting heavier. 
The export demand is very active and local makers of 
barb wire have inquiries put up to them nearly every 
day for export that they cannot quote on, as they are 
filled up so far ahead they cannot make deliveries 
wanted. Several of the local makers of barb wire re- 
port they have their output sold up for the next three 
or four months. It is expected that all records for out- 
put of barb wire and for other wire goods will be 
broken this month. Prices are very firm, and an ad- 
vance is looked for in the very near future. 


Plain annealed wire is $1.60: galvanized barb wire and 
fence staples, $2.60; painted barb wire, $1.90, all f.o.b. Pitts- 
burgh, with freight added to point of delivery, terms thirty 
days net, less 2 per cent off for cash in ten days. Prices on 
woven wire fencing are 70% per cent off in carload lots, 
69% per cent on 1000-rod lots, and 68% per cent on small 
lots, f.o.b. Pittsburgh. 


FENCE WIRE.—New demand is heavy and manufac- 
turers and fabricators are specifying very freely 
against contracts. Specifications against contracts are 
coming in very freely and prices are strong. It is said 
that nearly all the contracts placed some time ago at 
lower prices than are ruling now have been pretty well 
completed and the mills will soon be running largely 
on the basis of $1.60, which is the present price. A 
higher market on fence wire in the near future is cer- 
tain. 

Prices are as follows: Annealed fence wire in carload lots 


$1.60 base; galvanized $2.30, with the usual advances charged 
to jobbers ‘for small lots from store. 


IRON AND STEEL Bars.—There is no let up in the new 
demand for steel bars and also for steel rounds, the de- 
mand for the latter being much heavier than the mills 
can supply. At no time in more than two years have 
the steel bar mills had so much business on their books 
as they have at present. Effective Friday, Oct. 15, the 
Carnegie Steel Company announced that its minimum 
price on steel bars was 1.45c., and Jones & Laughlin 
and Republic are quoting 1.45c., and in some cases, 
1.50c. All the steel bar mills are filled up for two to 
three months ahead. It is said that inquiries for 
40,000 to 50,000 tons of steel rounds are in the market 
for quick shipment, but it is not likely any of the local 
mills will take this business as they cannot make the 
deliveries. The new demand for common iron bars is 
fair, but not large enough to give the mills full work. 


We quote steel bars at 1.45c. for third quarter. Common 
iron bars are higher and we now quote these at 1.40c.; re- 
fined iron bars, 1.45c., and railroad test iron bars, 1.50c., all 
f.o.b. Pittsburgh. 


TIN PLATE.—It is certain that prices on tin plate for 
1916 delivery will be higher than for this year, and 
‘for this reason consumers are specifying very freely 
against contracts, and will probably take out every 
pound of tin plate called for in their orders placed late 
in 1914, and early this year, for delivery through all 
of 1915. Nothing official has been given out as yet as 
to the price of tin plate for 1916, but $3.40 to $3.50 are 
talked of and some believe that the price will be $3.50 
and perhaps more. Prices of steel are higher by many 
dollars a ton now than at this time last year, and tin 
plate makers will have to get more money for their 
product. The larger tin plate mills are running to 
nearly full capacity and shipments are heavy. The lo- 
cal demand is quiet, and only for small lots as con- 
sumers are covered. The foreign demand is quiet. 


We quote 100-lb. coke plates at $3.10 to $3.25 per base box, 
depending on the order. 

We quote 100-lb. terne plates at $3.15 per base box, f.o.b. 
Pittsburgh. 


SHEETS.—There is a very heavy demand for blue an- 
nealed sheets, and also for automobile specialties, and 
on these products the mills are filled up for ten to 
twelve weeks ahead. The new demand for Bessemer 
black sheets is also heavier, but for galvanized is dull. 
The minimum price on Nos. 9 and 10 blue annealed 
sheets is 1.60c., on No. 28 Bessemer black sheets, 2c., 
and on galvanized 3.50c. up to 3.65c. for No. 28 gage 
Makers’ prices for mill shipment on sheets of U. S. 
Standard gage, in carload and larger lots, on which 
jobbers charge the usual advance for small lots from 
store, are as follows, f.o.b. Pittsburgh, terms thirty 
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days net, or 2 per cent cash discount in ten days from 
date of invoice: 
Blue Annealed Sheets 
Cents per Ib. 


OR RRS a re ty eaten e eat eee ta AF 1.45 to 1.55 
| OS OS. See eee ees 2 rere eo Set ies 1.50 to 1.60 
Den: 2S Be BS a osc bo Vis a eas wees 1.55 to 1.65 
Pe: Be ne Ws tb ne o Ste beee 1.60 to 1.70 
SW RO GE Bc das kc s Had wh mee pee eee. 1.70 to 1.80 
Box Annealed Sheets, Cold Rolled 

Cents per Ib. 
Nos. 10 DEC ES seiko cu é cae s 0 2 heen 1.65 to 1.75 
Bee Se oi as ad ene hae ba Oe ae Re 1.65 to 1.75 
pe are eee prone en ene 1.70 to 1.80 
Dee. ee We sk on a hk wie ch eae Ce eee Reeea 1.75 to 1.85 
aes ee | Pre rre rel ee ee Roe ee 1.80 to 1.90 
RO bp Sree ear eee ee 1.85 to 1.95 
pe ES ae re pre ee 1.90 to 2.00 
Be Re ee a ES Sg ees gr ea ee eed ane 1.95 to 2.05 
ER ER a Seer ee ea ere ee fe 
Ws es cc wk 6b waded pOMetA Mh kOe eee 
DR a aden wee bas eho thee 

Galvanized Sheets of Black Sheet Gage 

Cents per Ib. 
Won: 36 ated T85 co ik kcs 6 i.cbckineetiss ee 
Ss Oe a os hee ed bd ks Ube ORO L ERE 2.60 to 2.75 
een Be Wie. BG. sk a cic ce eeeecees +260 to 2.75 
5 Tie I ne ed « wale bak 
es ne nn ioe ob wll wicie a ale BAe as eee 
err ree eee 3.05 to 3.20 
Bs ee cc & bu os hos os Oh hobo ae Ske 3.20 to 3.35 
SN ne ee ga oe oe ee eee 
I a Ta i ae tens aie oe 3.50 to 3.65 
Re ee pe ee ce cake ek « aan 3.65 to 3.80 
Wes SO det wh c ck eed ce ae weet ctedeeul wee 


CORRUGATED ROOFING SHEETS BY WEIGHT 
9 ase cents per Ib. 
Painting: 29 25 he 28 19to 24 12to18 
Regular or oiling 0.15 0.10 0.05 
Graphite, regular 0.25 0.10 
Forming: 
2, 2%, 
gated 
2, V-crimped without sticks 
54 to 1% in. corrugated.... 
3, V-crimped without sticks 
Pressed, standard seam, 
Wt WN os 6 b's CkE SR OR 
Plain roll roofing, with or 
without cleats .......... 
3/15 in. crimped 
Weatherboard siding 
PO BH 6s hone O46 e beee 
Rock face brick and stone 
siding 
Roll and cap roofing with 
cap and cleats 
Roofing valley, 12 


wide 
Ridge roll and flashing 
(plain or corrugated).... ... 


28.84 8203 &eae 2s] @ 
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Nuts, BoLTs AND RIveTs.—Makers report that 
domestic demand is active and foreign demand is also 
very heavy. They are operating their plants to full 
capacity and are sold up on nuts and bolts for some 
months ahead. Heavy shipments are being made to 
South America, Argentine, eastern Africa and other 
foreign countries. Discounts are firm and higher prices 
in the near future are likely. 


Discounts in effect at this writing are as follows: Com- 
mon carriage bolts, % x 6 in., and shorter and smaller, rolled 
thread, 70, 10 & 10; cut thread, 75, 10 & 5; larger or longer, 
75 & 5. Machine bolts with h. p. nuts, % x 4 in. and 
shorter and smaller, rolled thread, 75 & 5; cut thread, 
75, 10 & 5; larger or longer, 75 & 10. Machine bolts with 
c. p. c. t. and r. nuts, % x 4 in., and shorter and smaller, 
75, 10 & 2%; larger or longer, 70, 10 & 7%. Blank bolts, 15 
& 10. Bolt ends with h. p. nuts, 15 & 10; with c. p. ¢. and t. 
nuts, 70, 10 & 7%. Lag screws (cone or — point), 80 & 
15. Square nuts, h. p., tapped or blank, $6 off list: hexagon, 
$6.70 off; c. p. c. t, and r. nuts, tapped or blank, square, $5.50 
off; hexagon, n. and larger, $7 off: smaller, $7.50 off; 
semi-finished nuts, % in. and larger, 85 & 10; smaller, o 10 
& 10. Rivets, smaller than % in. in diameter, 80 & 1 All 
the foregoing prices are f.o.b. Pittsburgh, subject to an ‘aitand 
freight allowance not to exceed 20c. per 100 lb. on shipments 
of 300 lb. or more. 


BoILer Tuses.—Discounts on less than carloads, f.o.b. 
Pittsburgh, freight to destination added, on lap welded 
steel tubes and standard charcoal iron tubes, effective 
from Oct. 1, 1915, are as follows: 


Lap Welded Steel 1 -sgpiagin Charcoal Iron 


Sa Dy as oe aaew cet eae 50 Pe ok i. ice Bae ods es 5 
OU Oe BS ORs hicks coe ees 62 > Bo fe eee re. 49 

ee aki ested, ER | 2 ~gegtendebencugetnn? « 
RS Re ee 65 ae Gee ee 53 
3 and 31, is sf eeaws oes 70 ff Si ee ease 57 
es £, So fe re 71 Be Se ee pare ee 59 
GR Sere rere re 64 3 | ¢. Ss RRS ree 53 
ET UP Se GE 62 80d ao S 61 


Locomotive and steamship special charcoal grades bring 
higher prices. 

1% in., over 18 ft., 

2 in. and larger, over 22 ft., 


10 per cent net extra. 
10 per cent net extra. 


WROUGHT PiPpe.—The new demand for merchant iron 
and steel pipe is not active, and is only for 50 to 60 








182 


per cent of the capacity of the mills. There is a 
heavier demand for oil well supplies, largely due to 
the higher prices on crude oil, which have stimulated 
new drilling operations to some extent. The new de- 
mand for locomotive tubes is more active than for 
some months, large contracts having lately been placed 
by the locomotive shops for delivery over remainder of 
this year and into first quarter and first half of next 
year. The mills also report that new demand for mer- 
chant tubes is heavier than for some time, 


WrovucGHutT Pire.—The following are the jobbers’ car- 
load discounts on the Pittsburgh basing card in effect 
from Aug. 16, 1915, all full weight: 


Butt Weld 
Steel con 
Inches Black Gai | Mt ~~ Galv. 
i, and %.... 72 4 SE i ag 
» sSindineep capt = “eis... sah aap tee 64 37 
ES ere 79 Ee Er earner 68 47 
40 86.5 6345. 71 52 
Lap Weld 
Do ak cin a wa eta a 76 6014 Oe Fe. cs one she ae 36 
Bas OP Ge Sie es 78 62 SSE ages cess dws.o 66 47 
kA BRAS Oe GON tS on cicei es as 67 49 
Bee Ws gc oe ‘62%... oS. «oY Sires 69 52 
Keele emare cu 60 2% gS. Se ef eee. 52 
ght Figaro 67 50 
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Reamed and Drifted 








oe fe 77 61% 1 to 1%, butt.... 69 50 
Ow cada 6 «<6 % 6% 58 a SE so k ke o'be 50 
2% to 6, lap.... 76 60 Pe Pee ee: 53 34 
AMD ae nig) eat 64 45 
a AD ie 65 47 
2% to :, lap. 67 50 

Butt Weld, extra strong, plain ends 
1%, 4% and %... 67 49 eR 8 Si Shah aia oe iad 43 
ee ie ail backs tig Se te 72 58 | EAS TET SGT a 51 
% to 1%....... 76 62% te Pt eee 70 53 
bite sd’ shoe ete 77 631% S OMG 2% 66 ics cca Tl 54 

Lap Weld, extra strong, plain ends 
OE Bet as am Pott Nada Sk bee ie 48 
2 Pee asape 75 59 Oe a re 67 49 
4 | SS Rp eee: 74 cot 2 2 See 4 69 52 
TS FERS ore 50 4 OP kve ot aes 68 51 
ee a be cis cw 63 45% FT Oe Ma oss cas Se 61 44 
De Be oc k ee ee 56 39 

Butt Weld, double extra strong, plain ends 

ORS aim we ab ladig tata 4 alakig 62 48% AR Eee ee 56 40 
BSS Otter 66 SCS as. oe 43 
7 ae Bhs cd ceués 67 53 2 OMe Bes acc’ 61 45 


Mn ct een du teas 63 ile ie PP eps Rare 57 40 
$M 40 $655. kus 65 51% | 3% to 4........ 59 45 
Lae ens 64 50 eS ene 58 44 
POO Oi oh occas 58 40 VOTERS: 1 33 


a 


To the large jobbing trade an additional 5 
allowed over the above discounts. 

The above discounts are subject to the usual variation 
in weight of 5 per cent. Prices for less than carloads are 
two (2) points lower basing (higher price) than the above 
ciscounts on black and three (3) points on galvanized. 


per cent is 


NEW YORK 


Office of HARDWARE AGE, 
New York, Oct. 16, 1915. 


HERE are many eccentricities of trade due to new 
channels of supply and demand. A typical estab- 
lishment making hand tools for trade the world over 
had the best September business in the half century 
of its existence, sales being in excess of sixty per cent 
over September, 1914, notwithstanding that a large trade 
with the Central Empires is cut off. At present the 
demand is greatest from the United Kingdom, France, 
Russia and Italy, and of the countries mentioned, their 
business is largest from Russia. A cable order recently 
was for 100 machines for cutting metal, although its 
manufactures are principally small hand tools. 

In such lines as rubber goods the business. is improv- 
ing, and the demand is on a stronger basis. One repre- 
sentative company is doing a little better this month 
than the preceding month, although in this line their 
business was not as good in September this year as Sep- 
tember, 1914. The present outlook is that October this 
year will equal October a year ago in production. Prices 
for mechanical rubber goods, including belting, hose and 
rubber specialties, such as moulded goods, are five to 
ten per cent higher. Quotations were lower in the 
earlier months of the year from Jan. 1, owing to a 
lower level of prices for rubber and cotton duck than 
now prevail, which in this line are leading factors in 
production. Manufacturers are expecting higher prices 
on rubber and cotton duck for 1916, following the be- 
ginning of the new year, at which time large contracts 
for some of these materials are usually made for the 
ensuing twelve months. 3 

An official of a large plant making a metal part of 
a certain article, extensively used in war, would in 
normal times have considered a contract for 500,000 of 
them exceptionally good. But that figure is trivial con- 
trasted with 4,000,000,000 wanted, or eight thousand 
times as many. 

A comnany of considerable capacity making drills, re- 
plying to an inquiry for 120 different sizes of jobbers’ 
and wire gage drills, the specifications running from 
3000 to 5000 each size, was able to quote on only 14 
sizes. One difficulty is in getting the raw stock espe- 
cially in the small sizes of carbon drill rods for twist 
drills. 

A house making certain kind of machine cutters, say 
three months ago, they were filling orders at 40 and 
10 per cent discount, where now they are adding a pre- 
mium of 30 per cent to the list, or the difference between 
54c. and $1.30 for an article listing at $1. This has 


led some shops, where formerly the practice was to 
fase cutters as large as possible, within economic bounds, 





now to use cutters as small as possible that will do the 
work. A reason for this situation is that high speed 
steel three months ago varied in price from 50c. to 80c. 
per lb., now brings $2.45 per lb. for such as the mills 
can furnish. 

In some lines, such as cap and set screws and auto- 
matic screw machines, the business is big. One reason 
for this is that many articles are now being made in the 
U. S. A. not made here before. Some German houses 
in this country, unable to get customary shipmefits of 
goods from Teutonic cquntries, have begun manufactur- 
ing here so that we are handling business that formerly 
went to Germany. 

Trade in general is looking up in fair shape, and the 
demand is gradually increasing, although there are 
many branches of it suffering from lack of orders. 


WIRE Nalts.—The local trade is buying moderately 
and only from hand to mouth, partly to reinforce de- 
pleted assortments. 

Wire nails, in store, are held at $2 per keg, base, and 
out of store, delivered by the jobber within carting distance, 
$2.05 base per keg. 

CuT Naits.—Cut nails are about on a parity with 
wire nails so far as consumption is concerned. In ex- 
ports there is little doing, the temporary closing of the 
Panama Canal, because of the slides in Galliard cut. 
Shipments must now go via the Straits of Magellan or 
by rail across the Isthmus. 

Cut nails, in store, are based on $2 per keg, and carted by 
the jobber $2.05 base per keg. 

NAVAL STORES.—There have been smaller receipts of 
naval stores in the primary markets which have served 
to strengthen speculation in the South and create a 
tendency for a rising market. The belief is that the 
crop will be short and manufacturers are known to be 
carrying light stocks, all of which has helped the New 
York market in harmony with Savannah prices. 


The inquiry for turpentine locally has been light, prices 
varying from 42%%c. to 43c. per gal. with intimations in one 
direction that 42c. was obtainable, although the majority of 
sellers were disinclined to make concessions. 

Rosins have sympathized with a sharp advance in the 
South, common to good strained, on the basis of 280 lb. per 
bbl. being quoted at $3.90 and D grade at $4.05 per bbl. 


LINSEED O1L.—There is a better general demand for 
linseed oil, October being regarded usually as about 
the best month of the year as to consumption of oil and 
paints. The market is very strong. 

Linseed oil, raw, city brands, card prices, being quoted at 
60c. per gal. for 5 or more bbis. and 61c. for less than 5 bbls. 

State and western oil is on the basis of 58c. in carload 
lots and 59c. per gal. for less than carload lots. 

Flaxseed in Duluth advanced recently to $1.86 per 
bushel, which represents an increase of about 10c. per 
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bushel beyond two weeks previously. The reports on 
crop conditions vary widely, just what the correct mean 
is, being difficult to determine. For instance, the Gov- 
ernment figures estimate it at 20 per cent over a year 
ago, while one grain house in the Northwest, basing 
its judgment on 350 correspondents, estimates this 
year’s crop of seed at from 12 to 15 per cent below last 
year. From other sources there are such extremes as 
one locality in North Dakota where a station reports 
frost damage of 75 per cent and another station quotes 
a yield of from 18 to 20 bushels per acre. 


PETER WRIGHT ANVILS.—Wiebusch & Hilger, Ltd., 
106-110 Lafayette Street, New York, sole representa- 
tives in the U. S. A. for the Peter Wright brand of 
English made anvils have advanced prices 2c., sterling, 
per cwt. (112 lb.) equivalent to about %c. per pound. 
This makes the current price of Peter Wright anvils, 
80 to 349 lb., 114%4c., and 350 to 600 Ib. sizes 12c. per 
pound to the average trade, with some concession to 
the larger buyers. The reason given for this upward 
movement is the higher prices for steel, fuel and labor 
in England. 


AMERICAN ANVILS.—The Hay-Budden Mfg. Com- 
pany, Brooklyn, N. Y., because of increased cost of 
material and production advanced blacksmiths’ and 
plain horn farriers’ anvils on Oct. 8 to 8%c. base per 
pound. On clip horn and all special anvils the price is 
now 10c. per pound base. In the matter of freight the 
company equalizes with Columbus, Ohio, and New Or- 
leans, La. 


WINDOW GLASS.—The gradual and slight improve- 
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ment noted with the beginning of autumn is attributed 
now to a better disposition to strengthen stocks some- 
what, although the early cool weather was mainly re- 
sponsible for most of the activity at first, it is said. 
Buyers do not object to advanced prices so much as 
they did two months ago and now take the increase 
more as a matter of course, particularly in connection 
with the better grades, which are exceedingly scarce. 
Manufacturers’ representatives in this market are still 
getting inquiries from various countries abroad, in- 
cluding South America and Greece as well as other for- 
eign markets. Further advances are predicted for 
about Nov. 1, including both machine-made and hand- 
made glass. Houses having any worth-while stocks of 
A A grade can get at least 88 to 89 per cent for it 
without trouble. 


Window glass, grade A, single thick, is quoted at 90 per 
cent, and A, double thick, 90 and 5 per cent discount. Grade 
B, single thick, is 90 and 10 to 90 and 15 per cent discount 
and B, double thick, 90 and 15 to 90 and 20 per cent dis- 
count from jobbers’ lists. 


RoPe.—The demand for both Manila hemp and sisal 
rope is very moderate. The situation in Manila hemp 
is unchanged but sisal is very much firmer, the raw 
stock bringing 6%c. to 6%c. per pound, and unobtainable 
at that except as it suits the pleasure of the Regulat- 
ing Committee which is a department of the Mexican 
Government created to govern the prices of sisal. 


Manila rope, first grade, is still 14c. base per Ib., second 
grade, 13c. and third grade, lic. per lb. base. 

Sisal rope is enaner: with first quality 10c. and second 
quality 9%4c. base per Ib. from jobbers. 


CLEVELAND 


Office of HARDWARE AGE, 
Cleveland, Ohio, Oct. 19, 1915. 


LEVELAND retail dealers generally report the vol- 
ume of business in all lines as very satisfactory, be- 
ing fully as good as that during September. The de- 
mand for builders’ hardware and mechanics’ tools con- 
tinues heavy. During the past few days the demand for 
heating stoves has become quite active. The general sit- 
uation in all lines of manufacturing is good, although a 
slight disturbance has been created by a strike in two of 
the Cleveland manufacturing plants and a possibility of 
some further labor troubles. 
Wholesale houses report a good volume of business 
from both the retail and country trade. With the stiff- 
ening up of prices on various staple lines of hardware 


and a possibility of higher prices both the jobbers and 
retailers are stocking up liberally. The price of anvils 
has just been advanced %c. a pound and previous quo- 
tations on some lines of iron and steel products have 
been withdrawn and an advance in price is not unlikely. 
The stiffening of prices is due to an advance in steel 
prices and these prices may go higher. The demand for 
sporting goods is fairly good and is expected to increase 
during the next two or three weeks. 

Sheets are moving freely and the mill prices on black 
and blue annealed sheets have been advanced, and job- 
bers’ prices on black sheets have been advanced. 


We quote black sheets at 2c. to 2.10c. for No. 28 for mill 
shipments and 2.35c. out of dealers’ stock. Galvanized sheets 
are quoted at 3.60c. for mill shipments and 4c. out of dealers’ 
stock. Jobbers’ prices on wire nails and barb wire are un- 
changed at $1.95 for the former and $2.80 for the latter. 





T. Frederick Ireland Dead 


S this issue of HARDWARE AGE goes to press news 

has just been received of the death of T. 
Frederick Ireland of Belding, Mich. Mr. Ireland 
was president of the Michigan Hardware Dealers’ 
Association and manager of the T. Frank Ireland 
Hardware Company. He was of sterling charac- 
ter, and had received special recognition of his 
abilities in hardware circles. He leaves a widow 
and three small children. 


National Hardware Secretaries 
Meet in Chicago 


HE 1915 convention of secretaries, held in Chi- 

cago Oct. 12, 13 and 14, was exceptionally suc- 
cessful as it developed a long strong pull of the sec- 
retaries with all of them pulling together. Of 
course there were differences of opinion, but when 
the best method was found the good old American 
majority prevailed. The following were present: 
D. F. Barber, Boston, Mass.; C. T. Woodward, 


Carlinville, Ill.; G. A. Pauly, St. Louis, Mo.; L. C. 
Abbott, Marshalltown, Iowa; H. F. Krueger, Nee- 
nah, Wis.; Grover T. Owens, Little Rock, Ark.; 
William Rehbaum, Jr., Clearwater, Fla.; Charles E. 
Williams, Stregtor, Ill.; R. L. Mason, Canton, III; 
L. D. Nish, Elgin, Ill.; Robert Y. Wallace, Elgin, 
Ill.; W. L. Hubbard, Scottsburg, Ind.; M. L. Corey, 
Argos, Ind.; G. F. Sheely, Argos, Ind.; H. 
P. Sheets, Argos, Ind.; W. J. Deering, At- 
lantic, lowa; <A. R. Sale, Mason City, 
Iowa; J. S. Ogden, Ashland, Ky.; J. M. Stone, 
Sturgis, Ky.; Frank E. Strong, Battle Creek, Mich.; 
Arthur J. Scott, Marine City, Mich.; M. S. 
Mathews, Minneapolis, Minn.; H. O. Roberts, Min- 
neapolis, Minn.; J. M. Campbell, Bowling Green, 
Mo.; F. X. Becherer, St. Louis, Mo.; Nathan Rob- 
erts, Lincoln, Neb.; George A. Fiel, Boston, Mass.; 
John B. Foley, Syracuse, N. Y.; Hubert Harring- 
ton, Fargo, N. D.; C. N. Barnes, Grand Forks, 
N. D.; James B. Carson, Dayton, Ohio; W. P. 
Lewis, Huntington, Pa.; E. C. Warren, Mitchell, 
S. D.; S. T. Harrison, Memphis, Tex.; Henry Marti, 
Dallas, Tex.; F. G. Reinhold, Milwaukee, Wis. 
The method of conducting the meetings this year 
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was different from the regular course, the ques- 
tions being divided among the members, each mem- 
ber taking the chair in turn. | 


The following resolutions were passed: 


No. 1—That the methods of the national department 
of the Price and Service Bureau be more fully explained 
to State members, so that the value of the service may 
be better understood, and that the service of this depart- 
ment should be considered as confidential by the mem- 
bers. 

No. 2—That the system of a membership card-file, as 
presented by Secretary A. J. Scott of Michigan, be care- 
fully studied and compared with State systems in use. 

No. 3—That the matter of combination of affiliated 
State organizations with non-organized States, as per 
the New England and the Atlantic Seaboard groups, be 
referred to the executive committee of our national or- 
ganization with our approval of this method. 

No. 4—Secretary should confer with the secretary of 
secretaries and the national organization regarding 
dates of annual conventions and exhibitions to avoid du- 
plication of dates. 

No. 5—That the method of credit and collections as 
presented by H. O. Roberts of Minnesota receive our ap- 
proval and that the adoption of said method be recom- 
mended to our associations. 

No. 6—That the Hardware Mutual Companies be re- 
quested collectively to appoint regular adjusters where 
such appointments would be for the mutual benefit of 
the companies and the State association, and that the 
State secretaries write the hardware mutuals giving a 
list of members that have not paid dues by the third 
quarter. 

No. 7—That the campaign of “trade at home,” as sug- 
gested by Editor Holland of Texas, be adopted as a slo- 
gan and developed by all State secretaries. 

No. 8—That the matter of “taking the tariff out of 
politics” by the appointment of a permanent non-parti- 
san tariff commission, with advisory powers, receive the 
approval of this convention and be considered through 
the Chamber of Commerce of the United States of 
America at Washington, D. C., with which our national 
body is affiliated. 

No. 9—That State associations assist in every possible 
way the work of the National Fire Prevention Associa- 
tion, which aims to reduce the fire losses of the country. 

No. 10—That the circularization of non-members by 
the national organization be extended to all State bodies. 

No. 11—That by rising vote of thanks we express to 
President Martin of the Chicago Hardware Club our ap- 
preciation of the hospitality which we so thoroughly en- 
joyed. 

No. 12—That we send a letter of sympathy to Mrs. 
Fred Ireland and Past National President Charles Ire- 
land regarding their recent bereavement. 

No. 13—That a letter be sent to Secretary P. J. Jacobs 
of Stevens Point, Wis., showing our appreciation of his 
interest as evidenced in his written expressions on vari- 
ous subjects, regretting his absence and wishing him 
speedy recovery from his recent accident. 

No. 14—That the secretaries do all in their power to 
make the National Bulletin a financial success and con- 
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tribute to reserved pages the news notes of their associ- 
ations through the secretary of the secretaries. 

No. 15—That the secretaries and presidents in conven- 
tion assembled pledge their loyalty to the officers of the 
national organization and promise their heartiest co-op- 
eration. 


No. 16—That a rising vote of thanks be given our of- 
ficers for the faithful and efficient work of the year. 


National President Barber in addressing the 
convention reminded the secretaries of their near- 
ness to the members of the organization and their 
influences which would tend to the building up of 
the State and national organizations. Vice-Presi- 
dent Woodward was very enthusiastic regarding 
the condition of the organization and predicted con- 
tinued successes. Editor Holland of Texas, who is 
at the head of two large farm papers, told a very 
interesting story of a “Trade at Home” campaign 
which was being conducted by his organizations 
through Texas. It had been so very successful that 
the committee on suggestions recommended its 
adoption throughout the various State associations. 
The strong point of the whole convention was the 
harmony which prevailed. When men representing 
different sections of the country can work together 
in this way it certainly means much for the up- 
building of their organizations. 

It looks as though the full quota of delegates 
from the West will attend the 1916 convention 
which is to be held at Boston. All are planning for 
a vacation trip and are considering stopping off at 
Buffalo and Niagara Falls, going down the St. Law- 
rence River, taking in Lake Champlain and Lake 
George, then over to Albany. The New England 
people are planning June 12 for New England 
Hardware Day at their exhibition and convention, 
with the three following days for the National con- 
vention. On the 16th will be a mammoth clam- 
bake at Pemberton and the 17th is the local holi- 
day, which is called Bunker Hill Day, which leaves 
Sunday for a week end at the shore. Some of the 
delegates are planning on their return trip to stop 
at New Britain and New Haven, Conn., for a visit 
to the immense manufacturing plants of that sec- 
tion. 


The following officers were elected: 


President, P. J. Jacobs, Stevens Point, Wis.; 
vice-president, Henry Marti, Dallas, Tex.; secre- 
tary and treasurer, H. O. Roberts, Minneapolis, 
Minn. 

Executive Committee: Above officers and W. P. 
Lewis, Huntingdon, Pa., and George A. Fiel, Bos- 
ton, Mass. 

Advisory Committee: L. D. Nish, Elgin, IIll.; J. 
B. Carson, Dayton, Ohio, and E. C. Warren, Pierre, 
Ss. D. 
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Hardware 


Everything for the Garage Door— 
Hinges, Holder, Hasps, Handles, Bolts 


No. 1457 Ball-bearing Garage Hinges with 10 and 24-inch straps, per- 
mit closing the doors tightly. 
3 Nos. 1458 and 1459 Ball-bearing Garage Hinges with 36-inch strap. 
== . 1775 Garage Door Holder. 
to. 915% Extra Heavy Safety Hasp. 
. 1052 Heavy Cremone Bolt, in 7, 7%, 8, 8% and 9 ft. lengths. 
Yo. 1055 10-inch Chain Bolt. Reversible. 
. 1056 New 10-inch Foot Bolt to match the Chain Bolt. 
No. 1252 Extra-Heavy Thumb-Latch. 
No. 1245 Padlock eyes in three sizes. 
Nos. 1265 and 1257 Heavy Handle or Pull. 


All made from Stanley Wrot Steel in japanned or rustproof ‘Stanley 
Sherardized” finishes. Ask your jobber or write us for information. 
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Stanley products have received Highest 
Award at the Panama-Pacific Exposition 
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NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


McCaffrey’s Coil Files 


The McCaffrey File Company, Fifth 
and Berks Streets, Philadelphia, Pa., 
is manufacturing the McCaffrey coil 

















McCaffrey’s coil files mounted on a dis- 
play card 
files. These coil files come 12 on a 
card and are used for cleaning con- 
tact points, magnetos, spark plugs, 
coils, etc. They are carried by auto- 
mobilists and also motor boats, etc. 
While 1 doz. files are placed on a 
card, 6 cards are packed in a large 
box, so that the dealer can take one 
card out at a time without dust or 
dirt accumulating on the balance, 
waxed paper being placed in between 
each card so as to keep the files clean. 


Modern Safety Gas Iron 


The Modern Safety Gas Iron Com- 
pany, 206 North Fourth Street, Phil- 
adelphia, Pa., is marketing the Mod- 
ern. safety gas iron, which is 
guaranteed to be positively odorless 
and safe. It is so constructed that 
the flames cannot escape which makes 
it impossible to burn delicate fabrics, 
etc. 

The iron heats evenly and uni- 
formly in 4 min. from toe to heel, and 
keeps hot all of the time, the com- 


' pany states, regardless of the kind of 


ironing done. Economy is one of the 
claims set forth by the company, it 

















The Modern safety gas iron 


being stated that the modern iron 
burns 70 per cent of air and 30 per 
cent gas, and that it will do 10 hours’ 


continuous ironing for 1 cent’s worth 
of gas. 

The iron is stated to be constructed 
on principles which produce a perfect 
combustion and a blue flame which 
gives the greatest possible amount of 
heat. 

In ordering it should be stated 
whether natural or artificial gas is to 
be used. These irons are priced at 
$3.50 retail. 


“Jiffy” Storm and Screen 


Window Hanger 


The Rock City Mfg. Company, 
Wabash, Ind., has recently made an 
addition to its line of “Jiffy” detach- 
able screen and storm door hinges, 
and is now placing on the market a 
“Jiffy” storm and screen window 
hanger, which it claims is a great la- 
bor saver and has new features which 
make it a desirable article for people 
who wish to protect their homes in 
winter from the cold and in summer 
from the insects. 

The “Jiffy” set is made of the best 
of pressed steel, durable and neat in 
appearance, being well finished in a 

















Barden’s “Jiffy” awe and screen window 
anger ‘ 


new rust-proof finish which the com- 
pany has developed and is now using 
on one number of the “Jiffy” screen 
door hinge. 

The sets consisting of two hangers, 
two stops, two clamps with bolts, wind 
nut, hook and eye, and screws to 
match, are packed in a neat carton 
and. shipped % gross pair in a box. 
The sets will sell for 50 cents. 

The company will soon announce a 
new full length screen hanger, which 
will sell at a popular price, and which 
will be very neat in design. 


‘*Pexto” Screw Driver 
Display 

The Peck, Stow & Wilcox Company, 
Southington, Conn., is offering to re- 
tailers a display rack for screw driv- 
ers. This selling aid is designed to 
show to advantage the “Pexto Solbar” 
screw drivers, a solid-bar tool that 
stands up under hard usage and has a 
bearing surface that prevents the 
hand from slipping. 

The fixture is of handy size, 9 by 
12 in., and made to either stand or 
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hang. It is constructed of metal and 
enameled in colors, orange, blue and 
white, the lettering being in black. 
This is an especially striking color 
combination. 

The tools are arranged on the rack 

















The “Pexto” screw driver display 


to show the different talking points, 
and a spring-clip ledge holds the 
screw drivers firmly in place. These 
display racks are usually first used in 
the show windows, after which they 
are hung up or stood on the counter 
inside the store. 


“Trescot” Meters 


The Sterling Mfg. Company, 321 
Frankfort Ave., Cleveland, Ohio, has 
placed upon the market a new line of 
meters known as the “Trescot.” 
These meters are a smaller size than 
the company’s Sterling line. The 
“Trescot” line consists of three 
meters which are slightly more than 
% in. in thickness and 1% in. in 
diameter. 

The dials are printed in white on a 
black background, but white dials will 
be furnished if preferred. These 
three instruments are known as Type 
124, 134 and 144. 

The company states that these 
meters are constructed on the same 
scientific principle as the Sterling 
meters and that they receive the same 
intelligent, painstaking care in their 
manufacture. Through a recent in 

















New “Trescot” meters 


vention the company is able to make 
the “Trescot” meter thin as well as 
small in diameter. 
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—clipped 


from last month's 
issue of Successful 
Farming and presents 
a very strong case why 


every barn door should 








be a sliding door. 


Such unsolicited and unbiased recommendation of the sliding 
door method of hanging barn doors is one big reason why you 
should sell more of them. 


What is good for your trade helps you. 
Ask us how we will help. 


ey OOF I 


A hanger 
for any 
door that 


Send for 


your copy 


=: Richards Wilco 


Catalog "“ MANUFACTURING Co. slides 
=) AURORA ILL.USA. iz 
Richards-Wilcox Canadian Co., Ltd. London, Ont. 


Branches: New York, Chicago, Boston, Philadelphia, 
St. Louis, Minneapolis, Los Angeles, San Francisco. 
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The J. B. “Perfection” Nur- 
sery Scale 


Jacob Brothers, manufacturers of 
scales and slicing machines, 78 War- 
ren Street, New York City, are plac- 
ing upon the market the J. B. spring- 
less “Perfection” hospital and nursery 
scale. This scale weighs 31 lb. by 
quarter-ounces and is made without 
springs or loose weights. It is stated 
by the company that this is an ideal 
scale for accuracy and fine weighing. 

The construction of the springless 
scale is very simple. It is equipped 
with two brass beams, one showing 
ounces divided into quarter-ounce 
notches, and the other beam showing 
pounds, as illustrated. The pivots and 
bearings on which the scale works are 
of tool steel and are hardened, thus 
insuring durability and accuracy. The 
scale is compact and is beautiful in 
appearance. When needed the scale 
can be used as a household scale for 
weighing all’ kinds of commodities. 
The No. 230 scale is finished in blue 
with a white enamel basket. This 
model lists at $12. The No. 331 comes 
in a white enamel finish with a white 
enamel basket. This latter model is 
priced at $14. 


The “Neverslip” Wire and 
Fence Stretcher 


The Warren Specialty Mfg. Com- 
pany, 307 Second National Bank 
Building, Warren, Ohio, is manufac- 
turing the “Neverslip” wire and fence 
stretcher which is herewith illus- 
trated. This tool is known as “the 
one man fence builder.” It is stated 
to make fence building and repairing 
easy. It has a hickory handle and 
malleable jaws and also a special 
steel drop-forged staple puller hook. 

The construction of this tool is 
very simple, having no parts to 
lose and nothing to break. The 
jaw is smooth and in stretching wire 
and fencing the tool will not injure 
the wire by pealing off the galvaniz- 
ing. The tool will stretch barb wire, 
smooth, galvanized wire and woven 
wire fencing equally well. 

While not entirely new, the com- 
pany has recently increased its activ- 
ity in pushing the “Neverslip” tool. 
It is claimed by the company that 
this tool appeals forcibly to the 
farmer because of the hickory handle, 
its compactness and its simplicity. 
As a repair tool on the farm, it 
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The J. B. springless “Perfection” hospital and nursery scale 


is stated to be exceptionally handy. 

This tool is used to stretch wire 
and wire fencing from post to post or 
to brace a post in a straight line, etc. 
This is a complete tool and is all that 
is needed in stretching wire and wire 
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The “Neverslip” wire and fence stretcher 


fencing and repairing and taking 
down fences. The “Neverslip” tool 
sells for $1. 


Sheet Metal Letters and 
Figures 


The Niagara Falls Metal Stamping 
Works, manufacturers of hardware 
specialties, Niagara Falls, N. Y., are 
producing an extensive line of sheet 
metal letters and figures, made in five 
sizes, 1 in., 1% in., 2 in., 3 in. and 4 in. 
They are handsome and correct in 
design and are embossed up round and 
full, being well made and finely fin- 
ished. All sizes are manufactured 
in both aluminum and brass in the 
various finishes enumerated in the 
company’s price list. With all letters 
sufficient brass escutcheon pins are 
furnished, in finish to match, for at- 
taching the letters, and all the letters 
in the brass finish are lacquered to 
prevent tarnish. The period, comma, 
apostrophe and dash are made to 
match all sizes and finishes. 


A sign made up of sheet metal letters and figures monn NY. by the Niagara Falis 


Metal Stamping Works, Niagara Falis 


The aluminum letters are made of 
aluminum without alloy, warranted 
to be up to 99 per cent pure, and it is 
stated that they will neither rust, tar- 
nish nor corrode. The aluminum is 
of good thickness and is rolled espe- 
cially hard for this purpose, making 
the letters stiff and serviceable. They 
are highly polished and smooth and 
do not catch or hold dust or dirt. All 
of the brass letters are made of a 
suitable grade of brass of the proper 
thickness and are all finely finished, 
being offered in a variety of finishes 
to meet all requirements. 

The letters are broad faced and 
distinctly legible at a considegable dis- 
tance. When mounted on boards of 
contrasting color, street name signs 
have a good appearance and are 
legible and give long service. The 
accompanying illustration shows a 
sign made up of these letters. 


American Thermos Bottle 
Company 


The American Thermos Bottle Com- 
pany, Norwich, Conn., has just issued 
a new catalog, featuring its Thermos 
bottles. The catalog is illustrated and 
contains general descriptions and 
prices of all the company’s bottles, 
food jars, carafes, lunch boxes and 
cups, lunch kits and carrying cases, 
and a page by the late Elbert Hub- 
bard entitled “Thermos, the Bottle.” 


JUNKUNC BROTHERS, manufacturers 
of the Junkunc combination lock, have 
moved from 958 West Seventy-first 
Street, Chicago, to Seventy-sixth and 
Wallace Streets, where they occupy a 
much larger space than they had in 
their former location. They expect 
to place on the market in the near 
future, in addition to their regular 
brass combination locks, a lower price 
line made of brass with a steel outer 
casing. 


THE LANSING MOWER COMPANY, 
Lansing, Mich., manufacturer of 
power mowers, has been incorporated. 
The company is capitalized at $60,000, 
of which $30,000 is paid in. Bert J. 
Baker is president. 
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LOOK AT THIS! 


From the cheapest to the finest 


Buy your entire line 
in one place. 


Make up car load lots 
and save half the freight. 


Push the Nationally Advertis- 
ed LEONARD CLEANABLE 
One-Piece Porcelain Lined. 


Buy Leonard’s POLAR KING for 
your cheaper trade, White Enamel 





PSEA eng Ae ne or Galvanized Lined. Five sizes single door. galvanized 
steel lined. 
galvanized steel lined. Five sizes same, white enamel lined. 
ve sizes same, porcelain lined. 

















Four sizes overhead icing style. 
Porcelain and white enamel lined. 





Two sizes side icing, galvanized. 
Five sizes same, white enameled. 
Eight sizes same, porcelain lined. 


Three sizes apartment house style. 
galvanized steel lined. 
Six sizes same, white enamel lined. 
Six sizes same. porcelain lined. 
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Sixteen styles and sizes Five aoe werd door, a, icing. Seven sins all porestoln, viz.: 
l t fri tors. ne white enameled. e apartment se, 
ee Four porcelain lined. Three three-door side icing, 


Two four-door side icing, 
One as shown above. 
ALL MANUFACTURED BY THE 


GRAND RAPIDS REFRIGERATOR CoO. 
\ 58-208 Clyde Park Ave., Grand Rapids, Mich. 
Winners of the Grand Medal of Honor at the Panama-Pacific Exposition 
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New Faultless Casters 


The Faultless Caster Company, 
Evansville, Ind., is introducing three 
new features in the caster line. They 
are, the Faultless hospital caster, the 
Faultless roller-bearing plate caster, 
and the addition of an oxidized finish. 

The Faultless hospital caster, has a 
tire of canvas rubber composition, 
which the company states is five times 
more durable than the solid rubber 
tire. This wheel revolves on a ball 
bearing race-way axle, which enables 
the wheel to move at the slightest 
touch. 

The Faultless plate caster is the 
newest thing the Faultless people have 
marketed. The top plate has excep- 
tional strength, they state, as it is 
drawn from one piece. The holes in 
this plate are countersunk allowing 
the screws to fit securely. 

The Faultless oxidized or gun metal 
finish has a satin luster. The Fault- 
less Caster Company states that it is 
the originator of this finish in the 
caster line. 


The Onward Sliding Fur- 
niture Shoes 


The Onward Mfg. Company, Me- 
nasha, Wis., has recently placed upon 
the market the Onward sliding furni- 
ture shoe, which will not injure the 
floor, carpet, linoleum or rug, and 
which it is also stated will not wrinkle 
a rug on a polished floor. 

The shoe is made in glass and hard 
metal bases. For chairs or similar- 
weight furniture they are made with 

















The Onward sliding furniture shoe 


a flat base and a universal joint which 
adjusts itself to all uneven surfaces. 

They will not mar or scratch highly 
polished floors nor wear or tear rugs, 
carpet or floor coverings. These shoes 
are easy to put on, neat in appear- 
ance and inexpensive. 

All of the company’s shoes and On- 
ward slides are put up six sets in a 
box, except the No. 4006 which are 
packed twelve and twenty-four sets in 
a box. The company also manufac- 
tures the Onward sliding piano shoe. 
This has a glass base. The piano 
shoes are packed one set in a box. 
The glass base shoes are made in sizes 
of 1, 1%, 1%, 2, 2%, 2%, 3 and 3% 
in. The Onward sliding furniture 
shoe has been tested and approved by 
the Good Housekeeping Institute. 


The Apex Vacuum Cleaner 


A new vacuum cleaner, named the 
Apex, has been brought out by the 
Apex Electrical Mfg. Company, Cleve- 

















The Apex electric vacuum cleaner 


land, Ohio. Chief among the features 
of this device is its shape; the wide, 
low nozzle, which enables it to be used 
under radiators,-stoves and in other 
inaccessible places. The’ company 
states that this vacuum cleaner is so 
designed that it will not grip or hold 
the carpet, making the operation easy. 

The volume of air handled is in the 
proper ratio to the vacuum or lifting 
force. This cleaner is supplied with 
a motor which has ample power for 
heavy and unusual work and it is 
claimed to be perfectly balanced and 
to run cool and free under all condi- 
tions of wear and strain. 

The motor is guaranteed. The 
switch is a fiber cap on the end of the 
handle, which rests in the hand when 
in operation. 


“Stewart” Handy Worker 


The Chicago Flexible Shaft Com- 
pany, LaSalle and Ontario Streets, 
Chicago, Ill., is manufacturing the 
“Stewart” handy worker, which is a 
tool that combines several practical 
working devices in compact form. It 
can be bolted to a table or working 
bench, and is useful for the home, 
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The “Stewart” handy worker 


Hardware Age 


workshop, garage, or in any place 
where tools are needed. 

It combines a powerful vise with a 
jaw opening of 4% in.; a pipe vise 
which will grip pipe up to 1% in. 
diameter; an anvil and a steel cut 
hardie for cutting wire or steel; a 
drill press which can be operated at 
two speeds, and a rest to hold the job 
to the drill; a corundum grinding 
wheel which will keep the edge of 
wood or metal tools in good shape. 
The “Stewart” handy worker has 
three speeds, direct, 4 to 1 and 16 to 1. 


The “St. Paul” Molding Gage 


The Saunders-Brownson Company, 
St. Paul, Minn., has recently brought 
out the “St. Paul” molding gage. It 
is stated to be a great time-saving 
tool for carpenters, repairmen, build- 
ers, sash and door factories. This 
tool is useful for fitting porch screens, 
porch work partitions, stair work and 
for carpenter work generally. 

In making difficult fittings there is 
no figuring, measuring, etc., neces- 
sary. Any outline can be reproduced 
by the gage in a few seconds. The 
illustration which is here reproduced 
shows the gage pushed slowly against 
the molding or object to be copied, 
and the outer ends of the rods ad- 
justing themselves to the. outline. 
After this has been done the thumb 
screw is tightened and the rods will 
be held in position while tracing the 
outline. The gage need not be held 
exactly plumb. The rods above or 
below the molding give the user the 
wall line. If near the floor_the lower 
end of the gage gives the floor line. 
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The “St. Paul” molding gage in use 


In using, the gage is laid down flat 
on the board to be fitted. The outline 
formed by the ends of the rods is 
traced slowly with a sharp pencil, 
after which the carpenter is ready to 
cut out the part not wanted. 

This gage measures 12 in. by 4% 
in. by % in., the screw projecting 
¥% in. It will copy any outline 11% 
in. high and 2% in. deep. When the 
object to be copied is higher than 
11% in., as basements, walls for par- 
titions, the operation can be repeated. 
The new gage weighs 1% lb. The 
case is made of aluminum and the 
rods are of nickel plated steel. The 
trimmings are of brass-plated steel. 
These gages are packed one in a 
paper box and 50 in a wooden box. 
They are priced at $3 each. 
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EMBOSSED SHEET METAL LETTERS AND FIGURES 
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SoA E make the entire alphabet in the above seven sizes, 
a and the set of figures from 1 to O inclusive to match 
_ o each size. We make them all in polished aluminum, 
and in brass in six different finishes. All are of uniform style, 
handsome and correct in design, embossed up round and full, 
broad faced and distinctly legible. 


The 6 inch letters are now offered to the trade for the first time, and 
a. | mark an important advance, as they,are of a size to adapt them to be used 
at <i a as signs where even our 4” size was hardly large enough. They make 
io m extremely handsome, attractive signs, at a low cost as compared with the 
ordinary sign letter, and their novelty adds to their desirability for this 
purpose. 

Taken altogether, this line of letters and figures, with the other patterns 
of automobile numbers, milk can letters and figures and miscellaneous signs, 
plates, etc., is a very attractive one for any dealer to handle. If a moderate, 
well-assorted stock is carried, a nice trade can be built up by giving it a 
little attention, as there are many uses for these goods. We carry a large 
stock at all times for the prompt filling of orders, large or small. 





SEND FOR FOLDERS Nos. 12 and 14 SHOWINC THIS LINE 


Manufactured Exclusively by 


NIAGARA FALLS METAL STAMPING WORKS 


Hardware Specialties NIAGARA FALLS, N. Y., U. S. A. 
Coil Chain Halter Chains Expansion Key, Watch and Scissors Chains Jockey Chains Steel al Tre 

Hame Chains Cow Tie Chains Flexible and Split Steel Key Rings Stallion Chains Animal Traps 

Rein Chains Tie-Out Chains Tags, Checks, Badges, Medals, Stamp Hammock Chai Skrudri S-110 
Post Chains Breast Chains Cutting, Punching and Embossing Cross Rein a al oe ogy 





Trace Chains Spreader Chains Hardware Specialties for others on odes Harness Chain Sets Picket and Tent Pins 
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Brake Lining Cutter 


The Standard Woven Fabric Com- 
pany, Framingham, Mass., has recent- 
ly brought out the Multibestos brake 

















“Multibestos” brake lining cutter 


lining cutter. This tool can be used 
with any width or thickness of brake 
lining. The cutter is stated to be a 
great time saver and besides cutting 
brake lining, it can be used for cut- 
ting cable, wire or light metal. 

The blade is strong, being made of 
hardened steel and will stand hard 
usage, but it can be easily removed 
and sharpened when needed. 


THE FowLerR LAMP & MFG. Com- 
PANY, manufacturer of automobile, 
boat, carriage and wagon lamps and 
brass goods, Chicago, IIl., has been 
succeeded by the Pioneer Lamp Com- 
pany, and the capital stock reduced 
from $35,000 to $20,000. H. N. Fowler 
is president and treasurer and M. C. 
Fowler, secretary. 


THE VicToR TooL # COMPANY, 
Waynesboro, Pa., has increased its 
capital stock from $35,000 to $75,000, 
in order to procure funds for increas- 
ing the facilities of the plant and its 
output. 


THE STANDARD SHADE ROLLER CoR- 
PORATION, Ogdensburg, N. Y., has 
been incorporated to manufacture 
window shades, rollers, etc. 


“Leak-Proof” Piston Rings 


The McQuay-Norris Mfg. Com- 
pany, St. Louis, Mo., is manufactur- 
ing the “Leak-Proof” piston ring. 
The company states that these rings 
are the result of years of investiga- 
tion and experiment. The ‘“Leak- 
Proof” ring is made of two concentric 
unit members of equal size, strength 
and value, closely fitted one around 
the other to form the complete con- 
centric ring. 

The company states that this con- 
struction gives the ring equal out- 
ward tension at every point of its cir- 
cumference, the effect of which is per- 
fect, equal and sustained bearing on 
the entire cylinder wall. An exclusive 
feature of the “Leak-Proof” piston 
ring is the interlocking angle to angle 
of the two halves, each one closing the 
opening in the other. The “L” shaped 
form of construction of the sections 
are members which claim to give these 
rings maximum strength. The special 

















This illustration shows the construction 
of the “Leak-Proof” piston rings 


processed gray iron of which they are 
made is a smooth touch metal posses- 
sing, the company states, lasting 
elasticity. These rings are soft 
enough to take the wear from the 
cylinder, yet so strong and close 
grain as to outlast the motor. 
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“C. B.” Door Anti-Rattle 


A combination door and hood anti- 
rattle device and an anti-rattle for 
Ford car doors are being marketed by 

















The “C-B” door anti-rattle 


William J. Bailey, 401-407 Mulberry 
Street, Newark, N. J. 

The door anti-rattle is of the coil 
design and is made for Ford cars and 
other cars not having wood angle 
stops. This device is attached in a 
minute with three small screws. It 
allows the easy closing of the doors 
without noise and throws open the 
door when unlatched. 

It is claimed that nothing can catch 
on this anti-rattle, which is substan- 
tially made of high grade piano wire. 
The device is guaranteed for the life 
of the car. 

The door and hood anti-rattle is of 
the flat design and eliminates the 
rattle and noise of loose doors on an 
automobile. This is attached quickly 
by two small screws and allows of 
the easy closing of. the doors without 
noise. It is made of high grade clock 
spring steel and may also be used for 
house doors and windows. This model, 
including screws, is priced at 25 cents, 
while the model for Ford cars sells for 
20 cents. 
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Plenty of Sales 


The right Blade is 
the “business” end of 



























the razor—in two ways: 


.. For your 
customers. It does 
the work. Good blade, 


good shave! Good 
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blade, quick shave! 


2. For you. Makes 
steady business, and 
steady profit, for blades 
and other things. 





Every Penn-Sheffield Blade is 
a blade that shaves 





—not one in three, but every one. .We guarantee 
satisfaction or you can give your customer his 
money back. We pay you. 


Send | 
complete | 
information | 
about Penn | 
Y Razors and 





Do you want more information? 
Sion the Coupon. 
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A C Penn Incorporated 
100 Lafayette Street Now: Vote... fF 0 rrr se eet 


AC Penn Inc., 100 Lafayette St. 
New York 
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Bowen Automobile 
Specialties 


The Bowen Mfg. Company, Auburn 
N. Y., is manufacturing a large and 
diversified line of specialties for Ford 
and other cars, eight items of which 
are shown in the accompanying illus- 
trations. The Bowen spring shackle 
is equipped with a grease cup, which 
is an integral part of the bolt. The 
cap is provided with an efficient lock- 
ing device. The lug knurl prevents 
the fingers from slipping when the 
cap is turned down. All bolts are 
carefully heat-treated to give the 
maximum amount of wear. This 
shackle is furnished complete and 
ready to install in the car without 
the addition of nuts, cotter pins, or 
grease cups. In ordering it should 
be specified whether front or rear 
shackle is wanted. The list price with 
a dull brass cap is $1.60 each. 

The Bowen composition covered 
radiator cap is covered with a com- 
position closely resembling hard rub- 
ber in appearances and qualities. This 
composition covering does not become 
heated over a certain temperature, 
allowing the cap to be removed with- 
out burning the hands. This cap also 
sets lower on the filler tube and pre- 
sents a very attractive appearance, 
its black finish Harmonizing with the 
finish on the hood of the car. Owing 
to the size and shape of the lugs, a 
better grip can be secured. The list 
price of these caps is 32 cents each. 

The “Empress” plain compression 
brass and steel grease cups are 
pressed from sheet metal, making 
them strong and free from air holes. 
The lugs on the caps give a sure grip. 

The leather packing in the “Em- 
press” plain compression grease cups 
prevents any leakage of the grease in 
case the cup is used in a warm place; 
it also acts as a. stop, preventing the 
cap from jarring off. 

The “Empress” ratchet compression 
brass and steel grease cups were 
originally designed for automobile 
use, but are now, the company states, 
largely used for lubricating many 
other kinds of machinery where vibra- 
tion is excessive. These cups can be 
had with check valves in the shank at 
a small extra cost. 

The “Empress” No. 222 _ brass 
grease cups are operated by turning 
the cap either by the knurled edge, 
or by the wing handle, causing the 
plunger to travel either up or down 
the rod. This rod is unthreaded and 
is of a rectangular section. It passes 
through an opening of corresponding 
shape in the plunger and is packed 
with a composition washer to prevent 
leakage. The telescoping spring ex- 
erts a constant pull on the rod ef- 
fectively holding the cap in position. 

The Style “B” oil cup is opened by 
raising the cap. The cap can be 
turned around so that the oil can is 
easily inserted in any direction. When 
the cap is released it closes auto- 
matically. This cup cannot jar open 
and is stated to be dust proof. 

The Style “A” oil cups are designed 
for use where space is limited. They 
set low and open easily, close auto- 
matically and are dust proof and will 
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Left to right (top): “Empress” ratchet compression grease cup; Fig. 5662 spring 

shackle; “Empress” plain compression grease cup; (bottom) “Empress” No. 222 brass 

grease cup; style “B” oil cup; composition covered radiator cap; style “A” oil cup; 
“Empress” plain compression grease cup, fitted with leather washer 


not jar open or loose. The cups are 
furnished in either polished brass or 
nickel-plated finish and orders will be 
filled with the nickel-plated cups un- 
less otherwise specified. The com- 
pany states that it can supply the 
proper sized taps for these cups. 


The “A. G. Snyder” Spark 
Plug 


The Mohawk Valley Mfg. Company, 
Oneida, N. Y., is manufacturing the 
“A. G. Snyder” spark plug. This 
plug is made of the best steel, nickel 
point and porcelain. It is guaranteed 
to be absolutely air-tight and not to 
give soot trouble. 

The company states that if this 
plug fails to fire a spark within a 
year it may be returned to the fac- 

















The “A. G. Snyder’ spark plug 


tory and another plug will be given 
the user free of charge. The “A. G. 
Snyder” spark plugs retail for 50 
cents each and they are made in % 
and %-in. sizes. This spark plug is 
claimed to be non-corrodible. 


Autocar Catalogs 


The Autocar Company, Ardmore, 
Pa., has recently published a book 
with a full list of business houses 
that use Autocars. It is interesting 
to note that among the 225 different 
kinds of businesses that have bought 
Autocars, forty-five are allied to the 
hardware trade. 

The Autocar Company is special- 
izing on one type of commercial ve- 
hicle, with a capacity of 144~to 2 tons. 
This seems to be the size delivery 
vehicle that meets the requirements 
of the largest number of houses. 


“Spedolene” and “Cupolene” 


The C. A. C. Lubricants Company, 
Worcester, Mass., is producing the 
“Spedolene” and “Cupolene” lubri- 
cants. “Spedolene” is intended for 
use on motor cars and motor trucks. 
It is stated by the company that 
“Spedolene” is the result of an in- 
vention by which asbestos is amalga- 
mated with high grade oils. 

The company states that “Spedo- 
lene” is designed especially for the 
transmission and differential gears of 
motor cars—both pleasure and com- 
mercial types. This lubricant is 
claimed to attach itself to the gears 
and metal parts, affording proper lu- 
brication without leaking at the gear 
cases and running out at the axle 
drums. It is unaffected by climatic 
changes and is impervious to heat, 
cold, water or steam. 

It will not gum or corrode and it 
is claimed to improve with use. 

“Cupolene” is claimed to be a 
smooth mineral lubricant of consist- 
ency for packing axles, ball and roller 
bearings, steering gears, universal 
joints and all compression cups. This 
lubricant it is claimed will not drip, 
splash or waste away. 

“Spedolene” is made in four con- 
sistencies as follows: Grade S is 
recommended for transmission; grade 
SS for transmissions of heavy duty; 
grade SSS for constant mesh and 








October 21, 1915 


& - 
& 5 
A , 
3 
* 
od LA 
cy 4 
4 4 
ou © 
ft 
~ % 2 
an = 4 
é, 
% rN 
OR . 
$3 Fee 
: 
- 7 
\ of 
\ 
lean 


‘““Ask t 


HARDWARE AGE 


‘ 
A Ra 


be T here's a Big zh 
Trade © pportunity ©. 


in H andling 


Piston Rings 


MADE BY McQUAY-NORRIS MFG. CO. 


You know what a good profitable field there is in other 
auto accessories—spark plugs, tire chains, horns, etc. Then, 
why not put in the winner of the whole accessory line? 


Here’s Why It’s a Winner 


leextmoce Piston Rings are handled differently from any 
other accessories, because they are not standard parts in any motor. 
They are not sold to any manufacturer to be used as regular equip- 
ment, but are sold entirely as a replacement article through the 
jobbing and retail trade. 


There is one nationally established price to the consumer and 
this price is strictly maintained. The \saxtReoe Piston Ring is 
the only piston ring that offers this protection to its dealers. This 
all means big profit: to you. y/ 


Over 500,000 motorists have bought \fZantRece Piston Rings to , 
date. They’ve seen the value of the rings demonstrated. There are 
at least two million more prospects in the country. _We’ve certainly d 
stirred up the demand with our big national advertising campaign. Sen 


Not only motorists are buying them, but owners of motor boats, a for this 
motor cycles, stationary and tractor engings of all kinds—every 
man who wants more engine power at lower cost. 


he User’’ There is only one, true (gaxnjRoce Piston-Ring 
—— : made. Be careful about imitations that may be 
— > called leak proof—but that must fail to give 
service or give \ganjtRoce satisfac- 

tion. See the name stamped on every ring. 


McQuay-Norris Manufacturing Co. 
ST. LOUIS, MO. 


Canadian Factory: J 

W. H. Banfield & Sons, 120 Adelaide St. West, Toronto rae Post yourself on igantiooe 
BRANCH OFFICES—New York: 1919-29 Broadway at 64th St. . . 5 
Pittsburg: 902 Second Nat. Bank Bldg. Kansas City: 513 New / Piston Rings. | It describes the 
Nelson Bldg. Chicago: Suite 718 Michigan Bivd. Bldg. San Fran- / uses of piston rings in the motor 
cisco: 164 Hansford Bldg. Los Angeles: 224 Central Bldg. Dal- / and shows why \saxtRoce Rings 
las: 509 Juanita Bldg. St. Paul: 308 American Nat. Bank Bidg. J : ail others 
Philadelphia: 1111 Fidelity Life Bidg. ustnnetis 717 First are superior to others. 
National Bank Bidg. Seattle: 1001 American Bank Bidg. / Cotes i name 1 add 
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bevel gears, and a special Ford grade 
designed for the differential and the 
Ford car. “Spedolene” is put up in 5, 
10, 25 and 50-Ib. cans. 

“Cupolene,” which is packed in 1, 

















Containers of “Spedolene”’ and “Cupolene” 


3, 5, 10, 25 and 50-lb. cans, is made 
in one consistency. 


Windshield Ventilator for 
Ford Cars 


The L. P. Halladay Company, 
Streator, Ill., is marketing the Halla- 
day windshield ventilator for Ford 
cars. This device will perfectly ven- 
tilate fore-door cars, the company 
claims. It deflects and forces air into 
the body of the car as shown, giving 
perfect circulation of cool air. There 
are no bolts to loosen or adjustments 
to make. 

To open, it is simply drawn back, 
or pushed forward to close and can 
be locked when closed, thus being au- 
tomatic in action. This device is 
adapted for Ford, Overland, Stude- 
baker and other cars having a 
straight dash or windshield base. It 
is finished in japan, polished brass 
and nickel plated. The prices range 

















Halladay windshield ventilator for Ford 
cars 


from 75 cents to $1, according to the 
finish. A patent is pending upon this 
device. 


G. V. BaILLorD has become con- 
nected with the Philadelphia Lawn 
Mower Company, 3101-3109 Chestnut 
Street, Philadelphia, Pa., in the ca- 
pacity of sales manager. Mr. Bail- 
lord succeeds N. F. Cressman. 





Hardware Age 





New Allen Catalog 


S. L. Allen & Co. Box 1104A, 
Philadelphia, Pa., manufacturers of 
the “Flexible Flyer” sleds, have re- 
cently issued an attractive little book- 
let in colors, depicting the various 
“Flexible Flyer” models, which they 
are mailing on request. 

The company states that the “Flex- 


The Outloook Windshield 
Cleaner 

The Outlook Windshield Cleaner 

Company, 5518 Euclid:-Avenue, Cleve- 

land, Ohio, is manufacturing a simple 
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ible Flyer” sleds have recently been 
improyed, the new departure consist- 
ing of steel front bars and front rails 
that replace wooden bars and rails. 
These are claimed to give the “Flex- 
ible Flyers” several distinct ad- 
vantages, which include increased 
strength, added safety and greater 
ease of control. Coincident with the 
new “Flexible Flyer’ construction, a 
new model has been announced by the 
company, the “Junior Racer,” at the 
price of $3.50 retail. 


The Icy-Hot Auto Lunch 


The Icy-Hot Bottle Company, 142 
West Second Street, Cincinnati, Ohio, 
is offering to the trade handling motor 
accessories, an Icy-Hot auto lunch 
completely equipped with drinking 
cups, plates, napkins, knives, forks 
and spoons for six persons, salt and 
pepper shakers and two large nickel- 
plated lunch boxes and Icy-Hot bot- 
tles. 

The dustproof case is of the highest 
grade of leather craft work, and is 

















New Icy-Hot auto lunch 


made in a black pigskin finish, or rus- 
set leather. It contains two nickel- 
plated lunch boxes which keep cakes, 
sandwiches and other eatables fresh, 
with all the original moisture re- 
tained. There are also compartments 
in the kit for two-quart Icy-Hot bot- 
tles which keep coffee, soup, etc., hot 
twenty-four hours or cold drinks 
cold three days. Hot solid foods and 
even ice cream can be very well car- 
ried by substituting an Icy-Hot jar 
for one of the bottles. 

The Icy-Hot auto lunch is 5% in. 
deep, and occupies very little space in 
the car. 


THE GRAF STOVE & RANGE COMPANY 
has moved its plant from Louisville, 
Ky., to Silver Lake, Wis. Two one- 
story buildings, each 80 x 100 ft., have 
been built of brick tile, which are 
thoroughly modern and up to date. 
The company states that it has orders 
already booked that will keep it busy 
for several months. | 
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The Outlook windshield cleaner in use 


and inexpensive device for cleaning 
the rain and snow off the windshield 
of a motor car without the necessity 
for the driver to stop or leave his 
seat. 

This is called the Outloédk wind- 
shield cleaner. It fits any windshield, 
has an adjustable wiper and is made 
in both black and nickel finishes. It 
weighs about 10 ounces and retails for 
$1.50. 

The company. states that this de- 
vice makes for increased ‘safety in 
operating a motor car, as it provides 
the driver with a means of securing a 
clear view ahead at all times. 


The “B-W” Piston Ring 


The Ballman-Whitten Mfg. Com- 
pany, 5407 Easton Avenue, St. Louis, 
Mo., is marketing the “B-W” piston 
ring. The company states that it has 
prevented leakage through the joint 
in the back of the ring as well as at 
the cylinder wall, a feature which is 
claimed to be exclusive. 

These rings will also allow for from 
% to 3/16-in. wear without leakage. 
They are priced at $1 each up to the 
4%-in. size, and from 5% in. to 6 in. 
diameter they sell for $1.20. 

The “B-W” ring is really two 

















The “B-W” piston ring 
eccentric rings pinned in proper: posi- 
tion so that the joints are diamet- 
rically opposed to each other—that is, 
the thick section of one ring’ is over 
the joint in the other ring. The leak- 
age at the joint is prevented by the 
two-piece construction with the spe- 
cial scarfed ends. This prevents leak- 
age across the face and from the back 
of the fing: at the joint, while the 
eccentric’ feature prevents leakage 
along the cylinder wall. 
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Repeater 


Gain and hold the trade on an accessory that 
insures the steadiest profits and is the most 
easily handled. 


The carbon-proof and rust-proof 


K Ki 

is of the newest and most careful design and 
construction. Short circuiting, usually caused 
by carbon clogging the plug or oil gathering on 
the sparking points, is absolutely prevented by 


the copper-covered shell and the elbow shape 
of the meteor wire firing points. 


Copper covered asbestos gaskets protect the 
porcelain insulation from the terrific pounding 
of the explosions in the cylinder when operat- 
ing at high speed. 


Place a trial order today. Kopper Kings with 
their burnished copper shell and gray porcelain 
insulation attract the attention of the motorists 
and sell on sight. 


Retail Price, in all sizes (packed in purple 
colored tin cartons) $1.00 


The Sharp Spark Plug Co. 


3388 Broadview Rd, $2 Cleveland, O. 





Please send me more information regarding the 
selling of spark plugs. Also send the 9x11 
circular, giving the exact thread of plug for each 
pleasure car, truck and motorcycle. 
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This tag is tied to every plug. In 


addition the merchant may return TR iS OO EOI 65s Re C6 EURO KEARSE 

every unsold Sharp Spark Plug at 
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This places me under no obligation. 
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Hardware Age 


NOTES OF THE RETAIL HARDWARE TRADE 


CARSELAND, ALTA.—The Sherwin Trading Company 
has started in business carrying a stock of automobile acces- 
sories, base goods, bugey Ww Ipe, builders’ hardware, 
building paper, churns, dog collars, fishing tackle, galvanized 
and tin sheets, heating stoves, heavy hardware, kitchen 
housefurnishings, lubricating oils, paints, oils, varnishes and 
glass, prepared roofing, ranges and cook stoves, refrigerators, 
silverware, shelf hardware, sporting goods and washing ma- 
chines. Catalogs requested on general hardware. 


BENTONVILLE, ARK.—Joseph J. W. Rakes has pur- 
chased the interest of H. T. Chapman in the Bohart Hard- 
ware Company, which conducts both a wholesale and retail 
business, and operates a branch store at Centerton. 


VAN BUREN, ARK.—Alexander Gooding, who has been in 
the hardware business for many years, has disposed of his 
stock to M. C. Gooding. The new owner carries a complete 
line of hardware. 


BROOKSVILLE, FLA.—L. D. Hathaway has recently pur- 
chased the interest of H. D. Evans in the Hathaway-Evans 
hardware store. The business in future will be known as 
Hathaway’s Hardware House, and its stock will consist of 
buggy whips, builders’ hardware, churns, crockery and glass- 
ware, cutlery, dog collars, dynamite, fishing tackle, galvan- 

and tin sheets, harness, heating stoves, heavy farm 
implements, kitchen housefurnishings, lubricating oils, me- 

ics’ tools, paints, oils, varnishes and | eo poultry 
supplies, prepared roofing, pumps, ranges and cook stoves, 
shelf hardware, sporting goods, toys and games. 


OROFINO, IDAHO.—The Oud-Shields Hardware Company 
has been incorporated with a capital stock of $5,000 to deal 
in automobile accessories, baseball goods, buggy whips, 
builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, dairy supplies, dog collars, dyna- 
mite, electrical household specialties, fishing tackle, furniture 
department, gasoline engines, hammocks and tents, heat- 
ing stoves, heavy farm implements, iron beds kitchen cabi- 
nets, kitchen housefurnishings, linoleum, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods, tin shop, wagons and 
buggies, and washing machines. The incorporators are John 
Della Oud and John H. Shields. Catalogs requested on hard- 
ware, implements and furniture. 


FORREST, ILL.—T. W. Unsicker has erected a building 
40 x 80 ft., which has been stocked with a line of hardware 
and implements. 


h 
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ONEIDA, ILL.—The Oneida Hardware Company has been 


incorporated to conduct a retail business in baseball goods, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, churns, cream separators, cutlery, dairy supplies, dog 
collars, electrical household specialties, nraenggy | tackle, gaso- 
line engines, hammocks and tents, harness, heating stoves, 
heavy farm implements, heavy hardware, home barbers’ 
oO linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, silver- 
ware, sporting goods, wagons and buggies and washing ma- 
chines. The capital stock is $10,000, and the incorporators 
are Alvan S. Green, Allen A. Green and James H. Weeks, Jr. 


BLUFFTON, IND.—The Bluffton Implement Company of 
205-207 North Main Street, has disposed of its stock of belt- 
ing and packing, buggy whips, builders’ hardware, churns, 
cutlery, mechanics’ tools, shelf hardware, etc., to William 
Fiechter and John Isch, who will continue the business under 
the firm name of Fiechter and Isch. 


E, IND.—R. E. Fox has sold out his stock of hard- 
ware to Edward Saurer of Kingsland, Ind., who will continue 
the business on a larger scale. 


ZIONSVILLE, IND.—Eikenberry Brothers have disposed 
of their hardware stock and building to John W. Housman. 


ATALISSA, IOWA.—Brotchie & Whitehead are successors 
to H. H. Whitehead. 


CLARKSVILLE, IOWA.—J. L. Cerney has sold his hard- 
= oo to William V. Neal, who will take possession 
Ov. 


MARSHALLTOWN, IOWA.—A hardware store has been 
opened by Herbert & Whited, who carry belting and packing, 
cream separators, gasoline engines, heavy farm implements, 
lubricating oils, wagons and washing machines, on which 
catalogs are requested. 


MOVILLE, IOWA.—M. E. Southwick has bought the 
he.rdware and implement business of Bottjen Brothers, con- 
sisting of automobile accessories, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builders’ hardware, 
building paper, churns, cream separators, cutlery, dairy 
supplies, dog collars, electrical household specialties, fishing 
tackle, furnaces, galvanized and tin sheets, gasoline engines, 
hammocks and tents, heating stoves, heavy farm implements, 
heavy hardware, lubricating oils, plumbing department, 
prepared roofing, pumps, ranges and cook stoves,. shelf hard- 
ware, silverware, sporting goods, tin shop, wagons and bug- 
gies, and washing machines. 


POPEJOY,: IOWA.—C. W. Fisher of the firm of Carr & 
Fisher, has taken charge of the hardware store. There will 
be no change in the name of the concern. Automobile acces- 
sories, baseball goods, buggy whips, builders’ hardware, 
cream separators, crockery and glassware, cutlery, dog col- 
lars, dynamite, fishing tackle, galvanized and tin sheets, 
heating stoves, home barbers’ supplies, lubricating oils, 
paints, oils, varnishes and glass, ranges and cook stoves, 
shelf hardware, silverware, tin shop and washing machines 
will be handled. 


TAMA, IOWA.—A hardware store has been opened by P. 





J. Schulte, who carries a stock of bicycles, buggy whips, - 


builders’ hardware, building paper, children’s vehicles, churns, 
cream separators, cutlery, gre’ waopees, electrical house- 
hold specialties, lubricating oils, fishing tackle, furnaces, 
kitchen housefurnishings, home barbers’ supplies, mechanics’ 
tools, prepared roofing, sewing machines, sporting goods, tin 
shop, refrigerators, shelf hardware, silverware and washing 


machines. 


WOODWARD, IOWA.—The Butler hardware store is now 
owned by the Woodward Hardware Company, which requests 
catalogs on bathroom fixtures, belting and packing, buggy 
whips, builders’ hardware, churns, cream separators, crockery 
and glassware, cutlery, dog collars, dynamite, electrical 
household specialties, fishing tackle, furnaces, gasoline en- 
gines, galvanized and tin sheets, paints, oils, varnishes and 
glass, heating stoves, heavy hardware, lubricating oils, 
plumbing department, poultry a pumps, ranges and 
cook stoves, sewing machines, shelf hardware, silverware, 
sporting goods and washing machines. 


COPELAND, KAN.—Matthews and Son will shortly com- 
mence the erection of a new hardware store. Catalo re- 
quested on automobile accessories, buggy whips, builders’ 
hardware, children’s vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, furniture department, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, kitchen housefurnish- 
ings, linoleum, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, prepared roofing, 
pumps, ranges and cook stoves, shelf hardware, silverware, 
tin shop, wagons and buggies and washing machines. 


VALEDA, KAN.—Call & Townsend have bought the stock 
of Charles Fitch and 8S. J. Jameson. A building is now being 
put up, which is expected to be ready for occupancy about 
Nov. 1. Catalogs requested on shelf hardware. 


SOMERSET, KY.—C. B. Miller has purchased the Girdler 
ai donb Company, and will take charge within the next 
ew weeks. 


PRESQUE ISLE, ME.—Sidney Graves, formerly connected 
with the G. H. Freeman Hardware Company, has bought out 
the hardware business of T. H. Belyea & Co. The new owner 
requests catalogs on baseball goods, bicycles, buggy whips, 
builders’ hardware, building paper, churns, cutlery, dairy 
supplies, dog collars, dynamite, fishing tackle, furnaces, ham- 
mocks and tents, heating stoves, home barbers’ supplies, 
kitchen housefurnishings, lime and cement, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared seomng. ranges and cook stoves, refriger- 
ators, shelf hardwdré, silverware, sporting goods and wash- 
ing machines. 


BUTLER, PA.—The well known hardware firm of J. G. & 
W. Campbell, recently celebrated the eightieth anniversary of 
the founding of the business. The business was established 
in 1835, the store at that time carrying a general line of 
merchandise. The business has been continuously under 
the ownership and management of the same family, and is 
among the oldest, if not the oldest, retail hardware store in 
western Pennsylvania. They do both a wholesale and retail 
business, and are located at 208-210 South Main Street. 


COALPORT, PA.—E. W. Gordon has purchased the inter- 
ests of his brothers in the firm of Gordon Bros. ahd will 
continue the business under his own name. 


DONORA, PA.—E. D. Morse has purchased the store of 
B. H. Hodge and will conduct the business at the same loca- 
tion. He requests catalogs on general hardware. 


KNOX, PA.—Krooman & Beck have bought the store form- 
erly owned by G. S. Hamm. Both members of the new firm 
have been connected with B. A. Kribbs & Co. 


PHILADELPHIA, PA.—James Brown & Son have opened 
a new store at 1419 South Fifty-eighth Street. Their tele- 
phone is Bell Woodland 1153. ‘They will handle a line of 
hardware, oils, paints, varnishes and housefurnishings, and 
request catalogs pertaining to these goods. 


GREENVILLE, S. C.—Barr Brothers has been incorpo- 
rated with a capital stock of $8,000, by W. S. and H. L. Barr. 
They will be located at 223 North Main Street, and will deal 
in automobile accessories, baseball goods, children’s vehicles, 
churns, crockery and glassware, cutlery, dog collars, elec- 
trical household specialties, fishing tackle, hammocks, heat- 
ing stoves, sporting goods, mechanics’ tools, paints, oils, 
varnishes and glass, ranges and cook stoves, refrigerators 
and shelf hardware, on which they request catalogs. 


HEREFORD, TEX.—The Dunlap Hardware Company has 
been incorporated with a capital stock of $7,500. The in- 
corporators are W. E. Dunlap and others. The company will 
deal in bathroom fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, children’s vehicles, crock- 
ery and glassware, gasoline engines, harness, heating stoves, 
heavy farm implements, lubricating oils, heavy hardware, 
mechanics’ tools, pumps, ranges and cook stoves, silverware, 
shelf hardware, wagons, buggies, and washing machines. 
Catalogs requested. 


WILLS POINT, TEX.—Teel Brothers & Williams have 
commenced business. Their stock will consist of the follow- 
ing: Buggy whips, builders’ hardware, churns, crockery and 
glassware, cutlery, fishing tackle, galvanized and tin sheets, 
hammocks and tents, harness, heating stoves, heavy farm 
implements, heavy hardware, kitchen housefurnishings, me- 
chanics’ tools, ranges and cook stoves, refrigerators, shelf 
hardware, and wagons and buggies. Catalogs are requested 
on a general line of hardware. 


BEAVER DAM, WIS.—William Volkmann and his sons, 
Edward and Arthur, are owners of the hardware business of 
Miller & Haase on North Spring Street. Volkmann & Sons 
is the new firm name. 


' BOARDMAN, WIS.—E. P. Miller has disposed of his stock 
to W. F. Myers. 

HERSEY, WIS.—H. D. Reid, successor to Charles Frantz, 
requests catalogs on barn equipment and hot air furnaces. 


RHINELANDER, WIS.—George Stumpf, for several years 
with the T. C. Wood Hardware Company, has acquired the 
Leader store on Brown Street and is now in possession. 


VIRQUA, WIS.—O. O. Tuhus, who recently purchased the 


stock of Lackey & Rohar, has sold it to M. B. Davidson & Son. 
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FIRST AID TO INCREASE 
SPARK PLUG SALES 


through the RED HEAD Display 
Cabinet leased FREE to Hardware Dealers 


A RED HEAD Cabinet Will Make Your Store a Spark Plug Service Station 


The RED HEAD Display Cabinet is the First Aid to 
hardware dealers in selling spark plugs. It has simplified 
the selling of spark plugs. The use of this cabinet will 

——s bring our experience as manufacturers direct from the 
Weary \ factory into hardware stores. It has cost us several thou- 
Pe sands of dollars in perfecting this resultful system of 
Do your Sparkins 5 sellin er That invaluable experience, incorporated in 
4 Ka 2 the R EAD Display Cabinet, belongs to any hardware 
dealer Free. His only obligation is to purchase one of 
either of our two assortments of plugs sent out with each 
cabinet. Our No. 50 assortment, systematically arranged 
in the handsomely lithographed metal display cabinet, is 
made up of 50 of the best sellers of RED HEAD Plugs, 
and the No. 100 cabinet contains 100 of the most popular 
selling RED HEAD Plugs. 


Dealer’s Price, No. 50 Cabinet 
Dealer’s Price, No. 100 Cabinet 


The Aggregate Retail Prices Almost Doubles the 
Original Investment. 


The RED HEAD Display Cabinet will sell spark plugs for you. 
It is a forceful reminder to every motorist customer entering 
your store to buy spark plugs from this cabinet. The various 
spark plug requirements of all makes of cars are designated in 
an alphabetical chart carried on the front of the cabinet. The 
type and size of plug for each car is shown opposite 
the name of each car. 


RED HEAD Plugs are Guaranteed Forever. You can’t lose. 
They are standard equipment of over 375 manufacturers of 
gasoline engines for automobiles, motor boats, aeroplanes, 
farm tractors and stationary gasoline and gas engines. 





PRIMING PLUG NOW THE BEST SELLER 


Animated Sales Campaign on RED HEAD 
Priming Plugs for Fords 


Hundreds of thousands of Ford owners will be reached by the Red Head 
Priming Plug advertising campaign which begins October 30th, in the 
Saturday Evening Post, Literary Digest and other national magazines 
with a total circulation of over two and one-half million copies each issue. 





Don’t make the mistake this year of delaying your order until mid- 

winter. Place your order NOW-—get early delivery—be ready to make 
volume sales when the advertisements appear. GASOLINE 
PRIMER 





4s 
Nan, 





RED HEAD Priming Plugs will out- 


A NE W F EA TURE u sell all others, because the owners re- 


ceive with each set of four Plugs one 
Gasoline Priming Can FREE 





We announce the advent of the Ever Good Warning Sounder for pleasure 

- Cars and trucks. It has few working parts, consequently will not get out 

of working order. Its adjustment Is simple. it was given an unprece- 

‘dented test of 50,000 thrusts of its plunger and that many sounding biasts. 

Its all-around capacity for wearing and sounding qualities was not dimin- 

ished at the end of that test. it emits a penetrating sound that cannot 
be ignored. Handsomely finished in black enamel and nickel. 


$4.00 Model has 54g” oval bell 
$5.00 Model has 6” oval bell 


Emil Grossman Mg Co.inc. 


MESTRE & BLATGE Bush Terminal, Model Factory No. 20 
Sole Representatives in Great Britain 41st Street and Second Avenue 1253 Michigan Ave., 
LONDON, ENGLAND BROOKLYN (New York City) CHICAGO, ILL. 
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Real Profit 


For You In 


the Sale of 
Champion 











Champion 1-Piece 
Heavy Stone 


Champion ‘‘X’’ Champion Heavy Champion Regular % inch, %-18 
Special F inch Duty % inch %-18 Metric 
Price 75e. Price $1.00 Price $1.00 Price $1.25 


All Studebaker 
Cars are equipped 
at the factory 
with this plug. 


Factory equipment 
on 


FORD CARS 
since 1911. 


Hardware dealers should reap a good profit 
every year from the sale of spark plugs. 


For spark plugs are as necessary to the auto- 
mobilist as bread is to any man. They are 
staple necessities. 


A little investigation will quickly point out to 
you the plug that is readily salable—that is 
sought and demanded by most buyers. 


You or your salesmen can sell any plug once. 
But what you want and need is the plug that 
stands up under service—that plug that is de- 
pendable—the plug that brings customers back 
to your store for more of the same kind. 


Stock up with Champion Spark Plugs. 


They are on 75% of all cars when they leave 
the factory. Your customers know them—are 
already sold on their dependability and endur- 
ance. 





Champion Two-Piece 


Champion Regular Heavy Stone 
%-18 Long % inch, %-18 & Metric 

Price $1.00 Price- $1.25 
Specially made for Extra heavy material 
throughout. May be 


BUI CARS 

Has Buick terminal, easily taken apart and 

long shell, conical ¢ . Extra dur- 
porcelain. - | 7 able insulator. 


Spark Plug SH Sipe 


Factory equipment 
n 1916 Overland 
Six and Willys- 


MAXWELL CARS Knight Cars 


No customer ever yet refused to accept Cham- 
pions. Most of them demand Champions. 


Champions are widely advertised in such pub- 
lications as Saturday Evening Post, Collier’s, 
Literary Digest, Popular Mechanics, and other 
widely read periodicals. We spend more money 
in national advertising to the actual user than 
the combined total of all our competitors. 


Keep your spark plug stock a clean Champion 
stock. This will give you the profits you want 
and ought to have. 


Our free exchange offer insures you against 
carrying any dead stock on your shelves. If your 
territory largely demands one type of Champion 
Spark Plugs and you are heavily stocked with 
others you can always exchange them for an- 
other type at full cost allowance. 





Champion Reliance 
¥% inch, %-18 & Metric 


Champion ‘0’ 
Special % inch 
Price $1.00 
Special equipment for 

circuit. Overland Cars. 


Ideal for motor boat 
use. Platinum point 


surface. Cannot short 

























hampion 


“TOLEDO MADE FOR THE WHOLE WORLDS TRADE. 


Order Your 
Priming Plugs Early 


Every motorist knows that Champion Priming Plugs 
furnish the one quick and always reliable method of 
starting in cold weather. He uses them whether his car 
has a self starter or not. 








But remember—the biggest, fastest demand for prim- 
ing plugs comes with the first cold snap. It is then that 
the flood of requests comes to Champion dealers. 





Champion Priming Plug 


And it is then that you should have a good, heavy 
stock of Champion Priming plugs, if you are to reap 
the real profits others have found in this early winter demand. 


Do not wait till mid-winter is here and the first rush has come and gone. Order today 
from your jobber. He can give you immediate delivery of any quantity you may desire. 





The Champion Priming Plug is a tried and proved Champion Spark Plug with the addition of the 
priming device. The driver merely has to open the needle valve far enough to allow the gas to flow 
easily through the opening in the shell, tighten the valve and give the motor a quarter turn in order to 
start easily and smoothly. The gasoline is placed right at the sparking point of the plug. A small key 
attached to the needle valve readily opens and closes it, avoiding all possibility of leakage. 


For those who prefer the pet-cock type of priming plug we provide the “All-in-One” Champion. 
’ This plug is exceedingly simple in construction and always positive in action. 


These two plugs meet every possible demand for a priming device. Both 
are known to practically every car owner. Do not overlook this chance. 
Sit down now and send in your order for a full supply. 


These priming plugs—like all Champion Spark Plugs—are positively 
guaranteed to give complete satisfaction to the user or he may have free 
repair, replacement or his money back. 


Are you familiar with the details of our Profit Sharing 
Plan? If not, speak to your jobber’s salesman or write 
to us at once. It is sure to interest you. 







Champion Spark Plug Co. 
1717 Upton Ave. TOLEDO, O. 
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TUBULAR AnD CLINCH RIVETS 
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The Cups shown 
represent only 
a part of our 


Invisible Ratchet line. 
No. 299 Leather Packed Short Pat. Marine 
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‘ OWEN a LG. CO. Write for full 
% CATALOGUE ON APPLICATION information. : 
Ask 


for Catalogue L. 




















Chains—All Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 
BRIDGEPORT, CONN.., U. S. A. 


CABLE CHAINS 
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Best nail in the 
world at a fair 

price—not cheap- 
est 
quality. 


Look for the checked 
head Trade Mark. 


1. More than half the nails sold annually in the 


RI ss a nc cee a kaa heS voivee CAPEWELL 
2. There'll be more “Turn Overs” each year if I 

DU sare cS 68 av REVO Cok 60 REELS M KN S 00.005 ™ 
3. The year’s profit on the money invested will 

er renee CP CNT. gc. fies s Sos eo ee e 


The Capewell Horse Nail Company 


Hartford, Conn., U. S. A. 
THE WORLD’S LEADING HORSE NAIL MANUFACTURERS 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by 


ere are man 


On a number of articles 


As consumers whose requirements are not 
earload lots from mills, these Bg oe are given for their convenience. 
base price only is given, it being impracticable to name every size. 


heavy to warrant Oy nee ee = with ag EE for shipment iz 















































































IRON AND STEEL— Russia, Planished, ihe METALS— 
Bar Iron and Soft Steel Bars— Genuine Russia, according to asso Tin— 
Refined iron: Per Ib. Per er Ib., b., 15@17 Ke DR GEE Giiciceavccssecees Per Ib., 35@36c 
1 to 1% in., round — square. ..2.05@2.10c Patent planished, W. Dewees Wood, 
1% to 4 in. x % to 1 in......... 2.05 @2.10c Per Ib. A, 10; B, 9c net Copper— 
1% to 4 in. x % to 5/16 in...... 2.25 @2.30c 
Burden’s H. B. . Bar Iron, base Bins ; Ce NE i a C5 ohne eae Per lb., 20% @21c 
2.95 @3.05¢ Galvanized Electrolytic ...........4+. Per b.,20 @20%c 
Burden’s Best bar iron, base price. .3. 44 £5 25c | Nos. 12 and 14.......-eeseeeees Per Ib. 3.65c | Casting ......... awe ws ho Per ib.,19 @19%c 
ct A RO ROG EE I rae 3.95 @4.00c OG, 22 GME BEsesc cecesvoccuere Per Ib. 4.05c 
a steel: og Fey Corea sreen sere esesseesses Sa ~ a 4 Speiter— 
4 to 3 in. round and eta; 05 @2.10c cee eeadead eats d baeebe weiss er lb. 4.40c 
1 to 6 in. x % to 1 in...........2.05@2,10c No. be ied ehieken ne Keon ceed Vite win Per Ib. 4.50c, | Western ...-.-.-eeeeeeees Per lb.,19 @20c 
1 to 6 in. x % and 5/16 Mascics> K 10@2.25c i Eb oe ps 9 AG kd 2 Rho eee a caee os Per Ib. 5.00c 
ae and 11/16 in Soe ae ee 1303. .20¢ No. 8 gauge, 36-in, wide, 10c. higher. Zinc— 
ands—1'% to 6 x 3/16 to No. 8...2.35@2.40c r 
PEG: DD OR COURS vido dec ce wttece’s Per Ib., 20c 
' Shapes Corrugated Roofing—Galvanized— No. 9 haae ‘joan ad Le eck Cet okawees Per Ib., 21c 
Beams and channels—3 to 15 in....2.10@2.15c gt rmrn corrugation, 10c per 100 Ib. over 
Angles: flat sheets Lead— 
3 in x % in. and larger......... 2.10@2.15c 
3 in . 7 in, and % in........ 2.55 @2.60c Corrugated Roofing—Palnted— Pamertee DAEs oes vewcccesns ooes Per y Page 5 
RDG. 00 BG MFG Miike. Sis receus 2.30@2.35c ey a corrugation. ES RE eT Ee ee eer Te Per | 6%e 
1% a 2% in. x 3[16 in. and thicker, NS Soe Per  ® apepperenres hs 
, 1% a/ 2.20@2 com No. -* pies ence ied 100 sa : Veeebees : a _ Solder— 
to in. x 6 in *e rrp eeeeee e a eeenpeeeaeee# er 8 Be eeneeeneeee . 
| 1a x ee Ct Rip ers 2.35 @2.40c " ithe t,t scaenselapataipae ENE oll 
+ Raat, © aces AA te 2.45 @2.50c Genuine Iron Sheets— Re eae 
% = % in RRL SS AS SoM Tea oh 3 70@3 75 Galvanized Prices of solder indicated by private brand 
% to 3/32 Mite eh ag: ia 2 eas Se 4.75@ 4 80c Nos. ae CE Biv icctiscicrcvicases Per Ib. 7.00¢ | vary according to composition. 
Pes ee ee Pt Mid See cee dees Gees cdhenbues Per Ib. 7.25c 
1 in. x 1 x % i ee NE BERENS 2H 2. 60@2. 65c No. oe eee ee ea aeereeeeeeseeeeeee eee Per Ib. 7 75c Antimony— 
14 in. x 1% x Gyié BM. cv cwices 2.45 @2.50c Ce oe acs eens peeoones Per Ib., 45@50c 
Tess ee” ¢ “eeaarttae 2.25 @2.30c Tin Plates— SEED. 52s docdawbasat enessax Per Ib., 42@45c 
1% to. 2% X 3/16 4m... es cess 2.35 @2.40c American Charcoal Plates. Other brands .......cccccccces Per Ib., 36@38c 
2: OR SOOT so nn vive c-teocnieneis 2.15 @2.25c¢ AAA charcoal: 
Merchant Steei— IC 14 x 20. eeeeeeeveeee eeeeeeeenee eee $6.50 Bism uth— 
Bessemer machinery..............-. 2.05 @2.10c IX 14 x 20..... ibn hewideswndens haw eae $4.50 @$4.75 
Tee calk, tire and sleigh shoe...... 2.10@3. eee char : Per Ib. ..seeeececrcererscecceces ; , 
Best cant steel, base price in small lots. 7c IC 14 x 20. eeeeeeeee eeeeeeeeee eeeee - $5.45 Al \ 
Tank Plates—Stee!l— IX 14 x 20 eeeeee eeeeveeeeeeee ee eee ee 7 6.55 - ; um ae, pa . 
% in and heavier........ . o. 1 aluminum (guaranteed over per cen 
ident ewer Per Be 240825 | American Coke Plater—Besumer rade a eae for ceiag Coma) 
Bens a's wears ve aide # ec Per Ib., 2.30@2.35c oe ee &S ££ eee rere, CMM cc cctatesweesser cequcwe< 55@ 
Sheets— IX 14 x a e*eeeet ee eeeeeeeeeeee ee ten 5.20 In 100 tb. lots eeeeeseeereeeev eae er ee eer Fee 60 @63c 
Blue Annealed. 
ie ES EG OT are: Per Ib., 2.25c American Terne Plates. Old Metais— 
| _ PIRES er SER pee aa a EN Benet Per Ib., » 2.30¢ IC 20 x 28 with an 8-lb. coating...... . + -$8.10 ’ . : 28 te 3 York: 
| EE NIN ly BO ARS ARR EE Per Ib., 2.35c | IX 20 x 28 with an 8-Ib. coating......... 10.19 | Dealers’ purchasing prices paid int ew per Ib 
Pl Ts cclcccinwcaete sieevedenss Per Ib., 2.45c Copper, heavy and crucible.........+..+. 
Box Annealed—Black. Brass and Copper Tubes, Rods and Wire Copper, heavy and wire.......+-.++ee++: 14.75 
ne pass, C. R. .G. Manufacturers have withdrawn all quotations Copper, light and bottoms........--+++-+- 13.00 
soft steel. cleaned because of unsettled prices of raw materials | Brass, heavy ..-.----+-seseeeserecereees 10.00 
a SO OW Gi. pcsecces Per Ib. 2.25...... —— | and will only name ese to actual buyers. Brees, . URE. ccc ce cccceccsccssescosvons 8.25 
RS Be” See Per Ib. 2.60...... 3.45¢ pr y Heavy machine composition........+..+-- 11.75 
BO Rios baa dic lbeawe ree @. 2.65... «i. 3.55¢ No. 1 yellow rod brass turnings......... 10.75 
MG MSGi sactincd wxosuee Per Ib. 2.70...... 3.65¢ Copper Sheets. No. 1 red brass or composition turnings. ..10,50 
OPP PSS aes yy 2 os See 3.75¢ Manufacturers have withdrawn all quotations | Lead, heavy .....----+<+ssererersrreers 3.50 
OO. EO. bke % 606 Boa Per Ib. 2.95......- because of unsettled prices of raw materials, Lead, Boos ce Cita dé ce botan sere eebees 3.25 
Be 6 sb ow paw eeos . ft ® &° Beis — and will only name prices to actual buyers. DiMe, ORTOD oc cc ve scewccccccesescccunces 8.00 
PAINTS, OILS AND COLORS 
Animal, Fish and Vegetable! Floated, Western ‘Brown Vandyke ........ 11 @14 Blue, Soluble .......... 1,15@1.25 
Olis— ton 19.00 20 .00 |French Ochre ........ .. 8 @10 (Blue, Ultramarine ...... 4 @22 
Linseed, Raw, Carload lots. 58¢@—| Off color .. on 12.50@14.00 Green, Chrome ......... 86 @45 Brown, _e ssseeees 
City, five-bbl. lots and over. ak ‘Chalk, English. . ys Scasteal Green, Paris ........ — 24 (Carmine, No. 40, bulk... 8. 8.75 
Out-cf-town, five-bbl. lots | _Brench........ nominal |Indian Red ........... 1g @ie. Geom, Cerome, © “5 
BS Re Se sp RT 58¢Q—| China Clay, Imported ‘Venetian Red .......... 8 10 (Green, Chrome, pure....23 
Boiled, 1¢ @ gal. advance on Raw @ ton 16.00@24.00 Sienna, Raw .......... 12 Metalite Paint, ton, 
Lard, Prime, , Winter acieiie #6 86@ Sl Semestie issues cs -. 8.00@ 9.00 Sienna, Burnt .......... 12 15 | Brown .....+seeeee> 18.00 
eM Wie Aa a5 as cas rhb Cobalt, Oxide ....8%  1.00@ 1.05) ‘Umber. gee aig RS 11 | Med .nccccceces «++ -14.00 
Re ek he bee eee wn - 54@56 wat ciwdewees<s bebe # 100 B® Umber, Burnt ........ sean 14 (Ochre, American, @ ton.1 
Cotton seed, Crude, f 0. b. eeeeeve eeeeeee .50 5 |Chrome Yellow eeeeeveeee 22 American, Golden, = 4 
Fey ae, @52—| Gildere§ ....cccccseces oes + - CO@ES | | Fo Golden, # :@ 
te arin Prime.7. —— .90 = Gilders ee eeceees -G5Q@T | aa Sdeecedactas oe 2 
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THE ONLY GENUINE 


HIGHEST GRADE 








NOTICE!! Lawn Mower 


To the Hardware Trade: 


Is there any legitimate 
reason why you should hesitate 
to sell your customers 


Philadelphia 
Lawn Mowers? 


A small, extra profit and indifferent 
result are not to be compared with 
a fair profit, best performance and a 
satisfied customer. 

A customer satisfied with the result of a purchase from your store, comes 
back and associates that feeling with everything else you sell. THE 
REVERSE is just as sure. 

YOU KNOW it is not necessary to apologize for selling a “Genuine 
Philadelphia.” ‘There is no reason to say “it’s just as good,” because it IS the 
best. Other makes require that endorsement. They are “just as good” as what? 
Why, the Genuine Philadelphia, of course. 

We buy raw materials in large quantities, at the lowest prices. We 
make only a reasonable manufacturer’s profit. Then HOW CAN anything be 
“just as good” if sold at less than the “raw” costs us? 

“Good will’ is your most valuable asset. Our products create and hold 
your customer’s “good will.” 

They include the ONLY two types of “All Steel” lawn mowers on the 
market, “Graham” all steel and Style “A” all steel. 

To meet all demands, we make a large variety of lawn mowers—all incor- 
porating the highest grade ma- 
terials and workmanship. 

ALL PHILADELPHIA 
knives (stationary and _ spiral) 
made pf VANADIUM CRUCI- 
BLE STEEL. Fewer parts, 
simplicity in construction. 


TWENTY-ONE styles hand and 
SIX styles Horse Mowers 


Can You Afford to 
Disregard These Facts 


‘*GRAHAM” 
All Steel 


Vanadium Crucible Steel Blades 








Send for Catalogue B; 


it contains useful information 


STYLE *A’’—All Steel 
Vanadium Crucible Steel Blades 


THE PHILADELPHIA LAWN MOWER CO. 


Makers of Highest Grade Mowers in the World 
3ist and Chestnut Streets, Philadelphia, Pennsylvania, U. S. A. 


; pyiLAad ELPA i‘. 
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Look-Ahead, Go-Ahead Dealers 


CARRY 


. ROYAL WASTE 


When you carry Royal Waste, the only wiping 
waste made which is guaranteed for quality, “tare” 
and weight, you “draw” on 


1—The name and quality of the only nationally 
advertised brand. 


2—The reputation of the largest waste house in 
America today. 


3—The most feasible, practical and best-known. 
system of standardizing waste. 


Is it any wonder that hardware dealers who 
carry Royal Waste have a prosperous, money-mak- 
ing waste corner in their stores? 


Write today to 


Write today for the Royal Sampling Catalogue No. 22 M 
showing 12 grades (6 white anes colored) of Cotton Royal anufacturing Co. 
Waste. Samples of wool waste sent on request. Remem- 
RAHWAY, N. J. 


ber—it’s guaranteed same quality, actual weight and 
ot over6% “tare.’’ 
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Sell Them 
by the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in. order and 
near at hand, preventing loss, etc. Try it. 


Forstner Bits are the only bits that are 
not: dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished.. They bore their way : Sets of 9, 11, 17 bits are fur- 
through hard, knotty, cross grained wood, t- | De eu vidas ot ae aoe. 
leaving a smooth hole and clean, polished = 
surface. 


Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U. S. A. 
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Present Situation on 
Galvanized Sheets 


As long as war-prices on spelter remain prohibitive we shall 
continue to keep out of the market on Galvanized Sheets, 
Roofing and Siding. 

We have no choice in the matter; it is simply impossible to 
secure a supply of spelter to enable us to manufacture Gal- 
vanized Sheets at a price which the users could afford to pay. 


Inland Painted ‘Sheets 
will solve the problem 
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Really, this condition of affairs is not as untortunate as 
many wholesale and retail merchants seem to think it is; for 
it is teaching the whole steel-using world the very valuable 
lesson that 
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Heavy Painted Sheets 
cost less and last longer 
than light galvanized 


aN 
‘ 


\ 
" 
a 


OD 
? 
Y 
YZ 
/ 
V4, i 
ry of 
ON 
wy 


\ 
y) 
ry 


\ 
x 
ye 


i 


Ne) 
Ways! 
peel 


- 
vf 
\ 
4) 
AXA 


Oe 

() 
is 
ss 
=> 


wee 
Mi 


; 
| 


Y(t 
ine 
MN 
WOU ee eo 
ty 
‘ 


iV 
KR 


fil 
\ 
XD 


aa 
a 
WN 
—_ 


This is especially true in the case of Steel Roofing and 
Siding; and there are many reasons why retail merchants 
should preach the gospel of the heavy painted sheet. Listen: 


1. Painted Sheets do not deteriorate in and purchase price, compared with buy- 
stock as galvanized Sheets do. When a_ 1g in small lots. ; 
galvanized Sheet loses its luster the buyer 3. You sell paint, of course. The wide- 
refuses to accept it, though it may be spread _ of painted Roofing and Siding 

will give you a fine outlet for metal paint 
every bit as good as when it was bright for repainting 
as a dollar. Painted Sheets have no luster 4. Rut——moet important of all—your 
to lose. customers will—if they repaint say every 

2. By selling heavy painted Roofing and two years—get a much longer life out of 
Siding, it requires but little over half the the 20 or 22 gauge painted Sheets than 
number of square feet to make a carload, they ever could have secured from the 
permitting even the smaller dealers to or- very best galvanized Sheets of 28, 29 or 
der in carlots at a great saving in freight 30 gauge. 
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Also get in touch with us on your requirements in 
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Blue-annealed Sheets 

One-pass, Cold-rolled, Box-annealed Sheets 
Pickled and Annealed Sheets 

Electrical Sheets. 

Deep Stamping and Drawing Sheets 
Patent Leveled and Resquared Sheets 
Stove Pipe Sheets of Uniform Color 
Roofing and Siding in All Forms 

Culvert Sheets 


INLAND STEEL COMPANY 


First National Bank a Chicago 
Works Indiana Harbor, Ind. and Chi Heights, Il 
Branch Offices- SLLOUIS-ST.PAUL- MILWAUIKEE- DENVER-DALLAS 
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What is This— 
Something Better in Wire Cloth? 


















































Yes! That is GALVANOID! 
The Best Galvanized Screen Cloth Made 


— 
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AMERICAN BRAND 


QUALITY — SERVICE 


SCREEN WIRE CLOTH 

















EK are supplying jobbers and 

dealers, who purchase Galvanoid 

Screen Wire Cloth, with model 
screen doors as shown on the opposite 
page. These doors are well suited for 
counter and window display and are a 
sSreat sales help for Screen Wire Cloth 
and Screen Doors. Have you yours ? 
If not, write us. 


Galvanoid is even more popular than 
ever before and the demand is increas- 
ing every year as is evidenced by our 
increased sales. It is multiple zinced 
after weaving and then covered with a 
coat of varnish which is baked on. If 
you are not handling Galvanoid, you are 
not handling the best. By the best we 
mean best quality and best profit to you. 


Send for prices, samples and booklet “‘Galvanoid 


Screen Wire Cloth: The Kind You Should Sell.”’ 


We make everything in Screen Wire Cloth, Bronze 
(Guaranteed 90% Copper), Painted, Bright Galvan- 
ized, Galvanoid Enameled and many special grades. 


AMERICAN WIRE FABRICS Co. 


CHICAGO, ILLINOIS 
FACTORIES: CLINTON, IOWA MT. WOLF, PA. NILES, MICH. 
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For Cold Weather Driving Sell 
The Clark Heaters 


and Clark Carbon 


linn 


Ds 








Every good customer you have who drives in winter and has not already bought a Clark 
Heater will want one. 

Just keep a few Clark Heaters on the counter where they can be easily seen and you'll 
be surprised to find how many you can quickly sell without any special effort. 


The great demand for Clark Heaters is due not only to extensive advertising but the 
fact that for 15 years they have given the greatest satisfaction. 


They are not only a luxury but a positive necessity for comfort during cold weather driving. 
You can sell one to the doctor, lawyer, merchant, liveryman—any one who owns an auto 
or carriage—the farmer who takes long drives into town will want one. It is surprising 
how many openings there are to sell Clark Heaters. 


Nearly half a million Clark Heaters now in use—every one with our guarantee behind it. 
We make them in 20 styles and sizes, retailing from 90c up. to $10.00 each, according 


to size and quality. 


Get Repeat Orders for Fuel 


The fuel used is the celebrated Clark Carbon Brick, with which we can supply you and 
which we guarantee will give your customers perfect satisfaction. 


Get ready early and be prepared with a supply of Heaters and Fuel for the strong 
demand when cold weather sets in. 


Send today for our new catalog—make up an assortment and get in an early order to 
your jobber. 


eee eee eee nnn 


Chicago Flexible Shaft Company 


606 La Salle Avenue, Chicago, Ill. 
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A MARVELOUS SELLER 














The Stewart Handy Worker 


The Complete Home Workshop 


It Comprises: 


A steel faced vise up to 4% inches. 

A steel pipe vise of marked superiority; takes pipe 
up to 1% inches. 

A strong and sturdy anvil. ; 

A cutting hardie. 

A corundum grinder, 5inches by 1 inch; 3 speeds. 

A two-speed drill press, taking any standard drill. 





A stable, practical combined tool, that sells to your customers 
for only $12.50, and which shows you a liberal profit 


Boxed for shipment, weighs 90 pounds From your jobber, or write for dealers’ prices 


CHICAGO FLEXIBLE SHAFT COMPANY 


NEW YORK BRANCH, 16 and 18 READE ST. 696 LA SALLE AVENUE,*CHICAGO 


Sal 
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Our Eaves Trough and Conductor Pipe, 
made in 12 ft. lengths, is easy to handle. 
Saves 20 per cent. in labor. 














MizcoR” SELF ,CAP ,ROLL ROOFING 


264g in. Wide—50 ft. Long 





IMTLCOR™ 
SERVICE 


We ship 
95% of all 
orders the 
same day 
they are 

received. 
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—MILW AUKEE CORRUGATING COMPANY 
BRANCH AT K ANSAS CITY, Mo. MILWAUKEE, WIS. 
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"METAL CEILINGS 
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The Punched Nail Hole Means a Better Job at Lower Cost 











ane REPRESSED 
CEILINGS : 
are Sanitary, — _— 
Durable and NAIL 

Artistic. HOLES 





Lf 


- Our designs are Y 
of the very latest 
and suitable for 
all kinds of 
buildings. 


SEND FOR COMPLETE METAL CEILING CATALOG 


MILWAUKEE ARTISTIC METAL CEILING Co— 
pean at KANSAS CITY, MO. MILWAUKEE. Wis. | 
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Made 
HUNT, HELM, 
100 Hunt St., 
ie 
THE CANNON BALL 
The name ‘Cannon Ball’ is standardized 
in the eyes of the American consumer as 
representing quality in the first degree. 
When you carry the Cannon Ball line, 
you do two things—insure yourself a steady 
The Old Reliable—Regular Cannon 
Ball Hangers and Track 
The most widely sold Barn Door Hanger in 
America. Special designed steel ball wheels 
running on steel roller bearings. Hanger com- 
pletely enclosed in a tubular track, which is 
furnished in three foot lengths, crated. Stock 
may be carried under the counter. 
Cover for Regular Cannon Ball 
Track 
Weatherproof shield that makes an extra pro- 
tection for Cannon Ball Track. 
Cannon Ball House Door Track 
No. 602 and Hanger 
This hanger has exclusive advantages not 
found in any other on the market. It is inde- 
structible, light running and can be adjusted 
quickly at any time at the door opening, using 
only a screw driver. 
Write for THE STAR LINE LIBRARY OF 
PROFITS— 
Send your name today for our ‘“‘Library q 
of Profits.’”’ It tells all about the Can- 
non Ball line and gives details of STAR 
GOODS. Write right now. 
No. 404 
HUNT, HELM, FERRIS & CO. | 
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FERRIS ¢c& CO. 


Harvard, IIl. 
to 4 E 


BEATS THEM ALL?” 


sale because of the big demand and prove 
yourself a money’s worth merchant who 
wants to give full value for the cash he 
takes in. 
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Covered Cannon Ball Door Track 


and Hangers 






This is regular Cannon Ball Track plus a cover 
which is riveted (not welded) on the Track. It 
supports the track as well as protects it, doing nei 
away with brackets. The only cover yet pro- —— 
vided for Door Track that really encloses the 
door at the top. All other Track Covers look 
cheap when compared with Cannon Ball. 


Weather-proof Cannon Ball Barn 
Door and Hangers 


In this construction the cover is identical with 
that used on Covered Cannon Ball. The Track 
itself is different, being our latest addition to 
the Cannon Ball line and bound to be a seller. 


The Cannon Ball Store Ladder 


Made on the famous Cannon Ball design. Easy 
running, never stick construction—self-adjust- 
ing and made to make good. Far above the 





ordinary store ladder both in operation and 
wear. 


these 


Catalogues 





No. 525 


100 Hunt Street, Harvard, Illinois 
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The New Blue Ribbon |} 
Poultry Fence 


The Best Poultry Fence Proposition Made 


Cheaper than netting, erected. Lasts four times as long. 
Goes up easily; neat and trim—a real poultry fence at 
the right price. Closest, most economical spacing 
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Blue Ribbon Poultry Fence has all the advan- 
tages of netting and many superior features, at 
a lower completed cost. Made from wire that is 
twice as heavy as netting wire, it will naturally 
last several times as long. 

This is a real fence in every sense of the word; 
stands tight and trim, without top or bottom 
boards; only half as many posts, turns all small 
animals, including the smallest chick. 

As to close spacing, there is no closer fence 
made—only one inch between six bottom strands. 
Stay wires are only four inches apart. Strand 


KEYSTONE STEEL & WIRE CO. 


Peoria, Illinois: 
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Send us your best proposition on Blue Ribbon Poultry Fence. 


and line wires are No. 17 in size, which is twice 
as big as the average netting wire. 


This is a strong jobbing proposition and we 
urge inquiries for special information, as it is not 
too early to begin preparation for a big poultry 
business for spring. 


Keystone Steel & Wire Company § 
SQUARE DEAL FENCE MAKERS 


Peoria, Ill. 
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Here's 


a Fence 


that helps fight the retailers 





anti-mail-order battles 








bat 


ime 


Watch your freight depot these days. See how much mail-order fence 
is coming to town. Figure out what your profits would be if you could 


get all this business. 


You can get it. “Economy” fence will do the trick. Make your regu- 


lar profits. Furnish a better fence. 


at the same time. 


Boost your regular fencing business 


There isn’t a reason under the sun why you cannot meet all fencing 
Are you 


competition. We furnish the fence and show you how to do it. 


interested ? 


The Big Catalog Houses 


Furnish a better 


The big, direct sellers are good adver- 
tisers. Their factories are humming the 
year ‘round. Know how they do it? 
Then listen: 


They advertise low priced fence. 
Every farm paper carries their ad. ‘26 
Inch Hog Fence 12'%c per rod” is the 
usual catch line. 


“A cheap fence,” you say. True—but 
it gets the farmers interested, just the 
same. Not less than six big fence fac- 
tories are kept busy the year ’round by 
featuring these low priced goods. 


his is business you ought to have. 
You can get it, too. You can beat them 
at their own game. 


Why ?-—Because you can meet or beat 
their prices and make your regular 


profit just the same. 


fence, too. Increase your regular fenc- 
ing and wire business at the same time. 


Keystone , 


Steel & Wire 
Co. 1) 


Peoria, Ill. 


Gentlemen: Send me full 
information about your 
anti-mail-order fence, with 


prices and sample: 











26 inch 


Hog Fence 


PER ROD 
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A Message to Jobbers 
Srom Ludlow~ Saylor 


™ HE House of Ludlow-Saylor has built a 
Business of tremendous magnitude on the 


os ey) bedrock of Service—plus Quality. 


In the midst of a busy season, when called upon to make rush 
shipments of Hardware Cloths, Window Screen Cloths or Hex 
Nettings, our immense plant and equipment together with 
central territorial location, give us a great advantage in being 
able to meet every demand. When your retailing clientele 
insist on the best, and nothing but the best, you can safely 
recommend Ludlow-Saylor products with the positive assurance 
that your recommendation will be fully lived up to by this 
Company. 











XK, 








We have long ago established this reputation, and you may 
rest assured that we will continue to uphold it. 


Ludlow-Saylor Wire Company 


ST. LOUIS, MO. 
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FAULTLESS CASTERS 


“THE BEST CASTER SELLERS IN THE WORLD” 








@ FAULTLESS STEEL WHEELS are 
the only ones having a re-enforced bush- 
ing. This, together with the double tread 
and thickness of metal, gives this wheel 
a most durable construction. The out- 
side shell being trimmed, leaves both 


sides of the wheel even and gives a most 





unique appearance. 


@ The IMPROVED NEW IDEA 
SOCKET is made of the best spring steel. 
The lower part of the socket is bent 
toward the stem, which allows the caster 
to be ejected freely, in case there are 
burs in the bed post. Two arms pro- 


jecting from the sides of the socket hold 





Full Size Cut 
. . + K-2-3 
the caster in line and allow the springs to 


retain the caster in the bed post. 





Full Size Cut 

C-5-6 @ The FAULTLESS HOSPITAL 
CASTER has a ball bearing raceway axle. 
The tire is a canvas-rubber composition 
which will outlast solid rubber five times. 
The fact that, with this caster, all the 
FAULTLESS features are maintained, 
namely, the interchangeable and pivot 
bearing features, makes this caster IDEAL 


for hospital use. 


@ These are all STANDARD CASTERS 
and have the FAULTLESS guarantee 
behind them. They are exclusively 


manufactured by 


The FaultlessCasterCo. 





Cross Section Evansville, Ind. Reduced Cut of F-17-11 
Faultless Steel Hospital Caster, with Sock- 
Wheel. ets for Wood and Iron Beds. 











INITIAL COST BALANCED WITH SATISFACTORY SERVICE, 
PROVES THE WISDOM OF BUYING GOOD—TO SELL BETTER 
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You 
Can Sell 
This 
Line 
Made to Meet 


the Demand of 
the Majority 





“North | ey, 


Vernon” 
Line 
Summer 
Furniture 


for 1916 with 50 
standard patterns 


+ ¢ ; 
THESE FOOT 
REST CHAINS 4 
INSURE EASY 
4 ‘ 
U 
‘ 
‘ 
‘ 
' 
/ 
' 
, 












{ FORMED SEAT} 


ASK US about the 
“AUTOMOTE” 
PORCH SWING 













shows the way for 
INCREASED 
PROFITS, in- 
creased sales and 


quick TURN- 


AMPLE SPACE BACK OF 
FOOT REST TO STEP IN 
AND OUT OF SWING 










Our output and > 


















OVERS. = oned storage increased 
07 

WRITE US “Ee __ 100% to meet the 

TO-DAY SETS THE SWING IN — FOOT REST DOES wa growing demand. 








Let’s Swing 
Together 














To-day’s Preparation 
Is To-morrow’s 
Success 


Send for our new 1916 
Catalog NOW 


50 New and improved 
patterns — porch and 
lawn swings and sum- 
mer furniture. 








We show you how to increase your 


sales. We co-operate with you in Che. —— 
7 “Dortnveeet NOW f 
your territory. DorthV° S) or spring 
iniaiats Oe delivery. 


North Vernon Lumber Co. 
NORTH VERNON : INDIANA 
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Look for the Sun-Red Selvage! 





This is the electro- 
plating machine which 
coats AluminA—gives 
it the ten-ply protec- 
tion from weather 
and rust—and affords 
double the life of or- 


dinary screen. 








Zincs No Protection 


Unless It Stays On 


What would be the use of painting a house if you turned right 
around and scraped off enough paint to expose the woodwork? What is 
the use of galvanizing screen wire before weaving when the after proc- 








ess of spooling and weaving scrapes it off? 


Reynolds Rust-Proof AluminA 


is electro-plated after weaving—aiter all the rubbing is over. 


The zinc thus put on stays on. 


It protects. 


That’s why AluminA is 


guaranteed to outlast any hot-dipped cloth—more than two to one. 


T’S cheaper to dip the wire once into 

molten zinc (which cannot be kept pure) 
and then weave it. But scrape go the bob- 
bin guides—scrape go the spooling guides— 
and scrape goes the loom reed in its travel 
to and fro, many times every minute. 


ND off comes zinc dust—see it for your- 

self somewhere else and contrast it with 
conditions in our factory, the only one that 
makes genuine AluminA. 


"| HINK a moment: A trade mark woven into 

the selvage of the cloth is positive proof of 
galvanizing before weaving—and of scraping 
during weaving. Our Sun-Red Selvage marks 
the new way—weaving first, then galvanizing. 





HE wonderful rust-resistance of Rey- 

nolds AluminA comes from layer upon 
layer of chemically pure zinc (electricity 
cannot deposit impurities) forming a 
smooth, uniform, elastic coat. 


OU paint your house. Mix your paint 
thick and it will soon flake off. Mix it 
thin—apply many coats—and the job may 
last as long as this 10-ply coat of AluminA. 


(COMPARE AluminA with other brands under 

the microscope. You won’t find a single tiny 
spot on AluminA that hasn’t its multiple layers 
of zinc, with a tough lacquer finish—no bare 
spots, no pits, no thick deposits to crack off when 
the wire is bent in aveaving. 


Send for Sample Folder 


REYNOLDS WIRE CO. 
Quality Cloth Since 1893 
88 River St 


DIXON, ILL 


Makers also of Noxide Bronze, Rey- 
nolds Rust-Proof Alumi-Namel and 
First Quality Dixon Black Painted. 





Reynolds AluminA is good cloth to handle. It 
satisfies the customer immensely and yields the 
dealer a bigger profit. The leading jobber in 
your territory carries AluminA. Write him— 
or us—for samples and full particulars. 
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MORE PROFIT FOR YOU 


The NULITE line of Lighting Devices is a 


money-maker for Dealers. 


MORE THAN 12,000 HARDWARE DEALERS ALL OVER 
THE WORLD HAVE TRIED OUR PROPOSITION AND 
HAVE MADE GOOD. OUR LAMPS ARE PRODUCED IN 
large quantities at a minimum cost and are sold exclusively 
through the hardware and merchandise trade at reasonable 
prices, which assures ready sales and good profits. 
Hardware Dealers in all parts of the world are making big 
profits on NULITE FAVORITE TABLE LAMPS. It is unques- 
tionably the best indoor Portable Lamp to be had and it sells in 
preference to any other lamp on the market on sight. Storm King Lantern—200 
The STORM KING LANTERN is in use in 45 countries besides the United States a 
eal and Sportsmen find it to be pay what they weed. ‘Aso ‘for contractors, proof. Capacity one 
quart—Operates 15 hours 


engineers, shows, fairs, streets, parks, docks, military encampments, light-buoys, 
ships, railroads, mines, farms, etc. on a filling. 


222 











Nulite Favorite No. 10 
Portable Table Lamp 
—with four color china 
shade — Automatically 
cleaned—Cannot clog. 


PRICES ARE RIGHT AND EVERY SALE MEANS A SATISFIED CUSTOMER 









Find a user of a 
Nulite Lamp or 
Lighting System 


Nulite Lighting 
Systems are re- 
liable, inexpensive 


and you will find 
a satisfied user of 
artificial light. Na- 
tional equipment is 
made only from the 
very best material 
by skilled work- 
men and is backed 











to install, simple in 
operation and will 
light the average 
Home, Store or 
Church brilliantly 
at about one-tenth 
the cost of Elec- 
tricity, Gas or 


Every church, hall, 
store and home in 
the small towns 
and rural districts 
needs a Nulite Sys- 
tem and will buy 
when they know 
its advantages. We 








b an iron-clad 

“ No. 11 Portable Wall Lamp Nulite System 4 cotyiene. make lamps and 
guarantee of satis- Tanks . t 

faction : systems suitable for 
ac . gallon sizes. 


every purpose. 
= 


No. 610 Outdoor 
System Lamp—500 
C. P. 





A NULITE SYS- 
TEM INSTALLED 
in your store will 
save its cost in a 
few months in re- 


More than a_ million ALL NULITE LAMPS 


Nulite Lamps have ARE EQUIPPED duced light bills, 
been sold throughout WITH AN AUTOMA- light your place 
the world and every- TIC CLEANING DE- to better advan- 


tage and make you 
independent of 
lighting monopo- 
lies. Detailed esti- 
mates will be sent 
forward promptly 
upon receipt of 
your request with 
the dimensions of 
the place you wish 
to light. 


VICE which cleans the 
gas tip from the inside 
and makes it IMPOS- 
SIBLE FOR IT TO 
CHOKE OR CLOG. 


one has given satisfac- 
tion and saved money 
for the users. Every 
Lamp and System is 
guaranteed to be just 
as represented. 








No. 605 System 
Lamp — 300 
C. P. 





No. 1 Semi-Indirect Sys- 


No. 604 System 
tem Lamp—400 C. P. 


Lamp—300 me ie 


CATALOG SHOWING COMPLETE LINE (500 styles) MAILED 
FREE ON REQUEST 


THE COMFORT MAKES IRONING A PLEASURE—Makes and burns its own 
gas. Costs only one-third to one-half cent per hour to operate. Two points, both 
ends are front ends. Operates 5 hours on one filling. No connecting wires or tubes. 
Operates anywhere, eliminates discomfort and the hot stove. Equipped with a f 
quick-lighting, self-cleaning generator. Adjustable to any heat desired. A SURE : 
WINNER FOR DEALERS EVERYWHERE. 








Sold by all the best Hardware Jobbers everywhere. Samples sent on 30 days free trial to any rated dealer. 


Manufactured Exclusively By 


THE NATIONAL STAMPING AND ELECTRIC WORKS 


416 S. Clinton Street CHICAGO, U. S. A. 
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UTENSILS THAT ARE 





PURE— HARD—THICK 


“VIKO” utensils are stamped—not cast or spun—trom sheet 
aluminum that is 99% pure. The metal itself is the purest 
to be had—there 1s none better. 





“VIKO” utensils are extremely hard and rigid. The house- 
wife expects these qualities—the wise dealer demands them. 


“VIKO” utensils shown on this page, illustrate the standards 
of excellence maintained by this company. Note the thick- 
ness of the metal shown in the fry pan below. ‘This cross sec- 
tion is an actual view of the pan’sawed apart—by measure- 
ment, almost % inch thick. All other ware in the “VIKO” 
line are just as thick, pure and hard as they ought to be. 


‘““VIKO”’ Aluminum Ware—the largest and most complete 
line of stamped ware in the World—is the equal of any 
line or combination of lines on the market today, quality 
of metal, workmanship, designs and variety considered. 


Make us prove the truth of this statement. Catalog and samples 
will do it. Shall we send them? 





ALUMINUM SALES & MANUFACTURING CO., Inc. 


Capitol Ave. at Walnut St. 483-5 Broadway 
INDIANAPOLIS, IND. NEW YORK CITY 
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The Oscillator 


Vacuum Washer 
is a Veritable Mint of Profits 


This is not mere talk. We can prove it. We proved it last 
year. We are going to prove it on a larger scale this year. 
Will you share in the dividends? 


The main part of our proposition is that you sell the 
Oscillator Vacuum Washer on 30 days’ free trial. We guar- 
antee it unconditionally for five years and promise to replace 
any parts found defective, without charge. 


We make Hand, Electric and Gasoline Power Machines. 
The fact that we guarantee them all on a satisfaction-or- 
money-back basis is sufficient proof that they do sell and 
satisfy. 


May we mail particulars? 


Kiel Mfg. Co., Albert Lea, Minn. 
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ANNOUNCEMENT 
EXTRAORDINARY! 


Now Ready! Something entirely new! Looks good—‘‘makes good”—sells on 
sight! Every woman wants one! No competition! Only Multi-Motor Washer 
on the market! Makes all other washing machines of the same relative value as 
the tallow-dip, the stage coach and the flint-lock musket are to the electric light, 
the limited express and repeating rifle. 


In short, Mr. Dealer, what has hitherto been considered impossible in washing 
machine manufacture has been achieved in the Maytag Multi-Motor Washer. 


The secret is in the light, powerful, compact little motor that is mounted right on 
the washer—burns gasoline, kerosene, gas or alcohol. Used wherever electric 
power is not available—and in many homes where electricity is also used. Guar- 


anteed for THREE YEARS’ CONTINUOUS SERVICE. 


The Maytag Multi-Motor Washer is breaking all sales records for us, so it 
must be selling fast for our dealers. , 


The price fits the moderate purse, but puts a generous profit in your pocket. ? 
Get some of this good business. Be the FIRST one to supply the demand ¢ 
in your town. ae 


Write for descriptive literature, prices, and our special proposition 7 ve 
to dealers. Don't put it off—write right now before you forget— / oe A 
before your competitor “beats you to it.’ Use the Coupon. ; vs 








Station ‘*A” Ka S8 
@ 


NEWTON, IOWA 
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700 | Send for the 
Arcade Arcade Index 


It lists, illustrates and fully 


* 
Special- describes /00 Arcade Specialties— 


Crystal Sanitary Coffee Mills, Mops, 
Spring Hinges, Pokers, Lifters and 








Toys especially suitable for sale in 


hardware stores. 


And last but not least, it gives 
much useful information concerning 
the Baltzly Stove Truck. 


The hardware dealer who has struggled 
and strained at a heavy, awkward, hard- 
to-move stove or refrigerator will have no 





difficulty in realizing the advantages of 
the Baltzly. It will prove an invaluable 
aid to your salesmen. With the Baltzly 
they can show the goods to the best advan- 
tage—out in the light where the customer 
can see exactly what he is getting, and 
can see it under the most favorable cond1- 
tions. And there’s many a chance to sell 
Baltzly Trucks to customers who have 
occasion to handle heavy goods them- 
selves. 


Send for the Arcade Index today. 











Arcade Mfg. Company | 
420 Arcade Avenue 
. Illinois 
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“The Line Without a Single Fault” 
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No. 168 


NEW, ORNAMENTAL SHAPE, SPRING STEEL BLADE 
A BIG SELLER 


Here is a carefully 
designed line of cake 
turners for your fall 
trade. 


New shapes, with 
spring steel blades, all 
fitted with black enam- 


25 sipncencaman aghisi 
165—Plain Shovel Back Blade 











eled handles. 
Two finishes, Pol- 
“.. 170—Plajn Blade ished only and Nick- 
Pg eled and polished— 













- every one a quality 
leader, the acme of 
171—Perforated Blade workmanship. 











Don't buy your fall stock of these 
goods without first asking us for 


L.10—Kitchen Kumfort : 
samples and prices. 


Trowel 


The big season for cake turners is 








ee > here, and you will want every sale 
eo Bee possible, so NOW IS THE TIME TO 
> 2S _ : a A cr , 


MITTS 1) 
2 iK 


saiyey Andrews Wire & lron Works 


L-11—Kitchen Kumfort ROCKFORD, ILL. 
Shovel Back Trowel 


154 Chambers Street NEW YORK CITY 
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Designed exclusively for the retail hardware trade. 


Designed by men who have devoted years to the business—they are 
distinctly in a class by themselves. 


Accredited throughout the world as the leading manufacturers of 
hardware store equipment, we wish to call attention to a contract we 
recently completed in an Eastern City in which correct and practical pro- 
vision was made for some 18,000 different items. 


We trust the hardware fraternity in its entirety thoroughly under- 
stand Warren Fixtures may be procured for stocks of small or medium 
proportion to stocks of the greatest magnitude. 


If Warren regular fixtures as described and illustrated in Warren 
| catalogues should not meet your individual requirements, we are of 
course in a position to design and manufacture Special Fixtures embody- 
ing any practical features to best suit your particular needs. 


The inflexible policy of this firm is and always has been to sell 
only that which will bear the most rigid inspection and stand the hardest 
usage. All of our lines, each separate and distinct from each other, bear 
these splendid characteristics. 


Catalogues Nos. 65 and 212 





J. D. Warren Mfg. Company, Chicago, Ill. 


Eastern Display Room, 253 Broadway, N. Y. 


THE LARGEST MANUFACTURERS OF HARDWARE STORE FIXTURES IN THE WORLD 
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No. 300 GREYHOUND 
A Masterpiece of the 
Saw Maker’s Art 
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No. 250 
HIGH SPEED 














ONE OF MANY _ 5%: 
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Send for New Catalogue and Trade Prices 


QUALITY 
OUR PRIDE 








PI NEM abe 


GEO. BISHOP § CO 


am OF FINE HAND MADE HAND SAWS 


LAWRENCEBURG, INDIANA. 
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Jack | 


My Story 


I am the Badger Jack. I am not the big- 
gest-selling jack in America yet. But I am 
going to be. 


That’s because I am the best jack in 
America today. And I'll tell you why. 


My designer made a great discovery— 
that 90 per cent of all car trouble is with 
tires. And tire-changing troubles are largely 
due to cheap, inferior jacks. 


Any jack is a good jack till tire trouble 
overtakes you. A jack is made to lift a car. 
If it doesn’t it’s a piece of junk. 


It’s the hardship in changing tires that 
causes grief. No longer need to tug and 
strain on the jack. No longer need for torn, 
bruised fingers and arms. 


I make car-lifting just a simple operation. 
I fit under the axle of any car that’s built. 


I am tough and strong, so I never break. 
I have to stand a test strength on a specially 
designed machine before I leave the shop. 
This test is three times that I'll ever have 


on the road. I am not a new comer, either. 
I have just kept quiet till I was dead sure 
I was right. 


I have brought comfort to hundreds of 
thousands of motorists since 1910. Last 
year alone, 200,000 car owners threw away 
their junk jacks and bought me. 


Now I’ve hung my shingle out. I am 
going to capture a national reputation for 
the Badger Jack Family. 


I am to have the largest advertising 
campaign back of me ever devoted to jacks. 


This is not to boast. I simply want 
every car owner, every dealer, every car 
manufacturer and every jobber in the coun- 
try to know that I, the Badger Jack, am 
going to make motoring a continual delight 
for everyone in America. 


Whoever you may be, you should have 
my startling book, “The Story of a Jack.” 


Write me today for prices and profits. 


Walker Manufacturing Company 


316 Wisconsin Street, 


Racine, Wis. 
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Auto Accessory— 
—Sold in Hardware 


Stores ! 


Every motorist needs a Shaler Portable Vulcanizer to 
carry in his Tool Kit and mend the small cuts in his own 
It’s the only piece of equipment that he has to buy 


tires. 
extra. 


We advertise Shaler Vulcanizers direct to the motorist. 
The picture opposite is a miniature reproduction of a page 
advertisement which recently appeared in the Saturday 
Evening Post. 

Your hardware store is the logical place for the motorist to buy Shalers because his garage 


doesn’t sell them for the same reason barbers don’t sell safety razors. 


Vulcanizers 





You can build up a big auto accessory business by featuring Shaler Vulcanizers. 


_. 
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LER Vulcanizers 


Spx 


Get This Book Free 
“Care and Repair of Tires® 








Motorists 


who come to you for this much needed accessory will buy all their auto supplies at your store. 
Thus you can increase your sales on all Auto accessories and build up quite a trade in that department. 


Tire trouble you know, is the one bane of motoring. 
that will rid him of this nuisance. 


perfect condition all the time. 


Increase Mileage—Save Repair Bills—Prevent Roadside Delay 


Shaler Vulcanizers mend all tube injuries permanently 
and with no more time or work than putting on a 


patch. 


They mend casing cuts too—preventing sand and 
water from rotting the fabric and causing blow-outs. 
Vulcanizing is an exceedingly simple process—with a 
Anyone can make a perfect repair the first 


Shaler. 


time they try. 


The Shaler line of Vulcanizers is complete and is the 


Every motorist is looking for something 
Shaler Vulcanizers enable every motorist to keep his tires ir 


“standard” vulcanizer used by the best garages and 
wisest motorists everywhere. We make the only com- 
plete line of vulcanizers—from Tube-Kit at $2.00—Ford 
Kit $2.75, Vul-Kit $3.50, Electric $12.50, to complete 
Garage Equipment. cture 

of vulcanizers in the world, and our complete line in- 
cludes vulcanizers of every type—Electric, Gasoline, 
Alcohol, and Steam for every requirement. 
New 1915 Catalog Mailed to Every Hardware Merchant. 


We are the largest manufacturers 


Complete 


HARDWARE DEALERS—WRITE!! 














Tube-Kit $2.00 
i ©6©356-- Does away with ¥ 
"| temporary patch- j{ 
4 es for repairiag 

tubes. Can be car- 
ried in the tool 
box for roadside 
repairs or can be 
used indoors. Is free 
from soot and smoke 
and the fuel cannot 
spilland flareup Handle ; 
bedetachablie Complete $? | 








Ford-Kit $2.75 
For Ford Tubes 
and Casings 
This model, de- 
Signed especially 
to fit Ford tires, 
makes every prac- 
ticable tube and 
casing repair. 
Safe,simple,clean 


—noex posed blaze 



























for our free book. It is of prac- 
tical information about automo- 
bile tires. It tells what to do for 
every kind of tire trouble—how 
to treble tire mileage—how to get 


the most service out of tires, and , 


how to vulcanize and repair tires 
at home. It explains Shaler Vul- 
canizers and describes each model. 
Free to hardware dealers. 


Jobbers’ Salesmen 
Notice! 


Write for our special premium plan 
to help you boost sales. 


Tell your trade about the big possi- 
bilities in handling Shaler Vulcanizers 
and get a trial order. Your house han- 
dles them or will get them if you take 
the orders. 








Handle always cool. Complete, $3.50. 









Absolutely safe. 
Burns gasoline or alcohol—ep | 
exclusive Shaler feature. You 
can’t overcure or undercure a repair. 













6 





C. A. Shaler Co., 1459 Fourth St., Waupun, Wis. 


The Largest Manufacturers of Vulcanizers in the World 


Canadian Distributors—John Millen & Son, Limited, Toronto, Winnipeg, Montreal, Vancouver 
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90% OF THE JOBBERS 


in the country handle WAUKEGAN-CYCLONE 


ORNAMENTAL WIRE FENCING 
FLOWER-BED BORDER, TRELLIS 
ORNAMENTAL AND FARM GATES 


WAUKEGAN-CYCLONE Fencing and Gates are built true to specifi- 
cations and descriptions contained in their catalog and literature. 


Every roll of WAUKEGAN-CYCLONE Fabric is built of full gauge, full 
weight, full height, deep crimped, uniformly spaced, No. 9 heavily galvan- 
ized wire pickets. We do not use No. 914 in place of No. 9 nor No. 1014 in 
place of No. 9 or No. 10 for lower pickets in any of our Fence Fabrics. 
We will mail free of charge, on request, a reliable wire gauge, pocket size, 
to every dealer and to every jobber’s salesman selling WAUKEGAN- 
CYCLONE Ornamental Wire Fencing. This wire gauge will gauge accu- 
rately both full and half-sizes of wire and is furnished for your own protec- 


tion. 

The name “CYCLONE” of “WAUKEGAN, ILLINOIS,” has always stood 
for full gauge No. 9 pickets in every foot of CYCLONE Fence. This con- 
fidence of the buying public in the product manufactured by the CYCLONE 
FENCE COMPANY of WAUKEGAN, ILLINOIS, is the result of years 
of honest manufacture. 

Write for Complete General Catalog, for our sure-profit prices and special 
dealer helps. 


CYCLONE FENCE CO., Waukegan, Ill. 
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Our Factory Is Devoted 
To The Manufacture 


of the right builders’ hardware and hard- | 
ware specialties for the hardware trade; | 
right in quality, right in price, right in the | 
way they are sold to the trade, right in the 
way they stay sold. We mean to stand | 
back of all our transactions until you are 
satisfied; until you have tested the goods 
in service and are convinced that you 
bought what you want and want what you 
bought. 

That is what we mean by “Allith- 
Prouty Guaranteed Goods.”’ 


ALLITH-PROUTY CO. 


Successor to Allith Manufacturing Co., Chicago, Ill. 
T. C. Prouty Co., Ltd., Albion, Mich. 


DANVILLE, ILLINOIS 


BRANCH OFFICES AND WAREHOUSES 
Chicago New York Philadelphia 


Boston San Francisco Los Angeles 
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Triplex Spring Hinges 














Selfridge Building 


London, England 

























we & a 
and Used 
Everywhere 


wv" 
ww 


. : . 
° ; . 
= oe > > ~o - 
- . . 4 . 
ws - ~~ - » . 
> 3 
a 
, 
¢ . % 





Chicago Triplex 


Spring Hinges are as 
relatively popular 


abroad as they are at 


WS ST ey ee eT es eT ee 
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"2 
toh 


home. 
They find their place in 


the specifications of leading 
architects everywhere in the 


two hemispheres. 


s 7 ‘ wk _ . € 
- = : Lidl 
Tindal, ai UH 
: : 7 | 


bushy! eucecyyeuw 
} 1, : ms . 


aca New wee U.S.A. | 
The doors in the Selfridge Building, London, England, 

as well as those of the famous Equitable Building, New 
York, U. S. A., swing on Chicago Triplex Spring Butt- 


Hinges. 
Just an instance of an international reputation. Write 
It contains much interesting infor- 


for Catalogue K-32. 


mation. Yours upon request. 
Se 
co) 


Chicago Spring Bult Company 








Je 
\e7 | CHICAGO NEW YORK 
Sr SEND FOR CATALOGUE K 32 
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Why Do the 
Upton Boys 


expect us to buy 


ae STERLING Gp 
™ AIR RIFLES? @ 


BECAUSE — They knew at West Point and 
through the long years of mili- Me at the many other 
tary work of General Emory o t,. military camps, and 
Upton, who as head of West then go home and 
Point and author of Upton’s follow their example 
Military Tactics, that boys and with a nickel plated 
young men must have proper air rifle, hence they 
equipment to work satisfac- built the STER- 
torily. No real American boy | LING “True Blue” 
can watch the wonderful drills AIR RIFLES. 








BECAUSE—They knew that “Dan” Beard, that 
famous Scout, author of American Boy’s Handy 
Book and the biggest authority on boy subjects in 
the country, has said: “The New Sterling Air Rifle 
has the most genuine appearance and the best 
action of any air rifle I know.” This means to you 
dealers that showing the STERLING “True Blue” 
AIR RIFLES to the boys means a sale. 


BECAUSE—For you dealers who for various rea- 
sons cannot sell rifles shooting shot or “BB” they 
have built the new STERLING “Junior” Pump 
Gun, an automatic repeater which shoots one-half 
inch wooden balls instead of air rifle shot. 


BECAUSE—They knew they could build up an 
organization that would give you service and appre- 
ciate your business. yet kee 
“Dan” Beard with Model G 





For these few stated “becauses” and many more unstated, they solicit your inquiries 
and orders on the “True Blue” STERLING AIR RIFLES and CORK SHOT GUNS 
—built to retail from ten cents to two dollars. 


MANUFACTURED BY THE 


Upton Machine Company $515 °5 5 2 
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AN OPPORTUNITY FOR | 
JOBBERS AND GOOD SALESMEN 
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The Schick All-Steel Fire-proof Baling Press is the easiest, surest, 
safest means of converting waste paper into profit and avoiding fire risk 
by eliminating dangerous piles of waste. It’s a machine that not only 
pays for itself but earns money for its owner. 











| | 
| 


The Schick is needed in every store, shop, office and factory through- 
out the country; also in all public buildings, schools, hotels, apartments, 
railway depots. etc. The selling field is unlimited because the Schick 1s 


A Money Maker 
for Both Buyer \ 


manscee Palle and Seller Pa LF: PR 


REG. U. &. PAT. OFF. : 

















Se 





The Schick is compact, requires very little space, 
is easy to operate, so simply and strongly con- 
structed that it does not get out of order and 
will last practically a lifetime. Made in five 
sizes and sells at prices that are right. 

We have a mighty interesting proposition for 
jobbers—and for salesmen outside of jobbing 
territory and in unassigned territory. Write 


today for full details. It will be well worth 
your while. 


Davenport Mfg. Co. 


Dept H. Davenport, Iowa 





























Look For The Label 
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YOUR : 
TRADE DEMANDS |} 
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It Guarantees the Quality 





oN. Rx> 










ee eee ee eae ae ee ae ee ee ee ee ee ee 
ee ee OO ee ee ee ee ee ee ee ee ee ee ee ee ee ee Oe l 









238 HARDWARE AGE October 21, 1915 





Here Is Our New 1916 Model Standard 


Power Washer 





—" 


STANDARD POWER WASHE 
Interchangeable disc and dolly. 
ct 


with swinging reversible wringer 


Get This New Feature 
Interchangeable Disc and Dolly 


Use either during the same washing, de- 
pending upon the kind of clothes to be 
washed. You can supply all the demands 
of your trade in a disc or peg type 
washer with this machine. 

White cedar tub, extra large size and 
thickness. Four - position reversible 
wringer, equipped with large reversible 
water-board. It is complete in every way 
and is strictly new. 

This is only one of our many hand, power 
and electric washers. 

Our line is the most complete one on the 
market. Every machine guaranteed. 
We want dealers and jobbers in terri- 
tory not already taken. 

Write us for full information and prices. 


Superior Machine Company 
BOX 345 
STERLING - - ILLINOIS 














Display One in 
your window 


Voss Bros. Mfg. Co. 


Davenport, Iowa 


Show these critical women customers of 
yours what the Voss Platform Washer looks 
like. Invite them into your store and make 
them see the conveniences and exclusive fea- 
tures this Washer offers. They will be quick 
to see and appreciate what it will do. 


By our system the washing travels 
straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without a lost 
motion or an extra step. 


Please remember that every machine is 
guaranteed against defective workmanship 
and material. If you want prices and infor- 
mation ask for them—but do it today. 














October 21, 1915 








HARDWARE AGE 


LALA AA 





AW) 
{MU 


AT TH 


ith 
HNN 


Wl 


TITITTT TETEETUEETTTNNTTNONETY 
ALLY HUET A THT 
PALARLURAARMD TLE TEE VLU EAL 


IHTTTTT 
tH (IM 


{If LOUATTAETUTTEM EVEL HI 
TAT 











Don’t Breed Flies 





Our Sink Strainer enameled all over is easily kept clean and free 


from odors. It has no grooves or crevices to catch the filth common 
to all sinks. It fits snugly in the corner and does not mar the sink 
enamel. Flies can't breed in Vollrath Sink Strainer. 


We recommend a trial for your summer trade—THEY SELL. 


THE VOLLRATH COMPANY 


New York SHEBOYGAN, WIS. Chicago 
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| Sows ie tien time 
to sell Stove Polish. 
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Black Silk will be called for. 


Is your stock sufficient to supply this demand ? 


“A Shine In . 





Black Silk Stove Polish Works, 


A 








Every Drop.” 
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Put up in 5 lb. cans for dealers’ 
use and in domestic packages to 
retail. Liquid and paste, one 
quality. 
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STERLING, ILL. U.S.A 





Buy through your jobber. 


Blar { i 
By fescX SILK StovE POLISH WORK> | [it 
AL ed 1883 BY LEWIS D.WIN™ | & 





Sterling, II. 
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No Speculation 





When You Handle “BISSELL’S” 


Our policy of standardized prices is 
as much an asset to merchants han- 
dling the line as is BISSELL mechan- 
ical superiority. 

We give you the best line in the 
world, a line now made complete by 
the recent introduction of BISSELL’S 
Vacuum Sweeper and Cleaner. We 
back it with BISSELL prestige and ad- 
vertise it in every national publication 
of importance, always stating the retail 
price. 


Thus no merchant selling BIS- 
SELL’S has to even consider the con- 
ditions existing in the general 
“vacuum” market, nor risk wiping out 
profits through the necessity of meet- 
ing recklessly cut prices. 

On every BISSELL sale made the 
margin of profit is established— 

—A reasonable, legitimate interest on the 
original sum invested whose volume is assured 


through the fame and popularity of the 
BISSELL name. 


Better Take Advantage of the Annual 
BISSELL’S Christmas Offer 


It contains some unusually attractive induce- 
ments which liberally reward your efforts in 
pushing the Bissell line. Get a copy of our 


Bissell Carpet Sweeper Co. 


Made in Canada, too. 


Largest Exclusive Mfrs. of Carpet 
Sweeping Devices in the World 


New York (25 Warren Street) 


Christmas Offer Announcement for full par- 
ticulars. 


Grand Rapids, Mich. 


Paris Agencies Everywhere ; 
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O Be ready for the next prospect—quote him 
BELLS on the spot from an adjacent Hardware Age 
Retall Cost | List B B 
and “‘close the sale.” | 
; An indestructible commodity in 9 sizes, made 
No. 103 in use ° 
of tough, heavy cardboard, linen paper fac- 
ing on both sides, and an unobtrusive brass edging that does the trick. 
10 per cent. discount on orders for 2 dozen cards—circular and sample on request. 
Hardware Age Book Dept. 7 “Nir yoxray Se" 
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**Gemco Insurance’ 
It’s A Good Policy 


To Use A Gemco Bumper i © 
And Protect the Front of Car 


The front of every car should 
be protected by a GEMCO 
BUMPER. It is the most eco- 
nomical and the safest protec- 
tion. At the same time a 
Gemco Bumper adds to the ap- 
pearance of the car. This in- 
surance costs only from $5.00 
to $14.00, depending upon the 
style of Bumper desired, and 
will last throughout the life of 
the car. 





Per. Feb 4.1913, 


Same 


With Universal Fittings 





*300.00 Wo 
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GEMCO offers the hardware 
dealer the most extensive line in 
the accessory field—staple and 
standard articles that are in de- 
mand the year round. Over two 
hundred different accessories. SEND 
FOR C4TALOGUE AT ONCE, 











2 
RED For 10.00 
PROTECT 


. »¥ THE ¢ 
\ EX a 
: PART OF Your CAR 
WITH A 


& 


The Original End Thrust 
Fits All Standard Cars 
No Holes to Drill—Simply 
Clamps to End of Frame]j 


The Universal and Clamp-On 
Bumpers fit all standard frames. 
Special Fittings are designed 
for cars with individual frames, 
as the Ford, Cadillac, Overland, 
Hudson, etc. The Bars are 
furnished in various styles, 
sizes and finishes with Fittings 
for EVERY REQUIRE- 
MENT. Attractive and Sub- 
stantial—they are the World’s 
Standard Bumpers. 
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With Clamp-on Fittings 
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2° ROUNDS 





1% CHANNEL === 
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The Skates They 





Cant Outgrow 


Conron Extension Ice Skates—we make both curved runner 


and hockey types—are adjustable to any length of shoe. 


The heel plate is stationary, while the sole plate slides along 
with the skate runner to any desired position, where it clamps 


rigidly in place by a bolt-and-nut adjustment. 


You need carry two sizes in stock only—ten-inch and 12- inch, 


for boys and men. 


Our runner blades are tougher, harder, more elastic and better 


tempered than any offered heretofore. 
Tell this to your jobber’s salesman the next time he calls. 


And meanwhile write for further particulars and selling data. 


The Conron-McNeal Company 





Kokomo, Indiana 
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PRICES To STIMULATE BUSINESS 


You Can Force Sales—You Can 

Have the Biggest Business in Your 

History—You Can Put One Over 
On Competition 


With Brenard’s Trade Extension Campaign you 
can get the people to spend their money freely— 
you can force your sales—you can have the big- 
gest business in your history—you can turn your 
long profit goods into cash quick—you can dispose 
of your odds and ends and slow sellers at full re- 
tail price—you can get a lot of ready cash quick. 

Our plan will give you a big lead over com- 
petition. 

It will force sales in an off season—it will force 
sales in dull seasons. 

It will collect your outstanding accounts. 

It will stop business from going out of town. 

It is cheaper to operate than using premium 
china, trading stamps, etc. 


What Hardware Merchants Say 
of Our Plan 


Brenard Mfg. Co., Iowa City, Iowa. 

Gentlemen: The results were very satisfactory 
from your plan. On the last day we took in 
something over $7,700.00 cash. Counting the 
last two days, we took in $9,236.35—$5,235.10 
on account and $4.001.25 cash sales. This is 
more than we expected to do. 

The whole plan came up to your guarantee, 
and we are satisfied. 

Very- truly, 
S. AMSLER & CoO. 


S. Amsler & Co. (Hardware) telegraphed D. 
W. Owen: ‘“‘Brenard plan is successful. Simply 
follow directions. Gives you advantage over 
competition. Leaves trade in good condition. 
Using our second one now.’’ 


Brenard Mfg. Co., Iowa City, Iowa. 

Gentlemen: I closed with your Trade Exten- 
sion Campaign a few days ago. I am writing 
to tell you that I am well pleased with the re- 
sults of the plan. 

It resulted in a big boom for my business. It 
cleaned up almost entirely my old book accounts 
and it disposed of goods that I had on hand for 
four years and it strengthened and widened my 
business in every way. 

Yours truly, 
A. L. JENN. 


Brenard Mfg. Co., Iowa City, Iowa. 

Gentlemen: We closed with your plan Satur- 
day night and it turned a great success. On 
the last day we sold over $4,000.00 worth of 
goods. Some of our sales were for spring de- 
livery, and the sales would not have been made 
if it was not for our using your plan. 

BURNQUIST HARDWARE CoO. 


It won’t cost you a cent, nor place you under any obli- 
gations to us to have us explain our Trade Extension Cam- 
paign in detail to you—just sign and mail the coupon. 

We grant exclusive use of our plan. Don’t let your 
competitor beat you to it. ACT. It costs you nothing to 
investigate it first. 


BRENARD MFG. CO. 


IOWA CITY - - IOWA 














The increasing use of power on farms and in 
small shops has stirred up a big demand for this 
Power Bench Grinder. Strong, heavy, substan- 
tially built, operated by any form of power, 
from below, above or side. Broad, long, dust- 
protected bearings, Dimo-Grit sharpening wheels. 


LUTHER TOOL 
GRINDERS BRING 
BRISK BUSINESS 


Luther Grinders sell easier and give better 
satisfaction than any other line of tool sharp- 
eners you can possibly handle. They suit 
farmers, mechanics and other tool users right 
down to the last detail—and they’re already so 
well known that you don’t have to spend time 
inspiring confidence in the name. 





Luther Grinders are 
the lightest - running 
and quickest-sharpen- 
ing ofall tool sharp- 
eners. They. have many 
exclusive patented fea- 
tures found in no other 
line. They deliver the 
service that makes 
friends for your store. 


With Luther Grind- 
ers in your store, you 
can give mail order 
competition the laugh. 
They sell steadily the 
year round and pay 
you a handsome profit 
on every sale. 





Write for catalog, | 
The Luther Hummer is 


prices and full infor- “pit Tike a high-grade lathe. 

: Shaft-drive like auto. rs) 

ee about oo prac- chains. "Long, ‘dust-proot 

r arings. erfec ubrica- 

tica ways by Ww ich we tion. All gearing enclosed. 

keep dealers stocks of Patented tool rests give each 

° tool exactly the right bevel. 

Luther Grinders mov- Diamond-hard Dimo-Grit 

. sharpening -wheels. A big 
ing. seller. 


Luther Grinder Mfg. Co. 


900 Point Street, Milwaukee, Wis. 


With this Disc Grinding attachment, any disc up to 24 inches 
in diameter can be sharpened easily. The dullest disc can 
be ground perfectly in a few minutes. Can be handled so that 
any part of disc can be ground as much or as little as is 
needed. You'll find this Dise Grinder a sales-getting feature. 
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THE “MARSHALLTOWN” 














The best Trowels ever made. They have merit 
points that no other Trowels Aave or claim to 
have. Brick Pointing and Plastering. 





WRITE FOR OUR NEW CATALOG 


MARSHALLTOWN TROWEL CO. 


ORIGINATORS 
Made in U. S. A. MARSHALLTOWN, IOWA 























“Grand Rapids All Steel” 
Sash Pulleys 


Why not reap the benefit of their 
reputation for quality and time-saving 
features by handling the “Grand 


No. 10 Ball Bearing ° 99 iS 
No. 110 Cone Bearing Rapids line? 





No other Sash Pulley is so widely known 
and used by the carpenters and window frame 
manufacturers. 

Made in a large variety of different styles. 
Any finish to match other hardware. Axle, 
cone or ball bearing. 

Your jobber can supply you. 

Write us for free samples and catalog. 


Grand Rapids Hardware Co. te 
No. 5 Ba earing 


520 Eleventh St. Grand Rapids, Mich. No. 105 Cone Bearing 
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Sticks on the “Wind-Shield with 
5 vacuum cups—Strongest wind 
cannot blow it off 

CLEAR VIEW 
Ahead in all snow and rain 
storms. It is the only one. 

A WINTER NECESSITY 
Removed or Attached in 
10 Seconds 
Rolled up and goes into sturdy 

fibre Tube I1 x 3 inches. 
List Price 
Clear $1.50 each; Amber, $2.00 
each 
ASK YOUR JOBBER FOR 
PRICES 


WRITE FOR DETAILS 
Peet) ~FREY MANUFACTURING CO. 


PF 1324 Michigan Boulevard, Chicago, IIl. 
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Dependable, 





IGNITION 


DRY CELL 





Machine made throughout. Made of the best ma- 
terial obtainable. The sockets in both the standard 
and Ford sets are turned from Bessemer steel and 


Long Lasting 
case hardened and are warranted not to break or 


spread. Has no equal for close work. | : EL ee y 
Sat > . 

THE FORD SET Contains: Candee batten | F | as h L 1g ht : 
1 Handle 7 inches in length. RES 
2 ata bo bits. ' B tt ° Ss 
1 Extension bar 7 inches in length. ” 
SIX SOCKETS to fit all nuts and bolt a erle 
heads on Ford car, including the cylinder 


head. 
Price in leather case, $3.00. 


Send for our illustrated 
catalogues and price lists. 






American Carbon and 
Battery Company 
East St. Louis, Ill. 


mur sahil ee 
heey = 7 
— af sop . : 
r “| t 736 oy! 
} >, Dicn. | 2 
j ite s* iah | - 
| | 19 
Vy y AME @ PN A 538 
4% Sapyn ca {9 CI , 
AO ar MLTVL 
FLUSHLIG GHT BAT TERY 


WRITE FOR DISCOUNTS Fl a sh eat 


si WILL B. LANE B 
orth Dearborn St. CHICAGO, ILL. > 
atteries 





STANDARD SET Contains: 
1 Handle 7 inches in length. 
2 Screw-driver bits. 
7 Sockets to fit semi-finished Hex. nuts 
as follows: 
U. S. Standards from % in. to % in. 
A. L. A. M. Standards from 5/16 in. to 
11/16 in. 
Cap screw heads from 5/16 in. to % in. anc 


Price in leather case, $2.50. 





















The Finishing Touch to a Beautiful Car in One of Our 


Whirlwind Radiator Cap Emblems 


Our Whirlwind Radiator Cap Novelties are made of cast aluminum, practically inde- 
structible, and guaranteed to be perfect in mechanism, turning both arms and body at the 
slightest velocity of wind. They can be attached to any automobile radiator cap in a second. 
They are hand enameled in the proper colors, with gold buttons, stars and buckle. 

These Novelties Are Both New—They Fit Any Car—And Are Fit For Any Car. 

We have made a very low price on the radiator emblems, so as to permit them being 
sold to the car owner at a most moderate figure, insuring a quick quantity sale, and at the 
same time a handsome margin of profit both for the jobber and retailer. 

Full information immediately upon request. 


WELCH NOVELTY COMPANY 


Height 6 In. “Originators of the.Whirlwind Traffic Officer.” Height 6 In. 


Weight 4 Oz. 4540 W. Papin Street ST. LOUIS, MO. Weight 13 Oz. 
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on your fixtures and goods, as well 
appearance of your store up to date. 





MILBRADT MEG. COMPANY :: 2410 





MILBRADT 
LADDERS 


will pay for themselves in a short time by enabling 
you to wait on more trade, save the wear and tear 


Write for catalogue showing a large number of 
styles suitable for all kinds of shelving. 


as bring the 





N. 10th St., St. Louis, Mo. 














Sure-Shut Hose HO 


Mender 


A “LIVE WIRE”  proposition— 

show it when you sell a length 
of garden hose—you’ll sell it every 
time. Can be applied with the 
hands alone in less than a minute; 
no tools required. Makes an ab- 
solutely tight connection. Fits any 
make of hose. Repairs leaks per- 
manently. Detachable. 














Sure-Shut Screw Clamps 


NEXPENSIVE tools that no me- 

chanic can afford to be without. 
Made of pressed steel, light and 
strong. Three sizes, 1”, 1%”, 2” 
Take the place of the old malleable 
or cast iron clamps. 
Ask for details on 


caps, mouse traps, fly 


egg beaters, hump key- 
ring hook, savings an 


Horseradis 


rants, Bakeri 





It sells at 














logue. 


Fort Dearborn Mfg. Co. 


931 First National Bank Bldg., Chicago 717 & 719 

























claities® "milk" bottle POTATO GRATER 


traps, window locks, Will Grate Perfectly, Easily 


Cheese, Bread, Crackers, Turnips 
and Vegetables of all kinds. 

This Grater is being sold to Hotels, 
Meat Markets, Lunch Stands, Restau- 


vate Families, 
within reach of all. 


We manufacture seven other sizes. 
If interested, write for prices and cata- 


TWO GOOD SELLERS 
SCHROETER’S No. 720 


ME’ NUT CRACKER 


With the WORM-DRIVE 
“A LITTLE GIANT FOR STRENGTH” 


Cracks nuts without crushing the kernel. 
Requires no a gang nog adjustment. 
Cracks small or large nuts. 

Durable and compact. 

Movement of jaws is obtained by 

downward pressure of lever, oper 

ating the worm. 

PECANS can be cracked so 

that the kernel can be ex- 

tracted whole or in halves. 

Jaws are cupped to hold nut 

in position. 

3 A child can nonaete the 
““Home” Nut Cracker 
with ease. Is made of 
the best grade of Mal- 
leable Iron. Finished 
smooth in Satin 

White Nickel. 

Height over all not in- 

cluding lever, 6 ins. 

Total weight of Nut 

== \Cracker, including 

=} cardboard box,1 % Ibs. 


SCHROETER’S No. 100 





d Satisfactorily 
h, Cocoanuts, Potatoes, 


ies, Confectioneries and Pri- 


a REASONABLE PRICE 








Manufacturers and Patentees 


STERLING . J ILLINOIS SCHROETER BROS. HDW. CO. 


MFG. DEPT. 
Washington Ave. St. Louis, Mo., U. S.A. 











Acme Flexible Steel Door Mats 


inal 
ast th, 


= i 
SANITARY mh 
DURABLE HI 
Hi 
<AcmE> — Uh 
| FLEXIBLE 
REVERSIBLE 





Write for information and prices. 


“ALL GALVANIZED STEEL”’ 


es cn a dvacsne seh she ham York City 

ACME STEEL GOODS COMPANY Sue cc. ; <a. nsscctce ce lcsakeeueas a 

i Se ee ee deeneee ee ne San Francisco, Cal. 

2840 ARCHER AVENUE CHICAGO ee 8  f. ae Pere errr Los Angeles 
J. E. Beauchamp, Canadian Representative, Montreal 
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Barden’s ‘Jiffy Storm 
Window Hanger 


A strictly high-grade hanger. Made of steel and finished 
in the best rust-proof finish known. Made in both Flush 
and New England Type. Packed one set in a carton. 








If your Jobber cannot supply you, write us direct. 


Rock City Mfg. Co., Wabash, Ind 























“DAISY”’ 


EASY-ON 


Hanger 


and 


Fastener 


FOR 


Storm Sash 
and Window 


Screens 








One of These Display 
Boards Will Wonderfully 


Stimulate Your Business! 





{Pat. May 5, 1914 


Illustration shows the No. 1 Set. All parts 





Write for our proposition and also are made of cold rolled Steel Electro. al- 

for our latest catalog describing vanized; packed complete with screws. The 

simplest fastener on the market. Easiest to 

KLEIN TOOLS put on. Fastener attached to blind stop serves 

Mailed on Request for both Storm Sash and Screen. Packed in 

F ‘ boxes of 50 and 100 sets. Send for free 

Mathias Klein & Sons sample and price list, 

Manufacturers Manufactured and Sold by 


CANAL STATION 21 CHICAGO G. A. BUTTER 


Sales Representatives—Domestic and Canada 


SURPLESS DUNN & CO., New York 603 Mitchell Street Milwaukee, Wisconsin 


























“KATZ” 
screen Door Hinges 


Made of Wrought Steel or Brass, 
equipped with Springs concealed in 
a steel tubing Axle. Will not break 
if hammered. They combine 


STRENGTH and BEAUTY 


Write for Catalogue No. 19 





No. 300 


Spring Adjustable LAWSON MFG. CO. 
215W.Huron St., CHICAGO, ILL. 
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Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a_ bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 











Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and _ adapta- 
bility. 











HAYES PUMP & PLANTER CoO. 


GALVA ,ILL. 

















CARB O Starts a Boom 


for the American Hardware Trade 
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Improvement <a Profits 
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— BULL PROOF 
Electrocution Proof 

Proof Against Customers’ ‘‘Kicks’’ 
You Can Make This Service Test With a Real Bull 


(ARBO Systems 


Rigid Terminals Spring Supports 
For Field Fencing 


Unit Supports for Yard Fencing, 
CARBO System Paddock, Poultry, Residence 
Wonderfully Simple—Simply Wonderful 
ood, Concrete and Steel Posts Are Failures 
More than 12,000 Successful Carbo Products Dealers 


Erect a Demonstration System and Help Your City 
become a “Carbo Town.” 


These Systems sold only through dealers. Write for ex- 
clusive proposition and Catalog you are interested in, 
TODAY, and add yourself to our 12,000 successful dealers. 


Catalog A—Field Fence Supports 
Catalog B—Yard Fence Supports 
Catalog C—Poles and Lamp Posts 
CARBO STEEL POST CO. 
226 Rand McNally Bldg. CHICAGO 


Mfrs. Patent Steel Fence Supporting Systems. 
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Absolute 
Protection 


No matter how severe the 
weather, no matter how long or 
how heavy the snow may lie on 
the roof—if it’s nailed down with 
Filshie Lead Headed Nails it’s 
water-proof, weather-proof, and 
corrosion-proof. The Lead Head 
thoroughly protects the hole made 
in the iron and prevents any 
moisture coming in contact with 
the place where the iron usually 
rusts out—at the hole where it 
is nailed or fastened. 

May we supply further particu- 
lars? 


ALEXANDER FILSHIE 
5606 State Street | CHICAGO 
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More Business FOR YOU- 


More Profit 


Do you realize that nearly every new or remodeled 
home has one or more Fireplaces? You are the one 
that should supply the Dome Dampers, Ash Trap Doors, 
Cleanout Doors, Chimney Thimbles, Fire Baskets, And- 
irons, Fire Sets, Screens, Gas Logs, etc., for these homes. 


Our line of Fireplace Fixtures will en- 
able you to get this business and make 
a good profit on it. Ask for our cata- 
logue No. 1§25. All articles shown in 
it are in vogue. 


Other Goods We Make 
























Stove Pipe Registers. House Numbers. 
Waffle Irons. Mop Sticks. 
eHarness Hooks. Sink Brackets. 
Steak Hammers. Saw Vises. 
Stove Pipe Dampers. Chest Handles. 
Damper Clips. Latches. 
Cover Lifters. Samson Wind Mills, 
Pokers. Feed Mills. 
Foot Scrapers. Ensilage Cutters. 
Quilt Frame Clamps. Alfalfa Cutters. 
lamp Brackets. Gasoline Engines. 
Flower Pot Brackets. 7 
7 
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Lowest-Priced Efficient 


Electric Operated Washing 
Machine Made 


Heats the water, 
Boils and washes 
the clothes — 16 
shirts or equivalent 
in 10 minutes. 


20-Gallon Copper Boiler, 
Gas Heat, Robbins 
Myers 1/5 H.P. Motor. 


Washes by the Vacuum- 
Suction principle, with 
the added advantage of 
using boiling water. A 
seething whirlpool of 
boiling suds, steam and 
air forced through and 
through the clothes. 











The “Almetal” is also 
made with hand-motor or 
crank operated, lever 
operated, and for con- 
necting to gasoline en- 
gines. Gas, coal, wood 
or gasoline heat. 





Write at once for special 
discounts to the jobber 
and dealer. 


Light the gas and the water 
is heated, turn the switch 
and the clothes are washed. 

MADE ONLY BY 


THE ALMETAL MFG. COMPANY 
ST. LOUIS, MO. 


My Whiprack 
Sells Whips 











It holds from % to 1% gross of whips and dis- 

— them so prominently that customers can’t help 

ng them, It’s made right—holds the whips by 

the pointe and keeps them perfectly straight—just 

as they come from the factory. The whips can’t fall 

out—they are te — before people’s eyes. 
‘‘Seeing is buying!’ 


Best tthe... Revolving 
WHIPRACK and DISPLAY STAND 


has proven time and again that ‘‘whips so well dis- 
played are half sold.’’ It also has a revolving shelf 
for displaying oils, grease, soap, dressings, powders, 
liniments, gall cure, combs, brushes, ete. It is 
enameled black and ‘attractively painted with Gilt 
Trimmings. Made entirely of steel and iron, bolted 
and clamped together. Will never wear out. 
Adjustable from 8 ft. to 9 ft. 10 ins, high. 
Weight, boxed, 145 lbs. Write us for Cata- 
logue D 


"Sold by Jobbers everywhere. 
JOHN H. BEST 
Galva, Illinois, U. S. A. 











“Cataract Auto-Vehicle Washer 


Washes any car or vehicle—no matter how large or muddy—dquicker, 
cleaner and easier than any other way. Don’t be old-fashioned— 
throw away your old rags and sponges—use the Cataract—it ste 
outlast five sponges. 

are renewable — the nents 
will last a_ lifetime. The . 
running water keeps it clean 
so it CAN’T ae = 
STREAK VARNIS 

all of nickeled brasa y= can't t 
rust—attaches to your gard 
hose. It’s a handsome little 


without one. No. 1 Stop 
Cock Handle and Mop 
No. 2 Plain Handle and 
rh AN Mop, $1.50. Nos. 3 and 4 handles connect 
VAM ill) or disconnect from each other, so mop por- 
Peal it ual tion can be held in the hand same as a 
sponge. No, 3 Handle and Mop, 
1. No. 3 Handle, Mop and No. 
4 Handle, — Extra Mops, 50 cents each. Saves 
cost in time alon 


CATARACT AUTO-VEHICLE WASHER CO. 
EAST BELMONT AVE., TOPEKA, KANS. ° 





























Imperial 
Auto Folding Steel Chair 
No. 130 


The frame is made of the best crucible 
spring steel and finished in rich black 
enamel. The seat and back rest is up- 
holstered in black water- 
proof leather upon five ply 
veneer. 

Folds compactly when not 
in use. The best and most 
a seat on the mar- 

et 


Adult size seat 18 in. high 
—Child size seat 13 in. high. 


Manufactured by 


Imperial 
Bit & Snap Company 


Racine, Wis. 











THE OLD RELIABLE 


POLSONS PATCHES 


WON’T PINCH! 


POLSON’S PATCHES WILL 
OUTLAST THE TIRE ITSELF 


Severe tests prove them the strongest patches 


made. Polson’s Blow-out patches can’t slip—once 
on they forever “‘stay put.’” The rubber ends pre- RUBBER 
vent pinching. Demand Polson’s Reliners, ENDS. 


Blow-out Patches, Tire Boots and Tube 

Patches. They cost no more than others. 
If your dealer can’t supply you, write us. 
Catalogue sent free. 


POLSON RUBBER CO. 


Manufacturers 


331 Southwest Blvd. Kansas City, U.S. A. 














We will be de- 

lighted to mail 

you our — 
O 


MAJESTIC 
Coal Chutes 


and quote you our 
best dealers propo- 
sition. 

Write us to-day. 


THE MAJESTIC C CO. 
Huntington, Ind. Kansas City, Mo. 
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De Kalb Business Wagons 


We build business wagons for every class of trade, and 
guarantee each one to be exactly as represented. 
Ask for free catalog with full details. 


De Kalb Wagon Co., 103 Garden St., De Kalb, III, 
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BREAK Orr POINTS 


SN eat SEPRIS. yl 
Mee AU 1 is Bx 
} FRED JSTULP. 








MUSKMEGO 








Stulp Hose ané 4 Pipe Menders 


For hose leaks, pipe leaks, hose kinks and fastening 
couplings to hose. Adjustable to variation in hose. No 
hose cut or wasted; all conditions taken care of; hose 
and pipe take same size. 

Four sizes: 1," 54”, %”, 1”. 

% gross in box. 

Sold by Jobbers, or will be shipped from factory in less 
gross, $4.86; in gross lots, $4.50 per gross, express or 
post charges allowed. Terms 30 days. 


Manufactured by 


FRED J. STULP, Muskegon, Mich. 



















Gilmore’s Polish Mop 


‘‘The Mop with Fingers”’ 





The extended “fingers” ‘ “ 
reach every nook and cor- cual 
ner. The Improved Self- oo he 
Adjusting Handle permits 
a free movement of the 
mop at any angle. The 
mop slips on the “fingers” 
and fastens to frame bya 
snap button—like a glove. 
Three sizes, .50, .75 and 
$1.00. 


GILMORE MBG. CO.,.2°siieie"* 





















Why not relieve 
yourself of that 
bother and ex- 
pense you have by 
loaning Stretch- 
ers? Put in a few 


DILLON COM- 
BINATION 
HOIST AND 
FENCE 
STRETCHERS, 


and turn expense 
into profit. Every 


_ Pulls 80 Rods, light, 
A With One Hitec 


Five times more than any other 
® stretcher will pull. Saves work. 
Saves three-fourths of your time, 
too. Made of malleable iron and 
. steel. Hardwood clamp, 8% feet 
heavy chain. Every part guar- 
anteed. One man can carry 
y and operate. 


> The Dillion Hoist 
and Fence Stretcher 


comes in handy to pull stumps, pull farmer will buy 

pipes out of We dy buildings, one when he finds 

set machinery, skin beef, etc 

Hoist anything, pull anything, stretch Atl png oon 

—~ (sae Weighs 40 Ibs. Lifts or pulls a 

f 5000 Ib Don’t buy till you’ve seen the every day in the 

ff Dillon. "Satisfaction or money back. If your year for many 
dealer hasn’t it write to-day for circular A. purposes — your 


if NortHwestern Bare Wire Co., Sterume, iit. Jobber has them. 


























NORCROSS Cultivator-hoes | 


“Superior to Imitations’’ 





LUTHER BUR- 
BANK pronounces 
the Norcross 4 
wonderful imple- 
ment, using a dozen 
or more of them 
on his own estate, 
and says— 


“‘They are the best 
of their kind.” 





The Modern Implement for Garden one Flowers. A size for 
every purpose. The price in reach o 
Quality—the very best. Special Pat’d ’ features. Investigate 


ee Quality’ before you buy. Get our Cultivator 


C. S. NORCROSS & SONS, Mfrs. 
BUSHNELL, ILL. - - U.S.A. 






























Minimum Cost— 


Sums up the facts concerning Bur-Nor 
All Steel Hatchets. You get 50% more 
strength and service for less money than 
It will pay 










you can with any other line. 





you to get our prices. 


BURGESS- NORTON MFG. CO. 


GENEVA - - ILLINOIS 































The ‘**‘KAALOT’”’ Never-Wear 


File Handle—Chisel Handle and 
Mallets 


Guaranteed the Best 


A Never-Wear 
HANDLE and MALLET 


Guaranteed Against All Defects 





—=— — oes —— = y 
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A very low price on a high-grade 
line with a good profit to Dealers 
and Jobbers. Samples and dis- 
counts on request. 


THE “KAALOT” MFG. CO. 


3932 Kedzie Ave., Chicago Chen of Poon 





Only 10c. 
Retail 














Skilled Workmen 







find The Perfection 
Grinder a valuable aid 
in keeping their tools in 
the best of condition. 
Fitted with our combi- 
nation tool rest and 
chisel holder, the ‘‘Per- 
fection’’ is capable of a 
wide range of work. 
Wheels are made of 
corundum or carborun- 
dum—as desired, and in 
various’ sizes. If in- 
terested in selling a 
strong and _ serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West Erie St. Chicago, U.S.A. 








GOOD PROFIT 
IN FENCE POSTS 


There is a big demand for a cheap and 
durable fence post. Thousands of tons of 
good, overhauled pipe and boiler tubes 
that go to waste annually could be profit- 
ably made into fence posts for farm and 
railroad fencing. 


The Tiger 
Grip Clamp 


securely ‘Ip any kind of wire fence on 
a — post. They will not slip or 
get loos 
Sescetptive circular and sample on re- 
quest. 


CARSWELL MFG. CO. 
1808 N. 3rd St., St. Joseph, Mo. 
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@, DIETZGEN STEEL TAPES 


“THs line foryo4 Because of Better Profits—Satisfaction— Repeat Sales 


SIMPLIFIED READING EUGENE DIETZGEN CO. BLACK FINISH 


MANUFACTURERS 
Chicago New York San Francisco New Orleans Toronto Pittsburgh Philadelphia 
WRITE FOR CATALOGUE ‘‘A’”’ 























American Steel & Wire Co. 


& <1. | —————— MANUFACTURERS OF 
aN gine Wy Woven Wire Fence, 
= = 5 Bea Gates Steel Fence Posts 
and Poultry Netting 


Awarded the Grand Prize at the Panama- 
Pacific Exposition. 





CHICAGO WORCESTER CLEVELAND 


Made by _— UNION HORSE NAIL CO. NEW YORK DENVER PITTSBURGH 
1506-1522 W. 22d S CHICAGO, ILL. 























oa} Pon Claim. Record Auto : metic Memtcens 


Complete THE, QUALITY WASHER 


AS NO EQUAL 
34 0 Emodles tbe wef desirable 
one FEATURE, including our new 
Reversible - Swinging Wringer 
with Quick Safety Release. 
. ’ Highest Class, Medium Price. 
A biz time Best Materials and Workman- 
. ship, mple, Convenient, - 
Saver in keep- ficient, Strong, Versatile, 
ing track of Durable, Perfect in Operation 
claims. Carries ae _ Splendid Finish. 
all the informa- SIX DIFFERENT MODELS. 
tion in easily A Washer tor EVERY Fam- 
y need. ’s a usiness 
accessible form. Builder for YOU, Mr. Dealer, 
Send for our Good Book No. 


IRVING-PITT MANUFACTURING CO. through the TRADE. ers 
a ae KANSAS CITY, MO. Automatic Electric Washer Co., Inc., nies lowa, U. S. A. 


: mobile, Hand Horn SCOMSOIL-CMGOR 
BICYCLE | pilile, Hand ce 
Step Ladders ee 


Profit- making discounts 
° and ‘‘dealers helps’’ for 
are made in the trade. Sail 
American Electric Co. 
many styles State and 64th Sts, Chicago 


and to fit a A 


all kinds of : : : 
wwe | WAGNER 


Send for catalog giving full STUDDING SOCKETS 


scripti n t 
de ip ton and ” ices. Easiest, simplest, best way to anchor 
—— studding to cement — Approved 


THE BICYCLE STEP oy a 7 a. a , 

eral pro e for complete ca of Door 
LADDER COMP ANY Hangers, Sleds, Wagons and Hardware Specialties. 
62 W. Randolph St., Chicago, Ill. WAGNER MFG. CO., Dept. D., Cedar Falls, Iowa 















































Rock Island Autovises 


Number 241 vise is swivel, weighig 80 Ilb., and is adapted for 
automobile and heavy repair work. No. 231 vise is same in design 
but is stationary, weluhine 32 Ib., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 
pipe jaws and anvil. 


ROCK ISLAND MFG. CO. Rock Island, Il. 


7 , SEND FOR NEW CATALOG OF LARGEST AND MOST 231— AU TOVISE 
241—AUTOVISE COMPLETE LINE OF VISES MANUFACTURED 
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MACHINE 
SCREWS 


PEPPER PPP E DD ED) Ree ak 


WOOD SCREWS cy STOVE BOLTS 
TIRE BOLTS f Yi 3 RIVETS BURRS 


Largest Stock and Greatest Assortment 


American Screw Co. 
PROVIDENCE, R. I. 
Western Depot: 69 East Lake Street, Chicago, Illinois. 












































We are manufacturers— 
that is our business. Quality 
is ouraim. We carry in stock 
a full line Iron, Brass and Bronze 
Screws. Try our make. Be convinced 
that Bridgeport Screws are the best. 








Write for price lists and discounts. 


Bridgeport Screw Company 


BRIDGEPORT, CONN. 


y <9 re 
PRS RR ad AEETER atta secnessestssascqummeateateterssce teeleth teas seeteeae siere 
ae ae SS a AN ae ue A SUSE Se = Sa Sc SSUE ARE cun at ea 
a3 * Si oes Soees = Sti aA es x Mesos teats Seat Uh ses Cee setae Seysssssses: eaieteseoenptetss site te eletes es eee 

s ee: $s; Re ve3 ESET SN ty SS Uav ea teases an. Sos > BH Y ATA At Ps tte 
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MR. JOBBER! 
(%) MR. DEALER! 


Pas Are these the things that influence 
age you in the selection of the lines that 


you carry > 





(1) Superior product, with its time-and-labor- 
saving qualities, appealing more strongly to your 
customers. 


(2) Though superior, costing no more than the brands 
you’re now carrying—possibly less. 


s (3) Maker helps you sell by persistent consumer advertising 


and circularizing; by referring inquiries to you; by furnishing free 
display material, etc. 


If these things count—and you know they do—let us prove that 


PARKER EXPANSION SOLTS 


‘‘Can’t Turn in the Hole’’ 





fulfill these requirements more closely than do any other Expansion Bolts on the market 
Another of the 








Parker Expansion Bolts WRITE—TODAY 
are advertised in 
Pitmbert Frade Journal Parker Supply Company 
Hardware Dealers Magazine| 518 West 45th Street New York Parker Steel Sheet Metal 











crews 
* 
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Hardware Dealers! 
This Pipe Vise 
Will Appeal to You 


And Be a Welcome 
Addition to Y our Line 


A pipe vise that is entirely automatic in 
action, yet one that is of the utmost sim- 
plicity. It weighs less than four pounds and 
can be: used in any position. 

















The grip is automatic and positive, the pipe cannot slip, yet the 
jaws will not crush it. 


This tool is built with the same regard to quality and service that 
distinguishes all Marx-Whittington products. 


Send for our catalogue. 





Marx- Whittington Company 
47 West 42d Street, New York 


AEC@EEEEEETET 


Ys 


We 








This Display Stand is = Wrench Seller 


DEALERS WANT THEM 


WALWORTH STILLSON 
WRENCH STAND 


FURNISHED FREE WITH ORDER FOR FOLLOWING 
WRENCHES. PACKED IN CASE WITH STAND 


6-INCH WRENCHES 
















8-INCH WRENCHES 

10-INCH WRENCHES 
. » 14-INCH WRENCHES 

18-INCH WRENCH 


STAND WILL DISPLAY 
; ‘ 6-INCH WRENCH 
8-INCH WRENCH 

10-INCH WRENCH 

14-INCH WRENCH 

18-INCH WRENCH 


STAND LITHOGRAPHED IN COLORS 


mon Ww Ww bd 








etd 


Width at Base, 14 inches 
Height 19% inches 


We Furnish Leaflets Like This 
With Your Imprint Here 


| 











Because A Wrench Seen Is Half Sold 


WALWORTH MANUFACTURING COMPANY 


BOSTON, U. S. A. 
CHICAGO BRANCH - 11-17 South DesPlaines Street 
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7 l. 7, ast | ce 
B i ‘S me “SPECIAL 
) SAWSET 


i) h Uf, 







NOS 34 
SAWSETS 





Look for the Name “Morrill” and 
the Trade Mark “‘APEX’’ 


Tools with these two stamps of quality are warranted against 
all defects of material and workmanship. 

Furthermore, they offer special features found in no other 
tools for like purposes. 

The Morrill Nail Puller brings nails out straight! One-half 
the labor, and twice as fast as by any other means. 


Morrill Sawsets are made of semi and tool steel; they come 
in individual cartons on which are printed full directions, uses 
and our warranty, and containing an illustrated circular on ‘““How 
to Joint, Set and File Saws. We make sawsets for every kind of 
a saw. 


Morrill Bench Stops will outlast the workbench! 


We repeat, look for the name “Morrill” and the trade mark 
pex. 


Chas. Morrill, New York 


102 Lafayette Street 












































| Contractors are calling for F. M. C. The day has passed when you can take a 
Appliances because they can de- | EXCELLENCE [| sisk with the grip or the method of fast- 


pend upon them on account of four ening your cables, for it may mean the 
loss of life or delay to your contract 


reasons : Mec ) , 
1. Dependability 3. L t Life igs which might cost you thousands on ac- 
ns te ability : tn mp RELIABILITY | Count of overlooking one of the vital 
- Strongest - Highest Efficiency parts of your equipment. 


Dead End 


Connections 














All Steel Cable Grip “A” Type 
Class 4400 





The F. M. C. Connections are all of the F. M. C. Connections will eliminate all your 


compression type which forms a cold troubles ; the cable may be broken, but the grip 
weld. is still holding. 


Will stand a pressure of 40,000 pounds to Write for catalogs and bulletins. Electrical 
the square inch. Nos. 800-402. Mechanical Nos. 700-600. 


FARGO MFG. CO. (Inc.) Factory: Poughkeepsie, N. Y. 


GENERAL OFFICE: 52 VANDERBILT AVENUE, NEW YORK, N. Y. 
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Why It Pays the 


High-grade goods backed by effective advertising and 
active co-operation are the most profitable for the job- 
bing house to carry because well-advertised goods sell 
best. Live publicity methods are building a great and 
growing market for Simonds Saws. Here’s an outline 
of what we are doing: 


First, we are running effective copy in many different 
mediums which cover the national field, appealing to 
manual training instructors and school officials who are - 
interested in buying tools for carpentry courses, to the 
retailer and the carpenter, to the farmer who needs 
tools to repair barns and fences, to the boy interested 
in carpentry, to the handy man who likes to tinker, and 
to the great general public which often has to use a 
saw. Second, we are reaching the retailers every month 
with a bulletin, “The Simonds Saw News,” which is 
full of sales suggestions and interesting matter for the 
trade. Third, we are sending to manual training school 
instructors and superintendents a novel booklet, “The 
Professor and the Saw,” which combines with an inter- 


5 Factories—11 Branches 


Hardware Jobber to Sell 





esting story points upon the selection of tools, articles 
upon the construction of useful things, and much valu- 
able information for the manual training instructor, be- 
sides an exposé of the Simonds Saws. 


Fourth, we are making an especial appeal to boys, for 
the boy of to-day will be the professional and amateur 
carpenter of to-morrow, and the tools that he uses and 
likes now he will buy in after years. To arouse his 
interest in Simonds Saws we are offering fifty-seven 
prizes to the boys who at home or in school can make 
with carpenters’ tools the most useful or ingenious 
thing. And lastly, we are taking a keen, active interest 
in our dealers’ trade problems and are extending them 
fullest co-operation in every possible way. 


Get aboard, Mr. Jobber; reap the profit of our live pub- 
licity campaign in increased sales of Simonds Saws. 


“If vou want saws that cut like diamonds 
Ask for saws that are branded Simonds.” 


Write us for catalog and sales suggestions. 


SIMONDS MANUFACTURING CO. 
‘The Saw Makers’ 


FITCHBURG, MASS. 











“MORSE” 








Straight Shank Machine 
Bits for Wood cut clean 
fast holes. Highly polished 
in the grooves so that the 
chips clear readily. 


Sold singly or put up in 
neat index cases. 


Up to “Morse” standards 
in every: way and very 
saleable. 





Morse Twist Drill & Mch. Co. 


NEW BEDFORD - MASS. 











“Yankee” Vise No. 1993 


WITH SWIVEL BASE 





A Great LITTLE VISE 
. fora BIG LOT of WORK 





An entirely new feature in vises, quickly appre- 
ciated by Tool Makers, Machinists, Electricians, 
— and all users of high grade labor saving 
tools. 

Quickly detached from swivel base by the turn of 
a set screw, and being accurately machined all 
over can be used in any position as a jig for spe- 
cial work on drill press, shaper, etc. | 

Holds work rigid at any angle with use of the 
special grooved block. 

The swivel base is easily and firmly locked and 
released in any position by a short movement of 
lever at the side. 


Your Dealer will supply you. 
Send for descriptive circular. 


NORTH BROS. MFG. COMPANY 
PHILADELPHIA, PA. 
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White Adze 








House 
Carpenter 











We Guarantee 
that these adze are the 
best on the market. 
They are the high grade 
line. Cost a little more, 
yes, but your trade will 
buy them; fast, too. 

Write for our catalogue. 


THE L. & I. J. WHITE CO. 


65 Columbia St. Buffalo, N. Y. 


Ship 
Carpenter 











“VICTOR” 


Coat and Hat Hooks 


ARE GOOD HOOKS 














Size of cut 1 inch to 4 


Parker’s 
National Side Mill 


An easily attached, out of the way, 
Coffee Mill. Made with detachable re- 
ceptacle for the ground coffee and a 
conveniently adjusted thumb screw in 
front. 





Try the “Victor."" Packed one dozen in 
a box. Your sales will increase. 
Bright Wire Goods. 

Brass Screw and Cup Hooks. 
Hicks Belt Hooks. 


All iron construction—very durable. 
A quick, steady selling Mill the whole 
year ‘round. 


Send for Parker’s Special Catalog of 


Coffee. Drug and Spice Mills. E. Jenckes Manufacturing Co. 


WORCESTER, MASSACHUSETTS 
SELLING AGENTS: 


JOHN H. GRAHAM & CO. 
113 Chambers Street New York City 


The Chas. Parker Company 


New York Salesrooms Factories 
32 Warren St. Meriden, Conn. 


Eve EVERWEAR == CHAIR SEAT 


Made of Two layers of Fibre with a Metal Sheet be- 
tween. Has a beautiful leather finish. 


The strongest and best looking seat made— 
—Guaranteed not to break through. 























We also manufacture a complete line of all grades of 
Fibre Seats and Upholstered Seats 
WRITE FOR BOOKLET AND PRICES. 


UNITED CHAIR SEAT & NOVELTY CO. 
51 East 10th Street NEW YORK 








PAT. PENDING _ 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 

AND TIGHT JOINTS 
IN WOOD WORK 

PACKED TO MEET DEMANDS 


100 to box. 500 and 1000 to box. 
And In bulk 


The Stanley Works 
NEW BRITAIN, CONN. 


No. 8800, Plain Edge See our full page advertisement on No. 8315—Saw Bdge New York Chicago 
page 185. Parallel Corrugations 100 Lafayette Street 73 E, Lake Street 





























Right Now Is the Time to Stock 


KWiklite 


The*Leading Battery Lantern 











DESIGNED witn SKILL 
BUILT sy EXPERTS 


Dealers who sell quality goods find an 








“Tt “ls 
increasing demand for Kwikilte lanterns; 
Holds Never they are so practical, convenient, safe 
and economical. 
the ™ : 
Door the 
Open” Way” 











The days are growing shorter, the need 
for this brilliant lantern is more urgent. It 
is just the time now to send you stock order. 
It is just the time to realize more sales and 


= larger profits—because the Kwikiife lantern 
is a quick seller. Its leadership in the 
lantern field is unquestioned. Everybody 
needs one, about the home, farm or garage. 


Uses the standard No. 6 dry battery or— 
the latest’ development in the battery light- 


ing field, the New No. 66 Kwi ay 
Garage Door lolder Three Volt High ob Kwiklite 
tery. This new battery is the same size 

the ordi No. 6 battery, but will zg’ 
No. 191 oy twles the rer oe of light oan ose eules tie 


length of life. 





ABOVE CUT SHOWS HOLDER IN OPERATION 
Send to-day for full information on Kwiklite lanterns and batteries. 


THE GRIFFIN MAN’FG CO. ; 
i la sank te. 17, Lake The Usona Manufacturing Co., Ine. 


New Yor hicago ‘No. 1 Hudson 8t., Wells-Fargo Bldg., 308 So. St. Clair St. 
New York City. , San Francisco, Cal. Toledo, Ohio. 

















SAND PAPER FLINT PAPER ala baakehas 


IN REAMS AND ROLLS GARNET PAPER AND EMERY PAPER 


fu Take no risk om the Lull? 
$ “lh hans oly the Go 


it: 
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ONE DAY’S TRIAL OF A 


Grant Noiseless | 
Ri ti Machi Two of 


resulted in an order 


being placed for 12 Best Sellers 


more machines. 





A few reasons why: 





(1) Noiseless Opera- 


tion. 
: ; Hammer patented malleable iron hand 
(2) a ny Pm Polished lamps represent the best value on the mar- 
ivet Heads. ket. They will prove a profitable item in 
(3) Avoid Broken Cast- pupae: ke 
ings. : The ar strong — built like an As 
eam. uicK- action screw, wumniversal- 
(4) Do Not Mar Sur- jointed face plate. Great seller. 


face in Riveting. 
Hammer goods include many Specialties 
(5) Rivet Tight or of Malleable Iron, including: Adjustable 

Loose as Desired. Clamps, Hand Lamps, Hanging Lamps, 
(6) Entire Riveting st Torches, Oilers, etc. 

Operation Takes Write. 

Only One Second. 


For the sake of quality, Hammer & Co., Branford, Conn. 


output and cost reduc- 
tion send for catalog. 








The Grant Mfg. 
and Machine Co. 


Bridgeport 
Conn. 
































Tubular Rivets and Bifurcated Rivet 


Packed in CARTONS, Assorted | 
Lengths 50 and 100 Rivets to 


Box. 12 Boxes to Carton 


TIITTITY 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


‘JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
CARTON ASSORTED RIVETS Chicago Branch: 316 North Michigan Ave. 
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MAKE 





PATENTED 


The Berbecker & Rowland Mfg. Co. 


YOUR FURNITURE SLIDE EASILY 












No. 1676 
18-inch 


No. 1677 
13-inch 


No. 1678 
}4-inch 


No. 1679 
s-inch 


Outer Shell; Heavy Hardened Steel, Highly Polished 
Inner Shell; Untempered with Unbreakable Prongs 


WILL OUTWEAR TWO OF ANY SIMILAR DEVICE 


Julius Berbecker & Sons Co. 


208 North Fifth Ave., Chicago, III. 





Waterville, Conn. 

















Hundreds of Thousands of 
“White” Mop Wringers 


| have gone into use. 


FULTONVILLE, N. Y. , 



















WHITING- ADAMS 


BRUSHES 























= “ wi eas Panama-Pacific 

they lead in International Exposition 1915 
WRING- 

ING EFFI- Awarded Gold Medal 
CIENCY, THE HIGHEST AWARD 
in merit, in | 

quality and FOR SALE BY 


in satisfac- 


Dealers Everywhere 


tion. Trade- 4@ 
marked and Sag Send for illustrated literature telling about 
Guaranteed. WHITING-ADAMS BRUSHES 





MANUFACTURED ONLY BY 


John L. Whiting-J. J. Adams Co. 
690 to 710 Harrison Avenue 


Try Them. 
BOSTON, U. S. A. 
Sold by Jobbers and the old Reliable 
WHITE MOP WRINGER CO. 

















































“White Mountain” Refrigerators 


“The Chest with the Chill in it.” 


“WHITE MOUNTAIN” Refrigerators offer unequaled Quality and 
Beauty. Made in over 200 different styles and ‘sizes, offering to the trade 
the most extensive line of refrigerators in America. 


KNOWN “IN OVER A MILLION HOMES’”’ 


“WHITE MOUNTAIN” Refrigerators insure Health, Cleanliness, Satis- 
faction, and Scientific Refrigeration. 


Our new 1916 catalogues mailed promptly upon receipt of application. 


Nashua, N. H. 


Maine Manufacturing Co., 
BRANCH OFFICES: 







New York City. 
San Francisco, Cal. 


Boston, Mass. 
Denver, Colo. 


Dallas, Texas. 
Scranton, Pa. 


Atlanta, Ga. 


Melbourne, Australia. 
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Who sells your customers 
their ROSE Wide Heels? 


The handy Rose Wide Heel is 
superseding narrower brick trowels. 
As never before, advantage lies 


ROSE WIDE HEEL NO. 221 with the superior make because 


WRITE FOR CATALOGUE H greater width makes any forging 







































to either but the most accurate feel awkward 
Wm . Rose & Bros. to a skilled man. For this reason 
Sharon Hill, Pa. the store of the hour is the store 
WIEBUSCH & ‘HILGER, Ltd. 110 Lafayette St. = ith, a ROSE. 
Selling Agents New York City 




















Everybody Wants Fresh Air 


when he can have it without direct drafts 
and germ-laden dust. 


Your Reputation 


OR quality depends partly 

on your persistence in 
mentioning it. To assume that 
everyone knows the merit of 


Wind Ow Ventilators your goods will make you miss 
the bigger and richer market. 





supply pure, health-giving air without direct 
drafts or germ-laden dust. 
Big sales are possible because every hardware 


Long after YOU think your case 


customer is a prospect. Continental ventilators ° ° ° 

a in aang offices, schools, hospitals, 1s understood there will still be need 
ons, Ss, , . 

ep eclampsia for telling your story. What seems = 


Order these sizes to-day: Rigen. i 
No. 93- 9 inches high, 23 to 37 in. wide. old to you is just dawning on the 


No. 94- 9 inches high, 81 to 49 in. wide. ° 
No. 183-18 inches high; 23 to 37 in. wide. minds of some others—or they may 





No. 2438-24 inches high. 23 to 37 in. wide. 
E 3 sen scabies nee sbi never have had need of you before. 
Write for our 1916 Catalogue of Continental Win- Everlasting repetition brings the big 
dow Ventilators, Screen Doors and Window Screens. 

results. 
For sale by all jobbers. 
7 ; Readers of HARDWARE AGE 

The Continental Company are on the alert for money-making 

DETROIT, MICH. merchandise. Why not let them 


know about yours? 














Let us tell you how to use our 
pages advantageously. 


HARDWARE AGE 
239 W. 39th Street, — New York 




















The Popular Syracuse Garden Barrow 


In addition to being the Strongest, this is 


the handsomest Barrow on the Market. 


No. 141 Medium with Wood Wheel 
No. 151 Paae with Steel Wheel 


SL LE LNAI nn gs te. ok 


ad ra 













. 152 
No. 143 Extra Large with Wood Wheel 
No, 153 Extra Large with Steel Wheel 


Handles, legs and wheel are painted red. Sides and 
front olive. Handsomely striped and ornamented. All 
well coated with a durable varnish. 

Frame is well made of seasoned ash with three 
cross-bars mortised into the handles. Bottom boards 
are set into the rear cross-bar, which prevents split- 
mm at the ends. Strongly braced throughout. r- 

ished with springs when desired. 


Syracuse Chilled Plow Co., Syracuse, N. Y., U.S. A. 
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4 Biade Machine 
$166.00 

6 Blade Machine 
$185.00 

12 Biade Machine 
$250.00 


’ 18 Biade Machine 


j 24 Biade Machine 
$450.00 


They’re Making $7.00, $8.00 
and $10.00 a Day 


H. Bakalar & Co. reports ny $8.08 $10.00 to Pua a day. 
Metropolitan Razor: yy “ay ng to $9.00 ry A. Rooder 
reports $7.00 to $8.00 a day. kalar reports $6.00 to $7.00 a day. 

You can do as well. Seauerenne Safety Razor Blades is a 
most profitable business. 

Buy a Hatfield and get in the game—Mr. Clerk—and make a 
week’s salary in 2 days. 

Razor Blades are here to stay. 





The Hatfield Midget 80 

for Razors, Clippers, 

Scissors and 1 Safety 
Biade, $60.00 


instalments If 
you | 


_ 48 FRANKLIN ST. 


The Hatfield | emaepene Safety and Jack Razors, ail makes—ascis- 
rs—shears—knives—and other edg 


Write for catalogue and full information. 


HYFIELD MFG. CO. 


ed took eee 





NEW YORK, N. Y. 














Horse-Shoe Brand 
Wringers 


Warranted as to quality 
Warranted to give satisfaction 
Warranted as to price 














Plain 

= Bearings 
peo egal and 

ENCLOSED COG WHEFT som 

a ee 2 Steel Ball 

\ > Bearings 

| Enclosed 
Cog 

Wheels 
Plain Bearings Steel Ball Bearings Size of Rolls 

No. 3408 No. 3605 10x1 inches 
No. 3415 No. 3611 llxl inches 


WE MAKE THE LARGEST VARIETY OF 
WRINGERS IN THE WORLD 
Send for our new Price List 


The American Wringer Co. 
NEW YORK CITY, U. S. A. 























are needed in every household—for safety sake if nothing 
else. 

Troublesome, dangerous and dirty oil lamps, candles, 
matchés, etc., are rapidly being replaced by the always 
ready, efficient, durable and economical Old Sol—a modern 


convenience at a low cost. 

Quick sales are further stimulated by the use of 
an Old Sol Electric Lantern Silent Salesman—a 
handsome ag store fixture given Absolute- 
ly te to Old Sol Dealers 

18 (here illustrated) List price $1.50 (batter- 
ies included) is but one of the many styles belong- 
ing to this popular line. 

> THE OLD SOL PENCIL 
FLASHLIGHT is the latest and 
most useful flashlight on _ the 
market. Price $1.00. Another 
effective Silent Salesman sells 
Fitsthe them for you—free of charge. 
Pocket 4 Write for our attractive dealer 












proposition and 1915 Catalog. 
Pacific Coast Representatives—Bailey-Drake Co., 604 
4 M4 ssion St., San Francisco, Cal. 
nates es) Hawthorne Manufacturing Co., Inc. 
Se EY Manufacturers of Old Sol Lighting Systems 
for Automobile, Motorcycle, Motorboat, Carriage, 


Bicycleand Hand Use. 
18 SPRUCE STREET 


BRIDGEPORT, CONN, 








H 














OFFMAN Bell Brand Butchers’ Steels deserve to be well known—we have had 35 
We have specialized in the manufacture of 
Butchers’ Steels. That is the big “reason why” you need our products in stock. 


C. A.HOFFMAN, Frankford, ——e Pa. 


Sales Agents: 
Wiebusch & Hilger, Ltd., 106-110 Lafayette Street, New York City 


years in which to make them so. 
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Gifford-Wood Co’s Ice Tools 


for the HARVESTING SEASON 
ICE ELEVATORS — CONVEYORS 








[Ask for Write for Jobbers’ Prices and Catalog. 
G-W 

Gueltiy GIFFORD-WOOD CO. 
and Works—HUDSON, N. Y. 

Service New York Boston Chicago 











A wonderful im- 


provement in sled 
4 construction. 
Stronger, safer, 

easier to control. 
+ All Flexible Fly- 
ers have grooved 
VAL runners of chrome 

nickel steel. 

A popular new 


size, tallied Junior 


All-steel Front of the Flexible Flyer 3%... 


mas Gifts. 


S. L. ALLEN & CO. Box 1104A, Philadelphia, Pa. Get your order in 


now. 

















The New Empire Grape Fruit Knife No. 10 The Empire 
Very Keen, Double Edge 


Grape Fruit and Orange Knife 
Pat. applied for 


Sole Mfr. THE EMPIRE KNIFE CO. 
Winsted, Ct 


F inest Cutlery Steel, Highly Tempered, Very Keen Edges ewe ee ; 




















“ANSONIA” NAIL CLIP 10c. somes KNIVES S85 


Made by the makers of the “Gem” nail Clipper. Twelve PATTERN 
in a box or 12 on a display card. Fast ten-cent sales. HANGERS’ MAKERS’ 
Big Profit 
Write 





Cc. aig Co. New Haven Oyster Knife. 
nsonia, Conn. ROBERT MURPHY’S SONS CO., :: Ayer, Mass. 
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Its 


PUTT 


The Fighting Fish Has Four 
Chances in His Favor, Unless-~< 


prudent angler insures success by cand 
To that his (1) rod and (2) reeland (3 (3) hookan 


(4) line bear the sign of the *‘ Lea eaping Dolphin.” 
It’s the Abbey & Imbrie sign of quality he best tackle 
dealers sell under the sign of the *‘ Lanter Dolphin."’ 
New illustrated catalog H (236 pages) sent on receipt 
of parcel postage (10 me oye: Be. to fwod angler who 

give us his tackle dealer's na 


Abbey & Imbrie, 18 Vesey St., New York 
PITT 


- hy ; | 
OHN .)OMMERS PEERLESS FAUCETS 
Zee BEST BLOCK TIN sene oe 
+r MAPLE wooDp BODY I BODY HIGHLY POLISHED 


UEEREBRNEINDRLE ER oA 
=e ONLY THE GENUINE ARE STAMPED IN TH iN THE WOOD WITH 
TRADE MARK MALTESE CROSS (AS Pea cut) 
SEETETIIE LEE AEDES 


BEWARE OF IMMITATIONS 

















ouiiil 








Made from high grade OOPPER BEARING OPEN HEARTH STEEL—the material you should’ 7 iT 
otwe s specify—carefully manuipobared, reproof, durable. Also KkEysTonE CoPpPER BEARING 
Apollo Best Bloom Galvanized Sheets, rot ov heets, Formed Roofing Products. Tin Plates, Etc. 


red by AMERICAN SHEET AND TIN PLATE inal Pittsburgh, Pa. 























MICHIGAN WIRE CLOTH CO. 


ESTABLISHED 1864 


EVERYTHING IN WIRE CLOTH 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of 
every kind possible to weave, made of Steel, Iron, Brass, Copper, Bronze, a. German 
Silver, Pure Nickel, Galvanized, Tinned and Monel Metal Wire; also WIRE LATH, 
Aiso Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, jE oe 
Monel Metal Wire, Etc. 


517 HOWARD STREET, DETROIT, MICH. Write for Catalogue No. 25. 








ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 


C.S. Osborne & Co. 
Newark, N. J. 






PLIERS 
NIPPERS 


AND 


PUNCHES 


Send for Catalog 
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WHO'S WHO 


IN THE HARDWARE FIELD 


A Classified List of the Products of Progressive Manufacturers 











Abrasives 
Cogheruntam Co., Niagara Falls, 


Cleveland Stone Co., Cleveland, QO. 
Valve Grinding 
Northwestern Chemical Co., 


Mari- 
etta, O. 
Adjusters 
Corbin, P. & F., New Britain, Ct. 
Ives, H. B., Co., New Haven, Ct. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Agate Ware 
See Ware 


Agricultural Implements 
Myers, F. & Bro., Ashland, O. 
Stover Mfg. Co. . Freeport, Ill. 


Aluminum Ware 
See Ware 


Ammunition 
Du Pont De Nemours Powder Co., 
Wilmington, Del. 
Peters Cartridge oo. eee, oO. 


Remington U. New York 
City. 
os Channels and Tee 
alwanized 
Harold’ “McCalla Co., Phila., Pa. 
Anti-Rattlers 
Quick- Shift 
Fernald Mfg. Co., North East, Pa. 
Anvils 


Billings & Spencer Co., Hartford, 
Ct. 
Millers Falls Co., Miller Falls, 
ass. 
— Island Mfg. Co., Rock Island, 
I 


Arbors 
Morse Twist Drill & Machine Co., 
New Bedford, Mass. 


Arches for Vines 
Wright Wire Co., Worcester, Mass. 


Asbestos 
Johns-Manville Co., New York City. 


Asbestos Packing 
Johns-Manville Co., 
York City 
Thermoid Rubber 
N. J. 


H. W., New 


Co., Trenton, 


Asphalt and Coal Tar Prod- 


ucts 
Johns-Manville Co.. New York City, 
Augers and Auger Bits 


Deuse, J. S., Chester, Ct. 

Ford Auger Bit Co., Holyoke, Mass. 

Jennings, C. E., & Co., New York 
City. 

Jennings, Russell Mfg. Co., Ches- 
ter, Ct. 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

Pugh, ‘Job T.. Phila. oo Pa. 

Smith & Hemenway Co., 150 
Chambers St 2, & 


i 

Snell Mfg. Co., Fiskdale, Mass. 
Ship 

Ford Auger Bit Co.. Holyoke, Mass. 

Snell Mfg. Co., Fiskdale, Mass. 


Automobile Accessories and 


Supplies 
Acme Steel Goods Co., Chicago, 
Specialty Co., 


Til. 
Allen Auto 1926 
Broadway, New York City. 
American Elec. Co., Chicago, Ill. 
Billings & Spencer, Hartford Ct. 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 


Bepeuert Brass Co., Bridgeport, 
Cataract Auto Vehicle Washer Co., 
Topeka, Kansas. 


Champion Spark Plug Co., Toledo, 
Chicago Flexible Shaft Co., Chi- 


cago 1. 

Dann Oil Cushion Spring Insert 
Co., Chicago, Ill. 

Dayton P eat & Mfg. Co., Day- 
ton 

Delphos Mfg. Co., Delphos, O. 

Dix a Crucible Co., Jersey 
City. J. 

— ok. C., Ine., New York 
Sity. 

Firestone Tire & Rubber Co., 


kron, O. 
Frey Mfg. Co., Chicago, Il. 








Garage Equipment Co., Milwau- 


kee is. 
Garford Mfg. Co., Elyria, O. 
Goodrich, Bb. F., UCo., Akron, O. 
Grossman, Emil, Mfe. Co., Bush 
Terminal, Brooklyn, N. 
Harris, A. W.. Oil Co., Providence, 


SS 
Hartford Mch. Screw Co., Hart 
ord. Ct. 
& “95 Lafayette 
City 


St., New x1or« 
Imperial Bit & Snap Co., Racine, 


Herz Company, 


Jonas. Manville, H. W.. Co., New 
York City. 
ne, W. B., Chicago, Il. 
Livingston Radiator & Mfg. Co. 


75th . & <Amstredam Ave., 
New York City 


McKinnon Dash Co.. —_— ee 

McQuay-Norris Mfg. St. 
Louis, Mo. 

Marathon Tire & Rubber Co., 
Cuyahoga Falls, 

Mosler, A. R., Mt. Vernon, _ Se 

Michigan Crown Fender  Co., 
Detroit, Mich. 

Morgan Mfg. Co., Newport, R. I. 

Mossberg, Frank, Co., Attleboro, 


Mass. 
New York Coil Co., 338 Pearl St.. 

New York City. 
Northwestern Chemical Co., Mari 
Company, 


etta. O. 
Pennsylvania Rubber 
Jeannette, Pa. 
a Rubber Co., Kansas City. 


Chicago, Ill. 
Bloom- 


The, Poughkeep- 


Shal Cc. Waupun, Wis. 
Shapleigh A Dh Co., St. Louis, 
Mo. 


Sharp Spark Plug Co., Cleveland, O. 


ae Elec. Co., 

Rajah Auto Supply Co., 
field, N. 

Schatz Mfg. Co., 
=. N a. 


Sparks- Withington Co., Jackson, 
Mich. 

Stevens & aueme 373 Broad- 
way, New 

Thermoid nebber Co.. Trenton, 

Vulcanized Products Co., Muske- 
gon, ch. 


Walden Mfg. Co., Worcester. Mass. 

Walker Mfg. Co., Racine, Wis. 

Weed Chain Tire Grip Co., 35 
West 39th St., New York City. 

Welch Novelty Co., St. Louis, Mo. 

Witte Hardware Co., St. Louis. Mo. 

Worthington, Geo., Co., Cleveland, 
Oo. 


wis, Automatic Stitching 
Stewart-Skinner, Worcester, Mass. 


Axes 
Arcade Mfg. Co., 
Peck, Stow & Wilco 


Freeport, Ill. 
x Mfg. Co., 


Clevela nd, O. 
Shapleigh Hardware Co., St. Louis, 
Mo 
White, L. & I. J., Co., Buffalo, 
3 
Ba 


zs 

Masons’ and Plumbers’ 

Johnson, William, Newark, N. J. 
ol 


To 
egy Oe & Mfg. Co.. Inc.. 


Osborne, No. S., & Co., Newark, 


Bands, Garden Hose 
Revere Rubber Co., Chelsea, Mass. 
Yerdon, Wm., Fort Plain, N. » 


Barn Equipment 


Hunt, Helm, Ferris & Co.. Har- 
vard, 
Bars 
iron and Stee 
Inland Steel Co.. akin Til. 
— Harold, Co., “Philadelphia. 
| a 
Corbin. P. & F., New Britain, Ct. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Baskets 
WwW 


re 
ov Wire & Iron Wks., Rock- 
ord, ‘ 
Clinton Wire Cloth Co., Clinton, 
Mass. 
Parker Wire Goods Co., Worcester, 
Mass. 


Batteries 
bry 
American Carbon 4 Battery Co., 


ast St. Louis, IIL. 
Bright Star Battery Co., New York 


City 
Johus- Manville Co., es Rn. City. 
Uso Mfg. Co., 1 dson St., 
ies York City. 
Electric 
American Carbon & Battery Co., 
East St. Louis, Il. 
Brees Star eared Co., New York 


oa Mfg. Co., 1 Hudson St., 
New York City. 


Belt Safes 
New York 











SEE ALPHABETICAL INDEX—PAGE 203 


a Mfg. Company, 


, Benches 
ne 
American ringer Co., 99 Cham- 
bers St., New York k City. 
Manual Training 
er ~ “aathaieee Mfg. Co., Aurora, 


Bevels 
Brown & a en Mfg. 
dence, R. L 
Carpenter 
Chapin-Stephens Co., Pine Meadow, 


Ct. 
wa A Rule & Level Co., 


Co., Provyi- 


New 
Britain, Ct. 
Bicycles 
Iver Johnson’s Arms & Cycle Wks.. 
Fitchburg, Mass 
sas “aa "hdee” ‘Co.. St. Louis, 


Witte Hardware Co., 
vee, Geo., 


St. Louis, Mo. 
Co., Cleveland, 


Bins, Nail 


a ta J. D., Mfg. Co., Chicago, 


ts 
Extension 
Ford Auger Bit Co.. Holyoke, Mass. 


Russell, Jennings Mfg. Co., Ches- 
ter. Ct. 
Gimiet 

Deuse, J. 8S., Chester, Ct. 
Machine 


Ford Auger Bit Co., Holyoke, Mass. 
Sash, Pulley, Mortising 
Grand Rapids Hdw. Co., 
Rapids, Mich. 
Screw Driver 
Ford Auger Bit Co., Holyoke. Mass. 
Johnson, William, Newar N. 
Millers Falls Co., Millers Falls, 


Mass. 
Peck, Stow & Wilcox Co., South- 
Co., 


Grand 


, ington, Ct. 


Stanley Rule & Level 
Britain, Ct. 
Track 

Whitman & Barnes 
Akron, O. 


Blacklenad 
Dixon Crucible Co., poseph, Jersey 
City. N. J. 


New 


Mfg. Co., 


Blades 
Hack Saw 
Simonds Mfg. Go . Fitchburg. Mass. 
Smith & Hemenway Co., 150 Cham- 
bers St., New York City. 
Starrett. L. S..-Co., Athol, 
Safety Razor 
waetey Sales Co., 


"Mass. 
120 Broadway, 


Hyfield Mfg. Company, New York 
City. 


Penn A. C., Inc., New York City. 


Biastine Survites 
Du Pont De Nemours Powder Co.. 
Wilmington, Del. 


Ensign-Bickford Co.. Simsbury. Ct. 


Hercules Powder Company, Wil- 
mineton, Del. 

—. Thos., Co., Portland, 
e. 


Bobs. Plumb 
Dietzgen, Eugene Co., Chicago, Il. 


olts 
Agricultural 
— Screw Corp.. New Britain, 
oor 
Allith-Prouty Co., Danville, Ct. 


Arcade Mfg. Co:. Freeport, I}. 
Bommer Bros... Brooklyn, N. Y. 
Champion Hardware Co., Geneva, 


Corbin, P. & F., New Britain. Ct 


Griffin Mfg. Med The, Erie, Pa. 
Ives Co., Th B., New Haven, 


Ct. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Stanley Works. New EPritain, Ct. 


Expansion 
Ankyra Mfg. Co., Ti, ve . 
Bommer Bros., Brook yn 
—— Supply Co., New York” City. 


Amer. Revewe Co., Providence, R. I. 
one Screw Corp. .. New Britain, 


Tire 
American Screw 


R. I. 
Cue Screw Corp.. 


Co.. Providence, 
New Britain, 
Pea and Nua 
——s arelan Co.. Philadelphia, 
Oliver Iron & Steel Co., Pittsburgh, 


poe Hardware and Tech- 
Williams Co., David, 239 Ww. 39th 


St.. New York City. 
Bottles 
Thermos 
Amer. Thermos Bottle Co., New 
York City. 


Box Straps & Strapping 
Acme Steel Goods Co., Chicago, III. 

Co., " Secoalva. a * ie 
Mfg. Co., Brooklyn, 


| = # 
McCalla, Harold, Co., Philadelphia, 


Pa. 
Stanley Works, New Britain, Ct. 


Boxes 
See Cases 
ay. “aad & Schang, Inc. 


Cas 
The Standard Stamping Co., Marys- 
ville, O. 


Document 
The Standard Stamping Co., Marys- 
ville, O. 
Mail 
In-Vu . Co., Rochester, N. Y. 
The Standard Stamping Co., Marys- 
ville, O. 
Miter 
Goodell Mfg. Co., Greenfield, Mass. 


— Falis Co., Millers Falls, 
ass. 
Stanley Rule & Level Co., 


New 
Britain, Ct. 
Braces 
Bi 
Fray, John Co., Bridgeport, Ct. 
Russell, Jennings Mfg. Co., Ches- 


ter, 

Millers Tatts Co., Millers Falls, 
Mass. 

Peck, Stow & Wilcox Co., Cleve- 


and, O. 
Stanley Rule & Level Co., New 
Britain. Ct. 
Brackets 
Adjustable Telephone 


oe Electric Co., hicago, 
Folding 

Griffin Mfg. Co.. Erie, Pa. 

Stanley Works, New Britain, Ct. 
Lamp 

Andrews we & Iron Wks... Rock- 
ford, Ill 

Arcade Mfg. Co., Freeport, Tl. 

Peck, Stow & Wilcox Co., South- 
ington, Ct. 

Russell & Erwin Mfg. Co., New 


Britain. Ct. 
Stover Mfg. Co., Freeport, Ill. 
Shelf 


Atlas Mfg. Co., New Haven. Ct. 
Corbin. P. & F.. New Britain, Ct. 
Grifn Mfe. Co.. Erie. Pa. 
McKinney Mfg. Co., Pittsburgh. Pa. 
Piqua Bracket Co.. Piqna. 
Russell & Erwin Mfg. Co.. 
Britain. Ct. 
Stanlew Works, 


New 
New Britain. Ct. 


Wire Goods Co.. Worcester. Mass. 
License 
Emil Grossman Mfg. Co.. Bush 
Terminal Building 20. Brook- 
lyn. N. . 
Sink 
Barnes Mfg. Co.. on oO. 
Griffin Mfg. Co., ‘Erie, Pa. 


Stanley Works, ‘New “Britain, Ct. 


Brake pining 
Emil Gros Mfe. Co.. Bush 
Terutuel Building 20. Brooklyn, 
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Johns-Manville Co., H. W.. New 
York City. 
—— Rubber Co., Trenton, 


ae ." 


Brazers, Gasoline 
Clayton & Lambert Mfg. Co., De- 
troit. Mich. 


Brooms 
Osborn Mfg. Co., Cleveland, QO. 


Brushe 
Osborn “Mfe. Co., Cleveland. O. 
Whiting, J. L.-Adams, J. J., bo 
Boston, Mass. 
File 

Nicholson File Co., 
rn. 1. 
Paint 

Whiting. John L.-Adams, J. J., 
Co., Boston, ¥ 


Buckets, Rubber Pua 
Cleveland Gal. Works, 3924 Cooper 
Ave., Cleveland, O. 


Bumpers 
— Equipment Co., 
fis. 


Providence, 


Milwau- 


Emil” Grossman Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 
» A 


ae 


Barners, Gasoline, Kero- 
sene & Alcohol 

Ashton Mfg. Co.. Newark, N. J. 

Clayton & Lambert Mfg. Co., De- 
troit. Mich. 
Rubbish 

Cleveland Cyclone Fence Co., Cleve- 
land, O. 


Butts, Wrought Ste 
Opieane Spring Butt Co. 
] 


Griffin Mfg. Co., Pa. 
National Mfg. bon ‘Sterling. Ill. 
Stanley Works. New Britain, Ct. 


Cabinet Hardware 
Berbecker & hewhand Mfg. Co., 
Waterville, Ct. 


Cabinets, Screw Bo 
Warren, J. D., Mfg. git Chicago, 
Ill. 


el 
Chicago, 


‘Cable Grips 
Wire 


Fargo Mfg. Co., Poughkeepsie, 
N. ¥ 


Cables 
Drilling 
Columbian Rope Co., Auburn, N. Y. 
Whitlock Cordage Co., 46 South 
St.. New York City. 


Cages, Bird 
Lindemann, O., & Co., 35-37 Woos- 
ter St., Bae York City. 
Ludlow- Saylor Wire Co., St. Louis, 
Mo. 


Calipers 
Athol Mach. Co., Athol, Mass. 
Brown & ar ges Mfg. Co., Provi- 
dence, : 
Wm. Johnson, Newark, N. J. 
Peck, Stow & Wilcox Co., Cleve- 


. and, O. 
Starrett. L. S. Co., Athol, Mass. 
Union Caliper Co., Orange, Mass. 


Calks, Horseshoe 
a & Wire Co., Chi- 
Neverslip Mfg. Co., New Bruns- 
wick, N. J. 


Candlesticks 
American ——— Co., Waterbury, Ct. 
Stover Mfg. .. Breeport, Lil. 


Cans 
Ash and Garbage 
Hill Dryer Co., Worcester, Mass. 
Gasoline, Non-explosive 
= John C., Co., New York 


nd “Spout and Faucet 
Delphos Mfg. Co., Delphos, O. 
& 


No-Shammy Products Co.. Cleve- 
land, O. 


Caps, Chimn 
Sterling Fdry. a, a Sterling, Il. 
Ca 
PMilk Bottle 
vese Dearborn Mfg. Co., Sterling, 


Carbon Remov 
Northwestern Chemical Co., Mari- 
etta, O. 


Carburetors 
Johns-Manville Co., H. . oF New 
York City. 


Carpet Beate 
yell Wire . Iron Wks.,. Rock- 
A a Mf C F t. Ill 
reade g. Co., Freeport, 4 
E Theo. J., Mfg. Co., Erie, Pa. 
Holt-Lyon Co.. Tarrytown, N. Y. 


Carpet Sweepers 
Bissell Carpet Sweeper Co., Grand 
Rapids, Mich. 
- Sweeper OCo., Torrington, 


Carrie 
Feed. and Litter 
Hunt, Helm, Ferris 
vard, Ill. 


Allith-Prou Co., Danville, Ill. 
x = eat cox Mfg. Co., Aurora, 
“ 


“se 


& Co.. Har- 





Cartridges 
See Ammunition 
Carts 
Wagner Mfg. Co., Cedar Falls, Ia. 
Cases & Boxe 
Lorscheider & yo Inc., New 
York City. 
Casseroles 
Aluminum Sales & Mfg. Oo., In- 


dianapolis, 
Wagner Mfg. gp. Sidney, Ohio. 


Casters 
Ball rn 
sty, Mfg . Poughkeepsie, 


Shenck, M. B., Co., Meriden, Ct. 
Universal Caster & Foundry Co., 
Newark, N. 
Boag emg | and Truck 
Clark, Geo. P., Co., Windsor Locks. 


Faultless Caster Co., Evansville. 
Ind. 

Schatz Mfg. Co., 
— 


Schenck, M. B., Co., Meriden, Ct. 
Universal Caster & Fdry. Co., 
Newark, N. 
Rubber Tired 
Elastic Tip Co., Boston, Mass. 
Faultless Caster Co., Evansville, 


Ind. 
Silent Slide 
Berbecker & Rowland Mfg. Co., 


Poughkeepsie, 


Waterville, 
Universal Caster & Fdry. Co., 
Newark, N. J. 
Castings 
Brass 


Berbecker & Rowland Mfg. Co., 
Waterville, Ct. 
Gray iron 

Cheney, S.. & Sons, Manlius, N. Y. 

The Taplin Mfg. Co., New Britain, 
Ct. 


Catchers, Grass 
Philadelphia Lawn Mower Co., 
Philadelphia, Pa. 
Richards-Wilcox Mfg. Co., Aurora, 


Ill. 
Specialty Mfg. Co., St. Paul, Minn, 


— 
Champion Hardware OCo., Ge- 
neva, 


0. 
Corbin, P. & F., New Britain, Ct. 
Peck, Stow & Wile ox Co., South- 


ington, Ct. 

Russell & Erwin Mfg. Co., New 
Britain, ; 

Wagner Mfg. Co., Cedar Falls, 
Iowa. 


Refrigerator 
Allith-Prouty Co., Danville, Il. 
Corbin, P. & F., New Britain, Ct. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Screen Door 
Allith-Prouty Co., Danville, Ill. 
Corbin, P. & F., New Britain, Ct. 


Peck, Stow & Wilcox Co., South- 
ington, Ct. 

Russell & Erwin Mfg. Co., New 
Britain 


Suit and Show Case 
Corbin, P. & F., New Britain, Ct. 
Peck, Stow & Wilcox Co., South- 
ington, Ct. 
Transom 
Corbin, P. & F., New Britain, Ct. 
Ives Co., The H. B., New Haven, 


Ct. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Stanley Works, New Britain, Ct. 


Ceilings & Wallis, Metal 
Milwaukee eventing Co., Mil- 
waukee, 
New York Metal Ceiling Co., 537- 
541 W. 24th St., New York City. 
Wheeling Corrugating Co., Wheel- 
ing, W. Va. 


Cement Coatin 
— = Lasbert Inc., Buffalo, 


Chains 
Anti- Spreader 
American Chain Co., Bridgeport, 


0. 
Bridgeport Chain Co., Bridgeport, 


Cleveland Galvanizing Wks. Co., 
Cleveland, 
Standard Chain Co., Pittsburgh, Pa. 
Automobile Tire 
Weed Chain Tire “Grip Co., 28 
.. New York City. 


age 
American Chain Co., Bridgeport, 


t. 
Smith & Egge Mfg. Co.. Bridge- 
port, Ct. 
Brass, Bronze and Alumi- 
num Coil 
Bridgeport Chain Co., Bridgeport. 


Ct. 

Standard Chain Co., Pittsburgh, Pa. 
Chin & Breast 

Niagara Falls — Stpg. Wks., 
Niagara Falls, N. Y. 

Standard Chain Co., Pittsburgh. Pa. 
Dog Lead 

mer > Hage Gal. Wks. Co., Cleve- 


Wanemen Falls ‘Metal Stpg. Wks., 
Niagara Falls, N. Y. 
Fender 

Bridgeport Chain Co., Bridgeport. 


Standard Chain Co., Pittsburgh. Pa. 





Halter 
American Chain Co., Bridgeport, 


Ct. 
Bridgeport Chain Co., Bridgeport, 
Cleveland Gal. Wks. Co., Cleve- 
Niagara Falls Metal Stpg. Wks., 
Niagara Falls, N 
Standard Chain Co.. Pittsburgh. Pa, 
ammoc 
Cleveland Gal. Wks. Co., Cleve- 
land, O. 
Harness 
— Chain Co., Bridgeport, 
Bridgeport Chain Co., Bridgeport, 
Cleveland Gal. Works, Cleveland, 
wn. OA Falls Metal Stpg. Co., 
Niagara Falls, N. 
Standard Chain Co.. Pittsburgh, Pa. 


Heel and Hydrant 
American Chain Co., 


Bridgeport, 
Bridgeport Chain Co., Bridgeport, 
Standard Chain Co., Pittsburgh, Pa. 
American Chain Co., Bridgeport, 
American Steel & Wire Co., Chi- 


‘Corbin’ Screw Corp., The, New 


Britain, Ct. 

—_— & Egge Mfg. Co.. Bridgeport, 
Key 

American Chain Co., Bridgeport, 
t. 

Bridgeport Chain Co., Bridgeport, 


Hatheway Mfg. Co., The, Bridge- 
t. 


Niagara Falls ee Stpg. Wks., 
Niagara Falls, N. Y. 


American Chain Co., Bridgeport, 


Piumbers’ 
American Chain Co., Bridgeport, 


Ct. 
Bridgeport Chain Co., Bridgeport, 
Hatheway Mfg. Co., The, Bridge- 
port, a 
Smith & Egge Mfg. Co., Bridgeport, 
Standard Chain Co., Pittsburgh, Pa. 
Pump 
——. ee Wks. Co., 


Cleve oO. 
Stacdeed Shain Co., Pittsburgh, Pa. 


Safety 
sa Chain Co.. Bridgeport, 


| Chain Co., Bridgeport, 
Smith & Egge Mfg. Co., Bridgeport, 
Standard Chain Co., Pittsburgh, Pa. 
Sash 
American Chain Co., Bridgeport, 
miationet Chain Co., Bridgeport, 
chaeaeen Hardware Co., Geneva, 
Corbin Screw Corp., New Britain, 
Hatheway Mfg. Co., The, Bridge- 


port, 

Corbin, P. SF Ja tng Britain, Ct. 

~“— Co., The B., New Haven, 
S. 

Morton, Thomas, 245 Centre St., 
New York C 


y- 

Niagara Falls Metal Stpg. Wks., 
Niagara Falls, N. Y. 

Russell & — Mfg. Co., New 
Britain, 

Smith & ae Mfg. Co., Bridge- 
port, Ct. 
Swing; also Porch 

American Chain Co., Bridgeport, 


Ct. 
Bridgeport Chain Co., Bridgeport, 


Cleveland Galvanizing Wks. Co., 
Cleveland, O. 

Standard Chain Co., Pittsburgh, Pa. 
Tie Out and Trace 

American Chain Co., Bridgeport, 


4 

a Chain Co., Bridgeport, 
t 

ag = ae Gal. Wks. Co., Cleve- 
land. O. 


Niagara Falls Metal Stpg. Wks., 
Niagara Falls, N. Y. 

Standard Chain Co.. Pittsburgh, Pa. 
Wagon & implement 

Standard Chain Co., Pittsburgh, Pa. 
Weldiess Wire Coil 

Cleveland Gal. Wks. Co., Cleve- 
land. O. 


hairs, Folding Auto 

— Bit & Snap Co., Racine, 
8s. 

McKinnon Dash Co., Buffalo, N. Y. 


Chaplets Gray Iron 
Cheney & Son, S., Manlius, N .Y. 


Checks, pas 
Corbin, P. & r.. New Bejtale, Ct. 
Russell & Erwin Mfg. Co... New 
Britain, . 
Sargent & 


Co., New Haven, Ct. 
Standard Mfg. Co., She 


eago, Ill. 


Chests, Tool 
Jennings, C. E.. & Co., 42 Mur- 
ray St.. New York City. 
Starrett, L. S.. Co., Athol, Mass. 


SEE ALPHABETICAL INDEX—PAGE 203 


|Chimney Tops, 





~~ ees 
Cast Iron, Revolvin 
Sterling Fdry. Co., A tad mgd Il. 


Chisels 
Smith & Hemenway OCo., 150 
naaieeen A, 


Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 
oo Stow & Wilcox Co., Cleve- 


and, O. 
Unica Hardware Co., Torrington, 
& 


Cape 
Buffum Tool Co., Louisiana, Mo. 
Smith Co., H. D., Plantsville, Ct. 


Carpenter 
say a C. E., & Co., New York 


City. 
Peck, Stow & Wilcox Co., Cleve- 
and, O. 
Whitman & Barnes Mfg. Co.. 
Akron. O. 
Cold, Calking 
Johnson. Wm., Newark, N. J. 
Smith Co., H. D., Plantsville, Ct. 


Chisels & Gouges, Turning 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

at ag. L. & I. J., Co., Buffalo, 


Chovnpers 
oOo 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 
Bros., 78 Warren S8t., 


Jacobs 
NY 


Rollman Mfg. Co., Mt. Joy, Pa. 
Sargent & Co., New Haven, Ct. 


Chucks, Drill 
Goodell Mfg. Co., 


Churns 
Glass, Metal, Power 
Dazey Churn & Mfg. Co., St. 
Louis, Mo, 


Greenfield, Mass. 


Clamps 
Hammer & Co., 
Williams, J. H., 

N. Y. 

Hay Rack 
Myers & Bro., F. E., Ashland, O. 

Hose 
Morgan Mfg. Co., Newport, R. L 
Sherman Mfg. Co., H. B., Battle 


. h. 

, William, Box 102, Fort 
lain, N. Y. 
Pressed Steel 

alas Dearborn Mfg. Co., Sterling, 


Branford, Ct. 
& Co., Brooklyn, 


Cleaners 
Sidewalk = 
batt - ge L. & J., Co.. Buffalo, 
Furnace 
Mineral Products Co., Detroit, 
Mich. 


Cleaning Compound, Alumi- 
num 


Aluminox Co., Kansas City, Mo. 
Cleavers 
Chatillon, J., & Sons, 85 Cliff St., 


White, iy & I. J., Co., Buffalo, 
ee 2 
Climbers, Line 


n’s 
Klein, Mathias & ri , Til. 
Smith Co., H. D., Plantsville, Ct. 


Clippers 
Boit 
Porter, H. K., fiver Mas 
Roberts Mfg. Co.. rain mg , 
Hand Nail 
Cook, H. C., Co., Ansonia, Ct. 


Horse 
Amer. Shearer Mfg. Co., Nashua, 


N. H. 
Chicago om Shaft Co., Chi- 


e 
Se Mfg. Co., Nashua, 


Wire Rivet 
Roberts Mfg. Co., Somerville, Mass. 


Clips, Paper 
Cook, H. C., Co., Ansonia, Ct. 
Dennison Mfg. Co., Boston, Mass. 
~~ Wire ‘sede Co., Worcester, 

ass. 


Clocks 
Sessions Clock Co., Forestville, Ct. 
— Clock Mfg. Co., La Salle, 


Clothes Dryers 
Hill Dryer Co., Worcester, Mass. 


Clothes Hangers 
Andrews Wire & Iron Wks., Rock- 


ford, Ill. 
—. Taplin Mfg. Co., New Britain, 
t. 


Coal Chutes 
Gifford-Wood Co., Hudson, N. Y. 
Majestic Co., Huntington, Ind. 
Sterling Fdry. one Sterling. Il. 


Coaster Brake 
— Screw Seen. New Britain. 


Cobbler Outfits 
Arcade Mfg. Co., Freeport, III. 
Root-Heath Mfg. Co.. ~ ag 3 
Sacks, Louis, Hamburg Pl., nr 


Ave. L.. Newark 
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C-S Co o—— ee 





SCREW 
Over THE QHAPINAGTEPHENS G0, 
40 Styles Se 


All Sizes Pine Meadow, Conn., U. S. A. 








BROOKS 


WIRE GOODS 


Bright Iron and Brass. Special 
Wire Goods Made to Order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 











Parker Wire Goods Company 


Manufacturers of 
General and Special Wire Hardware, 


Wire Goods and Stampings 
WORCESTER MASSACHUSETTS 

















ROPE 


MANILA and SISAL 
LATHYARN, HAY end HIDE 
ROPE, and SPECIALTIES —- z apse & 
Manufactured by f pee : Z ApS 

E. T. RUGG & CO. ee 


NEWARK, OHIO 


ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 


ENERGY ELEVATOR CO. 
214-216-218 New St. _ Philadelphia, Pa. 


















BRIGHT and BRASS 
WIRE GOODS 


HINDLEY MFG. CO. 
VALLEY FALLS, R. I. 











—An absolute guarantee with every bar of soider— 


PALUMUNITE 
ALUMINUM—SOLDER 


Aluminum Solder & Refining Co., Syracuse, N. Y. 
$2 per box of 4 bars. Discounts to Dealers. 


SAMSON CORDAGE WORKS 


| MANUFACTURERS OF SASH CORD, CLOTHES 
BRAIDED CORDAGE gS» LINES, SMALL LINES 
| AND COTTON TWINES aaom 


BOSTON 


TACKS ‘exe’ NAILS see BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 
Send for new illustrated catalogue, most convenient and 























comprehensive, 
SHELTON CO. (Estab. 1836) 


SHELTON, CONN. New York, 96 Warren St. 








Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your’ shelf (Packed to suit buyer) 
REMEMBER: “ SMALLWOOD’S’”’ 
“Not better than the best, 
But better than the rest.” 
Established 1889. 
W. R. Smallwood Mfg. Co. 
Lock Box 154 Gowanda, N. Y. 

















High Grade Hand Made 
STEEL 
ALPHABETS 
AND FIGURES 


THE SCHWERDTLE STAMP CO., Bridgeport, Conn. 











OVER 25 YEARS’ SERVICE 


shows the true economy in using 


Morton’s Cable Sash Chain 


Eliminates frequent renewals of sash cord 
and cuts maintenance expenses. 
Made in bronze and steel—easy to apply. 


THOMAS MORTON, ie aie St., a York 














The Zimmerman Porch Base 


Prevents Decay and Saves Expense 
All Sizes for Round and Square Posts 
Pamphlet and Prices on Application 


S. CHENEY & SON 
MANLIUS, ee 2 








SO | nea 

2 . Punch 

~ » h and Dies. All kinds and sises 

made to order. Write jobber. Booklets 
free. Established 1858. 


40 Lincoln St., BOSTON, MASS. 



















KEEP You can get the latest prices from 
POSTED Tue Iron AGE STANDARD 


Harpware Lists. Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 











140 Years’ Continuous Business 





LARGEST rena i STOCK Zz THD WORLD 
Highest Grade Onl 


JOB T. PUGH :: © :: Phila.. U. S. A. 























: 


rests 


AR aE OE BR OOO "ne ant 
A le ener <P s90 
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Goffce Mis 
fz. Co., Freeport, Il. 
Mfg. Co. of Pa., Phila- 
elphia, Pa. 
| washer, Chas., Co., Meriden, Ct. 


Cola Rolled Screw Stock 
McCalla, Harold, Co., Phila., Pa. 


Cold Rolled Steel 
- Griffin Mfg. Co., Brie, Pa. 
' MecCalla, ‘Harold. Co.. Phila., Pa. 


Collars, Dox 
“om Hardware Co., Torrington, 
t 


Compression Bibbs 
Sherman Mfg. Co.. H. B.,. Battle 
Creek, Mich. 


Cooking Utensils 
See Ware 


ord 
Braided 
Samson Cordage Works, 88 Broad 
St.. Boston, Mass. 
Picture 
— & Stanton Co., Norwich, 
Wright Wire Co.. Worcester, Mass. 


Sa 
Estes Mills Co., Fall River, Mass. 
Morton, Thos., 245 Centre S8St.. 
New York Ci ity. 
os Cordage Works, Boston, 
Mass. 


Cordagre 
Columbian Rope Co., Auburn, N. Y. 
Estes Mills Co., Fall River, Mass. 
Laughlin, Thos., Co., Portland, 


e. 
Rugg, E. T.. & Co.. Newark, O. 
Samson Cordage Works, Boston, 


Mass. 
Whitlock Cordage Co., 46 South 
St.. New York City. 


Cork Screws 
Arcade Mfg. Co., Freeport, Il. 
Parker, Chas., Co., Meriden, Ct. 
Smith & Hemenway Co... 150 
Chambers S8t., New York City. 
Williamson, C. T.. Wire & Novelty 
Co., Newark, N. J. 


Cotter Pins, Spring 
Whitman & Barnes Mfg. OCo., 
Akron, 


Cotters & Keys, Sprin 
antes Mfg. Co., Valley Falls, 


Cotton, Waste 
Estes Mills, Fall River, Mass. 
Royal Mfg. Co., Rahway, N. J. 
Strong Mchy. & Supply Co., New 
York City. 


Countersinks 
Deuse, J. 8., Chester, Ot. 


Counters 
Mechanical 
Root, C. J., & Co., Bristol, Ct. 
Revolution 
Grant Mfg. & Mach. Co., Bridge- 
— Ct. 


tore 
oo Store Fixtures & Furnl- 
ure 


Couplers, Belt 
Strong al & Supply Co., New 
York Cit 


Coupling, ine 
N R., 


e Peoria, Ill. 
Revere’ Rubber’ Co., Chelsea, Mass. 
Sherman Mfg. Co.. H. B., Battle 
Creek, Mich. 
Stuber & Kuck, Peoria, III. 
Yerdon, William, Fort Plain, _ =. 


Cray 
Dizon Crucible Co.. Joseph, Jersey 
City. N. J. 


Crucible 
Dixon Crucible Co., Joseph, Jersey 
City. N. J. 


Cultivators 
Allen, 8S. L., & Co., Phila., Pa. 
Garden 
eaenne. Cc. 8., & Sons, Bushnell, 
ll. 


Culverts 


Metal 
Metal Post & Culvert Co., Niles, O. 


ps 
Grease 

Bowen Mfe. Co., Auburn, N. Y. 

Sherman Mfg. Co., H. B., Battle 
eek. Mich. 


Bowen Mfg. Co., Auburn, N. Y. 
Sherman Mfg. Co., B., Battle 
Creek, Mich. 


Cusnidors 
Enameled 
Vollrath Co., Sheboygan, Wis. 


Cut Glass 
wwe age Glass 


Cutle 
Bu oe raee.. Chicago, Til. 
Chatillon, John, & Sons, New York 


City. 
Hoffman, ©. A., Philadelphia, Pa. 
sae ioe 78 Warren S8St., 


Parker, Chas., Co.. Meriden, Ct. 
Shapleigh Hdw. Co.. St. Louis. Mo. 
Supplee Biddle Hdwe. Co., Phila., 


a. 
Witte Hardware Co., St. Louis, Mo. 
Sliver Plated 


ek eae Silver Co., Meriden, 





Cutters 
Bolt 


Smith & Hemenway Co., 150 Cham- 
bers 8St., N. Y. C. 
Wells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field, Mass. 
Electric Wire 
Porter, H. K., Everett, Mass. 


lass 
Millers Falls Co., Millers Falls, 
Mass 


Smith & Hemenway Co., 
Chambers St., New York City 
Meat, Food and Vanetaben: 

me ag Slaw Cutter Co., Bluff- 


on, O. 

Rollman Mfg. Co., Mt. Joy, Pa. 
Storage Battery 

Porter, H. K., Everett, Mass. 


Cylinders, Pump 
Myers & Bro., F. E., Ashland, O. 


Dampers, Pipe 


Arcade Mfg. Co., Freeport, Il. 
Stover Mfg. Co., Freeport, 

Taylor & Joggis Fdry. Co., Cleve- 
land, O. 


Dashes and Fenders, Car- 


riage 
McKinnon Dash Co., Buffalo, N. Y, 
Destroyers, Soot 


Mineral Products Co., Detroit, 
Mich. 
Detectors 


Engine Trouble 
Lazarus Mfg. Co., Cleveland, O. 


Devices for Window Venti- 
lating 
Stanley Works, New Britain, Ct. 


Dies, Sheet Metal Working 
= J. Swaine Mfg. Co., St. Louis, 
0. 


Dispensers 
Non-Overflow Factory 
Delphos Mfg. Co., Delphos, O. 


Dividers, Wing & Extension 
Johnson, Wm., Newark, N. J. 


Doo 
Fire, Equipment 
ae eendel ioe Mfg. Co., 


l. 

Fire and Shutter Hardware 
Allith-Prouty Co., Danville, Ill. 
Richards-Wilcox Mfg. Co., Aurora, 


Ill. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Stanley Works, New Britain, Ct. 


Drapery Hardwa 
Berbecker & Rowland Mfg. Co., 
Waterville, Ct. 


Drawing Materials 
Dietzgen, Eugene Co., Chicago, III. 
Dixon, Jos., Crucible Co., Jersey 
City. N. J. 


Drawn & Stamped Work, 
Brass, Copper, Bronze & 
Ger, Silwer 

— Brass Co., Bridgeport, 
t. 


Aurora, 


Dressing 
Auto Top 
Northwestern Chemical Co... The, 
Marietta, O. 
Beit 


Dixon, Jos., Crucible Co., 
City. N. J. 


Drilling Attachments 
Smith & Hemenway Co., 150 Cham- 
bers St., New York. 


Drills 
Automatic 
Goodell-Pratt Co., Greenfield, Mass. 
Chain 


Goodell-Pratt Co., Greenfield, Mass 

For Metal and Wood 
wa HT Twist Drill Co., Cleve- 

and, O. 

Morse Twist Drill & Mch. Co., 
New Bedford, Mass. 

Hand, Breast and Bench 
Fray. John S.. Co.. Bridgeport, Ct. 
Goodell-Pratt Co., Greenfield, Mass. 
Millers Falls Co., Millers Falls, 


Mass. 
_— Bros. Mfg. Co., PhilaGelphia, 


Stanley Rule & Level Co., New 
Britain, Ct. 
Wood Brace 

nt ik Twist Drill Co., Syracuse. 


Dumb-Waiters 
Energy Elevator Co., Phila.,. Pa. 
Sedgwick Mach. Works, 126 Liberty 
St.. New York City. 


Dynamite 
Du Pont De Nemours Powder Co., 
Wilmington, Del. 
Hercules Powder Company, Wil- 
mington, Del. 


EFarthenware 
See Ware 


Edgrers 
awn 
imgoctel Bit & Snap Co., Racine. 


Turf 

Supplee Biddle Hdwe. Ce., Phila- 
delphia, Pa. 

Ege2cx Beaters 


Andrews Wire & Iron Wks., Rock- 
ford, Ill. 


~ 
Jersey 





vot Dearborn Mfg. Co., Sterling, 


Holt Lyon Co., Tarrytown, N. Y. 
Taplin Mfg. Co.. jen Britain. Ct: 
Wagner Mfg. Co., Sidney, Ohio. 


Elbows and Shoes 

Copper 

a aay Cc. G.. & Co.. Pittsburgh, 
a. ; 


Electrical Supplies 
—. Geo., Co., Cleveland, 


Elevators 
Energy Elevator Co., Phila., Pa. 
Sedgwick Machine Wks. .. 126 Lib- 
erty St.. New York City. 
Ice and Coal 
Gifford-Wood Co., Hudson, N. Y.; 


Emery Cloth 
Baeder, Adamson & Co.. Phila., Pa. 
Uv. — Sandpaper Co., Williamsport. 
a. 


Enameled Ware 
See are 


Enamel ~ 
— s Lambert, Inc., Buffalo, 


Enametile, Metal Tiling 
New York Metal Ceiling Co., 537- 
541 W. 24th St., New York City. 


Explosives 
Hercules Powder Company, Wil- 
mington, Del. 
Extinguishers, Fire 
Childs, O. J., Co., Utica, N. Y. 
Johns- Manville Co., New York. 
Laughlin, Thos., Co., Portland, Me. 
Lazarus Mfg. Co., Cleveland, 
Northwestern Chemical Co., The, 
Marietta, 
Fasteners 
Corrugated 
Acme Steel Goods Co., Chicago, IIL 
Cary Mfg. sf Brook! yn, N. Y. 


Smetiwecd, Mfg. Co.. Go- 
wanda. Wy. 

Stanley Works, New Britain, Ct. 
Draw 


Acme Steel Goods Co., Chicago, Il. 
ame , 
er ~ ee * Safety Snap Co, Wilming- 


t 

Niagara Falls Metai Stamping 
Works, Niagara Falls, N. Y. 
Paper 

Dennison Mfg. Co., Boston, Mass. 
Roof Lead Head 

Filshie, Alex.. Chicago, Ill. 
Storm, Sash and Screen 

Butter, G. A., eg ee Wis. 

Phenix Mfg. Co., ‘Milwaukee. Wis. 

Stanley Works, New Britain, Ct. 
Window 

Griffin Mfg. Company, The, Erie, 


Pa. 
Stanley Works, New Britain, Ct. 


Faucets, Wooden 
Sommer, John, Faucet Co., Newark, 
nN. de 


Fences 
Factory Woven Wire 
Cleveland Cyclone Fence Co., Cleve- 
land. O. 
Cyclone Fence Co., Waukegan, Ill. 
FE 


e 
Northwestern Barb Wire Co., Ster- 


ling, Tl. 
iron and Steel 
Cleveland Cyclone Fence Co., 


Cleveland, O. 
Ludlow-Saylor Wire Co., St. Louis, 


Mo. 
Stewart Iron Works Co., Cincinnati, 
way ne Mfg. Newark, N. J. 
Bocametnaes” 
—_—— Steel & Wire Co., Chi- 


Til. 
Clee ead Cyclone Fence Co., Cleve- 

land, O. 
Cyclone Fence Co., Waukegan. III. 
Wright Wire Co., Worcester, Mass. 


Wire 

Amer. Steel & Wire ©o., Chicago, 

Cle veland Cyclone Fence Co., Cleve- 
and, O. 

Keystone Steel & Wire Co., Peoria, 
Ill. 

N. J. Wire Cloth Co., The, Tren- 
ton, N .J. 

Wright Wire Co., Worcester, Mass. 

Fence Posts 

Buffalo Steel Co., Tonawanda, N. Y. 
See Posts. 

Carswell Mfg. Co., St. 


Mo. 
Inland Steel Co.. Chicago, Il. 
Metal Posts & Culvert Co., Niles. 
See Posts. 


Fenders 
Automobile 
Michigan Crown 

Detroit, Mich. 
File Cards 
— File Works, Providence, 


Joseph, 


Fender Co., 


Files and , om 
Barnett. G. Ox: Phila., Pa. 
Delta File Works’ Phila.. Pa. 
Disston, Henry, & Sons, Phila., 
McCaffery File Co., Philadelphia, 
A. 
——— File Co., Providence, 
Rex File & Saw Co., Newcomer- 


town, \ 
Simonds Mfg. Co., 
. Mass. 
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Fitchburg, 


Firearms 
Colt’s Patent Firearms Mfg. Co., 
Hartford, 
Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass 
The Marlin Pinasetiin Co.. New 


Haven, 
Pisentnrtan Arms U. M. C. Co., 
New York City. 
Firepots 


Ashton Mfg. Co., Newark, N. J. 
Gasoline and Kerosene 

Clayton & Lambert Mfg. Co., 
Detroit, Mich. 


Fittings, Lavatory & Bath- 
room 
5 ga Co., Chas., The, Meriden, 
t. 


Fixtures 
Bathroom 
American Ring Co., Waterbury, Ct. 
Parker, Chas., Co., Meriden, Ct. 


Flashlights 
American Carbon & Battery Co., 
East St. Louis, Ill. 
American Ever- as ad Works, Long 
Island City, N. Y. 
Central Telephone & Tel. Co., St. 
Louis. Mo. 
Hawthorne Mfg. Co., Bridgeport, 


Ct. 
Usona Mfg. Co., 1 Hudson St., 
New York City. 


Flat Wall Finishes 


Forest City Paint & Varnish Co., 
Si ncatom 0. 


re 
~ Plated 
International Silver Co., Meriden, 


t. 
Unplated 


ee Silver Co., Meriden, 


Flue Thimbles, Cast Iro 
Sterling Foundry Co., Sterling. Ill. 


Fly Swatters 
Andrews Wire & Iron Wks., Rock- 
ford, Il. 
Atlas Mfg. Co., New Britain, Ct. 
Osborn Mfg. Co., Cleveland, O. 


Forgings 
Drop 
eo. J. H.. & Co., Brooklyn, 


iron and Steel 
Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 


Foundry Supplies 
Osborh Mfg. Co., Cleveland, 0. 


Frames 
Hack Saws 
Diamond Saw & Stpg. Co., Buffalo, 


Smith & Hemenway Co., 150 Cham- 
bers St., N. Y. C. 


Freezers, Ice Cream 


ass 
Dazey Churn & Mfg. Co., St. 
vis, Mo. 


aod 


an 
Alaska Freezer Co., Winchendon, 
Mass. 
— Bros. Mfg. Co., Philadelphia, 
a 


Power 
a Freezer Co., Winchendon, 


Mas 
North aq Mfg. Co., Philadelphia, 


a 
Auto Vacuum Freezer Co., New 
York City. 


Funnels 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 
hlin, Thos., Co., Portland, 


e. 
No-Shammy Products Co., Cleve- 
land, O. 


Furnace 
Majestic Co.. Huntington, Ind. 


Furniture 
Porch 
Mount Vernon Lumber Co., North 
Vernon, Ind. 


Fuses, Safety 
Ensign- Bickford Co., Simsbury, Ct. 


Galvanized Ware 
See Ware 


Galvanizing and Tinning 
Cleveland Galvanizing Wks., Cleve- 


land, O. 
McCalla, Harold, Co., Philadelphia. 
a. 
Malleable Iron Fittings Co., Bran- 
ford, Ct. 


Garage Equipment 
<0 a Products Co., Cleve- 


Garnet Paper and Cloth 
Baeder, Adamson & Co.. *Philadel- 
phia, Pa. 
Carborandum Co., Niagara Falls. 


y 
United States Sand Paper Co., 
Williamsport, Pa. 


Gates 
Iron and Steel 
American Steel & Wire Co., Chi- 
eago, TTI. 
Cleveland Cyclone Fence Co., Cleve- 


and, n 
Stewart Iron Works, Cincinnati, O. 


-4 


+ ag dp 
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UOFKIN ‘apes 


Have a long-standing reputation with users everywhere of being 
first tn all points of superiority— 
ACCURACY—DURABILITY—DESIGN 

Our TAPES have 


Instantaneous Read ings 


Metal-lined Leather Cases, 
Push-button Opening 


BOXWOOD RULES. 
SPRING-JOINT. RULES. 


THE [ure 1 PULE, Cases Saginaw, 


New York, Windsor, Can. 
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West Leechburg 
Steel Company 


Manufacturers 


of 
FINE STRIP STEELS 
For all purposes. 


General and 
Sales Offices, 
Farmers Bank 


Bldg., Pgh., Pa. 





Works— 
West Leechburg, Open Hearth Furnaces 
Pa. Hot and Cold Rolling Mills 











BLISS 
HAND 
SCREWS 


83 YEARS THE LEADER 





Also Manufacturers of 
Cabinet-Makers’ Clamps, Foundry Flask 
Clamps. Bench Vises. Carvers’ Tool 


Handles. Auger Handles. Chalk Line Reels. 
Special Wood Turnings. Mallets. 


J. H. O’NEIL, Jr., Successor to 


R. BLISS M’F’G CO. Pawtucket 








THE ROBERTSON 


“Horseshoe Magnet” 


Trade Mark Reg. U. 8S. Pat. Off. 


Hammer 


SS 


The best magnet hammer. It holds the tack. 
Write for illustrated price list. 
ARTHUR R. ROBERTSON, Sole Mfr. 


144 OLIVER STREET BOSTON, MASS. 
Owner of the ‘‘Horseshoe Magnet’’ Trade Marks. 























KEROSENE AND GASOLINE 


Red-Hot Fire Pots and Torches that 
will please and satisfy the most par- 
ticular mechanic, may be cbtained 
through your jobber at factory prices. 
The Kerosene stock is guaranteed in 
the same way that gasoline is and will 
give you splendid satisfaction if oper- 
ated in accordance with directions. 


The No. 67 Kerosene Fire Pot produces 
a powerful blue flame and is made 
with seamless steel tank which will 
stand hard usage. We guarantee it to 
please you. Send for free Catalog. 


st iebtnticng aE EON MFG. CO. 


Price Each $6.75 Net 19 NevadaSt., Newark, N.J., U.S.A. 














Fresh Air ana Protection! 


The Ives Window 
Ventilating Lock 
A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 


or both top and bottom, with en- 
tire security against intrusion. 


Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 























Armstrong 
Ceiling Nipple 
Threaders 


This tool is made to 
thread pipe projecting 
from the ceiling or wall. 
The holder takes dies %, 
¥%, % in. R. or L. and 
bushings to match. 


Dealers will find this a Profitable Tool to Stock. 
MANUFACTURED BY 
THE ARMSTRONG MFG. CO. 
290. KNOWLTON ST., BRIDGEPORT, CONN. 











C. E. JENNINGS teens patent 
EXPANSIVE BIT 
SEE THAT BEVEL 


ON CAP AND CUTTER 







TEETH! 


canes 


Micronsetes Sevow, by moansel witiah. Cutter can be in- 
stantly adjusted to Se ee an inch. 






C. E. JENNINGS & CO. ssonsfacturers 71-73 Murray St., N.Y. 






cc 
a 
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— 


iron, Folding and Sliding 
Ludlow-Saylor Wire Co., St. Louis, 


Mo. 
Wright Wire Co., Worcester, Mass. 


Steel Farm 

Cyclone Fence Co., Waukegan, Il. 
Wire 

Cleveland Cyclone Fence Co., 


Cleveland, O. 
Cyclone Fence Co., Waukegan, IIl. 
Wright Wire Co., Worcester, Mass. 


Gauge 
owe & — Mfg. Co., Provi- 


dence, R. I. 

Chapin-Stephens Co., Pine Mead- 
ow, a 

Peck, stow & Wilcox Co., Cleve- 


land, UO. 

Staniey Rule & Level Co., New 
Britain, Ct. 

Starrett, L. 8., Co., Athol, Mass. 
Marking 

Johnson, K. P., Rule Mfg. Co., 
Chicago, Ll. 
Tire 


Alien Atito Spec. Co., 1926 Broad- 
way, New York City. 


Glass Boards, Perfection 
Lufkin Rule Co., Saginaw, Mich. 


Glassware 
See Ware 
Glue 
isaeder, Adamson & Co., Phila., Pa. 
Dennison Mfg. Co., Boston, Mass. 
Goggles 
Wiison, T. A., & Co., Inc., Read- 
ing, Pa. 
Graphite 
Dizon Crucible Co., Jos., 
City. N. J. 


Jersey 


Graters, Potato 
Schroeter Bros. 
Louis, Mo 


Grease, A 
ed Joseoh Crucible Co., Jersey 
t 
thasrin, A. W.,. Oil OCo., Px vidence, 


Grease Guns 
i os S. P.. & Co., Orange, 


Hdw. Oo., St. 


Grinders 
Foot and Hand Power 
Carborundum Co., Niagara Falls, 


N. Y¥. 
Richards-Wilcox Mfg. Co., Aurora, 
Star Specialty Co., Chicago, Ill. 
Sickle 
Luther Grenier Mfg. Co., Milwau- 


kee 

Star "Bbsclalty Co., Chicago, Il. 
Too 

Luther Grinder Mfg. Co... Milwau- 
kee, Wis. 

Star Specialty Mfg. Co., Chicago, 


Gictuidteune 
Cleveland Stone Co., Cleveland, O. 
Foot and Hand Power 
Cleveland Stone Co.. Cleveland, O. 
es enter es Mfg. Co., Aurora, 
1 


Household 
Cleveland Stone Co., Cleveland, O. 


Grist Mills 
Root-Heath Mfg. Co., Plymouth, O. 


es. 
Doo 


A 8 pottas Hinge Co., Chi- 
cago, 
Razor 
“a light T., Brooklyn, N. Y. 
Crclous , a Co., Waukegan, Ill. 
Snow and ice 
Berger Bros. Co., Philadelphia, Pa. 
Tree and Flower Bed 
Cyclone Fence Co., Waukegan, IIl. 
Ludlow- naylor Wire Co., St. Louis, 


Mo. 
Stewart Iron Works, Cincinnati. O. 
Wright Wire Co., Worcester, Mass. 
Window 
~ Cyclone Fence Co.. Waukegan, Ill. 
—— Wire Co., St. Louis, 


Woinht Wire Co., Worcester. Mass. 


Guns 
Iver Johnson’s Arms & Cycle Wks.. 
Fitchburg, Mass. 
Marlin Firearms Co., New Haven, 


Ct. 
Parker, Chas., Co., Meriden, Ot. 
Remington Arms OU. M&. wv. LO,., 
New York City 
Automatic Rapid Fire 
Colt’s Patent Firearms Mfg. Co., 
Hartford, Ct. 
Repeating 
The Marlin Firearms Co., New 
Haven, Ct. 


Sho 
Parker Co., Chas., The, Meriden, 


Re iutoen Arms U. M. ©. Oo.. 
New York City. 


Halters 
Rope. See Harness 
or Chain Co., Bridgeport. 


t. 
Rugg. E. T.. & Co., Newark, O. 
Harness 
Niagara Falls stax Stpg. Co., 
Niagara Falls, N. Y. 
National Safety Snap Co., Wil- 
mington, O. 


! 
Hamme 


rs 
Billings & Spencer Co., Hartford, 


Buffum Tool Co., Louisiana, Mo. 

David Maydale Hammer Co., Nor- 
wich, N, Y. 

slag, O- & Wilcox Co., Cleve- 
an 

Smith Co., H. D., Plantsyille, Ct. 

wee L. & I. J., Co., Buffalo, 
Copper 

Eureka Company, North East, Pa. 

a, ~_ & Level Co., New 
Granite Cutters 

Trow & Holden Co., Barre, Vt. 
Magnet and Tack 

Robertson, Arthur R., Boston, 
Mass. 


Hammocks 
Excelsior Bag & Mfg. Co., Ine., 
Troy, N. Y. 


Handcuffs 
Peerless Handcuff Co., Springfield, 


Mass. 
Unwu iardware Co., Torrington, Ct. 


Handles 
Chisel, File and Awl 
Grover File Co., Nashua, N. H. 
Kaalot Mfg. Co. -, Chicago, Ill, 
Nicholson File Co., Providence, R. I. 


aw 
Ely, Theo. J., Mfg. Co., Erie, Pa. 
Soldering iron 
ne vee Co., Philadelphia, Pa. 
Duguye Saw Vise Co., Cleveland, 


( 
Millers Falls Co., Millers Falls, 
ass 


Mass. 
O’Neil, J. H., Jr., Pawtucket, 
Piqu* “andle & Mfg. Co., Piaua, O. 


Hangers 
Barn and House Door 
Allith-Prouty Co., Danville, I11. 
— Spring Butt Co., Chicago, 


Griffin Mfg. Co.. Erie, Pa. 
Hunt, Helm, Ferris “& Co.. Har- 


vard, 
McKinney Mfg. Co., Pittsburgh, Pa. 
Myers, F. E., & Bro. .. Ashland, 
National Mfg. Co., a Ill, 
Ney Mfg. Co., Canto 
Richards. Wilcox Mtge. "Co. 


Safety Door Hanger Co., Ashland, 
O 


Wagner Mfg. Co., Cedar Falls, Ia. 
Eaves Trough 

Berger Bros. Co., Philadelphia, Pa. 
Storm Window and Screen 

Butter, G. A., Milwaukee, Wis. 

Fernald Mfg. Co., Northeast, Pa. 

National Mfg. Co., Sterling, Ill. 

Phenix Mfg. Co., Milwaukee, Wis. 


Hardwood, Polished 
Green, A. H., Co., 97 Warren St., 
New York City. 
Harness and Saddlery 


Worthington, Geo., Cleveland, O. 
Shanlelgh Hardware Co., St. Louis, 
0. 


Aurora, 





wasne. Safety, Hinge, Hook 
—— Mfg. Company, The, Erie, 


McKinney Mfg. Co., Pittshurgh. Pa. 
Stanley Works, New Britain. Ct. 


Hatchets 
Arcade Mfg. Co., Freeport, Il. 
Burgess-Norton Mfg. Co., Geneva, 


Ill. 

Peck, Stow & Wilcox Mfg. Co., 
Cleveland, O. 

Shapleigh Hdw. Co., St. Louis, Mo. 

Smith Co., H. D., ‘Plantsville, Ct. 


Hay Unloaders 
Myers & Bro., F. E., Ashland, O. 


Heaters 
Automobile, Wagon, Sleigh 
and Carriage 
Chicago Flexible Shaft Co., Chi- 
cazo, . 
Oil 
See Stoves, Oll, Vapor and 
Gasoline 


an 
Hunt, Helm, Fenls & Co., Har- 
vard, Ill. 


Hinges 
Box 

Steely Works, New Britain, Ct. 
r 


Bommer Bros., Brooklyn, N. Y. 

Chicago Spring Butt *O0.., D. 29, 
Chicago, Il. 

Corbin. P. & F., New Britain, Ct. 

Root Co.. C. J., Bristol, Ct. 

Stanley Works, New Britain, Ct. 
Fioor 


Allith-Prouty Co.. Page. Ill. 
Champion Hdw oO. 
i. Spring Butt Co. . “Chicas. 


Corb & F., New Britain, Ct. 

Shelby’ tions Hinge Co., Shelby, O. 
Garage & Doo 

Stanley Works, + eal Britain, Ct. 
Jamb 


Lawson Mfg. Co., Chicago, Il. 
Lavatory Sprin 

Bommer Bros., Brooklyn, N. Y. 
Mortise Floor 





Lawson Mfg. Co., Chicago, Il. 
Pivot 


Rommer Bros.. Brekire. | aE A 
Tawson Mfg. . Chicago, Il. 





Screen Door 
Bommer Bros., Brooklyn, N. Y. 
= Mfg. Company, The, Erie, 


Laeep 3 ~_, om 5, Obteane. Ill. 
ag Wabash, Ind. 
Stanley erka Now Britain, Ct. 
. Screw and Strap 
McKinney Mfg. Co., Pittsburgh. Va. 
Stanley Works, New Britain, Ct. 
pring 
Arcade Mfg. Co., Freport, 


Ill. 
= Spring Butt Co., Chicago, 
Rock City Mfg. Co., Wabash, Ind. 


Shelby Spring Hinge Co., Shelby, O. 

Stover Mfg. Co., Freeport, Il. 

Superior Spring Hiage Co., Chi- 
cuge, Tl 


Spring Butt 

Bommer Bros., seeeen, me. Be 
Spring Flioo 

Bommer Bros., {re N, 


me 
Corbin, P. & F.. New Britain, Ct. 
Standard Mfg. Co., Shelby, O. 
Strap and T 
Griffin Mfg. Company, The. HErie, 


a. 
McKinney Mfg. Co., Pittsburgh, Pa. 
Stanley Works, New Britain, Ct. 

Surface Floor 
Lawson Mfg. Co., Chicago, Il, 


Hinges and Butts 
Corbin, P. & F.. New Britain, Ct. 
Griffin Mfg. Company, Erie, Pa. 
McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling Ill. 
Stanley Works, New Lvritain, Ct. 
Wrought Brass 
Root Co., C. J., The; Bristol, Ct. 
Sargent & Co., New Haven, Ct. 
Stanley Works, New Britain, Ct. 
Hinges and Strikes 


Lavatory 
Lawson Mfg. Co., Chicago, "g 


Hods, Mortar and Bric 
= Wire Spring Co., , 
and, 


Hoes and Weeders 
Han 
naam C. S., & Sons, Bushnell, 


Hog Fountain 
Surling Fdry. Co. .. Sterling, Ill. 


Hoists 
Sedgwick Machine Works, 126 Lib- 
erty St., N. Y. 


ope 
Hunt, Helm, Ferris & Co., Har- 
vard, Ill. 
Tackle Block 
Ney Mfg. Co., Canton, O. 
Holders 
Door 


Bommer Brothers, Brooklyn, N. Y. 
Griffin Mfg. Company, Erie, Pa. 
National Mfg. Co., Sterling, Ill. 
Richards-Wilcox Mfg. Co., Aurora, 


ll. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Sargent & Co., New Haven, Ct. 
Stanley Works, New Britain, Ct. 
Superior Spring Hinge Co., Chi- 
cago, ‘ 
Garage Door 
Griffin Mfg. Co.. Erie. 
Btaphey Works, ‘New Britain, Ct. 


Grossman, Emil, Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 


Hollowware 
See Ware 
Hooks 
Beit 
FoneNee. E., Mfg. Co., Worcester, 
Bird Cage 


Berbecker & Rowland Mfg. Co., 
—- Ct. 


us 
North Wayne Tool Co., Hallowell, 


Me. 
Ceiling 
Atlas Mfg. Co., New Haven, Ct. 


Williamson, C. T., Wire Novelty 
Co., Newark, N. J 
Wire Goods 


Co., Worcester, Mass. 

Coat and Hat 

Allith-Prouty Co., Danville, Ill. 

Atlas Mfg. Co., New Haven. Ct. 

Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 

Stover Mfg. Co., q.. Wire Il. 

Williamson, C. ire Novelty 
Co., Newark, J. 

wee Goods Co., ge ee Mass. 


s 
Abbey & Imbrie, 18 Vesey St., New 
York City. 


Gate 

Acme Steel Goods Co., Chicago, Ill. 
Grass 

North Wayne Tool Co., Hallowell, 
Me. 
Harness 

Arcade Mfg. Co., R say ow Til, 


Corbin, P. & F., New Britain, Ct. 
Peck, Stow & Wiledx Co., South- 


ington, Ct. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Stover Mfg. Co., 700 East S8t., 
Freeport, Ill. 


Key Ring 
i ~ Dearborn Mfg. Co., Sterling, 
ll. 


Picture 

Turner & Stanton Co., Norwich, Ct. 
Screw and Cup 

Rrooks, M. S., & Sons, Chester, Ct. 
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Hoops and Bands 


Galvanized 
om “ge: Harold, Co.. Pbiladelphia, 
Bios ] 
West Leechburg Steel Co., Pitts- 
burgh, Pa. 
Hoo 


ps 
Fiot and Cold Rolled 

Cary Mfg. Co., Srooklyn, N. Y. 
Griffin Mfg. Co., Erie. Pa. 

on Ses hharold, Co., Philadelphia, 


Wire 
war Steel & Wire Co., Chicago, 


Horns, Automobile 
Amer. Elec. Co., Chicago, IIL. 
Garford Mfg. Co.. Elyria, O. 
Johns-Manville Co... H. W., New 
York Cit 


y. 
Sparks-Withington Co., Jackson, 
Mich. 


House 
Beiting 
Boston Woven Hose & Rubber Co., 
_ Boston, Mass. 
sang hte Company, B. F., The, 
Akron, VU. 
Thermotd Rubber Co., Trenton, 
Garden and Spraying 
Boston May “ameag & Rubber Co., 
Boston, 
lievere Rubber: Co., Chelsea, Mass. 


——— Rubber Co., Trenton, 
Joiner 

Stuber & Kuck, Peoria, Ili. 
Matting 


Boston Woven Hose & Rubber Co., 
Boston, Mass. 
Goodrich Company, B. F., Akron, O. 


Hose Fittings 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 
Sherman Mfg. Co., H. B.. Rattle 
Creek, Mich. 


Hose Reels, Metal 


MecKinucs Dash Co., Buffalo, N. Y 
Specialty Mfg. Co., St. Paul, Minn. 


Hot Water Bottles, Alumi- 
num 


Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 


Ice Chippers 
Hand 
Alaska Freezer Co., 


MASS. 
Gifford-Wood Co., Hudsom N. Y. 


Winchendon, 


Ice Shredders 
Enterprise aaa Co. of Pa., Phila- 
delphia, 


Implements, Agricultur«! 
Hayes Pump & Planter Co., Galva, 


Til. 
— C. S., & Sons, Bushnell, 


Incubators 
Queen Incubator Co., Lincoln, Neb. 


Instruments 
Drawing 
Dietzgen, Eugene Co., Chicago, Lil. 
Surveyin 
Dietzgen, Eugene Co., Chicago, III. 


Iron and Steel 

Corrugated 

American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 

Milwaukee Corrugating Co., Mil- 
waukee, vis. 
Merchants 

—— Harold, Co., Philadelphia, 
a. 


Irons 
Alcohol and Gasoline 
Ideal Sad Iron Mfg. Co., Cleve- 
land. O. 
Brandin 
Se hwerdtle, Stamp Co., Bridgeport, 


Elec tric 

Penang Flexible Shaft Co., Chi- 
cago, Ill. 

ad 


Brite-Lite Co., Albert Lea, Minn. 


Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. : 

Ideal Sad Iron Mfg. Co., Cleve- 
and, O. 
Wi a ffl 


Stover Mfg. Co., Freeport, I). 
Wagner Mfg. Co., Sidney, Ohio. 


Jacks, Carriage, Automobile 
and Wasxkon 
— Equipment Co., Milwau- 


Wis. 
Lather Grinder Mfg. Co., Milwau- 


kee, 
Myers, F. E., & Bro., Ashland, O. 
Richards-Wilcox Mfg. Co., Aurora. 
Walker Mfg. Oo., Racine, Wis. 


Japans 
Erest _* Lambert, Inc., Buffalo. 


Knives 
Bread 
nee Wayne Tool Co., Hallowell. 
e. 


oan b+ 
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Always 
Ready! 


You can’t fease the B & C Adjustable “S” Wrench 
in a pinch. Its head is placed at a peculiar angle 
for nosing into all sorts of nooks and corners. Jaws 
are adjustable. Fully hardened and guaranteed. 


Bemis & Call Hdw. & Tool Co. 
Springfield, Mass. 
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DUO N OZZLE 


COMBINED HOSE NOZZLE 
AND LAWN SPRINKLER 


AT LOWEST PRICE 
EVER ASKED FOR 
EITHER ONE 


Saves labor. Delivers more 
water. Cannot leak. Saves 
hose from bursting. Wider 
spray. Longer Stream. Sam- 
ple sent postpaid for 15 cents. 


H. B. SHERMAN MFG. CO.., Battle Creek, Mich. 
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Goodell Mitre Box 
Made of STEEL—Cannot Break 


For years this Box has been recognized as being first 
in quality and wnprovements, and the new STEEL 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 

Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 
MFG. CO. 


Greenfield, Mass. 

















The recall is ‘‘for” 


not against 


Dixon’s 


Dealers—Write 
for booklet 40-0 to the 


Joseph D Dixon Crucible Co. 52sy'cisi ns. 


























You Get the Biggest Return 


in all Se age elements of Hose 
Service w ou buy ‘ we. = 
CAST BRASS vAOSE BAN 
Made of a Special, er S ROOF, 
composition metal, exceptiona 
strong and durable, "they hold the 
hose firmly with a double, all-round 
‘“‘Grip’’ assuring a permanently tight 
connection. They can be used re- 
ey and will be right on the 
Ob doing Efficient work long after 
others are scrapped and forgotten. 
ALL sizes for hose ”" 0. D. up 
to the largest Suction Hose. Most 
3 satisfactory on automobile hose con- 
nections. Made in Fort Plain, U. S. 
A. Used everywhere. Unequalled by 


One solicit your stock orders. If 


you don’t know them write for sam- 
ples. Both Home and Foreign trade 
supplied. 


WILLIAM YERDON 
BOX 102 FORT PLAIN, N. Y. 


—— 
— 
— 
— 
— 
— 
— 
— 




















E. H. TITCHENER & CO. 


STAPLES 
and WIRE SHAPES 
Binghamton,N.Y. Chicago, Ill. 














| Satisfied 
Customers 


Profitable 


Our bits and braces have been a yg as —— 
by the finest woodworkers for over 7 pome Bits 
for every purpose—auger bits, dowel bits, car bits, 
machine bits, etc. 


Send for booklet. 


Russell Jennin ings Mfg .Co. 
Oo 


’ Chester, nn. 21-132 
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Butchers’ Lawn Mowers Blade Sharpening ails 
Chatillon, John, & Sons, New York and Hyfield Mfg. Co., 48 Franklin St., Cobblers’ 
City. Elwood Lawn Mower Co., Bilwoed, New York City. Shelton Co., Shelton, Ct. 
White, L. & I. J., Co., Buffalo, Ind. Boring Copper 
a F. & N. Lawn Mower Co., Rich- Millers Falls Co., Millers Falls, American Steel & Wire Co., Chi- 
Corn, Hedge & Cane mond. Ind Mass. eago, Ill. 
Bishop, Geo., H., Co., Lawrence- Ideal Power Lawn Mower Oo., Snel) Mfg. Co., Fiskdale, Mass. Hussey, C. G., Pittsburgh, Pa. 
burg, Ind. Lansing, Mi Centrifugal ut 
North Wayne Tool Co., Hallowell, McGriff-Kimberly Lawn Mower De Laval Separator Co., 165 Broail- McCalla, Harold, Co., Philadelphia, 
Me. Co., Anderson, Ind. ; way, New York City. Pa. 
Drawing Philadelphia Lawn Mower Co., Drilling Union Horse Nail Co.. Chicago, Ill. 
Peck, Stow & Wilcox Co., Cleve- Philadelphia, Pa. Millers Falls Co., Millers Falls, iron and Steel, Cut 
M 


land, Ohio. 
Smith Co., H. D., Plantsville. Ct. 
waite, L. & L. J., Co., Buffalo, 


Fruit 
Empire Knife Co., Winsted, Ct. 
Hay and Stra 


Ney Mfg. Co., 1a Ohio. 
Kitchen 

— John, & Sons, New York 
sity 

Murphy, R.. & Sons. Ayer, Mass. 

North Wayne Tool Co., Hollowell, 


Maine. 
Pocket 
er eg: John, & Sons, New York 
ty. 
ig es Knife Co., Walden, 
Pruning 
Murphy’s Sons Co., Robert, Ayer, 
Mass. 


Saddiers 
Rose & Bros., Wm., Sharon Hill, 


a. 
Shoe 
Murphy’s Sons Co., 


ass. 
Silver Plated 
a Sitver Co., Meriden, 


Robert, Ayer, 


Knobs, Wood 
nie Handle & Mfg. Co., Piqua, 


Mmceksess Doo 


Corbin, P. & F., New Britain, Ct. 
Russeli & ‘wule Mfg. Co., New 
Britain, Ct. 
Stover Mfg. Co., 700 East St., 
Freeport, Ill. 
Labels. Gummed 


Dennison Mfg. Co., Boston, Mass. 


Ladders, Store 
Allith-Prouty Co. Danville, Ill. 
Berger Bros. Co., Philadelphia, Pa. 
Bicycle Step Ladder Co., Chicago, 


Ill. 
Milbradt Mfg. Co., St. Louis, Mo. 
Myers, F. E., & Bro., Ashland, O. 
A pa Mfg. Co., Aurora, 


lamp 

Aanerlean Carbon 
East St. Louis, 
Bicycle 
_— eport Brass 


Electric 
Johns-Manville Co.. New York City. 
Gasoline & Kerosene Vapor 
Coleman Lamp Co., Wichita, Kan. 


& Battery Co., 
Til. 


Co.. Bridgeport, 





Motor Car 
Dietz, R. E., Co., 60 Laight St., 
New York City. 
Portabie Gasoline 
Brite-Lite Co., Albert Lea, Minn. 
National Stamping & Elec. Co., 


Chicazo, Il. 
treet 
Coleman Lamp Co., Wichita, Kan. 
Table, en Etc. 
Co., Branford, Ct. 


Hammer & 
een & Elec 


National 
Chicago, 


Lanterns 
Dietz, R. E., Co., 60 Laight St., 
New York Ci ity. 
—— Manville Co., New York City. 


Laughlin, Thos., Co., Portland, 
e. 
Electric 
Central Telephone & Tel. Co., St. 
Louis Mo. 
Illuminating Elec. Mfg. Co., Phila., 


a. 
Usona Mfg. Co., 1 Hudson S&t., 
New York City. 
Gasoline Vapor 
Coleman Lamp Co., Wichita, 


Latches, Barn Door 
Albany a Specialty Co., Al- 


bany. Wis. 
Allith-Prouty Co., Danville, Ill. 
Corbin, P. & F., New Britain. Ct. 
Peck, Stow & Wilcox Co., Cleve- 


Richards- Wilcox Mfg. Co., Aurora, 


Russell & eo Mfg. Co... New 
Britain, 

Stanley Works New Britain, Ct. 

Wagner Mfg. Go., Cedar Falls, Ia. 


Co., 


Kan. 


Lath 
Metal 
vn Cerunies Co., Wheel- 
aor ; 
clinton Wire Cloth Co., Clinton, 


Sichinan Wire Cloth Co., Detroit, 

nw. S"Wire Cloth Co., The, Tren- 

wright Wire Co.. Worcester, Mass. 
Lathe 


Do 
Union Caliper 
Williams, J. 

ae 


r o's 
an a oo 


Supplee Biddle Hdwe. Co., Phila- 
delphia, Pa. 
Townsend, 8S. P., & Co., 


N. J. 

Worcester Lawn Mower Co., Wor- 
cester, Mass. 
Horse and Pony 

F. & N. seg Mower Co., Rich- 


Orange, 


ond, In 
Philadeiphia Lawn Mower Co., 
Philadelphia, Pa. 
Motor 
Ideal Power Lawn Mower Co.. 
Lansing, Mich. 
Philadelphia Lawn Mower Co., 
Philadelphia, Pa. 
Leads, 
Bridgeport, 


Dog 
Bridgeport Chain Co., 
Ct. 
Letters & Figures Pattern 
Cleveland Galvanizing Wks., Cleve- 


land, O. 
Niagara Falls Metal Stp. Works, 
Niagara Falls, N. Y. 


Level Line, Alaminum 
Frank Hall Co., Newton Falls, O. 


Levels 
Acme Level Co., Toledo, O. 
Bridgeport Hhdw. Mfg. Corp., 


Bridgeport, Ct. 
Chapin-Stephens Co.. Pine Meadow, 
Ct. 


Dietzgen, Eugene, Co., Chicago, Ill. 

Henry Disston & Sons, Philadel- 
phia, Pa. 

Goodell-Pratt Co., Greenfield, Mass. 

Sand, J., & Sons, Detroit, Mich. 

Stanley "Rule & Level Co., New 
Britain, Ct. 


Lifters 


as 
Champion Hardware Co., Geneva, 
Corbin, P. & F., New Britain, Ct. 
Griffin Mfg. Co., The, Erie, Pa. 
“ve Co., The H. B., New Haven, 
t. 


McKinney Mfg. Co., Pittsburg. Pa. 
Peck, Stow & Wilcox Co., Cleve- 


d, O. 
& Erwin Mfg. Co., 
ain, Ct. 


Stanley Works, New Britain, Ct. 
Weenee Mfg. Co., Cedar. Falls, Ia. 


New 


Arcade Mfg. Co., Freeport, Il. 
Stover Mfg. Co., Freeport, Ill. 


Lighting Sywstems 


Brite-Lite Co., Albert Lea, Minn. 

Coleman Lamp Co., Wichita. Kan. 

Johns-Manville Co., New York City. 

oe Novelty Co., New York 
ity. 


Lights, Novelty 
Usona Mfg. 





| 


Co.. 1 Hudson S8t., 
New York City. 


Line 
a 
Turner & Stanton Co., Norwich, Ct. 
Clothes 


Columbian Rope Co., Auburn, N. Y. 
Estes Mills, Fall River, Mass. 


Samson Cordage Works, Boston, 
Mass. 
Fish 

Abbey & Imbrie, 18 Vesey St., 
New York City. 

Locke 
Clinton Wire Cloth Co., Clinton, 
Dar i? Edw., & Sons Co., Ine., 


Phi ladelphia, Pa. 


Locks 
Door 
Corbin. P. & F., New Britain, Ct. 
cor me Thos., Co., Portland, 
e. 
Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 


Sargent & Co., New Haven, Ct. 


Slaymakerhoek Mfg. Corp., Lan- 
caster, Pa. 

Taylor & Boggis Foundry Co., 
Cleveland, O. 


Hasp 
Allith-Prouty Co., Danville, Ill. 
Sash | 


McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling, Il. 


Window 
x Dearborn Mfg. Co., Sterling, 


Lubricants 
— a Crucible Co., Jersey 
y. . 
Harris, A. W.. Oil Co., Previ- 
dence, R. I. 


Lubricators 
Spri ng 
Lazarus g. Co., Cleveland, O. 


Machines 
a ee Counting 
Root Co., C. J., The, Bristol, Ct. 
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ass. 
Electrician’s Boring 
Ford Auger Bit Co., 


Holyoke, 
Mass. 
Eyelet 
Eyelet ‘Tool Co., Boston, Mass. 
Hack Saw 


aw 
a — Saw & Stpg. Co., Buffalo, 


Horse Clipping 
Chicago Flexible Shaft Co., Chi- 
eago, Ill. 
Riveting 
Grant Mfg. & Mach. Co., 
port, Ct. 
Root. Heath Mfg. Co., Plymouth, oO. 
Sheep Shearing 
Chicago paca Shaft Co., Chi- 
cago, lL. 


Bridge- 


Magnetos., Hizh Tension 
Herz & Company, 245 W. 55th St.. 
New York City. 


Mallets 
Kaaiot Mfg. im Chicago, Ill. 
OV’ veil, Jr., Pawtucket, 
- i. 
Osborne, C. S., & Co., Newark, 
N. J. 
Mantles, Gas & Gasoline 


Coleman Lamp Co., Wichita, Kan. 
wate and Matting, Iron and 
t 


ee 
Cary Mfg. Co., Brooklyn, N. Y. 
Clinton Wire Cloth Co., Clinton, 


Mass. 
Ludlow-Saylor Wire Co., St. Louis, 
0. ‘ 
Wayne Mfg. Co., Newark, N. J. 


Mats, Door, Flexible Steel 
Acme Steel Goods Co., Chicago, 


Ill. 
Cary Mfg. Co., Brooklyn, N. Y. 
Cyclone Fence Co., Waukegan, Il. 
a gl -—Saylor Wire Co., St. Louis, 
McKinney Mfg. Co., Pittsburgh, 


a. 
Wayne Mfg. Co., Newark, N. J. 


Measures, Oil 
No-Shammy Products Co., Cleve- 
land, O. 
Mender., 


Ho 
Fort Scieteen Mfg. Co., Sterling, 


Co., Newport, R. I. 


Ill. 
Morgan Mfg. 
ria, Ill, 


elson, L. R., Peo 


Sherman eine Co., H. B., Battle 
Creek. Mic 
Stulp, Fred ss Muskegon, Mich. 
Metal, Perforated 
Clinton Wire Cloth Co., Clinton, 
Mass, 
Micrometers 


Brown & Sharpe Mfg. Co., Provi- 


dence, R. I. 
The L. SS. Starrett Co., Athvwl, 


Mass. 
Union Caliper Co., Orange, Mass. 


Milk Clarifiers 
De Laval Separator Co., 165 Broad- 
way, New York City. 


Milling Cutters 
Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 


Mirrors, Adjustable Tailet 
—- Electric Co., Chicago, 
i. 


Mirrorscopes 
Grossman, Emil, Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 


M~-i«teners, 
Savo Mfg. Co., »; Til, 
‘the Specialty "Mtg. Go., St. Paul, 
Minn. 


Mop Sticks 
Bly, Theo. J., Mfg. Co., Erie, Pa. 


Mops 


Dust 

Gilmore Mfg. Co., Chicago, Ill. 
Floor and Dish 

Arcade Mfg. Co., Freeport, Ill. 

Eagle Woodenware Mfg. Co., Ham- 


ilton. O. 

Estes Mills, Fall River, Mass. 
Polish 

Gilmore Mfg. Co., Chicago, Ill. 


Motor Car Mats, Steel 
Acme Steel Goods Co., Chicago, 


Motorcycles 
Iver Johnson’s Arms & Cycle Wks.., 
Fitchburg, Mass. 


Motors 
Toys, 
Mysto Mfg. 


Mucilage 
Dennison Mfg. Co., Boston, Mass. 


Electric 


Co., New Haven, Ct. 





‘Shelton Co., Shelton, Ct. 
Lead Head wooring 

Filshie, Alex., Chicago, III. 

Headed 

Elastic ‘Tip Co., ie Mass. 
Shoe, Horse, Ox, Mule 


Capewell Horse Nail Co., Hart- 
ford, Ct. 
Fowler Nail Co., Seymour, Ct. 


Upho. sterers 
Berbecker & Rowland Mfg. Co., 
— Ct. 


ire 
American 


Steel & Wire Co., Chi- 
cago. 2 
Hassall, John, Inc., Brooklyn, N.Y. 
Keystone Steel & Wire Co., 
Peoria, Ill. 
— Thos., Co., Portland, 
“hoe Harold, Co., Philadelphia, 
Shelton Co., Shelton, Ct. 


Wickwire Bros., Cortland, N. Y. 
Napkins, Paper 
Dennison Mfg. Co., Boston, Mass. 


Netting, Poultry (Wire) 
eg Steel & Wire Co., Chi- 
c 

Clinton Wire Cloth Co., Clinton, 

as 

Gilbert & Bennett Mfg. Co., 277 
B’way, New York City 

sai Seed Steel & Wire Co. -. Peoria, 


ow -Saylor Wire Co., ‘St. Louis, 
— Wire Cloth Co., Detroit. 
New Bg «ag, Wire Cloth Co., Tren- 


on 
Wickwire Bros., Cortland, N. Y. 
Wright Wire Co.. Worcester, Mass. 


N a 


Senden _— Hose & Rubber Co., 

Boston, Mass. 

Nelson, L. R., Peoria, Il. 
Revere Rubber Co., Chelsea, Mass. 
Sherman Mfg. Co.. H. B., Battie 

Creek, Mich. 

Spraying 
Deming Co., 
Gould Mfg. 

ee 


Salem, O. 
‘Company, Seneca Falls, 


Nat Crackers 
Arcade Mfg. Co.. Freeport, III. 
Bridgeport Hardware Mfg. Corp.. 

The, srs “ae Ct. 
= e & Co.. C.. S., 


Rollman Mfg, Co., 
Schroeter Bros. 
Louis, Mo. 


Nats’ 
Machinery Screw 
—— Screw Corp., New Britain.. 


Newark, 


Mou..t Joy, Pa. 
Hdw. Co., St. 


Square Machine Screw 


Progressive Mfg. Co., The, Tor- 
rington, Ct. 
Stove Bolt 
ee Screw Corp, New Britain, 
Tire Bolt 
= Screw Corp., New Britain, 
Oil 
Lubricating 
“= t A. W., Oil Co., Providence, 
Oile 
Consolidated Breit Jar Co. New 
Brunswick, N. 
Hammer Co., Branford, Ct. 
Loose Pulley 


Wall. P.. Mfg. 
Pittsburgh, Pa. 


Oiling Devices 
(See Cups—Grease and Oil) 


Supply Co., N.. 


Openers 
Box 
Buffum Tool Co., Louisiana, Mo. 
Morrill, Chas., New York City. 
ei Cc. S.. & Co... Newark,. 
Can 
Osborne, Cc. S.. & Co., Newark,. 
Schatz Mtg. Co... The, Poughkeep- 
sie, N. 
Ovens 
Huenefeld Co., Cincinnati, Oh. 
Packing 
Strong 5 & Supply Co., New 


York City. 
a Se Rubber Co., Trenton.. 


Padlocks 

Russell & Erwin Mfg. Co., 
Britain, €t. 

Sargent & €o:, New Haven, Ct. 

Slaymaker Lock Mfz:. Corp., Lan- 
caster, 

Smith & Egge Mfg... Co.,. Bridge- 
port, Ct. 


New 
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The Fowler Nail Co. 


ESTABLISHED 1865 


Horse, Mule and Ox Shoe Nails 


BRANDS BRANDS 
“Vulcan” “ Shamrock”’ 
‘“‘Reliance”’ “Crown” 





SEYMOUR, CONNECTICUT, U.S.A. 











The Worcester Lawn Mower Co. 


Worcester, Mass. 


Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 






SELLING AGENTS: 



























Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N.Y., U, S. A. 











Quick-Set Steel 


Drive Posts 








These are some of the 
reasons why the demand 
for these posts is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, adapted to any 
kind of wire fencing, 
wire strung easily and 


% a ; ae, quickly. 


ZINN 


17] 3 It will pay you to 


handle these posts. They 

: appeal to farmers and all 

* o —_ property owners. Send 
ad for our catalog. It is free. 


Buffalo Steel Co., Tonawanda, N. Y. 





























Phosphor Bronze Cored Bars 


You can procure cored bars of Eureka 
Bronze from us in any size without ad- 
ditional charge for patterns. 


Also solid bars of any diameter. This 
bronze has great resistance to wear and 
the least amount of friction. 


Write us for prices. 


The Eureka Company 


NORTH EAST . PA. 

















Townsend Gave to the World 
The Ball Bearing Lawn Mower 


Golf 
Mowers 


Horse 
Mowers 


Trimmers 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 











Well Established—I ong Established 


"eS &z B' 


is the pioneer brand of American 
galv anize “d ais aebetess and wire ( loths. 
WWEvets by a house in continuous 


existence for nearly a century. 


THE GLLBERT & BENNETT 
MANUFACTURING COMPANY 


CC CO CL LLL LL LLL LLL LL ALLE ALE AL AL 


 Edeenal Darby & Sons Company 


yrporated 
MANUFACTURERS 


Brass, Copper, Steel, lron and Galva- 
nized Wire Cloth. © Bronze, Galvanized 
and Fainted Window Screen Wire 
Cloth. © Galvanized Farm Fencing. and 
Gates and Poultry Netting. © Wire 
Work, Iron Railing and Window Guards. 
as 


€ Wire and tron Goods of every mat ehaleiae 


Send for Cataiorues 


Stores and Office 233-35 ARCH STREET 
~s+ctories: 113-15 BREAD ST., PHILADELPHIA, PA 


a a a ee —— ee 
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Pads 
Electric Heating 
Shaler, C. A., Waupun, Wis. 
Horse Shoe Hoofs 
Firestone Tire & Rubber Co., 
Akron, 


Pain 
a. Varnish Co., Boston, Mass. 
Dixon, Jos., Crucible Co., Jersey 


City, N. J. 
Forest’ City peg & Varnish Co., 


Cleveland, O. 

Johns-Manville Co., New York City. 

Johnston, R. F., Paint Co., Cin- 
cinnati, 

Martin- Senour Co., Chicago, Il. 

at mH Paint Mfg. Co., Brooklyn, 


» 
National Lead Co., 111 Broadway, 


New York City 
Northwestern Chemical Co., The, 
Marietta ; 


Arnold, N. B., Brooklyn, N. Y. 
Paint Dryers 
Pratt & Lambert, Inc., Buffalo, 
ss me 
Pans 
Dust 
Delphos Mfg. Co., Delphos, O. 
Paper 
Crepe 

Dennison Mfg. Co., Boston, Mass. 
Emer 

Baeder, Adamson Co., Philadelphia, 
a. 

U. S. Sand Paper Co., Williams- 
port, Pa. 
Sheathing 

— Mills Co., Portland, Me. 

rape 
Berlin Mills Co., Portland, Me. 


Wrapping(Heavy Screening) 
Berlin Mills Co., Portland, Me. 


Paper Balers 
Davenport Mfg. 
Iowa. 


Co., Davenport, 


Paste 
Dennison Mfg. Co., Boston, Mass. 


Patching Materials, for 
Tu 


bes, etc. 
——- Tire & Rubber Co., 
B. F., The, 


Akro 
Goodrict Company. 
Kansas City, 


A 
Polson “hebber Co., 


Vuleunized Products Co., Muske- 
gon, Mich. 


Pedals 
Grossmann, Emil, Mfg. Co., Bush 
a Building 20. Brooklyn, 


Percolators 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 
Buckeye Aluminum Co., Wooster, O. 
Wagner Mfg. Co., Sidney, Ohio. 
Pickers, Fruit 
arby, w., & Sons Co., Inc., 
Philadelphia, Pa. 
Picks. Ice 


Arcade Mfg. Co., Freeport, Il. 
Chatillon,, ‘obn, ‘& Sons, New York 


City 
Gifford. Wood Co., Hudson, N. Y.; 
Boston, Mass.; Chicago, Il. 
Osborne, Cc. 8.. & Co., Newark, 


y. @. 
Stanley Rule & Level Co., New 


Britain. t. 
Stover Mfg. Co., ‘Freeport, Iil. 


Pincers 
Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 


Pins 
Escutcheon 
Corbin Screw Corp., New Britain, 
t. 
Hassall, John, Inc., Brooklyn, N.Y. 


Pipe and Pipe Fittings 
Berger Bros. Co., Philadelphia, Pa. 
Malieable Iron Fittings Co., Bran- 


ford, Ct. 
Walworth Mfg. Co., Boston, Mass. 





Pe onde tor 

Milwaukee Ficiniacitinin Co., Mil- 
waukee, Wis 
Cooper Conductor 

Hussey, C. G.,. Pittsburgh, Pa. 
New, Seconds 

— Harold, Co., Philadelphia, 


eg Cutters 
Arm _ rong Mfg. Co., Bridgeport, 
Trimont Mfg. Co., Boston, Mass. 


Pipe Straps 
The Smith & 
Bridgeport, Ct. 


Egge Mfg. - Co., 


Pistols 
Also See Revolvers) 
utomatic 
ya og “egy Arms Mfg. Co., 
artf 
via 2 Jobson s Arms & Cycle Waxs., 
tchburg, Mass. 
Sontte & Wesson, Springfield, 
Mass 











Cork 
Upton Mach. Co., St. Joseph, 
Mich. 
Planes 
ar oi Saw Vise Co., Cleveland, 
Bench 
Sargent & Co., New Haven, Ct. 


Stanley Rule & Level Co., New 
Britain, Ct. 


Wood 
er aleataaeitati Co., Pine Meadow, 
t. 


Plates, Heel 


Root-Heath Mfg. Co., Plymouth, O. 
Sacks, Louis, Newark, J. 
Plie 
Billings & Spencer Co., Hartforé, 
Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 
Osbo rne, S.. & Co., Newark, 


de 

Smith & Hemenway Co., 150 Cham- 
bers St., New York City. 

Smith Co., H. D., Plantsville, Ct. 
Combination 

Buffum Tool Co., Louisiana, Mo. 
General Ass’t 

nas Ny Mathias, & Sons, Chicago, 


Plow 
tna A es ae Plow Co., 
= “ps N. 


Syra- 


Gittord- Wood Co., Hudson, N. Y. 
Plum ba 


~~. onettiis Co., Jersey City, 
Pluambs 
Chapin-Stephens Co., Pine Meadow, 


t. 
Disston, Henry, & Sons, Phila.. Pa. 
Sand, J., & Sons, Detroit, Mich. 


Pokers, Stove 
Arcade Mfg. Co., Freeport, Ill. 


Pokes, Horse 
Ely, Theo. J., 


Poles 
Clothes Line 
Carbo Steel Post Co., Rand, Mce- 
Nally Bldg., Chicago, II1. 
Telephone 
Carbo Steel Post Co., Rand, Mce- 
Nally Bldg., Chicago, III. 


Poles, Windo 
Piqua Handle & “Mte. Co., Piqua, O. 


Polish 
Gilmore Mfg. Co., Chicago, I11. 
Jonns-Manville Co., New York City. 
Northwestern Chemical Co., The, 
Marietta, O. 
Auto-body 
Arnold, N. B., Brooklyn, N. Y. 


eta 
Black Silk _—e Polish Wks., 
~y .4 ; Oil Co., Providence, 
eee Mfg. Co., Newport, R. I. 
e 


© Mfg. Co., Erie, Pa. 


ov 
Black Silk Stove Polish Wks., 
Sterling, Il. 
Poppers, Corn 
Delphos Mfg. Co., Delphos, O. 
Reynolds Wire Co., Dixon, Il. 


Porch Base 


Cheney, S., & Sons, Manlius, N. Y. 
Posts 
Hitching 


Cyclone Fence Co., Waukegan, Il. 


Metal Fence 
="? Steel Co., 


Metal Post & Culvert Co.. Niles, O. 
Steel Fence 
Steel & Wire Co., Chicago, 


Carbo Steel Post Co., Rand, Mce- 
Nally Bldg., Chicago, Ill. 


Pots, Tea and Coffee 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 
beta Aluminum Co., Wooster, O. 


Tonawanda, 


_——- 


wde 
"Blasting 

Hercules owder Company,. Wil- 
mington, Del. 
Smokeless 

Hercules Powder Company, Wil- 
mington, Del. 


Presses 
Baling 
Davenport Mfg. Co., Davenport, 


Iowa. 
Fruit, Wine and Jellies 
Enterprise aa Co. of Pa., Phila- 


elnhia. 
weg or Mfg. “Co. .. Sidney, Ohio. 
We Cc. §8., & Co., Newark, 
Punching 


— Fred., Mfe. Co., St. Louis, 


Priming Plugs 
Grossman, Emil. Mfg. Co., Bush 
oe Building 20, Brooklyn, 
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vig vores Eye 


Willson, T. A., & Co., Inc., Read- 
ing, 5 
Protractors 
Brown & Sharpe Mfg. Co., Provi- 
dence, I, 
Pullers 


Nall 
Bridgeport Hardware Mfg. Corp.. 
Bridgeport, Ct. 
Morrill, Chas.. New York City. 
Smith & Hemenway Co.. 150 Cham- 
rs St., N. Y. C. 
Union Haw. Co., 


p 

Morrill. Chas., New York City. 
Tack 

— Cc. 8., & Co., Newark, 
B, 2. 

Smith Co., H. D., Plantsville, Ct. 

Palleys 

Axle 

Grand Rapids 
Rapids, ich. 
Clothes Line 

Allith-Prouty Co., Danville, Il. 

Peck, Stow & Wilcox Co., Cleve- 
land, oO. 


Hay 

7 »* Bro., F. E., Ashland, O. 

Grand Rapids Hdw. Co., Grand 
Rapids, Mic 

Niagara Falls Metal _Stoe. Wks., 


Niagara Falls : 
Russell - Erwin Mfg. Co., New 


Ct. 
Smith & Egge Mfg. Co., Bridge- 
port, Ct. 


Palls 
Auto 
Stanley Works, New Britain, Ct. 
Door 


Allith-Prouty Co., Danville, Il. 

Arcade Mfg. Co., Freport, Ill. 

Bommer Bros., Brooklyn, N. Y. 

Champion Hardware Co., Ge- 
neva, O. 

Corbin, P. & F., New Britain, Ct. 

Ives Co., The H. R., New Haven, 


Ct. 

Peck. Stow & Wilcox Co., South- 
ington, Ct. 

Russell & Erwin Mfg.' Co., New 
— ~~ t. 


Torrington, Ct. 


Hdw. Co., Grand 


Dra 
Griin Mfe. Company, The, Erie, 


icitinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling, I11. 
Stanley Works, New Britain, Ct. 
Stover Mfg. Co., Freeport, Il. 
Pump Leathers 
Sherman Mfg. Co., 
Creek, Mich. 
Pumps 
Automobile Tire 
Bridgeport Brass Co., Bridgeport, 


H. B., Battle 


a 
eee ae. Company, Seneca Falls, 


aX. ° 
Herz . Co., 245 W. 55th St., New 
York City. 
Bicycle Tire 
oe xa Brass Co., Bridgeport, 
t 
ws as Mfg. Company, Seneca Falls, 


Electric Driven 


Deming Co.. Salem, O. 

Gasoline 
Deming Co., Salem, O. 
—— "Company, Seneca Falls, 


Gasoline, for Public and 
Private Garages 
Rarnes Mfg. Co., Mansfield, O. 
Hartford Mch. Screw Co., Hart- 
ford, Ct. 
and 
Deming Co., Salem, O. 
— Mfg. Co., Seneca Falls, 
ws oi Pump & Plaster Co., Galva, 
Myers & shee” F. E., Ashland, O. 
Hydrau 
wr Mfg. a Seneca Falls, 


Myers & Bro., F. E., Ashland, O. 
Hydro- Pneumatic 
Deming Co., Salem, O. 
Iron for Farm, House ard 
Factory Use 
Barnes Mfg. Co., Mansfield, 0O. 
— Company, Seneca | ‘alls, 


Motorcycle 
Bridgeport Brass Co., Bridgeport. 


Ct. 
—t Mfg. Company, Seneca Falls, 


Oil 
Barnes Mfg. Co., Mansfield, O. 
= Company, Seneca Falls, 


Pneumatic 
— Mfg. Company, Seneca Falls, 


atverk & Bro., F. E., Ashland, O. 
Portable for Garages 

Herz & Co., 245 W. 55th St.. New 
York City. 
Power 

Deming Co., Salem, O. 

Myers & Bro., F. E. Ashland, O. 
Spray 

Barnes Mfg. Co., Mansfield, O. 

Deming Co., Salem 

Goulds Mf g- tear 9 Seneca Falls, 


Myers & Bro., F. E., Ashland, 0. 
The Standard Stamping Co., Marys- 
ville ‘ 














Tank 
—— * Bro., F. E., Ashland, O. 
Deming Co., Salem, O. 
ndm 


Deming Co., Salem, 
Myers, F. E., & Big Ashland, O. 


Punches 
e 
The port, ot & Egge Mfg. Co., Bridge- 


Driv 
Bemis 4 Call Hdw. & Tool Co., 
Springfield, Mass. 
Eyelet Tool Co., Boston, Mass. 
= Cc. 8., & Co., Newark, 
Hand 
Morrill, Chas. New York City. 
Schatz Mfg. Co., The, Poughkeep- 


sie, N. Y. 

Union Caliper Co., Orange, Mass. 
Sprin 

Johnson, Wm., Newark, N. J, 


Pepetes & Shears, Wand & 
McCalla. Harold, Co., Phila., Pa. 


Racks 
Glass 
American Ring Co., Waterbury, Ct. 
Wespee. J. D., Mfg. Co., Chicago, 


Til, 
Portable Revolving 
Best, John H., Galva, II. 


owe 

Aluminum Sales & Mfg. Co., In- 
dianapolis, In 

American Ring Co.. Waterbury, Ct. 
Whip Display 

Best, John H., Galva, Il. 
Wire Cloth 

New — Wire Cloth Co., Tren- 
ton, N. 


Radiators for Automobiles 
Livingston Radiator Mfg. Co., 75th 
St. and Amsterdam Ave., New 
York City. 
—_ -Turney Radiator Co., Rome, 
> an 


ie Ni Bank and Office 
Ludlow-Saylor Wire Co., St. Loufs, 


Mo. 
Wright Wire Co., Worcester, Mass. 


Railway and Mill Supplies 
—— Geo., Co., Cleveland, 


Rakes, Law 
Piqua Handle % Mfg. Co., Piqua, O. 
Razor Hones 
Carborundum Co., 
a 


N. 


Niagara Falls, 
we 


Razor Strops 
=o Co., Niagara Falls, 


ate 


Razors 
Torrey Razor Co., J. R., Worcester, 
ass. 
Safety 
Factory Sales Co., 120 Broadway, 


- Lafayette 


ey red Razor Co., J. z. Worcester, 
Mass. 
Weiss, L. T., Brooklyn, N. Y. 


Ream 
Butterfield & Co., Derby Line, Vt. 
es eg Twist Drill Co., Cleve- 


a 
Detroit Twist Drill Co., Detroit, 
Mich. 


Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 

Wells Bros. Co.. Greenfield, Mass. 

oe & Barnes Mfg. Co., 
Akr« oO. 

Wiley , eae Mfg. Co., Green- 
field, 


Reels 
Fisning 
Abbey & 9 18 Vesey S8St., 
New York ty 


Refrigerator Sittiaians 
Grand Rapids Hardware Co. © grand 
Rapids. Mich. 
McKinney Mfg. Co., Pittsburgh, Pa. 
Stanley Works, New Britain, Ct. 


Refrigerators 
Manufacturers 
Grand Rapids Refrigerator Co., 
Grand Rapids, Mich. 
Maine Mfg. Co., Nashua, N. H 
Jobbers 
Shapleigh ‘Hardware Co., St. Louis, 


Mo. 
Witte Hardware Co., St. Louis, Mo. 
rn Geo., "Co., Cleveland, 


Reliners, Tire 


Poison Rubber Co., Kansas City, 
o. 

Vulcanized Products Co., Muske- 
gon. Mich. 


Repair Plus 
Stevens & , 373 Broad- 
way. New York. 


Reservoirs, Enameled 
Volirath Co., The, Shehoygan, Wis. 


Revolver 
(Also See Pistols) 
Colt’s Patent Firearms Mfg. Co., 
Hartford, Ct. 
Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass 
Smith & Wesson, Springfield, Mass. 
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Our Counter- 
Sunk Caster 


The hollow steel ball—of chrome 
alloy steel—moves silently in any 
direction without tearing the rug 
or carpet or marking the floor. 


“Acme” Ball goer 
not rust or bind and they sheer’ on ‘all 








A BALL— of the strain involved in the moving 
NOT A of furniture, 
WHEEL Write at once for prices and 


ticulars concerning our complete 
caster line. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 
Agents: J. C. McCarty & Co., 29 Murray St., New York City 











Keystone Boiler'Handles 





No. 40 Keystone Boiler Handle 
The clips of these handles are made from heavy sheet steel, 
brightly tinned, best quality and finest finish. Four different 
styles & boilers and four different styles for covers. 
Write for prices and samples. 
Made by 


Berger Bros. Co., 229-231 Arch St., Philadelphia 


> 
iturin. 
preneens* 
een - bats 
howe ose 




















Double Dasher Beaters. 
Dover Egg Beaters. 


The latest and most im- 
proved types of egg 
beaters. A full variety 
of styles, sizes and 
prices, to meet every re- 
quirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 
New York Office: 

143 Chambers Street 














Every Razor A Safe One 


The old naked razor is the best 
kind to use—if you want a “real” 
shave. Everybody knows that. And 
it’s why the Shavezy Razor Guard 
sells so readily. It makes every razor 
a safe one—it covers the blade to just 
the right degree. 


Retails at 50 cents—so sales come 
easy.. Write at once. 


L. T. WEISS 


291 Taaffe Place Brooklyn,{N. Y. 























SOLIDHED MARKING 
TACKS for writing on 
with pen or pencil 





SOLIDHED 


THUMB TACKS 
STEEL, BRASS, 





GERMAN SILVER and SOLIDHED PRICE 
COLORED CELLULOID TACKS 
TACKS Printed Prices 


SOLIDHED TACK CO., 38 Murray St., N. Y. 














a ~ THE NEw 


Weicnt 12 Ounces 
SWIVELED SWIVELED 





PEERLESS HANDCUFFS 


are the only eer og & made which positively cannot become locked 
in the pocket. Can be locked on culprits’ wrists with an — 
Take up less room in the ket than any other cuff. Put 

the counter and let the police chief or the policeman handle it. Tt 
is a sure sale. Order a comelin. 


PEERLESS HANDCUFF Co., Springfield, Mass. 

















HARDWARE 


SHELF BOXES 


For the 
Retail 
Trade 


Send for 
Price List 





THE A. H. GREEN CoO. 101 Warren Street 














The ‘‘Hustler’’ 
Ash Sifter 


In go the ashes. 
Down goes the 
dust. Out comes 
the good coal to 






ler” does for — 
customer. 

what it will do ie 
you! 


Hill Dryer Company 
316 Park Ave. 
Worcester, Mass. 
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Riff 
Mariin Firearms Co., New Haven, 


Remington Arms U. M. C. Co., 


New York 

Upton Machine Co., St. Joseph, 
“ag 

Rim 
Automobile 

Firestone Tire & Rubber: Co., 
Akron, O. 

Rings 


ney 
Bridgeport Chain Co., Bridgeport, 
Hathaway Mfg. Co., Bridgeport, 


Ct. 

Sisith & Egge Mfg. Co., Bridge- 
port, Ct. 

Williamson, C. T., Wire Novelty 
Co., Newark, N. J. 
Packing 

M-Quay-Norris Mfg. Co., St. Louis, 
Mo. 
Piston 

Majane Herries Mfg. Co., St. Louis, 

0. 


Riveters, Rotary Vibrating 


Grant Mfg. & Mch. Co., Bridge- 
port, Ct. 
Rivet Squeezers 
Porter. H. K., Everett, Mass. 
Rivets 


American Screw Co., Providence, 
Hassall, John, Ine., Brooklyn, 


ie. ee ; 
McCalla, Harold, Co., Phila., Pa. 
Oliver Iron & Steel Co., Pittsburgh, 


Pa. 
Tubular Rivet & Stud Co., 


Boston, 
ass. 
Bifurcated 
Thomson, Judson L., Mfg. Co., 
Waltham, Mass. 


— Rivet & Stud Co.. Boston. 
Mass. 
Copper 

—er Brass Co., Bridgeport, 


Progressive Mfg. Co., Torrington, 


Thenedia: Judson L., Mfg. Co., 
Waltham, Mass. 
Copper ‘Tinners 

Busey, Cc. G., & Co., Pittsburgh, 
a. 


Roasters 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 


Rods 
Fishing 
Abbey & Imbrie, 18 Vesey St., New 
York City. 
Horton Mfg. Co., Bristol, Ct. 
ar Hardware Co., Torrington, 


Wire, Steel 
—— Steel & Wire Co., Chi- 


Ill. 
McCall. a Co., Phila., Pa. 


Rollers, Sta 
McKinney Mfz. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling, Il. 


Relis 
Galvanized Ridge 
Whitaker-Glessner Co., 
mouth, O. 
Rubber Wringer 
American Wringer Co., 99 Chambers 
ne New York City. 
Lovell Mfg. Co., Erie, Pa. 


Roof Accessories & Fittings 
Wheeling Corrugating Co., Wheel- 
ing, W. Va. 
Roofing 
Asbestos 
Jobns- Manville, H. W., Co., New 
York City 
Corrugated 
Delphos Mfg. Co., Delphos, O. 
Galvanized 
Waeeen eet Co., Ports- 
mouth. 
Metal Disaatee 
Milwaukee Corrugating Co., Mil- 
waukee, Wis. 


n 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 
Rocfing and Siding Ma- 
terials 
American Sheet & Tin Plate Co., 
Pittsburgh. Pa. 
Johns-Mansville Co.. New York City. 
Wheeling Corrugating Co., Wheel- 
ing. W. Va. 
Rope 
Cotton 
Linen Thread Co.. 
New York City. 
Hoisting 
Columbian Rope Co., Auburn, N. Y. 
Horse & Cattle Ties 
Covert’s Saddlery Works, 


. Newark, O. 
anila 
Columbian Rope Co., Auburn, N. Y. 
Sisal 


Ports- 


96 Franklin St., 


Inter- 


Columbian Rope Co., | ee & 
Transmission & ANolstin ng 
Columbian Rope Co., Auburn, N. Y. 
itiock Cordage Co., 6 South 

St.. New York City 


ire 
ane Steel & Wire Co., Chicago, 
Tanghlin, Thos., ©o., Portland, 
e, 
Wright Wire Co., Worcester, Mass. 


Rubber Goods 
Strong Machy. & Supply Co., New 
York City. 
Mechanical 
Durst Mfg. Co., New York City. 
Goodrich Company, B. F., The, 
Akron. O. 
Rubbing Stones 
Carborundum Co., Niagara Falls. 
N.. ¥. 


Rubbers 
Fruit Jar 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 


Rubbish Burners 
Clinton Wire Cloth Co., Clinton, 


ass. 
Giclens Fence Co... Waukegan, Ill. 
Ludlow-Saylor Wire Co., St. Louis, 


Mo 
wean Mfg. Co., Sidney, Ohio. 
Rule 
Boxwood, Spring Joint, Steel 
Chapin-Stephens Co., Pine Meadow, 


Ct. 
Lufkin Rule Co., Saginaw, Mich. 
Bienes a & Level Co., New 
Britain, Ct. 
Combination Pocket 
Johnson, E. P., Rule Mfg. Co., 
Chicago, Il. 
Slide 


Dietzgen, Eugene Co., Chicago, Ill. 
Joblnson, 3 as ltule Mfg. Co., 
Chicago. 111. 
Keuffel & Esser Co., Hoboken, 
Steel 
aoe L. 8., Co., Athol, Mass. 
Saddle 


See "Hl arness 


Safety ee 
Willson, I. A., & Co., Inc., Read- 
ing, Pa. 


Salts and Sticks 
Burnley Battery & Mfg. Co., North 
East, Pa. 


Sandpaper 
Baeder, Adamson & Co.. Phila., Pa. 
U. S. Sandpaper Co., Williamsport, 
Pa. 


Saws 
Butchers 
—— & I. J., Co., Buffalo, 


Fret 
Millers Falls Co., Millers Falls, 
Mass. 


Hack 

Bishop, Geo. H., Co., Lawrence- 
burg, Ind. 

Disston, Henry, & Sons, Phila.. 

Millers Falls Co., Millers Palle, 


ass. 
Simonds Mfg. Co., Fitchburg. Mass. 
Starrett, L. S., Co., Athol, Mass. 
Hand, Panel, etc. 
me Geo. H., & Co., Lawrence- 


oon. Henry, & Sens, Phila., Pa. 

Jennings, C. E., & Co., 42 Murray 
St.. New York City 

Simonds Mfg. Co., Fitchburg. Mass. 


Scale 

Chatition, John, & Sons, New York 
Cit 

78 Warren St., 


Jacobs’ Bros., 
Y. C. 


ate 


Scrapers 
Floor 
Laughlin, 
Me. 


Thos., Co., Portland, 


Foot 
Griffin Mfg. Co.. Erie, Pa. 
—— Mfg. Co.. Sis rling, Ii. 


og 
Rollman Mfg. a . Mt. Joy, Pa. 
ae, L. & I. J., Co., Buffalo, 


Sereening Board 
Berlin Mills Co., Portland, Me. 


Sereen Cloth 
Wright Wire Co., Worcester, Mass. 


Screens 
Perforated Meta ! 
Clinton Wire Cloth Co., Clinton. 
Mass. 
Spark Guards or Fire 
Atlas Mfg. Co., New Haven. Ct. 


Screw Drivers 

Bridgeport Hdw. Mfg. Corp.. 
Bridgeport. Ct. 

Disston, Henry, & Sons. Phila.. Pa. 

Goodell-Pratt Co., Greenfield, Mass. 

Russell. Jennings “Mfg. Cv., Ches- 
ter. ‘ 

Johnson, Wm., Newark J. 

Millers Falls Co., titers Falls, 


Mass. 

North Bros. Mfg. Co., Phila... Pa. 

Sargent & Co., New Haven. Ct. 

Smith Co., H,. D.. Plantsville, Ct. 

Snell Mfg. Co., Fiskdale, Mass. 

Stanley Rule & Level Co., New 
Britain, Ct. 


Screw Machine Products 
Barnes, Wallace, Co., Bristol. Ct. 
Corbin Screw Corp., New Britain. 


t. 
be - pean Mfg. Co., Torrington. 


Screw Plates 
Butterfield & Co., Derby Line. Vt. 
Wells Bros. Co.. Greenfel¢, Mass. 
Wiley & Russell Mfg. Cc.,. Green- 





field, Mass. 
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Screws 
— Screw Corp:, New Britain, 


Machine 
American Screw Co., Providence, 


R. I. 

Continental Wood Screw Co., New 
Bedford, Mass. 

Corbin Screw Corp.. New Britain, 


Progressive Mfg. Co., Torrington, 
t. 


Wood 
American Screw Co., Providence, 
Bridgeport Screw Co., Bridgeport, 
t. 
Continental —— Screw Co., New 


Bedford, 
— Screw , TE New Britain, 
t 


Scribers 
Brais, F., & Co., Cleveland, O. 
Timber 


m 
Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 


Scythes 
Bush, Grain, Grass, Lawn 
and Weed 

Bartlett All Steel Scythe Co., 
Geneva, 


—— Wayne Tool Co., Hallowell, 


Seals. Notary 
ser agua tA Big  : Bridgeport, 
t 


Seats 


air 
United Chair Seat & Novelty Co., 
51 E. 10th St., N. ¥. C. 


Seats. Third Carriage 
McKinnon Dash Co., Buffalo, N. Y. 


Seeders, Cherry 
Rollman Mfg. Ge, Mt. Joy, Pa. 


Separatcrs, Cream 
De Laval Separator Co., 165 Bway.. 
New York City. 


Sets 


Nall 
Goodell Pratt Co., Greenfield, 
Mass, 
Morrill, Chas., New York City. 
Stanley Rule & Level Co., New 
Britain. Ct. 
——— Twist Drill Co. , Syracuse, 


Union Caliper Co., Orange, Mass. 
Screen Door 

Bommer Bros., Brooklyn. N. Y. 

Fernald Mfg. Co., Northeast, Pa. 

— Mfg. Company, The, Erie, 


Russell & Erwin Mfg. Co., New 
Britain, Ct. 

— Works, New Britain, Ct. 
Soldering 

Arcade Mfg. Co., Freeport, fil. 

= Falls Co., Millers Falls, 


Mas 
Peck, “Stow & Wilcox Co., 
land, oO. 


Cleve- 


Settees, Steel, Iron and Wire 
—o Wire Co., St. Louis, 
0. 


Sewing Sets 
Conway Shear Co., Bridgeport, Ct. 


Shafting. Cold Rolled Steel 
agg Steel & Wire Co., Chi- 


Ill. 
McCalla. Harold, Co., Phila., Pa. 


1 Sharpeners 
Knif 


e 
Luther Grinder Mfg. Co., Milwau- 
kee. Wis. 


Pencil 
Boston Specialty Co., 261 Broad- 
way, N. Y. 


Shears and Scissors 
Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 
Conway Shear Co., Bridgeport; Ct. 
E Om G. Mfg. Company, Boston, 
ass. 


Sheet Metal Machinery 
“—_— J. Swaine Mfg. Co., 
LO. 


Sheet Metal Specialties 
Michigan Crown Fender Co., De- 
troit, Mich. 


Sheets 
Black and Galvanized 
American Sheet & Tin Plate Co., 
Pittsbureh. Pa. 
Whitaker-Glessner Co., Ports- 
mouth, O. 
Corrugated Stee 
Inland Steel Co.. Spices, Til. 
Galvanized Steel 
Inland Steel Co., Chicago, ITI. 
iron & Steel, Corrugated 
American Rolling Mill Co., Mid- 
dletown 
Rust Resistino 
Inland Steel Co., Chicago, Tl, 
Stove & Range 
American Sheet & Tin Plate Co.. 
Pittsburgh. Pa. 


Shellers, Cer 
“* Island Mfe. Co., Rock Island, 


Ti 
Root-Heath Mfg. Co., Plymouth, O. 
Sacks, Louis. Hamburg PIl.,_ nr. 
Ave. L, Newark, N. J. 


St. Louis, 





Shells, Shot 
Peters Cartridge Co., Cincinnati, O. 
Remington Arms U. a> in 
New York City. 


Shelving, Store 
Green, 3 i Co., 
New 


97 Warren St., 


Heller, Ww o. & Co., Montpelier, O. 
Warren, J. D., Mfg. Co., Inc., Chi- 
eago, Ill. 


Shingles, Metal 
Milwaukee Corrugating Co., Mil- 
waukee. Wis. 
Wheeling Corrugating Co., Wheel- 
ing. W. Vaw« 


Shock Absorbers 
Cox Brass Mfg. Co.. Albany. N. Y. 
Jouns-Muanville Co., H. W., New 


York. 
New York Coil Co., 338 Pearl St.. 
New York City. 


Shoe Lasts & Stands 
Root-Heath Mfg. Co., Plymouth, O. 
Star Heel Plate Co., Louis Sacks, 

Prop., Newark, J. 


Shoe Nails 
See Nails 


Shoes 
Horse 
American Steel & Wire Co., Chi- 
cago, L 


Sifters, Ash 
Hill Dryer Co., Worcester, Mass. 
Ludlow-Saylor Wire Co., St. Louis, 
Mo. 


Silverware 
See Ware 


Sink Strainers 
Aluminum Sales & Mfg. Co., In- 

dianapolis, Ind. 
Rock- 


——— * & Iron Wks., 
ford 

Wagner Mfg. Co., Sidney. Ohio. 
Sinks, Enameled 


Barnes Mfg. Co., Mansfield, O. 
Vollrath Co., The, Sheboygan, Wis. 


Sirens, Bicycle 
Grossman, Emil. Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 


Skates, Ice and Roller 
Conron-McNeal Co., Kokomo, Ind. 
Union Hardware Co., ‘Torrington, 


Ct. 
Winslow Skate Mfg. Co., Worcester, 
Mass. 


Skillets 
See Pans, Frying 


Sleds, Steering 


Allen, S. L., & Co., Phila., Pa. 
Standard Novelty Wks., Duncan- 


non, Pa. 
Richards-Wilcox Co., Aurora, IIL. 


Snaps 

Harness 
"Saddlery Works, Inter- 
Imperial Bit & Snap Co., Racine, 


National Safety Snap Co., Wil- 
mington, O. 


Snins, Tinn 

Bridgeport a AE Mfg. Corp., 
The, Bridgeport, Ct. 

Conway Shear Co.. Bridgeport, Ct. 

Johnson, Wm., Newark, N. J. 

Osborne & Co. , C. S., Newark, N. J. 

Peck, Stow & Wilcox Co., South- 
inet ton, Ct. 

Smith & Hemenway Co., 190 Cham- 
bers St., New York. 


Sccket Wrench Sets 
.Walden Mfg. Co., Worcester, Mas>. 


Solder 
Aluminum 


—_ Solder Co., Syracuse, 


Soldering Compound Paste 
Burnley Battery & Mfg. Co., North 
East, ; 
Soldering Coppers 
Eureka Company, North East, Pa. 


Scot Destroyers 


Mineral Products Co., 
Mich. 


Spark Plugs 
Champion Spark Plug Co., To- 


ledo, ; 

Grossman, Emil, Co., 250 W. 54th 
St.. New York. 

Hartford Machine Screw Co., Hart- 
or t. 

— ‘& Co., 295 Lafayette St.. 


New York. 
Jobns- Manville, H. W., Co., New 
ng 


een 


Detroit, 


A. R., Mt. Vernon, N. Y. 

Rajah "Auto- Supply Co.. Bloomfield, 

Shatp Spark Plug Co., Cleveland, O. 
Speedometers 

Corbin Screw Corp., New Britain, 


Johns-Manville, H. W., Co., New 
York. 


Splicers, Lineman’s 
Wood. Brass & Stee! 
Mathias Klein & Sons. Chicago. I'l. 
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advertisement.” 






Ask our Trade Help Department to swell your tool sales.. 


Smith & Hemenway Co., Inc. 
149 Chambers Street, New York City 


Make two sales grow where only one grew before PREIS = 
“Red Devil” Tools #@&§ 


make money for the merchant because they save money and labor for the 
mechanic. They prove to your profit that a “pleased customer is the best 
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Jobbers and Dealers! 


= Don’t miss the opportunity of making 


cepts no _ substitute for 
absolutely sure. 


Rajah Giant Plug, 





Toronto, Winnipeg, 


andsome profits on 


RAJAH 
SPARK PLUGS 


Our liberal proposition will surely interest 
you. Rajah Plugs are strong 
Rajah user calls for no other plug—he ac- 


sellers. 


that’s 


retails £1.50 
New Waterproof Plug, retails . 


50 
Rajah Standard Plug, retails $1.50 
Write at once for prices and information. 


Rajah Auto-Sapply Co., Bloomfield, N. J. 


John Millen & Son, Ltd., Montreal, 
Vancouver. 























Mission Stand ‘Se 


Don’t have your 
whole stock in the 
boxes on the top 
back shelf or off in 
a secret drawer 
some place — come 
i the open 
with some of them 
and they’ll sell. 

Send for a catalog 
of The One Grade 
Line—order a stock 
and ask fora 
play 
hanger. 


out 


Come Out In the 
Open With Your 


Thermometers! 


dis- 


stand or 


Charies Wiider Co. 


514 Fulton St. 


TROY, 


N. Y. 


a. 











Increased Profits 


on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 


Stand more strain than heavier cords 
and work freely. 


The quality is there—the prices are low 
because these cords are made for wear 
and have no spots or fancy frills that 
increase manufacturing cost and add 
nothing to their strength. 


We will be glad to send you prices and 
samples—write now. 








“ALBA” = Cl | -3- | quit iat — 2 Anette 
SER A PERCE - UCLA EARS 1 





ESTES MILLS 


FALL RIVER, MASS. 


CLOTHES LINES SASH CORDS 
MOPS 


WICKING MACHINERY WASTE 











The 
FORD 


its 


and 30”. 


struction throughout—and somewhat 


Improved a allows it to hold the shanks of all Auger 





This Extension is of the same pattern as our 
No. 10, differing in that it is of heavier con- 


Bit It is made to follow an eleyen- apes hole. 
4a 


Comes in six lengths—12”, an 6 


Extension The Ford Auger Bit Co., Holyoke, Mass. 


larger— 





Porter’s “New Easy” Bolt Clippers 


All sises. All parts interchangeable. Jaws —— Steel. 
Big Sellers. Good profit. Write for p 


H. K. PORTER Renin Mass. 

















EstTas.':sneo 1850 





os S= 


eee ee = 





RIVETS. 


SPECIAL WiRE NAILS 


Cray ANO Oakland STReets 
OOKLYN,NY 


So & mg] 


~ JOHN HASSALL. inc. 


ESCUTCHEON PINS. 











cS 


qa ae st ) ———) 





In Acie METALS 








| 











id cp) ch co) CO 














“VICTOR”? BOLT CLIPPER 


Send for Catalog. 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 
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Spikes 
_-, Steel & Wire Co., Chicago, 
Spoons and Forks, Silver 
and Silwer Plated 
International Silver Co., Bridge- 
port, ‘ 
Spoons, Stamped Tinned 
Cam 


Dp 
Atlas Mfg. Co.. New Haven. Ct. 
Parker, Chas., Co., Meriden, Ct. 


Sporting Goods 
Butler Bros., Chicago, Ill. 
Shapleigh Hardware Co., St. Louis, 


Mo. 
Witte Hardware Co., St. Louis, Mo. 
Ves. Geo., Co., Cleveland, 


Sprayers 
Hand, Barrel and Power 
Gould Mfg. Company. Seneca Falls, 


Hayes Pump & Planter Co., Galva, 
Myers & Bro., F. B., Ashland, O. 


Snring Lubrication 
Dann Oil Cushion Spring Insert 
Co., Chicago, Il. 


Sprin 
Amer. ‘Steel & Wire Co., Chicago, 


Barnes, Wallace Co., Bristol, 2. 
an John, & Sons. ew 


City. 
Dleveland Wire Spring Co., Cleve- 
land, O. 
oy ge ahaa Wire Co., St. Louis, 
0. 
Morgan 
Mass, 
Automobile 
Dann Oil Cushion Spring Insert 
.. Chicago, Il. 


* Door 
American Steel & Wire Co., Chi- 
eago, Iil. 
Bommer Bros., Broo , & 
Chicago Spring Butt — “ a 


Til. 
Morgan Spring Co., Worcester, 
Mass. 
Sprinklers, Lawn 
Poe Woven Hose & Rubber Co., 
Boston, Mass 
Enterprise Miz. Co. of Pa.. Phila- 


Marys- 
e, O. 
Stuber & Kuck Company, Peoria, 
Ill. 


Squares, Machinists’ 
Brown ae a a Mfg. Co., Provi- 
Sargent & Co., New Haven, Ct. 
Stanley Rule & Level Co., New 
ee Ct. 
Sta 


x1, and a 
& Lambert, Inc., Buffalo, 


Stains & Enamels 
Forest City Paint & Varnish Oo., 


Cleveland, 
Martin- eneee. * Chicago, Ill. 


Stalls, Steel 
Hunt, Helm, Ferris & Co., Har- 


vard, Ill. 
Stamped Household Ware 
See Ware 


Stamping, Sheet Metal 
Hatheway Mfg. Co., Bridgeport, 


Se 
Morgan Spring Co., Worcester, 
Mass. 
Parker Wire Goods Co., Worcester, 
Mass. 
Fred J. Swaine Mfg. Co., St. Louis, 
Mo. 


Stamps and Dies, Steel 
a Stamp Co., Bridgeport, 


Stanchions, Cattle 
Hunt, Helm, Ferris & Co., Har- 
vard, Ill. 


Staples, Wir 


Amer. Steel & Wire Co., Chicago, 
Clinton Wire Cloth Co., Clinton, 
a Steel & Wire Co., Peoria, 
Leughtia, Thos., Co., Portland, 
McKinney Mfg. Co., Pittsburgh, 


a. 
National Mfg. Co., Sterling, III. 
Titchener & Co., E. H., Bingham- 


ton, N. Y. 
Wright Wire Co., Worcester, Mass. 
Steet. Hot and Cold Rolled 


ip 
Griffin Mfg. Co.. Erie. Pa. 
Stanley Works, New Britain, Ct. 
West Leechburg Steel Co., Pitts- 
burgh, Pa. 
Steel Levels and Squares 
Acme Level Co., Toledo, O. 


Steels 
Butchers’, Etc. 
Hoffman, C. & A., Philadelphia, 


Pa. 
vee, & I. J., Co., Buffalo, 


Spring Co., Worcester, 





Kitchen and Carving 
Hoffman, C. A., Frankford. 
Philadelphia, Pa. 


Stock and Dies 
Armstrong Mfg. Co., Bridgeport. 


t. 
Butterfield Co., Derby Line, Vt. 
Wells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field, Mass. 


For Pipe 
Butterfield & Co., Derby Line, Vt. 
Sto 


Rubber Repair 
Lazarus Mfg. Co., Cleveland, O. 


Stoners, Fruit 
Enterprise Mfg. Co. of Pa., Phila- 


delphia, Pa. 
Rollman Mfg. Co., Mt. Joy, Pa. 
Stones 


eee Co., Niagara Falls, 
Luther - ingame Mfg. Co., Milwau- 


ee, 
Scy the 
Carborundum Co.. Niagara Falls, 


Luthier Grinder Mfg. Co., Milwau- 


Sharnenine 
Cherenee Co., Niagara Falls, 


tachi ‘Grinder Mfg. Co., Milwau- 
kee, is. 


Store Fixtures & Furniture 

Cum. 4. A. a Co., 97 Warren St., 
ew 

Heller. w *S.. & Co., Montpelier, 


— J. D., Mfg. Co., Chicago, 


Stoves 
Huenefeld Company, Cincinnati, O. 
Ohio State Stove Co.. Columbus, O. 
Shaler, C. A., Co., Waupun, Wis. 
Oil, Vapor and Gasoline 
Taylor & Boggis Fdry. Co., Cleve- 
land, O. 


Strainers, Tea and Coffee 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 


Stretchers, Wire Fence 
Northwestern Barb Wire Co., Ster- 


ling, Ill. 
F. “"'s Townsend, Painted Post, 
Warren Specialty Co., Warren, O. 
Strips 
Leather 


ane s, N. R.. Sons Co., Kenosha, 


Howard Co., J. W. & A. P., Corry, 
a. 


Stuffers, Sausage 
Enterprise Mfg. Co. of Pa., Phila- 


delphia, Pa. 
Peck, Sener & Wilcox Co., Cleve- 
land, Ohio. 
Sweepers, Lawn 
Philadelphia Lawn Mower Co., 
Philadelphia, Pa. 
Swings, Law 
North Vernon Lesher Co., North 
Vernon, Ind. 


Myers & Bro., F. E.. Ashland, O. 


Table Ware 
See ‘Vare 


Tackle Blocks 
Union Hardware Co., Torrington, 


Tacks 
Amer. Steel & Wire Co., Chicago, 


ll. 
Shelton Co., Shelton, Ct. 


Thum 
Atlas Tack Co., Fairhaven, Mass. 
Keuffel & Esser Co., Hoboken, 


Kn. d. 
Solidhed Tack Co. 38 Murray St., 
RES ote 8 


Tags 

Guarantee 

Dennison Mfg. Co., Boston, Mass. 
Marking 

Dennison Mfg. Co., Boston, Mass. 
Shipping 

Dennison Mfg. Co., Boston, 
Trademark 

Dennison Mfg. Co., Boston, Mass. 


Tanks 
Faucet and Pump 
Delphos Mfg. Co., Delphos, O. 


Mass. 


Tapes 
Friction and Insulating 
Boston Woven Hose & Rubber Co., 
Boston, Mass. 
Measuring 
Dietzgen, Eugene Co., Chicago, III, 
Keuffel & Esser Co., Hoboken, 


N. d. 
Lufkin Rule Co., Saginaw, Mich. 
Starrett, L. S., Co., Athol, Mass. 


Taps and Dies 
Butterfield & Co., Derby Line, Vt. 
Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 
Wells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field, Mass. 
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Tea Kettles 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind, 
Wagner Mfg. Co., Sidney, Ohio. 


Tennis Balls 
Pennsylvania Rubber Co., 
nette, Pa. 


Jean- 


Terminals 
vos ~~ 8 Spark Plug Co., To- 
0 
Grossman, Emil, Mfg. Co., Bush 
ee Building 50, Brooklyn, 


Primary 
Rajah Yas Supply Co., Bloomfield, 


Secondary Clip 
man ee Supply Co., Bloomfield, 


Thermometers 
Wilder, Chas., Co., Troy, N. Y. 


Thread, Line 
Linen Thread _ 96 Franklin St., 
New York City. 
Ties 
aie 
epee a & Wire Co., Chi- 
ca 
Ludlow- Saylor Wire Co., St. Louis, 
artheenters Barb Wire Co., Ster- 
ng, 
Stanley Works, Ne New Britain, Ct. 
rs 


Cow and 
Amerioen Chain Co., Bridgeport, 
>. 
pent Chain Co., Bridgeport, 
t 


Rugg, E. T., & Co., Newark, O. 


Tile, Metay 
Milwaukee Corrugating Co., Mil- 
waukee, is. 


Timers and Distributors 
Herz & Company, 245 W. 55th St., 
New York City. 


Tin Plate, Bright 
American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 


Tips 
Rubber Closet Seat 
Elastic Tip Co., Boston, Mass. 
Rubber Furniture 
Elastic ‘Tip Co., Boston, Mass, 


Tire Cases 
Allen Auto Specialty Co., 1926 
Broadway, N. Y. C. 


Tires, Rubber 

Aeroplane 

Goodrich Company, 
Akron, O. 
Automobile 

Dayton Rubber & Mfg. Co., Day- 
ton, O. 

Firestone Tire & Rubber Co., 
Akron, 


Goodrich, B. F., Co., Akron, O. 

Marathon Tire & Rubber Co., 
Cuyahoga Falls, O. 

Penn Rubber Co., Jeannette, Pa. 
Bicycle and Motorcycle 

Firestone Tire & Rubber Co., 


kron, = 
Goodrich Company, B. F., The, 


RB: Pe Ter 


Akron, : 

Pennsylvania Rubber Co., Jean- 
nette. Pa, 

Truck 

Firestone Tire & Rubber Co., 
kron, 


Goodrich Company, B. F.. The, 
Akron, O. 
Marathon Tire & KRubber Co., 

Cuyahoga Falls, O. 


Tire Specialties 

Firestone ‘Tire & 
Akron, O. 

Vulcanized’ Products Co., 
gon, Mich. 


Rubber Co., 
Muske- 


Toasters 


read 
Andrews Wire & Iron Wks., Rock- 
ford, 


Tongs 
ce 
Gifford-Wood Co., Hudson, N. Y.; 


Tool Kits 
Electricians 
Klein & Sons, Mathias, Chicago, I1l. 


Tool Sets 
Hollow Handle 
Bridgeport ne. Mfg. Corp.., 
Bridgeport, 
Fray, John §S., bo.. Bridgeport, Ct. 


Tools 
Boring 
Millers Falls Co., Millers ‘Falls. 


Mass. 
Union Caliper Co., 
Box Opening 
Bridgeport Hdw. Mfg. Corp.. 
Bridgeport, Ct. 
Bricklayers’ 


Orange, Mass. 


—— & Bros., Wm., Sharon Hill, 
a. 

Butchers’ 
wen an H., Co., Lawrence- 


bur Ind 
Chatition, John, & Sons, New York 
it 








Disston, Henry, & Sons, Philadel- 
hia, Pa. 


Dp 

Supplee- Biddle Hdwe. Co., Phila- 
delphia. Pa. 

White, L. & I. J., Co., Buffalo, 
am: A 


Carpenters’ 
The L. S. Starrett Co., Athol, Mass. 
White, L. & I. J., Co., Buffalo, 
Witte Hardware Co., St. Louis, 
Mo. 
Cement Workers 
Bishop, Geo. H., Co., Lawrence- 
burg, Ind. 
Buffum Tool Co., Louisiana, Mo. 
Draftsmen’s 
Dietzgen, Eugene Co., Chicago, III. 


ae Ds L. S. Starrett Co., Athol, 
as 

Dropped ‘= 
aa J. Co., Brooklyn, 


Edge 
gba hg & Wilcox Co., Cleve- 
yas & I. J., Co., Buffalo, 


Eyelet 
Eyelet Tool Co., Boston, Mass. 


arm 
a. & Co., 8. L., Phila., Pa. 
— x Hemenway Ce., 150 Cham- 
o N. Y. C. 


Gar n 
—— ll & Planter Co., Galva, 
Norcross, Cc. 8., & Sons, Bushnell, 


Granite Workers’ 


Trow & Holden, Barre, Vt. 
Harness 

Grpaeae. Cc. 8.. & Co... Newark, 
Hay 

Myers, F. E., & Bro.. Ashland, O 

Ney Mfg. Co., Canton, O 


ice Harvesting and Handling 
Gifford- Wood Co., Hudson, N. Y.; 


Jewelers 

i L. s. Starrett Co., Athol, 
as 

Linemen’s 


Klein Mathias & Co., Chicago, III. 

Smith & Hemenway Co., 150 Cham- 
bers St., New York City. 
Machinists’, Mechanics’, Etc. 

Billings & Spencer Co., Hartford, 


t. 
Brown _ Mfg. Co., Provi- 


dence 
Butler Bros., Chicago, II. 
Smith Co.. H. D., Plantsville. Ct. 
Starrett, L. S.. Co.. Athol. Mass. 
Union Hdw. Co., Torrington, Ct. 


Wiley & Russell "Mfg. “o., Green- 


field. Mass. 
Millwrights’ 
The L. S. Starrett Co.. Athol, 


Mass. 
White, L. & I. J., Co., Buffalo, 
a + 


Pipe 
Walworth Mfg. Co., Boston, Mass. 


Pipe Chain 

ad” iin J. H., & Co., Brooklyn, 
Plasterers’ 

-~ « Bros., Wm., Sharon Hill, 
a. 
Piumbers’ 

Johnson, Wm., Newark. N. J. 

— C. s.. & Co., Newark, 
Precision 

Goodell-Pratt Co., Greenfield, Mass. 


uarry 
Trow & Holden Co., Barre, Vt. 
Saw 
— Fc pienids & Sons, Philadel- 


ph 
Steam and Gas Fitters’ 


Armstrong Mfg. Co., sridgeport, 
Tinsmiths & Sheet Metal 
Workers 

Peck, Stow v1 Wilcox Co., Cleve- 
land. oO. 

Trimmers’ 

a Cc. 8S. & Co., Newark 


Upholsterers’ 


Osborne, C. S., Co., Newark, 
N..d.z 
Torches, Gasoline, Kero- 
sene and Alcohol 


Ashton Mfg. Co., Newark, N. J. 
Clayton & Lambert Mfg. Co.. De- 
troit, Mich. 
Towel Bars 
— Mfg. Co., The, New Britain, 


Toys 


Areade Mfg. Co.. Freeport. IT. 
ae. Geo. H., Co., Cleveland, 


Mechanical 


Amer. Mech. Toy Co., Dayton, OQ. 
Mysto Mfg. Co., New Haven, Ct. 
Structo Mfg. Co., Freeport, ITI. 


Track 
Stee! for Store Ladders 
Milbradt Mfg. Co., St. Louis, Mo. 
rolley 
Ashland, 


Bx ty Door Hanger Co., 
Wood for Store Ladders 


Milbradt Mfg. Co., St. Louis, Mo. 
Tramways 

American Steel & Wire Co.. Chi- 
cago, Ill. 
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BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 {NCORPORAT 
qt Malan ORATED 1895 





Twelve Medals of Special Grand Prize 


._ Award at 
INTERNATIONAL GOLD MEDAL 
Expositions Atlanta, 1895 


Copy of Catalogue will be sent free to any interested File User upon application. 


G, & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 














Sereen Door Sets 





BOMMER 


Floor Surface Spring Hinge 


Release and Holdback Features 
Ball Bearing—Alignment Device 





Made in Two Sizes 


24g and 3 Inch Every moving gare of thle hinge pet be “egg from a single 
ole on outside P 


Suitable for both double-acting * 
and single-acting doors 











This is the most prenarens ene of j its type. 
? It holds the door open when swung to 
Packed Complete with Screws go degrees. The spring-action can also be 


One Set to the Box entirely released as long as desired so that 


Finished in Japan, Dull Brass the door will swing _ without spring-action, 
in either direction, by inserting a wire nail 
or Old Copper v2 fw 


(when the door is open) into a hole provided 
MORGAN SPRING COMPANY 


in the side plates for that purpose. The 
spring-action can be restored by withdraw- 

No. 1 Bond Street ing the nail. 
WORCESTER; MASS. Bommer Brothers, Mfrs., Brooklyn, N. Y. 























Standard Machinists’ 
Swivel Jaw BenchVise 


Made with tempered steel jaws—check 
faced. The back jaw can be swiveled at 
will to fit irregular and taper work. 

Our absolute guarantee against defects 
of any kind protects both dealer and cus- 
tomer. 

A full line of vises is described and illus- 
trated in Catalog 31. Get it before selecting 
your next stock. 


ATHOL MACHINE CoO. m4 Athol, Massachusetts 
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preee 
Fort "Sidiendeee Mfg. Co., Sterling, 
Ill. 
Ludlow-Saylor Wire Co., St. Louis, 
0. 
——s Wire Co., Dixon, Ill. 
Ga 
siacgent & Co., New Haven, Ct. 
Rat and Mouse 
Fort Dearborn Mfg. Co., Sterling, 


Ill. 
Lovell Mfg. Co., 


Erie, 
Niagara Falls Metal 2 ae 
Works, Niagara Falls, N. Y. 


Trellis, Ornamental Wire 


Cyclone Fence Co., Waukegan, Ill. 
Wright Wire Co., Worcester, Mass. 


immers, Be 
‘e G. Mfg. _ Se Boston, 


Mass. 


Trough, Eav 
Delphos Mfg. Co. .. Delphos, O. 


Trowels 
Bishop, yy H., .Co., Lawrence- 
burg, 
Buffum Fo Co., Louisiana, Ma. 
Disston, Henry, & Sons, Phila- 
delphia, Pa. . 
Johnson, Wm., Newark, N. J. 
Marshalltown ‘Trowel Co., Mar- 
shalitown, Iowa. 
Rose & bros., Wm., Sharon Hill, 
Pa. 
Trucks 
arre 
McKinney Mfg. Co., Pittsburgh, 
a. 
Commercial 


“. De Kalb Wagon Co., De Kalb, 
Ill. 


Motor 
Autocar Co., Ardmore, Pa. 
Federal Motor ‘Iruck Co., ‘Detroit, 


Mich. 
Stewart Iron Works. Cincinnati. O. 
U. “ tag Truck Co., incin- 
na 


wilies-Overland Co., Toledo, O. 
Stake 
De Kalb Wagon Co., De Kalb, Ill. 


Store and Bag 
Syracuse “Chilled Plow Co., Syra- 
—_ - Yy 
Arcade ute. Co., Freeport. Ill. 
Universal Caster & fFdry. Co., 
Newark, N. J. 
Warehouse . 
Clark, Geo. P.. Co., Windsor 


Locks, t. 
McKinney Mfg. Co., Pittsburgh, 
Pa. 


Tubes, Inner 


.Firestone Tire & Rubber Co., 
Akron, O. 
Pennsylvania Rubber Co., Jean- 
nette, Pa. 
vursbeckier | 
Screen Doo 
National Mfg. ye Sterling, Ill. 
Twine 
Samson Cordage Works, 88 Broad 
St.. Boston, Mass. 


Binder 
Columbian Rope Co., Auburn, N. Y. 
Cotton 
Estes Mills, Fall River. Mass. 
Linen Thread Co., 96 Franklin 8St., 
New York City. 
ax 
Columbian Rope Co., Auburn, N. Y. 


nen 
Linen Thread Co., 96 Franklin St., 


New York City. 
Sail 

Columbian Rope Co., Auburn, N. Y. 
Wrapping 

Columbian Rope Co., Auburn, N. Y. 


Twist Drills 


Cleveland Twist Drill Co., Cleve- 
land, O. 

Detroit Twist Drill Co., Detroit, 
Mich. 

Morse Twist Drill & Mch. Co., 
New Bedford, Mass. 

Syracuse Twist Drill Co., Syra- 
cuse, N. Y. 

Whitman & Barnes Mfg. Co., 
Akron, 


Underground Receivers 
Majestic Co., Huntington, Ind. 


Vacuum Cleaners 
Bissell Carpet Sweeper Co., Grand 

Rapids, Mich. 
Suction Sweeper Co., New 


riin. O. 
Lazarus Mfg. Co., Cleveland, O. 


National Sweeper Co., Torrington, 
Ct. 
Vacuum Washers 
Stewart-Skinner Co., Worcester, 


Mass. 


Valwe Grinding Compound 
ex miraeas Co.. Niagara Falls, 


Varnishes 
Boston Varnish Co.. Boston, Mass. 
Forest City Paint & Vainish Co., 

Cleveland. O. 
Frey Mfg. Co., eg a, 

Co., Chicago, 


Martin-Sénour iil. 





Montauk Paint Mfg. Co., Brook- 
] a 


yn, ‘ , 
Pratt & Lambert, Inc., - Buffalo, 

. 

Automobile 
Northwestern Chemical Co., The, 
Marietta, 

Vehicles, at gy ~ 
Autocar Co., Ardmore, 
ro Motor Truck i 


Mie 
Willps_Dverland Co., Toledo, 


Ventilators 
Window 
Bohem Mfg. Co., Philadelphia, Pa. 
Continental Co., Detroit, Mich. 


Vibrators, Aut 
New York Coil Co. .. 338 Pearl St.. 
New York City. 


Vises 


* Detroit, 
0. 


Athol Mech. Co., Athol, Mass. 
Buckeye Saw Vise Co., Cleveland, 
Millers Falls Co., Millers Falls, 
Mass. 
wh a J. H., dJr., Pawtucket, 
= 
Pest Co., Meriden, Ct. 
Rock Island. 


Rock pny "Mtg. Co., 
] 


Stanley Rule and Level Co., New 
t. 


— Mfg. ae Bridgeport, Ct. 


pe 
Marx-Whittington Co., Easton, Pa. 
nc 


Stationary 
Grinder Mfg. ©o., Mil- 


Wis. 


Luther 
waukee, 


ge pe anges: ~ Sa 
Lazarus Mfg. A oO. 
Automatic ‘Cie tric 
Premier Elec. Co. Gaionen Ill. 
Shaler, C. A., Co., Waupun, Wis. 


Wagon & Pole Line Mate- 


rials 
Oliver Iron & Steel Co., Pitts- 
burgh, Pa. 


Wagons 

Children’s 

Bing. John, New York City. 

Wagner Mfg. Co., Cedar Falls, Ta. 
Coaster 

Hunt, Helm, Ferris & Co., Har- 
yard, Ill. 
Delivery 

De Kalb Wagon Co.. De Kalb, Ill. 


Ware 
Agate 
Lalance & Grosjean Mfg. Co.. New 
York City. 
Aluminum 
Aluminum Sales & Mfg. Co., 
dianapolis, Ind. o 
0., 


aoe Geo. H., 
— Aluminum Co., 
Butler Bros., Chicago, III. 
Cleveland Metal Products 
Cleveland, O. 

Stover Mfg. Co., Freeport, Il. 
Wagner Mfg. Co., Sidney, Ohio. 
Witte Hardware Co., St. Louis. Mo. 


Earthen 
Bowman, Geo. H., Co., Cleveland, 


In- 
Cleveland, 


Wooster, 


Co., 


Enameled 
Butler Bros., Chicago, Il. 
Lalance & Grosjean Mfg. Co., New 


York City. 
Vollrath Co., Sheboygan. Wis. 
Wagner Mfg. Co., Sidney, Ohio. 
Witte Hardware Co., St. Louis, Mo. 


Galvanized 


Wheeling — Co., Wheel- 
ing, W. Va 
Glass 

Bowman, Geo. H., Co., Cleveland, O. 
Hollow 

Lalance-Grosjean Mfg. Co., New 
York City. 

Volirath Co., Sheboygan, Wis. 

Co., New 


Lalance & Grosjean Mfg. 
York oe 

Stover Mfg. Co., 
Silver Plated 


Freeport, Il, 


International Silver Co., Meriden. 
Table 

Butler Bros., Chicago, Il. 
Wire Kitchen 

Andrews Wire & Iron Wks., Rock- 
ford, Ill. 

Wire Goods Company, The, Worces- 
ter, Mass. 

Washers 

uto. Vehicle 

Cataract Anto Vehicle Washer Co., 
Topeka, Kan. 
Spring 

Barnes Wallace Co., Bristol, Ct. 
Wrought 

we A —" & Sons, Philadel- 
r 

— Mfg. Company, The. Erie, 

Lauegh’in, Thos., Co., Portland, 
e. 

_. Harold Co., Philadelphia, 

McKinney Mfg. Co., Pittsburgh. Pa. 

Oliver Iron & Steel Co., Pitts- 


burgh, Pa. 
Stanley Works, New Britain. Ct. 


Washing Machines 
Mo. 





Almetal Mfg. Co., St. Lonis, 
Altorfer Bros, Roanoke, II'. 


Automatic Electric Washer 

ewton, lowa. 

Michigan Washing Machine Co., 
Muskegon, Mich. 

One Minute Mfg. Co., Newton, Ia. 

One Minute Washer Co., Sandusky, 


oO. 

Stewart-Skinner Co., Worcester, 

ass. 

Witte Hardware Co.. St. Louis, Mo. 
Electric 

Automatic Elec. Washer Co., New- 
ton, Iowa. 

Dexter Company, Fairfield, Iowa. 


~~, Laie; emt Mfg. Co., Ham- 

t 

Kiel Mte. Co., Albert Lea, Minn. 

Maytag Co.. Newton, lowa., 

Michigan Washing Machine Co., 
Muskegon, Mich. 


Voss Bros. Mfg. Co., Davenport, Ia. 
Gasoline 
Michigan Washing Machine Co., 
Muskegon, Mich. 
and 
Dexter Company, Fairfield, Iowa. 
Eagle Woodenware Mfg. Co., Ham- 


ilton. O. 
Kiel Mfg. Co., Albert Lea, Minn. 
Maytag Co., The, Newton. Iowa. 
Michigan Washing Machine Co., 
Muskegon, Mich. 


bas Bros. Mfg. Co., Davenport, 
a. 
Power 
Automatic Elee. Washer Co., New- 
ton. Iowa. 
Dexter Company, Fairfield, Iowa. 
Maytag Co., The. Newton, Iowa. 


Kiel Mfg. Co., 
Superior Machine Co., 
— Bros. Mfg. Co., 


a. 
Water Motor 
Eagle Woodenware Mfg. Co., Ham- 


Albert Lea, Minn. 
Sterling, Ill. 
Davenport, 


ilton, O 
Waste Paper Balers 
Davenport Mfg. Co., Davenport, 
Iowa. 
Watches 


_ Western Clock Co., La Salle, Ill. 
Weaners, Calf and Colt 


Imperial Bit & Snap Co., Racine, 
Wis. 
Wheelbarrows 
Syracuse Chilled Plow Co., Syra- 
cuse. N. Y. 
Whistles and Calls 
won Hardware Co., Torrington, 
Whitelead 
National es Co., 111 Broadway, 
New York City. 


Wire 
—. Harold, Co., Philadelphia, 
a. 
Wire, Barb 
—_: Steel & Wire Co., 
Keystone Steel & Wire Co., Peoria, 


ll. 
Northwestern Barb Wire Co., Ster- 
ling, Ill. 


Chicago. 


Wire Brads 

Amer. Steel & Wire Co., Chicago, 
Wire, Broo 

ane. Steel ‘* Wire Co., Chicago. 


Wire, Cable 
— Steel & Wire Co., Peoria. 


Wire, Cloth 
a Wire Fabric Co., Chicago, 


Ill. 
——s Wire Cloth Co., Clinton, 


Derby, ’ Edw.. & Inc., 
Philadelphia. Pa. 

Gilbert & Bennett Mfg. Co., 277 
B’way. New York City. 

—_—- Saylor Wire Co., St. Louis, 


Mic higan Wire Cloth Co., Detroit. 
Mic 

New 5 Wire Cloth Co., Tren- 
ton, N. 

New York Wire Cloth Co., 233 
Breadway, New York City. 

Reynolds Wire Co., Dixon, Ill. 


Wickwire Brothers, Cortland, N. Y. 
Wright Wire Co. Worcester, Mass. 


Sons Co., 


Wire Fence 


oven 
a“ % Steel & Wire Co., Chicago. 


Wire, ig ne Cold Rolled 
ee 
Amer. Steel & Wire Co., 


Til. 
Griffin Mfg. Co., Erie, Pa. 
Stanley Works. New Britain, Ct. 


Wire, Flat. Round & Square 
— Harold, Co., Philadelphia, 
a. 


Chicago. 


Wire Goods 

— M. S., & Sons, Chester, Ct. 

Darby, Edw & Sons Co., Ine., 
Philadelphia, Pa. 

Hindley Mfg. Co., Valley Falls. 


E., Mfg. Co., Worcester, 





SEE ALPHABETICAL INDEX—PAGE 203 


Jenckes, 
Mass 


Ludlow-Saylor Wire Co., St. Louis, 


0. 
a Wire Cloth Co., Detroit, 
oman Spring Co., Worcester,. 


N. J. Wire Cloth Co., The, Tren: 


ton 
Parker Wire Goods Co., 
Mass. 
Wire Goods Co., Worcester, 
Wright Wire Co., Worcester, 


Wire, Ignition, for Cable 
Emil Grossman Mfg. Co., 
Bush Terminal Bidg. No. 
Brooklyn, N. Y. 


Wire Kitchen Wares 
See are 


Wire, Iron & Steel 
Laer: Saylor Wire Co., St. Louis, 


Michigan Wire Cloth Co., Detroit, 


Worcester. 


Mass 
Mass 


Inc., 
20. 


Wire, Mattress 
ast Steel & Wire Co., Chicago, 


Wire, Picture 
Turuer & Stanton Co., Norwich, Ct. 
Wright Wire Co., Worcester, Mass. 


Wire Rope Fittings 


ar Steel & Wire Co., Chicago, 


Wire Shapes 
Titchener, E. H 
ton, N. Y. 


. & Co., Bingham- 


Wire Stretchers 
Eureka Co., North East, Pa. 
& 


Hunt, Helm, Ferris Co., Har- 
vard, Il. 
Ney Mfg. Co., Canton, O. 
~~ F. J., Painted Post, 
Wood & Leather Fillers 
Cleveland Gal. Wks., 3924 Cooper 
Ave., Cleveland, O. 
Wrenches 
Bemis & Call Hdw. & Tool Co., 
Springfield. Mass. 


Billings & Spencer Co., 


Hartford.,. 
as 
Coes Wrench Co., 


Worcester, Mass. 


Mossberg, Frank, Co., Attleboro, 
Mass. 

Smith, H. D., Cce.. Plantsville. Ct. 

Trimont Mfg. Co., Soston, Mass. 

Union Caliper Co., Orange, Muss. 


Walden Mfg. Co.. Worcester, Mass. 
Walworth Mfg. Co., Boston, Mass. 


Whitman & Barnes Mfg. Co., 
Akron. oO. 
Automobile wes 

Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 

Mossberg, Frank, Co., Attleboro, 
Mass. 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

Trimont Mfg. Co., Boston, Mass. 

Walden Mfg. Company, Worcester, 
Mass. 
Chain 


Trimont Mfg. Co., Boston, Mass. 


— a Tee & Co., Trooklyn, 
Drop Forged 

=e J. H., Co., Brooklyn, 
Monkey 

Bemis & Call Hdw. & Tool Co., 


Springfield, Mass. 
Coes Wrench Co., Worcester, Mass. 
Peck, Stow & Wilcox Co., Cleve- 
land, O. 
Trimont Mfg. Co., Boston, Mass. 


u 
Trimont Mfg. Co., Boston, Mass. 
ipe 
Peck, Fas iy & Wilcox Co., Cleve- 
apn 
oo Co., Roxbury, Bos- 
on, ass 
Walworth Mfg. Co., Boston, Mass. 
Ratchet 
Lane, W. B., Chicago, II). 
Walden Mfg. Co., Worcester, Mass. 
Wells Bros. Co., Greenfield, Mass. 
Screw Pipe 
Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 
Spark Plug 
ge Spark Plug Co., To- 
kedo, O. 
Tap and Reamer 


Butterfic ld & Co., Derby Line. Vt. 


Wells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field. Mass. 
Wringers 
Clothes 
Amer. Wringer Co.. 99 Chambers 


St.. New York City. 
Lovell Panes Co., Erie, Pa. 


Mfg. Co., 


Ely, ‘Theo. J.. g 
Pleas a Co., 


Erie, Pa. 
White Mop Fulton- 
ville, N. 
Mon and Bucket Combined 
i Woodenware Mfg. Co.. Ham- 
on, 


Yarn 
Lath 
Columbian Rope Co., 
Tarred Sisa 
Columbian Rope Co., 


Auburn, N. Y. 
Auburn, N. Y. 


Yokes, Lerther Center Neck 
Covert Saddlery Works, Inter- 





laken, N. Y. 
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| Magnetic Pocket Compass 


| No. 5613 
FOR THE HUNTER 


a good pocket compass is a necessity. 
Are you prepared to meet the demand 
for good magnetic compasses during 
the coming season? Write to us for 
particulars about our 


K&E ARMY COMPASS 


U. S. Army Standard. A domestic product, 
made by us—very sturdy, substantial construc- 
tion — fine workmanship — attractive price. 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street 
General Office and Factories - HOBOKEN, N. J. 
CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
516-20 So. Dearborn St. 813 Locust St. 48-50 Second St. 5 Notre Dame St., W. 


DRAWING MATERIALS, MATHEMATICAL AND SURVEYING 
INSTRUMENTS, MEASURING TAPES 
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New Car, Bill ? 
No! New Radiator 


A Rome-Turney Radiator with its Ex- 
tended V-Front and highly polished brass 
or German silver finish lends an air of dis- 
tinction that wonderfully improves the ap- 
pearance of a Ford car. 

Bill certainly made a good investment here. In ad- 
dition to having a better looking car he is certain 


to have freedom from all overheating and leaking 
troubles. 


Every Ford owner in your town is a live prospect. 


Write for prices and information. 


Rome-Turney Radiator Co. 
110 Canal Street ROME, N. Y. 

















Ghe ALLEN 


TIRE CASE 


ELLING tire cases and air pressure gauges 
is just like everything else in your line— 
quality goods at fair prices always win— 

both for you and for your customer. 


The Allen Tire Case is the STANDARD be- 
cause it is—I. Made of highest quality enamel 
duck by men who “know how.” 2. Perfect fit- 
ting. 3. Has the patented watershed feature 
(making case absolutely waterproof). 





When in use the Allen Tire Case gives perfect 
protection to spare shoes—protects them from the 
deteriorating effects of sunlight, oil and water, 
and thus ensures greater mileage when the spare 
shoe is finally put in service. 


An air pressure gauge is a positive necessity to 
every motorist. You cannot “guess” the pounds 
pressure in the tube—you must KNOW. 
There’s just one sure, certain, safe way and that’s 
to use the handy, accurate, reliable Allen Ty- 
rometer. 


You can add an interesting, profitable accessory 
to your line by writing for our booklet and deal- 
ers’ price-list. 


There’s no time like the present—write to-day. 


The Allen Auto Specialty Co. 
Manufacturers 


1627 Michigan Ave. 
CHICAGO 


,1926 Broadway 
NEW YORK 


ALLEN 





Follows the heat’’ 


BURNLEY 
SOLDERING PASTE 


HERE’S no dripping away as with a liquid 

solution. “BURNLEY” follows the hot iron 
and spreads quickly around the joint or connec- 
tion. There’s no bottle to break—no saucer to 
tip over—and any man on the job will testify that 
spilling the soldering solution in the middle of a 
job is no pleasure. You can hold a can of 
“BURNLEY” upside down without losing a drop. 
Your own sheet metal shop is the best place to 
prove its time-saving qualities. Put up in dif- 
ferent size packages to suit the trades. Sample 
can for cost of postage—<c. 


BURNLEY BATTERY 
& MFG. CO. 


NORTH EAST, PA. 












4c. enclosed. 






Please 
send sample— 
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HARDWARE AGE 





October 21, 1915 





| Experienced Help 


in specialized lines of business is always hard to secure. The best way 
to get it is to advertise in publications that these men read. In the hard- 


ware trade, it is HARDWARE AGE. Try it for any kind of hardware 


Help Wanted and 

Business Opportunity 
Advertisements 2c. per 
word—$1.00 minimum 


rate. 


help. Here 


Note: 





Distance is no disadvantage to these classified columns. 

the East meets the West and the North the South, and Uncle Sam is a 

speedy and willing servant. 
There is a good place waiting for a good man, and our assistance in 

bringing the two together is part of the service for which you pay. 

In answering ads do not send original letters, of reference— 

send a copy, it,does just as well. 





Situations Wanted 


2c. per word—50c. min- 
imum. 


Display rates on request. 








Help Wanted 


Original letters of reference should 
not be enclosed with replies to 
advertisements appearing 1m these 





reference will serve the purpose. 








Help Wanted 


Situations Wanted 





Situations Wanted 





ENAMELER—Thoroughly experi- 
enced in enameling on sheet steel, 
such as kitchen utensils, etc. Cap- 
able of taking — of a large 
plant. Address “Y. C.,” 

WARE AGE, New York. 





MANUFACTURER of full line 
household specialties wants local 
representative in all important cities 
to handle line on commission. De- 
artment stores, hardware dealers, 
instalment houses, premium  con- 
cerns, are all big users. State ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S. H.,’”’ care HARDWARE 
AcE, New York. 





GARDEN HOSE SALESMAN 
WANTED—Al1 salesman acquainted 
with hardware trade to sell com- 
plete line garden hose on strictly 
commission basis. Advise territory 
you now cover and give references. 
Address Thermoid Rubber Company, 
Trenton, N. 





THERE SEEMS TO BE AN 
N EMAND FOR 


-_ T KIND OF 
OPPORTUNITY ARE YOU 
A WE COMMEND 
THIS SECTION FROM “PAST 


PERFORMANCES.” 





SALESMAN, calling on the hard- 
ware trade, to handle a patented, 
rural mail box; quick seller; good 
ercentage; exclusive territory. Bland 
Pveme ompany, Schenectady, N. 





SALES AGENT AND MANU- 
FACTURERS’ representative want- 
ed. To sell to retail trade, high 
grade, warranted edged tool line. 
Address “*X. U.,” care HarpWare 
AcE, New York. 





WANTED—Al1 salesman acquaint- 
ed with the hardware trade, to sell 
a well known line of cutlery with an 
improvement that makes it a spe- 
cialty., Territories: No. 2, New 
York; No. 6, Georgia, Florida; No. 
9, Michigan; No. 17, Missouri; No. 
18, Colorado, Oklahoma and North- 
ern Texas. Agencies and side line 
men need not apply. Genuine, up- 
to-date, hustling salesmen wanted. 
State experience and give references. 
Address “U. S.,” care HARDWARE 
Acs, New York. 








Hardware 


Y.|ting, trade hol 


GEORGIA and Florida representa- 
tive wanted acquainted with the 
hardware and drug trade, to sell a 
specialty in cutlery, absolutely new 
and practical. Agencies aad side 
line men not wanted. Genuine, hus- 
tling salesmen desired. State experi- 
ence and give references. Address 
we care Harpware Acre, New 

ork. 





WANTED — Traveling salesmen 
calling on hardware trade to carr 
household article on commission. Ad- 
dress “‘X. T.,” care HArpware AGE, 
New York. 





SALESMEN WANTED every- 
where in the United States to sell 
the best and most complete side line 
to hardware stores. We pay big 
commissions promptly and this is 
the harvest time of the year for our 
product. Write ‘now for full par- 
ticulars. Metal Specialties Mfg. Co., 
736 West Monroe St., Chicago, IIl. 





SALESMEN AND BROKERS 
calling on the wholesale hardware 
dealers, to handle our line of sole 
leather strips. Good line for the 
right men. Apply Sales Manager, 
Troy Leather Co., Inc., Troy, N. Y. 
ee beraga open for the entire United 
States. 


care Harp-| N 


WANTED—Position as hardware 
salesman by young man, age 22; 3% 
years’ experience, Address Paul 
eee 36 Dickson Ave., Binghamton, 





SALESMAN, traveling, desires 
position in New York territory. Ex- 
erienced selling heavy and builders’ 
ardware to wholesale and retail 
trade. Good record. Address “Y. 
E.,”” care Harpware AGE, New York. 





A SALESMAN, machinery §spe- 
cialty or hardware; experienced and 


turer w York, New Jersey and 
Connecticut. Salary and commission 
basis. Address ““Y. O.,”? care Harp- 
warE AcE, New York. 





“WE GOT THE MAN WE 
WANTED.” IT’S THE SAME 
OLD BUT NEVERTHELESS 
GRATIFYING STORY THAT IS 
TOLD TO US WEEK IN AND 
WEEK OUT. YOU’LL FIND 
THAT AN AD IN THIS SEC- 
TION IS THE EASIEST AND 
CHEAPEST METHOD TO GET 
COMPETENT MEN. 





YOUNG MAN, 22, six years’ re- 
tail and wholesale experience, would 
like to represent some first class 
tool or hardware house as traveling 
salesman. References. = hte = 
care Harpware Ace, New York. 


- 
. 





WANTED—Position by young 
man experienced in builders’ hard- 
ware, also competent in caring for 
and driving automobiles. Address 
Benjamin Woodruff, 607 Fourth 
Ave., Asbury Park, N. J. 





SALESMEN calling on hardware 
dealers, harness dealers and general 
merchant trade, find our order get- 

ding, specialty: line of 
whips a money-making side line. 
Big commission on orders and re- 
proposition. 

Address 
Box 383, 


orders, an excellent 
State territory covered. 
“Manufacturers,” P. O. 
Westfield, Mass. 


FIRST: CLASS factory representa- 
tive desires to locate at once. Well 
acquainted with jobbing and large 
retail hardware trade, Pennsylvania, 
New York, New England and part 
of Canada. No objection to going 
further West. References and other 
information gladly furnished. Ad- 
dress “Z. C.,” care Harpware AGE, 
New York. 








WANTED—Experienced _travel- 
ing salesman who is familiar with 
retail hardware and furniture trade 
in Northern Indiana and Southern 
Michigan. Give experience, age, 
etc., in first letter. oore Brothers 
Company, Joliet, Ill. 





WANTED—Several experienced, 
high class men to call on hardware 
and implement trade in Illinois, Wis- 
consin and Iowa. Don’t apply unless 
you can deliver the goods. Send 
references, addressed to, The Maytag 
Company, Newton, Iowa. 








Salesmen 


Another epoch making discovery 


— the salary grind. Quit 
absence from family. 


long trips, dingy hotel life, 


Concentrated effort is making big 


businessmen of our representatives in restricted terri- 
tory where we have no dealer. Steel, concrete and wood 


fence posts have proved failures. 
frantic for really effective fencing | 
substitute sells on presentation. igh 


or control auto wanted to c 





Dealers and farmers are 
systems. Our patented 
ade men who own 
over small territory and be 


home nights. Salesmen making $1,000 a month net selling 


this one article to farmers only. 


They have the money. 


Carload orders and sales of over $1,000 frequently made. 


25% to 40% net profit. We 
— line in "weeld. Endorsed 
cultural Colleges, etc. Write, 
HARDWARE AGE. 


are largest manufacturers in 
by U. S. Government, Agri 
in confidence, Box “7 tng 


Some positions open also for those who prefer the old 


salary grind. 


WANTED—Position in retail 
hardware store, by a young, married 
man thirty years of age. Have had 
nine years’ experience and am fa- 
miliar with all branches of general 
hardware; also good window trim- 
mer. Can furnish best of refer- 
ences. Address “Z. E.,’”’ care Harp- 
warE Ace, New York. 


POSITION AS RETAIL CLERK. 

Have been with Narley Hardware 
Company five years. My salary has 
graduated from $50 to $100 in this 





time. My position now is: Buying, 
receiving, checking and marking all 
goods coming into the house. ould 
prefer position as buyer for a good 
hardware concern. Address ‘‘Z. 
H.,” care Harpware AcE, New 
York. 





SALESMAN, covering Michigan, 
calling on hardware and steel trade 
exclusively, desirous of making a 
change. Ten ears’ experience. 
Reputable line only considered. Ad- 
dress “Z. K.,” care Harpware AGE, 
New York. 





WANTED—Position as manager 
or buyer in general hardware store, 
ment store; 22 years’ experience, 
Am familiar with builders’ hardware 
an.l competent to figure estimates 
from plans and specifications. Ref- 
erences if required. Address “Z. 
I.,” care Harpware Ace, New York. 





HERE IS THE PLACE FOR 
YOUR MESSAGE, FOR IT 
WILL BE SEEN AND READ 


BY EXECUTIVES—THE MEN 
OU MUST SELL 





TO WHOM 
YOUR SERVICES. 


WANTED—Staple line of hard- 
ware to sell on commission basis. 


.|Fourteen years’ road experience, Ter- 


ritory now covering: East to Boston, 
north to Scranton, west to Harris- 
burg and south to Richmond. Head- 
quarters Philadelphia. Address 
“Z. M.,”’ care HARDWARE AGE. 





capa le would represent manufac- 
sve 


SALESMAN, with ten years’ ex- 
erience selling to hardware and 
ocksmith trade in and around New 
York, wants good side line or would 
give all time to new line for salary 
plus commission. Address “Z. L.,” 
care HARDWARE AGE, New York. 





TOOL and light machinery sales 
and office man, best recommended, 
fine linguist—English, German, Da- 
nish, Scandinavian—traveled in Eu- 
rope. Desires position. Export 
house preferred. “Z. O.,” care 
HARDWARE AGE, New York. 








Business Opportunities 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “H. M. O.,’’ care 
Harpware AcE, New York. 





oe 


YOU HAVE OF COURSE THE 
NEWSPAPERS IN YOUR CITY 

HAT YOU CAN USE oO 
OBTAIN A_ POSITION; 
IF YOU WANT TO GO AFTER 
iT IN A NATIONAL WAY 
USE THIS SECTION—IT MAY 
COST YOU A “LOWER” IN A 


“PULLMAN,” BUT IT WILL 
PROBABLY GIVE YOU A 
WORTH-WHILE “BERTH.” 





FOR SALE—Hardware, harness 
and implement business in Arizona. 
Doing about $50,000 business per 





year. For articulars address 
“H. E.,”’ care Harpware Ace, New 
York. 
COLLECTIONS! 
Bad debts, delinquent accounts, 


claims, etc., collected everywhere. 
uick results, prompt settlements. 
0 advance fees—no “retiiners.”’ 

No collection, no charge. Money- 

getting particulars free. Best Ad- 
justment Co., Room 840, i328 
roadway, New York. 





WANTED — Capable hardware 
man to invest $8,000 to $10,000 and 
manage incorporated retail hardware 
store doing profitable business, Cen- 
tral Missouri city. Good speertuan 
to make good income. ew stoc 
and fixtures; best location; no 
trades. Address “YY. H.,” care 
HARDWARE AGE, New York. 





We are in the market for second- 
hand cabinets, similar to those manu- 
factured by the J. D. Warren Mfg. 
Co. George Bright Hardware Co., 
109 South Centre St., Pottsville, Pa. 





or hardware department in depart- TH 


from clerk to traveling salesman. oO 


HIGH GRADE MAN 
LOOKING FOR A_ POSITION 
R FINDING IT IMPOSSIBLE 
TO GO HIGHER UP WH 
E iS, WISHING TO MAKE 
A CHANGE, WILL FIND THIS 
SECTION THE PLACE TO 


TELL HIS STORY. 





A MANUFACTURERS’ AGENT. 
machinery lines, New York and 
Bridgeport, will represent responsible 
concern. commission basis. Address 





“Y. N.,” care Harpware Acz, New 
York. . 
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Business Opportunities 





MANUFACTURERS’ agency, lo- 
cation New York City, covering 
New York, New Jersey, handling 
automobile accessories and other 
high grade specialties, solicits addi- 
tional accounts, kindred lines. 
Hustlers. Address “‘Y. S.,” care 
Harpware AcE, New York. 


FOR SALE—Hardware and paint 
business in New Jersey town of 
15,000 population in winter and 
40,000 in summer. This is an old 
established store; in present location 
over thirty years. Favorable lease 
on building can be obtained. Excel- 
lent opportunity for hustler to get 
in the game; $11,000 required. or 
further particulars address “Y. T.,” 
care HARDWARE AGE, New York. 


FOR SALE—Oldest established 
and only exclusive hardware busi- 
ness in town of 7000. Best town in 
southeast Oklahoma. Other matters 
require attention. Best buy in the 
country. Address “Y. X.,” care 
HarRDWARE AGE, New York. 


FOR SALE — Old _ established 
hardware business at Adrian, Mich. 
Sixty years in same location. Town 
of 10,000 and county seat. Good 
stock of shelf and heavy hardware, 
also plumbing and heating supplies 
with shop in connection. Last in- 
voice’ showed a value of $12,000. 
Present owners in business thirty- 
one years and now ready to retire. 
Will be sold immediately at a bar- 
gain. Address Box “X. Z.,” care 
HarpDWARE AGE, New York. 


iF YOU WANT A _ POSITION 
N’T YOU SAY SO TO 


UTIVES THROUGHOUT THE 

HARDWARE TRADE WHO 

READ THIS PAGE? 

A SPLENDID OPPORTUNITY 
FOR A LIVE WIRE. 

For Sale—A first class general 
hardware and harness business in 
the best city of 8000 people located 
in the best og valley in the 
State of Montana. tore is well es- 
tablished and known throughout the 
entire Gallatin Valley of Montana; 
owner must sell to give his time to 
other business; stock and fixtures 
invoice about $17,000, but could re- 
duce this somewhat. Investigate 
this opportunity quickly. Address 
C ood, Bozeman, Mont. 


WISH TO REPRESENT mantu- 
facturer in New York City and vi- 
cinity on salary or commission. Ex- 
tensive acquaintance among the 
trade. Excellent references as to 
honesty and ability. Would be will- 
ing to carry a stock in New York. 
Address “Z. B.,” care HARDWARE 
Ace, New York. 


FOR SALE—Hardware business 
invoicing about $28,000 in Fort 
Worth, Texas. Reasons for selling, 
other business. “Z. D.,”’ care Harp- 
WARE AGE, New York. 


_ ESTABLISHED TRADE, grow- 
ing every year, in prosperous farm- 
ing community. est dairy and 
fruit section. Last year sales $23,- 
000. General merchandise stock 
$6,500. Store building, eleven room 
house, barn and orchard, good fix- 
tures, horse, wagon, etc; $5,500. 
Owner must sell at once to take ad- 
vantage of family opportunity. 
Proposition will bear investigation. 
No: trades. yo W. Bailey, Pratts 
Hollow, N. Y. 





























FOR SALE—Here is a splendid 
opportunity to purchase a hardware 
and house furnishing business. Lo- 
cated in one of the best cities in 
Ohio. A well established business 
carrying a complete and up-to-date 
line with practically all new_ stock. 
Will invoice about $11,000. Reason 
for selling owing to poor health. 
For further particulars, address “Y. 

om care ARDWARE AGE, New 

ork. 





FOR SALE—Hardware, harness 
and implement business in good 
Oklahoma town doing a good busi- 
ness. “Z, F.,” care HARDWARE AGE, 
New York. 





EXCLUSIVE AGENTS wanted 


to handle our first class line of| 


paper file handles and mallets; also 
chisel handles—see ad. Or, sales- 
man on a commission basis as a side 
line. Fast seller. State in first let- 
ter territory desired. Address 
Kaalot Mfg, Co., 3932 Kedzie Ave., 
Chicago, II. 





Not a 
Fairy Story 


Once upon a time there 
was a shrewd person who 
wanted his business propo- 
sition to reach a very in- 
fluential man. 


He could not get to see 
him in person, but he 
learned that he was a 
constant reader of a cer- 
tain newspaper. 


So the man who wanted 
something wrote an ad- 
vertisement stating his 
proposition and worded in 
the way he believed 
would appeal to the ONE 
MAN he wanted to reach. 

He put it in a promi- 
nent place in the news- 
paper read by the ONE 
MAN. : 


He kept it there and 
before many days rolled 
around it did just what he 
hoped it would, brought 
him to the attention of the 
customer. 


Both profited—for this 


is a true advertising story. 


Now the point to you 
lies in the fact that there 
is probably some message 
in the classified depart- 
ment of this week's 


HARDWARE AGE that 


is written expressly to you. 


Are you a reader of the 
advertisements in this de- 
partment so you can catch 
the message? 


It may be important. 














Sell More 
Mill 
Supplies 


You can give the manufac- 
turer file satisfaction which 
comes from double-quick 
cutting of both stock and 
overhead costs. 


And that means no end 
of repeat business for 
you. 


No other files can make 
the good impression on 
users that Deltas do—no 
other files can cut so 
deep and last so long— 
because no other files 
‘from 3 to. 24 inches are 
made of Crucible Steel. 
Men of experience shop 
‘around until they find 
the file with the Delta 
Trademark on the tang. 
They know what a good 
file should be and do, 
and Deltas, they know, 
are absolutely guaran- 
teed. 


This guarantee of ours 
is a  satisfaction—or— 
money-back proposition ; 
no red tape. Ask us 
questions. Order from 
your jobber. 


A 
Ms 


Py 
VY $$ DELTA 





Delta File Works 


PHILADELPHIA, PA. 


Chicago Office: 
62 E. Lake Street 





New York Office: 
' 260 West Street 
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NSPECTION in modern 

factories has become 
so ripid that the ac- 
curacy of workman- 
ship is measured to the 
thousandth of an inch. 


Think of the accuracy required 
in the factory where these measur- 
in?, instruments are made. 











In the Starrett factory, where in- 

struments are made has measure -to 
ten-thousandth of an inch, all the fine. 
work is laid out—scribed and measured with 
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\ = Every hi3h-prade mechanic prizes 
his Starrett Tools because he 


knows they are standard throu%h- 
out the world. He knows his skill aided 
by these instruments makes him an accurate 
workman and that Starrett Tools are almost an 
insurance against idleness, for manufacturers 
— that the best workmen use the best 
tools. 


Starrett Tools include 2100 styles and 
sizes of fine instruments—steel rules, 
tapes, squares, levels, hack saws, calipers 
and dividers, micrometers, ages, speed 
indicators and many others. 


Send for Free Catalog No.20-A, prices, ete. 
THE L. S$. STARRETT COMPANY 


“The World’s Greatest Tool Makers”’ 
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Thermorsd 


Red Inner Tubes 


are the best that it is pos- 
sible to produce at any price. 
They are made with a great- 
er degree of strength, heat- 
resistance and wear-resist- 
ance than any other tubes 
on the market. 


They will return to their 
original shape and dimen- 
sions after inflation. They 
cannot become baggy or 
wrinkled and are  ‘“non- 
blooming.’’ They can be re- 
paired over and over again 
and be as serviceable as 
hoa new. Send for price 









HARDWARE AGE 


wars 





Why These Tires Mean “Repeat Orders” 


Because they give such Surplus Service. Because every 
Nassau Tire has such toughness, such wear-resistance 
built into it that the biggest of racing drivers have long 
used stock Nassau Tires—for their dependability under 
gruelling strain. 


Since one race alone will give a set gf tires as much wear and tear 
as would 5,000 miles of ordinary driving, you can be sure of selling 
dependable tires when you sell Nassaus. This means the best kind of 
business—satisfied customers who “repeat”—satisfied customers who 
will proclaim to their friends the merits of the tires you sell. 


Nassau Tires are ‘‘All-Mighty Tough.” 
Selling ’em is ‘“‘All-Mighty” EASY. 


Write for Price List and details about 
the help we give Nassau Dealers 


hu ree , 1d 


TRENTON, N. J. 


Makers.of Thermoid Hydraulic 
Compressed Brake Lining—100% 
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There’s Money In 
Leaky Radiators 


Before Se-Ment-Ol jumped into the limelight, leaky ra- 
diators had to keep on leaking. 

Today we are advertising Se-Ment-Ol to the motoring mil- 
lions. We are creating a brisk demand for this simple and 
permanent means of stopping radiator leaks—a demand 
which is finding its natural outlet in hardware stores and 
auto specialty shops everywhere. 


Se-Ment-Ol 


The original self-acting radiator cement can be poured di- 
rectly into the radiator. No removal of radiator; no fussing 
or cussing or delay of any sort. 

It dissolves in the hot water, circulates through the cooling 
system, passes through the leak, congeals gradually into a 
hard, cement-like substance, and closes the leak once and for 
all time. 

“Finds the Leak and Fixes it.” That slogan is the hub 
about which our selling campaign is revolving. It will pay 
you to be one of the spokes. 
Se-Ment-Ol retails at 75 cents 
and is sold only through jobbers 
and dealers. Consult your job- 
ber at once. Ask us for full in- 
formation about the Chemically 
Correct Line. 


Get on our mailing list for “Auto 
Suggestions,” our snappy little 
monthly. 


‘The Northwestern 


Chemical Company 
MARIETTA 
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